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Business Gifts 


and Awards 
for CHRISTMAS 
and All the Year 


For long-service awards 
For incentive programs 
For anniversaries 

For customers 


For employes 


FLEISCHMANN'S PREFERRED BLENDED WHISKEY + 90 PROOF + 65% GRAIN NEUTRAL SPIRITS « FLEISCHMANN’S GIN + 90 PROOF « DISTILLED 
FROM AMERICAN GRAIN « THE FLEISCHMANN DISTILLING CORPORATION, NEW YORK CITY 


(Sf (L. 7 
Poa Lorde Gifts in a wide choice of categories and price levels, 


individually packaged in Tiffany gift boxes. Retail prices are shown, 
corporate discounts on request. For details and illustrated brochure, call or 


write John O. Green, Corporate Gift Department. 


Herling es 


Cigarette boxes. Key rings. Pen and pencil sets. 
Lighters. Mint julep tumblers. Cocktail shakers 
Bar knives. Wine labels. Letter openers. 

Key chain with miniature flashlight or with 


dime-holder for tolls and parking meters. Shown, perpetual calendar with sterling frame. $8 


Wy, atches and blocks ; 


Desk, travel and paperweight clocks. Watches for men and 
women in 14 or 18 karat gold. Shown, self-winding watch in 
14 karat gold with 17 jewel Tiffany movement. Waterproof*, 
shock-resistant, anti-magnetic. Brown alligator strap. $100. 


*Provided crystal, crown and case remain intact. 
; 
Gp id Jewelry 


For men: Tie bars, cuff links and studs. Money clips. 
For women: Bracelets and charms. Earrings, pins 
and necklaces with and without precious stones 


A 
bhristenas bards 


A large collection of new designs and reproductions 

of great art, suitable for corporations and 

individual executives. Shown, classic greeting engraved ; 

in red on white paper. $18. the hundred with name printed from an engraved 


plate. The plate, priced at $7. can be used for additional quantities and for future years. 


iZ ys lal 


Cordial sets. Decanters. Old-fashioned and highball glasses. Ashtrays and cigarette boxes. 


Bowls. Shown, cocktail mixer and muddler, hand-blown in heavy crystal. 10 inches high. $10. 


Where federal tax applies it is included in price shown 


TIFFANY & CO. 


727 FIFTH AVENUE e NEW YORK 22 
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\ FROM OLD VERMONT 


4 
4 Really Unique! 
; @ =< et “Ser - 


THE ORIGINAL 


VonTHERN 
(\onroRt 


Here's a gift everyone loves! Specially 
bottled Pure Vermont Maple Syrup. 
Northern Comfort is an ideal business 
gift with just the right touch of humor 
. plus that palate-tingling maple 
flavor. 
*Price $1.65 ‘per pint bottle 


Also available in “% Pints 


Say Merry Christmas with the 


WORLD'S SWEETEST 
GREETING CARD 


The most original gift you can give! 
It's personalized . . . you can use any 
group of letters or numbers up to 15 
(no word over 12 letters). There are 
72 pieces of nature's sweetest treat... . 
genuine Pure Vermont Maple Candy. 
Use picture as a guide. Print a list of 
NAMES or GREETINGS and send to 
us. We'll take care of everything. 

*Price Only $2.50 per box 
Complete line of Pure Vermont Maple 
Products, plus many Special Vermont- 
Style Christmas gifts. We'll make up spe- 
cial assortments, too . . . just let us know 
what you want! 

*Send for Catalog and quantity price list. 


THE MAPLE 
SUGAR MAN 


BARRE + VERMONT 
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Your Christmas gift becomes extra special 
when it’s one of the products of the famous 
Franzenburg Wolf Creek Smokehouse. 
These succulent cuts of country cured and 
hickory smoked Iowa beef and pork are 
uniquely delicious . . . a rare combination 
of Old World skill and Iowa’s bounty. 


They can be your best good will ambassa- 
dor this Christmas. It’s so easy to send 
Franzenburg gifts, too! Just mail us the 
names and addresses on your gift list, men- 
tion which gift you prefer to send to each 
person, We do the rest, including a lovely 
card in your name with each package. 
Prices below include guarantee of safe de- 
livery and complete satisfaction. 

Baked and Boneless Hickory Smoked Ham 


The choicest, leanest Iowa hams sugar-cured and 
slowly baked over smouldering hickory embers. 
Boneless and garnished with pineapple and cher- 
ries, wrapped in pure vegetable parchment. As 
good as they are beautiful, average 7 to 10 Ibs. 
$1.75 per Ib. 


Franzenburg Smokehouse Favorites 
These meats are the ones which have been most 
popular with Smokehouse visitors over the past 49 
years. This delicious variety package contains % Ib 
each of sliced baked ham, dried beef; 1 lb each of 
bacon, sausage; plus a ring of bologna. All hickory 
smoked, of course. Each individually vacuum pack- 
aged. $5.75 
Other Franzenburg Gifts 
Whole Wolf Creek Smoked wm, 

10 to 14 Ibs. $1.20 per ib. 
Hickory Smoked Slab Bacon, 

7 to 9 Ibs . $1.10 per Ib. 
Hickory Smoked Mi aplecrest Turkey, 

5 to 15 Ibs. $1.75 per Ib. 
Hickory Smoked Canadian Bz icon, the boneless 

loin of pork, 4 Ibs. minimum $1.75 per Ib. 


a all prices include delivery. 


an >; Franzenburp 
Wolf Creek Smokehouse 
Route 1 


Conrad, lowa 


Since 1846 _ 


fev’s be frank. We give business gifts for 
t fayors’and the hope of future business. 
hat being true, why not give a gift the 


recipic nt will use every day, year after year? 


A gift that will constantly remind him of you 
and your company. 

That kind of gift is a superb Cross Century 
pen and/or pencil. Unparalleled for:perform- 
ance, the slender, perfectly balanced. Cross 
Writing instruments are guaranteed to work 
forever. Distinctive in every detail, precision- 
made, handsomely gift packaged . . . you can- 
not give a finer, more appreciated gift. At 
better stores everywhere. Write for Business 
Gift Folder. 


Company emblems may be attached and/or names or initials engraved. 

14 karat and 12 karat gold filled — sterling silver — lustrous chrome. 
A. T. CROSS COMPANY, 53 Warren Street, Providence 7, Rhode Island 

Please send ‘Cross Business Gift Folder” to: 


NAME 
COMPANY 
ADDRESS 
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The unusual gift for that special person 


& , 
Ng ee : 


a $. ” 


Shaves anywhere... 
anytime ... no plug 
...ho cord 


® One-Year Guarantee 
® Self-Sharpening 
© Never needs oiling 


® Uses ordinary 
penlight batteries 


UNIVERSAL Cordless 


ELECTRIC SHAVER 


This year give something different . . . the electric shaver that works 
anywhere without cord, plug or outlet. Rotary blades revolve 300 
times a second getting every whisker right at the base with no scrape, 
no pull, no skin burn. Four penlight batteries in the shaver give 
months of service. Gift packed with leather pouch. 


For Special Orders write to Dept. CS, 
Landers, Frary & Clark, New Britain, Conn. 


Designed by Raymond Loewy Associates LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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and so will you. - 

it’s so different you'll be 
remembered as the 
thoughtful giver for years! 


PORTABLE 
ELECTRIC 


SHUVALAY 


sHOE-SHINE 


POLISHES SHOES 
IN SECONDS! 


oY” 


Just flip the switch and zip . . . shoes get a 
gleaming polish, Shuvalay comes with two 
brushes for different polish colors. Great for 
home, office or locker at the club. Comes in 
handsome gift display carton. Wonderful for 
luggage, rifle and camera cases, riding boots, 
thandbags too! Order as many Shuvalays as 
you need right now .. . for the most unusual, 
useful, memorable gift you've ever given! 


MODEL 350-8... .PRICES 1 to 6. . .$15.00 
MODEL 350-9. . .PRICES 1 to 6... $17.00 


same as above with 2 polishing bonnets 


Larger quantities — prices on request 


GEORGE WEATHERBY, Sales Manager 


PORTABLE ELECTRIC TOOLS, INC. 
320 West 83rd Street, Chicago 20, Ill. 
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943 
Gentlemen, THANKS! 


Each year the editors conduct a mail survey of the gift 
policies and practices of typical U. S. corporations. 


It's a long questionnaire. (The current one requested 
detailed answers to 22 questions.) Each year the number 
of respondents totals better than 20%. That fact never fails 
to amaze and please the editors. 


For the respondents are among the world’s busiest 
people. Yet they take time from their pressing duties to 
fill in our survey. Patiently they look up company records. 
More, they add illuminating comments, voice opinions 
freely and frankly. You'll find their responses a few pages 


further on in this issue. 


What you will not find is a tribute to their public spirit 
and helpfulness. By answering the list of questions they win 
no $64,000 reward, not even a burst of applause from the 
audience. However, by sharing their knowledge, views, and 
experience with fellow executives they contribute to the 


general welfare. 


Where one businessman benefits, all gain in the long run. 


A little company learns from a giant, and vice versa. 


So here is a well deserved word of praise and gratitude 
to the 943 executives who made possible Sales Manage- 
ment’s Eighth Annual Survey of business gifts and em- 
ploye incentives. We shake you hand—hard. We beam at 
you—fondly. The cockles of our hearts warm as we think 


about your loyal cooperation. 


In our book, you are princes, jolly good fellows, true- 


blue, A-1, the most, and the greatest. 


—THE EDITORS 


SALES MANAGEMENT 


EVERYONE LOVES A CAMER 


This is the gift that knows no age limit. 
Everyone but everyone loves the thrill of 
taking good pictures with a good camera, 
especially when it’s “‘from Ansco.”’ That’s 
because Ansco cameras and equipment 
have everything needed for fine picture- 


taking . . . plus a reputation for quality. 
And Ansco offers a selection of top-quality 
camera gift items tailored to your budget. 
Why not take advantage of the appeal 
and popularity of the Ansco name? It’s 
the gift everyone will be glad to receive. 


sere, 
s 
—- 
Sti 
- 7 
é | oo 
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Ansco Cadet® Outfit! The only precision flash 
outfit for the low price of $10.75 retail! Takes 
12 exposures on 127 film. Comes with flash 
equipment, flashbulbs, batteries and a roll of 
Ansco All-Weather Pan film. 

Ansco Lancer® Outfit! {/ 8 Sconar lens and variable 

shutter plus precision all-metal construction 

make this a top value. Only $19.95 retail, 

complete with flash equipment, bulbs and a roll 

of Ansco All-Weather Pan film! 


Ansco Color Clipper® Outfit! Makes 12 big 2" 
square pictures on a roll of popular 120 film. 
Outfit contains camera, Anscoflash Type IV 
Flash Unit, 1 roll All-Weather Pan film and 
leather carrying case. Only $21.95 retail! 


Ansco Cadet® Reflex Outfit! All the features of 
the Cadet camera plus big reflex viewing. This 
newest Ansco camera has the fast Anscar lens 
plus “color” or “black-and-white” settings. 
Culp CERES ert Ansco Universal Mand 
Viewer ! Only the Ansco 
Universal Hand Viewer 
offers so much. Takes 
all size slides, needs no 
batteries and comes in 
a choice of colors. Only 


y il! 
Anscoflex® i| Camera $2.49 reta 


Outfit! Takes 12 big 
214” square pictures on 
620 film. Outfit contains 
camera, flash unit, 2 
rolls of film, flash lamps 
and case. Only $23.95 
retail! 


ADVANCED PHOTO PRODUCTS 


Ansco 


FOR EVERVONE WHO TAKES PRIDE IN HIS PICTURES 


7 


Ansco Cameras and Outfits from *5.95 to $74.50 
For information and prices, write to Manager, 
Dealer Marketing, Ansco, Binghamton, N. Y., A 
Division of General Aniline & Film Corporation. 
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the ultimate 
in Christmas 


ZIUING... 


i 


FOR 
TiiM 


under 
the 


shows I 


FOR 
HER 


as foam 
bath or 
bath oil 


vitabath 


the ultimate 
in bathing 


luxury! 


Europe’s fabulous “Bade- 
das”, the unique bath gelee 
that replaces soap as foam 
bath, bath oil, shower and 
travel ‘soap’. Invigorating 
under the shower, relaxing 
in the bath, refreshingly 
scented. Acclaimed by 
prominent executives as 
this year’s gift of distinc- 
tion and elegance 


WRITE TODAY FOR 
FREE SAMPLES 


NU-VIE PRODUCTS, INC. Dept. DM 
820 Greenwich St., N. ¥.C. 14, N.Y. 


Please send me free VITABATH sam- 


ples and discounts on quantity orders. 
FIRM NAME 
ADDRESSS 
CITY ZONE_ STATE 
SIGNED 


TITLE 


at 


Keeps on Giving 


Here's a slew of tips on how to stretch your presents 


clear across the calendar. Pick from a wide variety: 


ties to cheese. The cost? A pleasant surprise. 


WW: to be remembered all 
year long? 


Send a gift that arrives in install- 
ments—three, six, twelve or more 
times a year. By spanning the sea- 
sons, say many executives, the im- 
pression is much deeper than could 
be made by even the most lordly 
single item. The cost may be almost 
any sum you choose. 

Of-the-Month Clubs may fit your 
need for a “gift that keeps on giv- 
ing.” Dozens are in operation. Rep- 
resentative clubs, with approximate 
prices, are: 


Candy: Assortments of choco- 
lates, hard candies, mints, creams, 
caramels, etc. One large box or 
two or three smaller boxes each 
month. Retail value of monthly se- 
lections is at least $4. Price to Can- 
dy Club members is $2.95, plus 
postage. Members may be enrolled 
for any desired number of months. 


Cheese: Monthly assortments of 
the most popular and unusual 
types. Imported from different na- 
tions of the world. One year mem- 
bership: $29; three-, six-, and nine- 
months memberships also. 


Foreign Magazines: Twelve of 
Britain’s most popular magazines, 
a different one each month, includ- 
ing the Christmas issue of the 
Illustrated London News, and 


Punch; plus a pictorial calendar. 


One-year membership: $7.50. 


Fruit: Christmas, pears; January, 
apples; February, grapefruit; 
March, oranges April, pineapples; 
May, preserves; June, canned fruit; 
July, nectarines; August, Summer 
pears; September, peaches; Octo- 
ber, grapes; November, Royal Rivi- 
era pears. One-year membership: 
$49.95. 

Eight months: Christmas, Janu- 
ary, February, April, July, Septem- 
ber, October, November. Member- 
ship: $31.95. 

Three months: Christmas, Janu- 
ary, February. Membership: $11.95. 


Fruit and Foods Club: Christ- 
mas, basket of fresh fruits; January, 
tangerines; February, oranges; 
March, grapefruit; April, dates; 
May, four types of honey; June, 
glaced nuts; July, preserves; Au- 
gust, glaced fruits; September, 
cheese; October, apples; November, 
fruit cake. One-year membership: 
$55.80. 

Eight months: Christmas, Janu- 
ary, March, April, July, August, Oc- 
tober, November. Membership: 
$39.65. 

Five months: Christmas, April, 
July, August, October. Member- 
ship: $24.45. 

Three months: Christmas, Janu- 
ary, April. Membership: $18.90. 


Plants: Unusual plants and bulbs; 
many imported; guaranteed to 
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PERMANENT, USEFUL CG | FTS...with the 


TR-330 FOLDING FP-440 FOLD- 
TRIANGLES AWAY PLAYTIME 
(4 tabies on Rack) TABLE (Singlepak) 
Anodized Gold Rust Hand rubbed Walnut 
proef Gallery - Finish finish ‘ 

ck and Legs Brushed 2314” 
Gold on White - Dim Also available 
24” Equilateral - Ht 445 (Twinpak) 


two on rack 


FTT-425 

FOLDAWAY TABLETRAY 
Walnut or ebony finish 
Rustproof Gold Anodized 


a 
Aluminum Galleries, Handles 
& Trim 19” x 24”, Ht. 20”. The M > 
Precision engineered for agni nt COLLECTION 
‘*finger-tip control’’ - opens 
and closes in one simple 


motion. 


The magnificent Biltmore collection ...functional casual living furniture and 

hostess serving accessories. Offering you an exclusive selection of 
nationally advertised prestige merchandise of superb craftsmanship and gracious 

elegance in a wide array of smart designs and exciting decorator colors —all 

enhanced by the beauty of shimmering gold. These permanent, useful, and much wanted gifts 
are never forgotten...Superb, versatile units for gifts, prizes, premiums, and 
sales incentive programs. These Biltmore units will be 
the KEY to many successful sales programs. 


Another Biltmore Exclusive! 


Personalize your permanent gifts! 
. We can laminate your own label special 
design, crest, or company insignia 
into our table tops ... samples and 
quantity prices submitted on request. 


The biltmore line is packed K.D. in 
heavy. duty mailaway cartons... easy 
to store ... simple to ship! 


designs by 7 ates Simchact 


pricks 20 eS ee Rumtproo lepak) SN-285DX Danish Design STAK- 
Gellecy NEST rag ARES ~thet arg 


Dim. 18 15 x 15 t. 26 Anodiand Geld Write for Full-Color Catalog showing the 
a ae: Pe ot eae Lage in W i fadet 0 or Bony finish Den. 


“fabulous fifty” items in the Biltmore collection. 


Phone ; OXford 1-649] 
ew 
Manufacturer R tatives: A 
2751-2757 N. W. 75th STREET / MIAMI 47, FLORIDA dou Ghdlee tarvlierioe auatento. 


4% 
GERBER egendary BLADES... bring you an 


entirely new conception of the joy of carving 
> . « - S c 


LOOK NICE? ... you bet... 
their style is superb . . . but it’s 
the steel that makes a man’s 
heart pound with pride. For 
here is a steel that knows no 
equal in cutlery. It’s tough, 
springy, a bear for holding a 6 MIMING STEAK BLADES $28.50 
VV 4 / razor edge—meat literally falls ’ These are the individual steak blades that 
' away at its slightest touch. And have revolutionized gracious dining. Beau- 
‘ tiful, graceful, sharp—whisk easily through 
every Gerber blade is protected steaks or chops. Also available in sets of 4, 
GSRD SET $39.50 against stain or tarnish by 8, and 12. Cased in solid walnut. 
Tames the toughest carving task. Includes Gerber’s exclusive “Siegfried” 
Gungnir the sharpening steel, Snickersnee the . . ‘ 
10” carver-server, Ron the holding fork, and finish. Why don ¢ you enjoy 
Durendal the 6%" carving and boning blade owning and giving the finest. 


In solid walnut chest. Treasured a lifetime. 


| ee 


CHEF KITCHEN 
SET $22 


The perfect 3-piece 
kitchen set. Contains 
Durendal, the boning 

blade, Pixie paring 


blade, and French Snick SR CARVER-SERVER SET $25 


the eae. This is the basic 2-piece carving set. A 
‘Sede Solid nt te popular favorite. Snickersnee, the famous 
— carving-serving blade with the forked tip, 


Raye ok coaeae and Ron, the holding fork. In walnut chest. 


24-PIECE ARMORY SET $166.50 
VALHALLA—8 PC. SET $49.50 Includes 3 carvers, 3 Snickersnee carver- 
You become the perfect host with Valhalla. servers, French Snick, 12 Miming steak 
Snickersnee and Ron do the carving and you blades, 3 kitchen utility blades, Ron the 


have 6 graceful and sharp Miming steak blades holding fork, Gungnir the sharpening steel. 
for use by your guests. In solid walnut iene. 3-deck walnut chest with sterling nameplate. TRENCHER CARVING PLATTER 
: 1244" $14.95 15” $17.95 


A carving and serving platter supreme. 
; . J Carved from solid American Sycamore. 
SNICKERSNEE Sloping surface allows juices to flow to low 


side—gives rimless edge for easy carving. 


Re ee 


in walnut 
scabbard 


$12.50 


BEDE OL RE IIE DR ONG AAP DS 


HUNTING KNIVES IN 
LEATHER SCABBARDS 


Pixie—3” blade $4.50 
Pp 


This is the famous carver- ; 


serving blade created by ‘ Shorty—44" blade $8.50 


Gerber. You carve with the 


razor sharp edge of this * fp => 


great 10°’ blade — and 


then serve the slices with Flayer—5” skinner $10.00 
the forked point without 


ever setting the blade | , | 4 ll 
down. A real innovation. In am 


solid walnut scabbard. Lamb Handle Hunter—S !4" blade $15.00 


GERBER 
Give the gift that is treasured a lifetime—give Gerber 


Legendary Blades. We will be glad to send you our free 4 
8-page selection sheet showing you all of the sets available 


and full information on gift offers. Write GI RBER, 1305 . 
SW. 12th Avenue, Portland, Oregon BLADES 


at leading stores everywhere 


grow. One year membership: $13; 
six months, $7.50. 


Ties: Neckties of imported and 
domestic fabrics. Original designs 
in silks, jacquards, woven patterns, 
stripes, foulards from France, Italy, 
Switzeriand, etc. Free gift wrap- 
ping with your card enclosed. Ties 
with company trade-marks or mes- 
ages designed to order. 

Three months, $10; six smiuntlis, 
$18; nine months, $25; 12 months, 
$32. 


Discounts for quantity subscrip- 
tions to the clubs are the general 
rule. 

For names and addresses of any 
of the clubs mentioned above, 
write: 

Editor, Business Gift Issue, Sales 
Management, 630 Third Ave., New 
York 17, N. Y. 


Book-of-the-Month Club is one 
of the oldest and probably best 
known of all the clubs. However, 
its method of operation precludes 
gift memberships: 

Subscriptions are not payable in 
advance. Instead, members agree 
to buy a minimum of six books a 
year, paying for each as they are 
received. With each two _ books 
bought, comes a free “Book Divi- 
dend.” Prices are considerably low- 
er than retail. Several specialized 
book and phonograph-record clubs 
have a similar setup. 


Magazines are in the front rank 
of year-round gifts. You may sub- 
scribe to publications in virtually 
every conceivable field. 

Are you aiming at the whole fa- 
mily? A consumer magazine such 
as Life, Reader’s Digest, or the 
Saturday Evening Post may fill the 
bill. Homeowners will find absorb- 
ing reading in such publications as 
Better Homes & Gardens and Ame- 
rican Home. Good Housekeeping, 
McCall’s, or the Ladies’ Home 
Journal appeal primarily to wom- 
en. These publications have proved 
that their editorial formulas are 
liked by millions of readers. 

News magazines — Newsweek, 
Time, U. S. News & World Report 
—are also designed to interest the 
whole family and they, too, have 
tremendous circulations. 


Somewhat more restricted, but 
(Continued on page 201) 
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this year give 


12-30 cup 
automatic party perk 
Coffee service in a jiffy. Just 
cold water, add coffes 
light tells wh : 
cious coftg 4 or Pp 


pour. in ; 


Exciting nev ' 

Brilliant serving pied 

yet versatile for eve y 

less stays new looking indefi 

cartons. Covered Serving Dish $14.95; Br 
$7.95; Relish Tray $4.95, retail. 


+ 


gold -electroplated 
automatic 
coffee maker 


A treasured gift of gold. 
Unmatched for beauty, un- 
paralleled in coffee brewing 
excellence. Famous Flavo-matic 
styling. Artfully packaged for proud 
gift giving. Retail, $24.95. 


for more information write: 


ead Tray 


<p 


immersible automatic 
coffee maker 


d of automatic perk. Washes 
ely under water. Brews 
; rer | coffee every 

» serving hot. 


a 


ice butler 


A real man’s gift! Keeps 3/2 
trays of ice cubes firm for 
beverages and cocktails. 
Stainless steel throughout for 
lasting beauty. For den or 
rec, room. Retail, $12.95. 


sag 
ome 
Bs. eng! 


A Parkep opener...all year long “i 


A 


i 
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When you give a Parker as a business gift, you can be 
sure you make the finest impression for your business . . . 
and for yourself. 


And since a fine pen is used and appreciated all year 
long, your name and selling imprint is constantly in 
front of your customer. 

Here’s extra value from Parker. Special gift 
packaging is also available at no extra cost. 


SOLA AAAS ftw 


QUANTITY PRICES AVAILABLE 


For the name of your local Parker Franchise Dealer 
write to Russell Livingston, 
Industrial Sales Manager, The Parker Pen Company, 
Janesville, Wisconsin 


PARKER 61 CAPILLARY PEN 
World's finest writing instrument, the fabu- 
lous new kind of pen that fills itself. A busi- 
ness gift of prestige. Choice of five distinc- 
tive colors: Rage Red, Vista Blue, Surf 
Green, Black and Charcoal. 

Retail . . . $15.00 to $150. 
Parker Super “21” Pen.. 
Parker “51” Pen... 


. Retail $5.00 
Retail $10.00 


PARKER V.1.P. T-BALL 
JOTTER* PEN 

Handsomely styled with the clean, crisp 
lines men prefer. Exclusive porous T-Ball 
point guaranteed in writing not to skip. 
Lustraloy cap, choice of 6 barrel colors. 
Retail . . . $5.00. 


PARKER MINIM 

T-BALL JOTTER PEN 

A scant 4 inches long, but king-size in per- 
formance with its big standard Parker 
T-Ball ink cartridge. Available in gleaming 
14K gold, or in 12K gold-filled cap and 
barrel. 


Retail . . . $5.00 to $25.00. 


PARKER PRINCESS 

T-BALL JOTTER PEN 

Alluring, elegantly designed, completely 
feminine. With the famous T-Ball point 
that writes smoothly, instantly. 

Retail . . . $5.00 to $10.00. 


PARKER PARDNERS SET 
Famous Parker T-Ball Jotter Pen specially 
designed to match a fine Parker mechanical 
pencil. Choice of black, red, light blue or 
green barrels, Lustraloy cap. 

Retail, set... $3.75, 


Parker Nia the perfect prestige pen 
for every business gift 


>The Parker P. en Company-—™M akers of the world’s most wanted pens 


SPARKER, JOTTER AND T-BALL ARE REGISTERED TRADEMARKS OF > THE PARKER PEN COMPANY, COPYRIGHT 1969 #Y > THE PARKER PEN COMPANY, JANESVILLE, WISCONSIN, U.S.A. TORONTO, GHTARIO, CANADA 
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To show that you 
really care, give 


; 


Highly practical 
travel brush kit 


Complete assortment of toilet needs 
in compact leather case attached to 
an efficient clothes brush. 


Big 2'2 qt. capacity 
insulated ice bucket 


Good looking hammered aluminum, 
fiberglass insulated to keep ice cubes 
for neues. 


Combination slicing board— 
kitchen cutlery set 


Heavy maple block serves as hand- 
some rack for Burns Serrated Cut- 
lery and as a slicing board. 


Write for full catalog illustrating 
complete Burns line of cutlery sets, 
barometers, binoculars, cigarette 
lighters and other practical, attrac- 
tive executive gift items from $1.50 
to $20.00. 


BURNS 


Mfg. Co., 
Dept. “Ne 
Syracuse, N. Y 


w to Solve Your 


Dealer's Supply Puzzle 


North American Van Lines provides Christmas gifts at 


cost for its 1,100 agents to send to their customers. The 


idea could benefit other firms, too. 


Byrn gp with large numbers 
of agents, distributors, or 
dealers may pick up useful tips 
from the gift program of North 
American Van Lines, Inc. 


The “world-wide moving serv- 
ice,” with headquarters in Fort 
Wayne, Ind., operates through a 
network of 1,100 agents. Agents 
send Christmas presents to their 
business friends and associates. 
NAVL supplies the merchandise 
for its affiliated agents at wholesale, 
saving them time and money. 


Such a nonprofit gift service is 
one more way to foster the good 
will and loyalty of any firm’s sales- 
men-agents. 


At NAVL, Christmas gifts are 
the year-round responsibility of 
Robert B. Smith, sales promotion 
manager. All through the seasons 
he keeps a sharp lookout for desir- 
able gift wares. Then, he explains: 


“Some months before Christmas 
our local suppliers assemble items 
in a fairly broad price range. We 
select 10 or 12 that are appropriate 
for the moving industry, and that 


would appeal both to the recipient 
and to his family.” 


A four-page, inexpensive folder 
is made up picturing and describ- 
ing the items. With the folder in 
front of them, agents decide on 
whatever quantities they need; and 
fill in a convenient order blank on 
the last page. Orders must be re- 
turned to Fort Wayne by Novem- 
ber 1 for early December delivery. 


“Business gifts must meet certain 
requirements,” the folder reminds 
readers. “They should be useful. 
They should have the prestige of 
a well-known brand name. They 
should be of top quality. And their 
price must fit a company’s budget.” 


Smith believes the products his 
firm offers “fill that bill perfectly.” 


Since 1956 NAVL has featured 
decorated beverage glasses. “The 
idea here is that the agent’s cus- 
tomers will look forward to this 
gift year after year.” Each Christ- 
mas the glasses are of a different 
size and have a different design. 


“Over a period of years the re- 
cipient will own a complete set of 
glasses; and the entire set will tell 
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SEPTEMBER 


ICE CADDY 


ecause the most successful 

gifts are those that make the 
Season festive and the rest of the 
year more enjoyable, may we sug- 
gest that in 1959, you make your 
choice from the Chas. A. Peterson 
selection... 


ICE CADDY by world-famous designer, Georges Briard. This 
glass and gold bowl (two-quart capacity) contains 1 pound 
and 12 ounces of wonderfully delectable, finest quality 
Imperial Mixed Nuts. — $10.00 
THE NIBBLER ready for service in the den, recreation 
room or on the patio. The Nibbler dispenses, first, a pound 
and one half of our famous Imperial Mix, then candy, 
pretzels, snacks. Shiny brass cradle and lid, crystal clear 
glass container. — $8.25 
TRANSPARENT GIFT BOX Our most popular item. Giant 
Cashews, Giant Pecans, Giant California Redskin Almonds, 
Giant Blanched Almonds and Blanched Brazils — recognized 
aristocrats the World over — are expertly processed, skill- 
fully blended and proudly presented in our famous Imperial 
Mix. Prices shown at bottom left. 

All items individually Gift Packaged, ready 

for mailing. All prices F.O. B. Cleveland. 


The CHAS. A. PETERSON CO. 


917 CARNEGIE AVE., CLEVELAND 15, OHIO 


Clip and, Mail - -- Today 


The Chas, A. Peterson Co, 
917 Carnegie Ave, 
Cleveland 15, Ohio 
Gentlemen: 
Please rush me your new Brochure 
of selected Chas. A. Peterson Gifts 
for 1959. 
TRANSPARENT 


GIFT BOX My position and company 


Address 
City. 


OO, F223 


the story of transportation,” notes 
Smith. 


GUARANTEED SALES BOOSTERS 


EXCITING LOW PRICES * SUPERB HIGH QUALITY! 


Highball glasses are decorated 
with the famous Conestoga wagon. 
Beer, water, and old-fashioned 
glasses depict stage coaches, mod- 
ern moving vans, etc. 


Because of quantity discounts, 
prices are much lower than the 
1,100 agents could command if 
they bought separately. For ex- 
ample, a set of eight 12-0z. glasses 
costs $1.75; a set of 12-0z. glasses 
was $1.85. Other prices run from 
about $1.25 to $10. 


Among gifts chosen in the past 
have been: 


Fe te 
Good Housebeepin An aluminum ice bucket ($9.90); 
- a barometer-hygrometer-thermom- 
eter ($9.95); a thermometer ($4); 
an automatic pick-up cigarette 
lighter ($9.50); a combination can 
and bottle opener ($1.20); poultry 
shears ($3.45); assortments of jams 
and jellies packed in drinking 
glasses ($5.85). 


3s aovrerrsto 1 


Noster erie: iesyend 
Electric Blankets 
Flieating Pads 


Nowheow deluxe FULLY AUTOMATIC ELECTRIC BLANKETS 


Descriptive captions in the folder 
give full details: 


“A gift of distinction is this 
Chillit pitcher ($8.85). The de- 
tachable freezer tube may be re- 
moved and filled with water and 


Deluxe throughout. Perfect for gift giving... Exclusive sanifresh BACTERIA RESISTANT 
the finest electric blanket on the markettoday. bindings « Washable ¢ Choice of 6 pastel 
Made with luxurious, expensive Acrilan. Nylon colors « Twin and double bed, single and 
binding guaranteed to outlast the blanket. dual control models e Fully guaranteed. 


BUDGET 

PRICED 

FULLY 

AUTOMATIC f 
ELECTRIC BLANKETS me! 
Medium and economy grade blankets are 
available where price is important. Washable. 


@ Pastel colors in twin and double bed, single 
and dual control models ¢ Fully guaranteed. 


Northern DELUXE or 

BUDGET-PRICED HEATING PADS 
Finest selection of pads in Northern's 47 year 
history. 100% WETPROOF. Exclusive sani- 
fresh covers resist germs, odors, bacteria. 
Wide range of styles. Colorfully gift pack- 
aged e Fully guaranteed. 


Northern ELECTRIC SOCKS 


Unique gift for sportsmen or sufferers from 
cold feet. Ideal for hunters, skiers, ice fisher- 
men, football, hockey fans, and others ex- 
posed to cold weather. Fully guaranteed. 


ka 


Northern FULLY AUTOMATIC 
ELECTRIC BED COVERINGS 


Portable—for home or travel. Operates 
exactly like an electric blanket. Washable. 
Lightweight, easy to carry in colorful zippered 
travel bag. Single and double bed models. 
e Fully guaranteed. 


frozen in the freezing compartment 
of your refrigerator. When frozen, 
it may be replaced in the glass 
pitcher to keep your beverages cold 
without diluting.” 


“Host Four-Way opener is a 
sturdy household companion—made 
of hardened, chrome-plated steel 
with a heavy plastic polished cape- 
horn handle. It is attractive and 
substantial enough for a gift, yet 
priced low enough . . . $1.20. Indi- 
vidually packaged in two-color, 
action-illustrated gift box.” 


Except for the “transportation 
series” of beverage glasses, gifts 
are changed every year. 


“We try to locate just a few prod- 
ucts (so as not to confuse agents) 
that will be well liked by the 
majority of people,” says Manager 
Smith. “Consistently the jams and 
jellies and other foods have been 
about as popular as anything we 
have found,” he concludes. 
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$15.75 retail 


HERE’S 
SOMETHING 


_just MADE TO ORDER 


for you 


will custom design 

gifts and premiums 

to suit every purse 
and purpose 


Something special in mind? Griffon quality 
mechandise is ALWAYS considered special 
$22.50 retail but more than that, Griffon offers you the privilege 
of designing your own original gift. Choose your items 
from a wide assortment of useful products products for 
men, for women, for travel, for personal use, for the home. No 


matter how YOU prefer it you can be sure Griffon is always 


PREFERRED as a gift @ premium a prize. 


Call Collect CHelsea 2-6133. 
Ask for Mr. Herman Kaplan 
Or write for our full color catalog 


’ 


The Two Most Beautiful Magazines in the World 


L requires careful thought to select a gift that’s sure to be 


‘“‘right’’ for many different people. For one thing, you want each 


person to be reminded pleasantly (and often) of you. 


You want your gift to be appropriate to the season, yet lasting. 


And you want it to reflect your care in selecting a present that 


compliments the taste of the person receiving it. 


May we suggest— 


AM ERICAN HERITAGE The Magazine 


of History, under the editorial direction of Bruce 
Catton, re-creates the American past through lively, 
authoritative articles (illustrated generously with 
handsome, from-the-period paintings, drawings, maps, 
prints—many in color). It reports little incidents 
as well as big: from the life and untimely death of 
the fabulous Stanley Steamer to the heroic defense 
of Wake Island; from the exploits of baseball greats 
like Ty Cobb and Babe Ruth to the lethal prison 
camps of the Civil War. Here, in the words of one 
newspaper columnist, is a ‘‘kaleidoscopic and sump- 
tuous gift indeed!’’ Each copy of AMERICAN 
HERITAGE is comparable in beauty and quality to 
limited-edition books priced up to $10. It is hard- 
bound and carries no advertising. The retail cost per 
issue is $2.95; yet a one-year gift subscription (six 
issues) is only $12.50, and additional subscriptions are 
$10.95 each. 


cHo RI ZONA Magazine of the Arts, is also 
hard-bound with no advertising: Each issue is lit by 
150 pictures and animated by ideas from many worlds 
both past and present; from arts to letters, from 
speculation to pure fantasy. Current subscribers have 
read and enjoyed articles by Gilbert Highet and June 
Havoe ; looked anew at paintings by Bosch and Miro; 
rested awhile in the Sultan’s grand seraglio and Lady 
Gregory’s garden; and feasted their eyes on colorful 
wonders—from King René’s Book of Tourneys to the 
breath-taking architecture of tomorrow. 

HORIZON is printed here and abroad by three 
processes on three different textures of paper. A typi- 
cal press comment calls it ‘‘the finest thing that hap- 
pened to the arts in many, many years.”’ 

Slightly larger than AMERICAN HERITAGE in 
format, HORIZON costs a little more : $3.95 per copy ; 
$18 for a one-year gift subscription ; $16.70 for each 
additional subscription. There are six issues per year, 
and each is equivalent to a book that might sell for $10 
to $15. 


A beautiful Christmas premium, well worth framing, is part of 
each subscription, at no added cost. 


AMERICAN HERITAGE 
subseribers will receive a 
full-color, 1% by 2-feet 
reproduction of ‘‘The 
Known Globe,’’ a richly 
embellished sea atlas en- 
graved in Amsterdam in 
1667 by Peter Goos. It 
will accompany the De- 
eember issue, along with a 
hand-signed gift announce- 
ment card. 


HORIZON subscribers will re- 
ceive a full-color reproduction 
of ‘‘Isabella’s Triumph,’ an 
extraordinary print of Denis 
van Alsloot’s rich painting that 
depicts a lavish pageant-proces- 
sion held in Brussels in 1615. 
The print measures 14% by 
40% inches and comes in an un- J 
usual prism-shaped gift box 
with a gift announcement card 
telling of your present that be- 
gins in January. 


Orders received by November Ist will be carefully checked against our subscription list to weed out 
duplications; if one exists, you will be notified. Hand-signed announcements and the extra gifts will be 
delivered just before Christmas. Pay nothing now—we'll bill you later, if you prefer. Send orders to: 
American Heritage Publishing Company, 551 Fifth Avenue, New York 17, N. Y. 

NOTE. Special lower rates apply to orders of 10 gift subscriptions or more for either magazine. See the bound-in order card. 
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GIFT SUBSCRIPTIONS AT REDUCED RATES 


AMERICAN HERITAGE 


The price of your first one-year gift subscription 
toAMERICAN HERITAGE (6 issues) is $12.50. 
Additional subscriptions are $10.95 each. The first 
gift subscription to HORIZON (6 issues) is $18, 
and additional subscriptions are $16.70 each. 


t Will Announce 


Each S cription in Time for Christmas 


For AMERICAN HERITAGE subscribers: A full-color, 114 by 
2-feet reproduction of “The Known Globe,” a lavishly embel- 
lished sea atlas engraved in Amsterdam in 1667—and a hand- 
signed gift announcement card—will accompany the first issue 
in December. 


For Lie )KIZON subscribers: A full-color reproduction, 
1414 by 40 inches, of the noted painting “Tsabella’s Triumph,” 
which shows an elaborate pageant-procession held in Belgium 
in 1615. It will arrive in a prism-shaped container, along with 
a hand-signed gift card, to announce your HORIZON pres- 
ents which begin in January. 


DONOR’S NAME (PLEASE PRINT) 
STREET 


CITY 


To include your own subscription 
with this order, check here: 


ZONE STATE 


) AMERICAN HERITAGE 
{ HORIZON 


- CHORIZON 


There is a further drop in rates for both maga- 
zines after the ninth subscription; for information 
write Richard Benson, Circulation Director, 
American Heritage, 551 Fifth Avenue, New York 
17, N. Y. Send no money now; billing later. 


Please send gift subscriptions as follows 


PRINT NAME 
STREET 
CITY 


ZONE STATE 


Send AMERICAN HERITAGE HORIZON 


GIFT Card should be signed 


“From 


PRINT NAME 
STREET 
CITY 


ZONE STATE 


Send AMERICAN HERITAGE HORIZON 


GIFT Card should be ned 


“From 


There is space to list additional gift subscriptions on the reverse side. 
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FOLD AND SEAL WITH STICKER BEFORE MAILING 


PRINT NAME 

STREET 

CITY ZONE STATE 
Send AMERICAN HERITAGE HORIZON 


“From 


PRINT NAME 

STREET 

CITY ZONE STATE 
Send AMERICAN HERITAGE HORIZON 


“From 


PRINT NAME 

STREET 

CITY ZONE STATE 
Send AMERICAN HERITAGE HORIZON 


“From 


NOTE: If you have further gifts to add, please write Richard 
Benson, American Heritage, 551 Fifth Avenue, New York 17, N. Y., 
for lower rates that apply to orders of 10 or more subscriptions. 
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Can Make Distinctive Gifts From Your Firm... 


AMERICAN HERITAGE 


The Magazine of History 


Actual size 
834" x 114". 
At least 112 pages. 

Hard, white- 
lacquered cover. 


HORIZON 


A Magazine of the Arts 


Actual size 
9! . S 12! rs Y 
132 or more pages. 
Heavy board 
covers in 
full color. 
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siness Gift 


Policies and 
Practices of 


943 Companies 


SALES MANAGEMENT Eighth Annual Survey 


SALES MANAGEMENT 


be the sales manager of a 
Texas firm: “Our salesmen are 
authorized to buy low-cost remem- 
brances for a small number of 
carefully selected customers. An- 
nual cost for this program is less 
than $10,000—which is insignificant 
when compared with our sales vol- 
ume of more than $150 million.” 

A New Jersey sales manager says: 
“It’s a damned expensive habit; and 
it would be well if it could be cut 
out. But it can’t.” 

The vice president of an Ohio 
company with a $12,000 gift budget 
for customers says: “Our giving 
does not affect sales to any great 
extent. Yet we are convinced that 
it generates a friendly spirit, and 
helps create a cordial relationship 
of tangible value.” 

A Wisconsin v-p, sales, says: 
“Just a good old American custom 
of expressing appreciation, not 
anticipation. Also, a wonderful 
stimulant for the nation’s economy.” 

These four views were voiced by 
Survey respondents. They are typi- 
cal of the 80.4% majority. The 19.6% 
minority ban gifts to employes and 
customers, and use no incentive 
plans nor long-service awards. 

To the Texan a $10,000 cost is 
insignificant.” Gift vendors would 
aot agree. An order of that size 
would delight any of them. 

Everyone would agree with the 
Wisconsin executive that business 
gifts are “a stimulant for the na- 
tion’s economy.” But exactly how 
much of a stimulant? 

Few aspects of marketing are as 
clouded in uncertainty as business 
gifts. Facts and sales figures are 
difficult to compile. No census of 
gift manufacturing has been—or 
can be—taken. For example, hams, 
liquor, and pens are popular gifts. 
Yet they are also bought for other 
purposes; and the two categories 
are not reported separately. What 
part of the total should be called 
“business gifts?” The wisest statis- 
ticians and merchandising experts 
cannot say. 

If the whole market is to be ac- 
curately measured, another group 
of buyers should be counted: self- 
employed doctors, lawyers, archi- 
tects, etc., plus service firms deal- 
ing with other businessmen, such 
as truckers. Small individually, 
purchases by this group would 
swell the total through weight of 
numbers. 
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A cross section of Sales 
Management corporate- 
executive subscribers re- 
port: 


80.4%, 
use gifts, merchandise 
incentives and awards, 
or both 


3.5%, 
of these use incentives 
only 


19.6%, 
use neither gifts nor in- 


centives 


$6,172 
was average expenditure 


in 1958 


$5-6 
average gift cost 


1,211 
average list of recipients 


82.5%, 
plan to spend the same 
or more this year 


17.5%, 
expect to spend less 


Along this line, a survey on 
March 2, 1959, by Drug Topics is 
indicative. The magazine found 
that 65% of the pharmacists it ques- 
tioned: “Give Christmas gifts to 
a select group of physicians, and 
believe the practice creates good 
will.” 

To date, the Census Bureau has 
asked neither corporations nor self- 
employed people about their gift 
and incentive spending. It is un- 
likely that any private research 


organization will attempt personal 
interviews with the millions of peo- 
ple involved. Therefore, researchers 
must rely on core samplings, from 
which estimates and projections 
may be made. 

Since 1951, SM’s Annual Busi- 
ness Gift Survey has tabulated the 
gift-incentive policies of readers. 
Each year the majority of those 
who use this form of public rela- 
tions has been sizeable. Business 
gifts have kept step with the ex- 
panding economy. 

The latest Survey asked: “Can 
you estimate what you spent in 
1958 for gifts and incentives?” 

Estimates from 597 companies 
add up to an average of $6,172. 

Assuming that these respondents 
are typical of the 80.4% gift-award 
users, then an estimate of the na- 
tional market may be arrived at as 
follows: 

Some respondents noted the per- 
centage of their annual volume 
which they allot to gifts and incen- 
tives. Percentages varied between 
.0001% and one-quarter of 1%. A 
conservative one-sixteenth of 1% 
may be taken as an average. 

Gross National Product is $437.7 
billion. Applying the yardstick of 
4, of 1% to $437.7 billion results 
in $273 million plus—the estimated 
1958 total gift-incentive expendi- 
ture. 

Perhaps the figure is too low. 
Projections by various research 
authorities have been higher. One 
was an improbable $2.5 billion. 
However, preferring caution, the 
editors estimate merely that: 


1. The national total exceeded 
$250 million last year. 


2. For 1959 the Survey indicates 
a rise of 10.6% in the number of 
companies spending more or the 
same. A conservative estimate for 
the national total is therefore about 
$275 million. 


Following the method of past 
years, the current Survey’ used a 
slice of representative companies. 
From our subscription list of more 
than 26,000, the names of 3,975 
were checked. Since answering 
some of the Survey questions might 
entail consulting office records, 
names of readers who get the maga- 
zine at home were skipped. Other- 
wise the checking was random — 
roughly every sixth name. 


23 


Titles of subscribers were: chair- 
men, presidents, vice presidents 
(executive and sales), sales man- 
agers, and a scattering of others. 
Sales managers were most numer- 
ous. Subscriber companies include 
both industrial and consumer in 
virtually every type of marketing. 

By size they range from the “gen- 
erals” (General Motors, General 
Electric, etc.) through the colonels, 
majors, lieutenants, and few pfc’s. 
By location: Bangor to Bremerton, 
San Antonio to St. Paul. Most are 
in industrialized states. 

The 3,975 questionnaires, asking 
22 questions, were mailed the last 
week of February, 1959. To allow 
plenty of time, the cut-off date was 
set at a month later. 

At that date 943 questionnaires 
had been returned: 23.7%. Last 
year the returns were 26.0%. In 1957 
the percentage of returns was 20.9. 


The 943 replies break down into: 


Use gifts or incen- 
tives, or both 758 80.4% 
Use incentives only 33 3.5 
Use neither gifts 
nor incentives 


185 19.6 


Some are “Per- 
I disapprove of gifts,” an 
Iowa executive commented, “and 
I'd like to eliminate them. But our 
sales force feels it would do a lot 
of harm.” 


grudging users. 
sonally 


Another user, a Maryland v-p, 
added: “We would be most happy 
to end our program. No doubt we 
would if competition refrained.” 

Whether the 80.4% use gifts will- 
ingly or unwillingly, they use them. 
Apparently a sizeable majority en- 
dorses the statement of an Ohio 
executive v-p: 

“For salesmen and their wives a 
Christmas gift is a ‘must’ in good 
business relations. 

“For customers, an inexpensive, 
useful item is equally sound busi- 
ness. We think especially of the 
man responsible for using our prod- 
uct efficiently and economically. If 
brings _ this 
about, his boss benefits directly 
from the good will we express to 
the employe through an item the 
employe can accept without any 
obligation. 

“No one ever gets hurt by con- 
tributing toward someone's happi- 
ness.” 

Questionnaires from the 185 re- 


our thoughtfulness 
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spondents eschewing gifts and in- 
centives were set aside. The 758 
users’ answers are the basis for the 
following tabulations. 


To Whom? 
“Does your company 
gifts (not cash) to . 
swers: 


present 
.. The an- 


Employes only 112 148% 
Customers only 306 40.4 
Both 207 27.3 
Neither 133 17.5 


Out of the 758 companies, 625 


These 133 respondents said: 


Yes 86 64.7% 
Cost shared by 

salesman and 

company 14 105 
No 33 248 


These 100 salesmen’s gifts (86 
plus 14) added to the 625 corpo- 
rate gifts to employes and cus- 
tomers mean that out of 758 com- 
panies: 

725 (95.6%) companies, or their 
salesmen, or both, use gifts (plus 
incentives ). 


TABLE | 


Gift and Award Budgets: 1956-1959 


Spent in 1957 
vs. 1956 


Planned to 
spent in 1958 


Spent in 1958 Plan to spend in 
vs. 1957 1959 vs. 1958 


vs. 1957 


More 26.7% 


Same 51.9 


Less 21.3 
More & 


Same total 78.6% 


13.7% 
63.7 
22.4 


77.4% 


27.0% 21.0% 


47.6 61.5 
25.4 17.5 


74.6% 82.5% 
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(82.5%) bestow gift packages on 
customers and their own personnel 
sales, office, plant. 

The 133 listed under “Neither” 
fall into a special category. Many 
firms do not believe in gifts from 
the corporation. But they allow 
their salesmen to send gifts to cus- 
tomers in the salesmen’s name. The 
company pays, either all or part 
of the cost. 

Regardless of who foots the bill, 
the gifts are bought. For this rea- 
son the 80.4 percentage of “users” 
includes gifts sent by salesmen. 

However, 133 Survey respond- 
ents choose to look at salesmen’s 
gifts as being somehow different 
from company gifts. (Possibly they 
are splitting hairs.) So the next 
question asked: 

“If your firm uses no gifts, do 
your salesmen send them to special 
customers for which the company 
pays?” 


33 (4.4%) use only employe in- 
centives and awards. 

Several of the salesmen’s gift 
budgets are sizeable sums. The 
Texas company cited previously 
has one of the largest: $10,000. 

In addition, a handful of com- 
panies authorize no gifts whatso- 
ever, yet their salesmen send them 
anyway at their own expense. They, 
of course, were classed among the 
185 nonusers. A New Jersey sales 
manager explains the policy of this 
group: “Our salesmen handle all 
their own gifts to customers, and 
pay for them themselves. Each 
man spends $100 to $1,000. We do 
not encourage giving; but our men 
are permitted to use their own 
judgment.” 


Yule Preferred 


Christmas is by far the favorite 
time for gift-wrapped packages. 
Asked, “When are your gifts dis- 
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tributed?” 
said: 


the 758 respondents 


At Christmas only 474 
Only at other times 54 
At both Christmas 

and other times 180 
No ans. and no gifts 50 


“Other times” includes birthdays, 
Thanksgiving, anniversaries, etc. 

The 66.9% for “Christmas only” 
is 13.9% higher than last year. 
“Other times only” and “Both 
Christmas and other times” total 
33.1%. Corresponding total last year 
was 46.9%. 

Seemingly here is a place where 
companies tend to shift back and 
forth. In 1956 the percentage con- 
centrating on “Christmas only” was 
72.6. But in 1957 it dropped to 
49.9. 

While most firms make the 
rounds with Santa, advocates of 
“other times” form a_ one-third 
minority. An Ohio sales manager 
expounds their viewpoint: “I have 
found in 18 years of experience 
that gifts are more appreciated on 
occasions other than Christmas. 

“As far as customers are con- 
cerned, I have given turkeys at 
Thanksgiving, hams at Easter, or 
a personal item for the son, daugh- 
ter, or wife. The recipient’s family 
looks forward to such things. This 
has been a very fruitful program — 
so long as I stayed away from the 
Yule season.” 


Incentives Do the Job 

Merchandise prizes for employes 
and dealers are more effective than 
cash, say many executives. Sales, 
safety, and other contents in count- 
less variations are a standard man- 
agement tool. 

A number of firms specialize in 
supplying the prizes. They offer 
catalogs picturing awards in mouth- 
watering array. Contestants may 
“buy” merchandise with “points” 
which they earn in the contest. 

Prizes cover any desired price 
brackets—“from a pound of coffee 
to a sterling silver flatware set.” 
Expensive items are desirable re- 
wards for strenuous effort: TV sets, 
furniture, furs, matched luggage, 
etc. Items for the home predomi- 
nate. Catalogs usually go to con- 
testants’ homes where wives and 
children may leaf through the 
pages and pick out the products 
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TABLE 2 


Gifts and Awards 
Bought by 
448 Companies 


Number 


144,249 
102,509 
270,184 
16,410 
5,079 
3,933 


Up to $2 
$2.01 to $5 
$5.01 to $10 
$10.01 to $20 
$20.61 to $50 
More than $50 


to be won if Daddy can beat that 
quota. 

Survey respondents were asked: 
“Does your firm use merchandise 
as contest awards and incentives?” 
Their replies: 


To employes 
(inc, salesmen ) 

To dealers or 
distrib. salesmen 102 

No awards 512 


207 27.3% 


13.5 
67.5 


Percentages exceed 100 because 
of overlap in use. 

Very large amounts may be in- 
vested in such contest prizes. One 
executive noted that he spent 
$30,000 on gifts for customers, and 
$60,000 on employe awards. An 
Ohio manufacturer bought $500,- 
000 worth of prize-catalog goods 
for employes and dealers. His out- 
lay was the largest reported. Sev- 
eral others ranged between $50,000 
and $200,000. 


No Dip in Buying 

Opponents of gift-giving argue 
that “the practice is declining and 
will gradually pass away.” Accord- 
ing to Survey respondents, the op- 
posite is true. 

“Comparing 1958 with ’57, did 
you spend for gifts and incen- 
tives: More, Same, Less?” the 758 
respondents were asked. They 
checked: 

More 195 
Same 343 
Less 183 
No ans. 37 

Of the 721 answering, 538 (74.6%) 

spent more or the same. 


27.0% 
47.6 
25.4 


Next, respondents were asked to 
look ahead: “In 1959 do you think 
you will spend More, Same,‘ Less?” 
They replied: 


More 153 21.0% 
Same 447 61.5 
Less 7. (iTS 
No ans. 31 


“More” and “Same” comprise 
82.5% (600) of those answering. 

Judging from the above purchas- 
ing plans, 1959 should be a good 
year for sellers of business gifts and 
incentives. Not all, of course, will 
profit. Quality of product, service, 
intelligent advertising and _ sales- 
manship will outpull competition — 
as in every field. 

How closely do buyers’ plans 
match their actual orders? The 
table, “Gift and Award Budgets: 
1956-1959,” details estimates and 
purchases as reported in the cur- 
rent and former Surveys. 

Purchases, the table shows, 
gained in 1957 compared with 56. 
Early in 1958 (when they made 
their estimates) respondents plan- 
ned to spend only 1.2% less. But 
when the time for ordering arrived, 
some months later, the business 
slowdown was widespread. Actual 
purchases were 2.8% below the esti- 


TABLE 3 


How 448 Companies Spent 
Their Gift Dollars 


$2.01 to $5 
$5.01 to $10 
$10.01 to $20 
$20.01 to $50 
More than $50 


mates. Not many lines of business 
fared as well in the recession. 
Whether executives’ plans for 
spending more this year will be 
carried out, only time will tell. As 
of late February and March, such 
was their intention. 
Nevertheless, several conflicting 
factors are involved. 
The Survey does not cover pre- 
(Continued on page 162) 
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ting High on the Hog 


Mellow hickory flavor mingling with apricots 
baked to a bubbly amber crust... 

Orange marmalade drizzling down into that 
sweet, smoky, tender meat... 

Those are modern recipes. They add to a 

pink perfection which man has chomped with 
glee since Cro-Magnon times. Today, as always, 


it needs no introduction. 
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Ae EGGS. On rye, with mus- 
tard. Canned. Sugar-cured. 
Beans and. Baked Virginia. With 
pineapple slices. 

A word is missing from each of 
these terms. But any hungry Ameri- 
can can tell you what it is: 

Ham-—the most popular meat, for 
everyday eating and holiday feasts. 

Last year more than 1.1 billion 
Ibs. of U.S. hams went to market. 
Wholesale they were worth $617 
million. Packers canned 233 million 
Ibs. alone, deviled another 10 mil- 
lion lbs. Imports added about 118 
million lbs. Plus still more tonnage 
from farmers who cured their own 
for home consumption. 

Perennially hams rank among the 
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top ten business gifts, and it’s easy 
to see why. 

A clove-studded beauty is tradi- 
tional on New Year and Easter 
dinner tables. Many families prefer 
them at Christmas, and especially 
at picnics and parties the year 
round. Leftovers are no problem, 
right down to the last toothsome 
nugget carved off in icebox raids. 

Givers, too, think highly of this 
versatile hind leg. Gift hams range 
from modest to de luxe in price 
and size. From products of the 
giant stockyards to Irish and West- 
phalian imports. Not forgetting the 
masterpieces of ham-curing artists 
known only within a few miles of 
their tiny smokehouses. 


Jordan's Old Virginia Smokehouse 


“When you talk about hams, 
youre talking about a very plural 
subject,” says Edward G. Gold, as- 
sistant public relations manager, 
Armour and Co. His company sells 
some 55 types, from 1% to 24 lbs. 

Varieties on the market include: 
fully cooked; ready-to-cook; basted 
in wine; boneless; embellished with 
cherries and pineapple; spiced, 
aged up to five years—a wide and 
delectable choice. 

Talk of hams brings out the 
poetry in many men. For instance 
Saturday Evening Post author 
Rufus Jarman fondly recalled: 

“The greatest breakfast ham | 
ever ate was cooked by my grand- 
mother on a farm in Tennessee. 
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“She would put the slices on a 
grill made by our local blacksmith 
from iron rods, with a furrow in 
each rod to catch the grease. Grand- 
mother would remove the top from 
the firebox end of the old wood 
steve, and set the grill, loaded with 
ham,’ among the crackling flames 
from the red-cedar stovewood. 

“The would broil exqui- 
sitely, absorbing the flavor of cedar 
and smoke while the flames deli- 
cately rimmed the fatty edges with 
char. 


ham 


“Grannie would mix the drip- 
pings with thickening and butter, 
which produced a rich, dark brown 
sauce, 

“One of the old Baptist preachers 
who often ate with us would take 
an enraptured look at the broiled 
ham and gravy, the scrambled 
eggs, hot biscuits, and cherry, 
strawberry, and damson-plum pre- 
serves. Then he would let loose 
with a prayer of thanks that 
reached great heights of poetic 
fervor.” 


Ham lovers may become lyrical 
at the first sputter of a skillet. Yet 
they can be sternly practical, too. 
Pork, they point out, contains the 
finest quantity of protein and pro- 
vides the greatest energy value of 


any meat. 

In the average four-ounce serv- 
ing, pork supplies 402 calories; 
beef, 369; lamb, 367; fowl, 269: 
veal, 169; fish, 177. Pork has more 
vitamin B, than any other meat. 

No one disputes these scientific 
facts. 

But then the arguments begin. 
Politics and theology are no more 
violently debated than the merits 
of hams. A War Between the States 
goes on perpetually. Dividing fur- 
ther, it’s a War Between the Coun- 
ties in the States. 

Do Missouri products excel those 
of Illinois? And is Boone County, 
Mo., the home of the true faith? 
Des Moines speaks lovingly of 
“Iowa’s juicy, marbled, corn-fed” 
specimens. Maine Down Easters 
look down on Iowa swine as a 
“scrubby type of commercial pork.” 

Partisans of Danish, Dutch, and 
Polish imports thump tables and 
grow red-faced. Pennsylvania 
Dutchmen holler “Nix!” and 
“Raus!” to such abominations. Resi- 
dents of Wayne County, N. C., 
merely smile tolerantly: 
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GOING WEST by flatboat on the rivers, settlers of the new land took along 


horses, cows, and pigs. . - 


Sane people—they say—recognize 
that a Wayne ham transforms mor- 
tal men into Olympian gods. 

Southerners, generally, 
fried ham for breakfast. (Rock- 
ribbed conservatives insist on 
beaten biscuits as an accompani- 
ment.) Most believe it should be 
fried on slow heat in an iron skillet. 
Nobody agrees on how to prepare 
the gravy. 

Some say the only proper gravy 
is made by pouring pure water into 
the smoking grease. Others claim 
that sugar must first be caramelized 
in the grease. Still others vote for 
blending hot coffee in the ham 
juice, 

The gravy resulting from any of 
these methods is red and dotted 
with little “eyes.” Red-eye gravy, 
spotted gravy, speckled gravy—by 
whatever name—seems to smile a 
welcome to sharp-set appetites. 

Amid the ding-dong of claims 
and counterclaims, a few canny 
gourmets keep mum on one point. 
They won't identify their private 
supplier. 

“I get my hams from an old fel- 
low ’way out in the country. He’s 
been curing em for 40 years, and 
his grandaddy before him. 

“’Course his output is strictly 
limited. And Id just as soon let out 
the location of a gold mine as tell 
you his name. Here, have a slice. 
Now you see why I'm not going 
to start a gold rush?” 

Taste, and you may agree. If you 
belong to the upper circle of ham 


want 


fans, however, you will retort with 
several reasons why your own 
favorite is superior. 

Such delicate shadings of flavor 
concern only those with palates as 
refined as tea tasters. Plenty of 
noble hams are mass-produced by 
big packing houses. Thousands of 
smaller firms smoke pigs that please 
countless customers. 

Uncle Remus summed it up: 

“All ham is good. Some is mo’ 
better than others. An’ the only 
thing better than some ham is mo’ 
ham.” 

Three main methods are used for 
curing hams before smoking. In 
each, salt is the indispensable in- 
gredient. You can cure with salt 
alone; or with salt and sugar; or 
with salt and saltpeter. Salt pre- 
serves the meat. Sugar improves 
the flavor. Saltpeter, which is em- 
ployed in small amounts, sets the 
red color. 

A combination of all three—the 
well-known “sugar cure”—is most 
favored. 

1. Sweet-pickle or brine curing 
is the slowest. A standard recipe 
for 100 lbs. of meat uses 8 lbs. salt, 
2 Ibs. sugar, and 2 ozs. saltpeter 
dissolved in 4% gals. water. The 
meat snoozes peacefully in this 
solution for 3% to 4 days to the 
pound. A 15-lb. ham, for example, 
reposes 60 days. Much care is taken 
to keep it cool. 

2. By the “pumping” method, the 
liquid mixture is shot into the hams 
with a hypodermic needle before 
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Xa wiCax 
wih ats 


A princely gift with 
a priceless privilege... 


Select-A-Gift gives those on your list the much-appreci- 
ated privilege of selecting their own gifts from an extensive, 
tasteful selection of unique, top-quality gifts and brand- 
name items, including a wide selection of America’s most 
wanted magazines. You choose the price category ($2 to 
$500). The recipient is sent a handsome greeting card, 
custom-imprinted with your name, and a full-color illus- 
trated booklet from which to select his gift. No prices 
shown, of course. 

You can be sure your gift will be wanted, needed and 
doubly appreciated when it's Select-A-Gift. For complete 
details fill out and mail the coupon today. 


>] AL > s{~ © The crowning reflection 
CACC ty | yt of your good taste. 


Division of EBSCO Industries, Inc. 


Hdats. — ist Avenue North at 13th Street, Birmingham 3, Alabama 


Cable EBSCO TWX BH-354 FAIRFAX 3-6351 


Give the gift that is sure to please... 


Select AG 


PICTURED ABOVE 

1, Shetland All-Purpose Polisher; 2,Wear-Ever Hallite Hostess Set (5 pieces); 3. Zenith 
Trans-Oceanic Transistor Portable Radio; 4. Lifelike Plastic Rose Arrangement (assorted 
colors); 5. Sheaffer Desk Set; 6. American Natura! Mink Stole; 7. Jason Astronomical 
Telescope; 8.West Bend Bun Warmer; 9. Cory Knife Sharpener; 10, Silex Carafe; 11. Karoft 
Originals Barrel Bar; 12. Vulcan Game Table; 13.Wall Barometer (Fruitwood or Walnut); 
14. BVI Can Opener; 15. Amelia Earhart Luggage (Men's or Women’s); 16. Karoff Originals 
Bar-B-Q Set; 17. Silex Electric Trimmer-Edger. 


Select-A-Gift 

ist Avenue No. at 13th Street | 
Birmingham 3, Alabama 

Please send me complete information on the vo catt olan, including a fully t 
iltustrated sampler catalog. | am pa nm the 9 gift 
denominations: (please circle) 

Merchandise: 


$500 $250 $150 $75 $40 $25 $15 $10 $7.50 $5.00 $3.0 


Magazines only: 
$8.50 $5.00 $3.00 $2.00 or “Any Magazine Published” 


NAME 


ADDRESS 


ciTY ZONE STATE 
if you prefer, you have the privilege of pre-selecting the gift (s) you give. You may J 


Ee 


Santa Cruz, Cal. GARDEN 6-2100 / San Francisco, Cal. JUNIPER 4-6628 / San Antonio, Tex. LEHIGH 3-1229 / Red Bank, N. J. SHADY SIDE 1-4300 / Wash., D. C, REPUBLIC 7-4430 
New York, N. Y. WORTH 2.0340 / Chicago, !!!, FLANDERS 8-3044 / Staten Island, N. Y. ST. GEO. 7-0174 / Atlanta, Ga, JACKSON 5-8611 and Representatives in Principal Cities 


See our two-color spread on pages 114 and 115 
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; Harper's Weekly 
. . » DROVERS later marched herds of pigs from frontier farms to the nearest markets— 
which might be 600 miles away. For a long period the chief destination was apt to be... 


immersion in brine for 5 to 15 days. 
The meat is often then heated and 
smoked for 24 hours at a tempera- 
ture of 135 to 175 F. A mild, moist, 
and tenderized ham results. 

3. Dry curing involves rubbing 
the salt-sugar-saltpeter mixture on 
the ham’s outside. Curing time is 
two days to the pound; 30 days for 
a 15-pounder. 

Before smoking, a ham is washed, 
scrubbed and thoroughly dried to 
remove the pickle or dry mixture. 
A Smithfield, Va., ham is next 
rubbed with ground black pepper. 
It is smoked daily for about three 
weeks over smouldering fires of 
hickory chips, oak sawdust, and 
sometimes applewood. 
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wl Smithfield ; ‘el - « PORKOPOLIS, nickname of Cincinnati. Prospering 
en a Smithheld turns a rich citizens didn’t mind when their streets were used for 


amber color it is hung (not touch- runways to the packing houses, as here. Eventually, 
ing another ) for 7 to 18 months. though... 


Other packers age a ham like 
vintage wine for even longer 
periods. Long-cured hams lose in 
weight, but gain immeasurably in 
flavor, say the experts. Naturally, 
they are more expensive. 

Temperature in the storage room 
for country or long curing is the 
normal temperature of the season. 
Oddly, the finest flavor develops 
during warm weather. Storage of 


RAILROADS shifted the world 
packing capital to Chicago. But in the 
1860’s, when Chicago packing firms 
were youngsters, the change in trans- 
portation had just begun. 


Armour & Co 
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\Presto! Magic Gifts for Customers! 


Ve “. All Electric... All Submersible... 
' With Add-On Feature to Solve Your 


Christmas Giving for Years to Come! 


Now, give the magic of Presto con- 
trolled heat cooking, and at the same 
time solve your gift problem for 
years to come. This Christmas give 
any Presto appliance with Control 
Master—the $6.95 cooking brain 
that runs a whole family of submers- 
ible appliances. In succeeding years 
give other Presto appliances ’til your 
customer owns the entire Presto 
family. One Control Master runs 
them all—you save up to 40% on 
each Presto gift appliance you add! 


Makes heaps of pancakes, 
hamburgers. 


Family Size Griddie, 11” x17”. $1. QS 


Automatic Fry Pans. Controlled heat as- 
sures perfect cooking. Menu Guide handle 


makes cooking easy. $] 495" 


$1 699° 


11-Inch Fry Pan 
12-inch Fry Pan 


* 
Control Master Portable Oven. Bakes pies and cakes, roasts reat, cooks frozen $27 / 95 
TV dinners. The ideal second oven. Handy size for cottages, trailers. 


delicious family roasts, stews, 
one-dish meals. 


Dutch Oven. 5-qt. capacity for 3] 798 


Sauce Pan. Perfect ters sauces, ; 95* 
delicate cheese dishes, and 14 


creamy custards. 3-Quart. 


Write or Wire —TODAY'! 


*SUGGESTED RETAIL PRICE WITHOUT CONTROL MASTER 
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Pressure Cookers. Cook 3 times $2 ] 95* 


faster automatically. 4-Quart. 


Control Master detaches, so all appliances 
wash completely under water 


One 


NATIONAL 
PRESTO 
INDUSTRIES, INC. 
Eau Claire, Wisc. 
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Wilson & Co. 


JUICY TENDERNESS of boned hams has put them on a rising number of dinner 
tables. These slice-and-serve types may be heated or—if you can’t wait—eaten 


right from the package. 


a whole ham even in a city apart- 
ment is simple; it will keep in any 
dry, well-ventilated place. Ideally, 
it should be put in a close-fitting 
cloth bag before hanging. 


Like the mold on fine cheeses, 
the mold that appears on the out- 
side of country hams is a guarantee 
of quality: 

“A ham and a man are supposed 
to improve with age. A ham usually 
does; but both grow beards when 
they are old enough.” A_ sharp 
knife will easily trim off the ham’s 
“beard.” 

In Orange County, Va., hams are 
smoked with corncobs. Sassafras 
wood is preferred in some places, 
on hams coated with black 
molasses. Many Georgians mix red 
pepper with the black before smok- 
ing. Certain authorities put an 
“overcoat” of honey on hams. 

Exactly what the large and small 
packing firms use is their prized 
secret. 

The elusive, unique taste varies 
according to time, temperature, 
and the original quality of the 
meat—which depends on Mr. Pig’s 
diet. “There seems no _ possibility 
of absolute control,” runs the con- 
sensus. To most folks, though, the 
differences are negligible. 

You will hear it firmly stated that 
“peanut-fed hogs make the only 
good eating, because their delicate 
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fat keeps the meat moist.” 

“Hams from peanut-fed hogs are 
too greasy,’ is stated just as em- 
phatically. 

Razor-backed Hampshire, Tam- 
worth, or Berkshire breeds grow up 
in the woods, munching on nuts, 
acorns, and berries. Come fall, they 
are turned into the peanut fields, 
then they gorge on corn for a few 
weeks. Soon they fulfill their des- 
tiny: To “make a man thank God 
for the room inside of him.” 

Clover, soybeans, wheat, milk, 
ripe peaches and many other items 
are on a pig's bill of fare. But he 
thrives best on corn. Pound for 
pound, corn turns out more meat 
than any other food. That is why 
the Midwest Corn Belt is the Pig 
Belt, why Chicago was called “Hog 
Butcher for the World.” 

As a food factory, the hog is the 
most efficient of all farm animals, 
storing in his body 35% of the 
energy contained in what he eats. 
Sheep and cattle store only 114%. 

He grows fast. In 10 or ll 
months a litter of eight or more 
piglets changes into hams on the 
hook and loins on the block. About 
two years must pass before a calf 
becomes “baby beef” at the 
butcher's. 

A pig's rapid, efficient growth 
holds down costs. So each Ameri- 
can eats 66 Ibs. of pork a year. 


Only China, with far more people, 
raises more pigs—about 85 million 
a year. We are second, with 55-60 
million. During wartime 1944, 
however, our pig population was 
plumped up to 84 million. Porky 
did his share to blitz the Nazis. 

In war or peace he might be 
called “Man’s Best Friend,” for 
after centuries of close association 
he has truly earned that title. 
Down the ages he has, of course, 
had enemies. Books could be writ- 
ten about what an unclean, wicked, 
and unlucky beast he is. Books 
have been. 

If an Egyptian of 3,400 B. C. so 
much as touched a pig, he plunged 
into the Nile, clothes and all, to 
wash off the taint. Swineherds 
were forbidden to enter ‘any 
temple. 

At the same time, pigs were 
sacred. On holy days they were 
sacrificed and eaten by the priests 
in religious rites. 

All over the world, among races 
civilized and savage, the pig has 
had a star role in mythology, reli- 
gion, and miracle-making. Ancient 
Syrians, Greeks, Romans and Jews 
alternately worshipped and tabooed 
him. 

Latvians still plant a pigtail in 
the barley field to guarantee a 
bumper crop. Hessians eat pea 
soup and spareribs on Ash Wednes- 
day, then bury the ribs in their flax 
fields for the same crop insurance. 

Catholic Germans dedicate im- 
ages of pigs to St. Leohnard, the 
patron who can increase the herds, 
ward off disease, and cure sick 
animals. 

Paleontologists — readers of the 
rocks — estimate pigs are about 40 
million years old. Man’s family 
tree has grown for a mere million 
years. During those eons of time 
Mr. Boar and Mrs. Sow have 
changed less than any other farm 
animal; less, in fact, than man. 
They have the identical 44 teeth 
and 14 ribs of the Eocene Epoch. 

Methods of keeping pork have 
changed considerably. 

Where was salt found to be the 
best preservative? What skin-clad 
caveman smoked the first ham? 

Your imagination may supply 
the answers. You have as much 
right to spin a yarn as the experts. 
They don’t know either. 

Possibly some Cro -Magnon 


(Continued on page 202) 
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The superb taste of 86 proof Old Taylor, and 
your own in selecting it, make this fine 
.¢ srk 4 . } ‘ . , ie " Bottled in Bond Old Taylor is 
gift-wrapped Kentucky bourbon an excellent ambassador ; a 
: : water . also wrapped for Holiday Giving, 
of good will. Give it to your most important 


for those who prefer the richer, 
business friends for the holidays! fuller 100 proof flavor. 
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“The Noblest Bourbon of Them All” 


rdial Good Wishes 


SALES MANAGEMENT 


Poms for the ideal gift: A 
product that’s different, obvi- 
ously festive, will be enjoyed by 
men and women, yet is not too 
expensive. 

Cordials and liqueurs meet all 
four specifications. You may choose 
from a long list—apricot to straw- 
berry, mint to spiced brandies. 
Sipped slowly after dinner, in 
mixed drinks, or in gourmet cook- 
ing, these bright-colored beverages 
will be reserved for “special” oc- 
casions. 

Expert Andre L. Simon writes in 
his “Wines and Spirits”: 

“In the making of wine the art 
vos? 


SEPTEMBER 10, 


TYPICAL FRUITY, SPICY beverages include, |. to r.: Mouquin blackberry 
brandy, Austin, Nichols; creme de cacao, Hiram Walker; De Kuyper orange 
Curacao, National Distillers; Drambuie, W. A. Taylor & Co.; anisette, Renfield 
Importers; Marie Brizard creme de menthe, Schenley Import; Cointreau, Renfield 
Importers; Grand Marnier, Carillon Importers; cherry Heering, Schenley Import; 
Benedictine and brandy, Julius Wile; De Kuyper apricot brandy, National Dis- 


tillers; Chartreuse, Schieffelin & Co. 


of man intervenes only to make the 
best possible use of Nature’s own 
gift. But in the making of liqueurs, 
man has a much wider field where- 
in to exercise his ingenuity. 

“He is at liberty to give his 
liqueurs practically any shade he 
thinks best to attract the attention, 
rouse the curiosity, and charm the 
eye. 

“He also has at his command all 
the fruits of the earth from which 
to extract an almost unlimited 
variety of aromas and _ flavors, 
wherewith to please the most 
fastidious taste and flatter the most 
jaded palate.” 


Don't be confused when a cor- 
dial is called a liqueur, and vice 
versa. Even the trade uses the two 
terms interchangeably. Several au- 
thorities limit “cordial” to fruit- 
flavored drinks, and “liqueur” to 
those where other flavorings pre- 
dominate. For convenience, this 
distinction is followed here. 

Both cordial and liqueur mean 
the same thing: 

A beverage made by combining 
a spirit (usually brandy) with cer- 
tain flavorings, and adding sugar 
syrup for sweetening. Combining 
is done in either of two ways: 

Fruit cordials are prepared by 
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infusion, somewhat as tea _ is 
brewed; “plant” liqueurs of herbs, 
peels, seeds, spices, etc. are dis- 
tilled. 


l. Any fruit may be used in the 
infusion method. For instance, 
fresh and dried apricots are put in 
a cask containing brandy. The fruit 
steeps for six to eight months, and 
the brandy absorbs the color, 
bouquet, and taste of apricots. 

At the end of that time the maker 
draws off the brandy, strains it, 
adds sugar syrup, ages it for a year, 
filters it again, bottles it. Finally 
he hires an ad agency to sell his 
“Olde Yum-yum Apricot Cordial.” 


2. In the distilling process, the 
chief flavoring agent is soaked in 
the brandy for 24 to 48 hours. 
Brandy and all then go into a pot 
still. The resulting distillation is 
sweetened by sugar syrup. Aging, 
as with fruit cordials, is in ancient 
tuns that have held the same kind 
of beverage for years, sometimes 
for generations. 


Next to his secret formulas, a 
producer considers these big old 
barrels his most precious property. 

Cherries, raspberries, oranges 
and other fruits impart their natu- 
ral colors to fruit cordials. Most 
plant liqueurs are colorless when 
they come from the still. Harmless 
coloring may be added to them — 
to creme de menthe, for example. 

No extra flavoring is needed for 
the fruit Usually plant 
liqueurs have several flavor ingre- 
dients, one of them always standing 
out. What they are, and precisely 
how they are added, couldn't be 
pulled from the manufac- 
turers with bulldozers. 

Numerous fruit brandies prop- 
erly belong in the cordial family. 
They differ from wine brandies. 
“Brandy,” without a qualifying 
word, is simply a wine distilled 
from the fermented juice of grapes. 
Cognac is the most illustrious ex- 
ample. But “wine” can also be 
distilled from the fermented juices 
of cherries, apricots, peaches, etc. 

When fermented juice of such 
fruits is distilled, it is “cherry 
brandy,” “apricot brandy,” or 
“peach brandy.” On the other hand, 
when fruits are infused in brandy 
(as described above), the product 
is “cherry cordial,” “apricot cor- 
dial,” or “peach cordial.” 


cordials. 


loose 
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Many attempts have been made 
to learn the formula of the oldest 
continuously produced _ liqueur: 
Benedictine. At the Fecamp, 
France, distillery is a “Hall of 
Counterfeits” crammed with hun- 
dreds of imitations. Not one has 
the genuine taste, the proprietors 
claim. 

Like the ingredients of Coca- 
Cola, only three people know the 
exact recipe for Benedictine. It was 
originated by fathers of the Bene- 
dictine Abbey at Fecamp about 
1510. The monks were exiled dur- 
ing the French Revolution; and 
the order has never had anything 
to do with the commercial product. 

However, a former treasurer of 
the abbey passed along the secret. 
A family-held corporation (founded 
in 1863 by Alexandre Le Grand) 
now owns it. The initials “D.O.M..,” 
which forms part of the modern 
trademark, were borrowed from 
the monks’ writings. They stand for 
Deo Optimo Maximo, “To God, 
most good, most great.” 


Aging Takes 4 Years 


About 35 aromatic herbs, spices, 
barks, and peels are known to be 
used in the compound. Fine Cognac 
is the base. Honey, pure water 
and other items go into it at some 
stage. Aging in oak casks takes four 
years. 

Several years ago the company 
introduced “B and B” ( Benedictine 
and brandy ) for people who prefer 
a drier, less sweet mixture. 

Chartreuse is the next oldest 
liqueur. And it is made by the 
Carthusian Fathers of the Abbey 
of the Grande Chartreuse at 
Grenoble, France. A Marshal of 
France gave the monks the formula 
in 1607. It employs essences of 
herbs and flowers. In 1757 Brother 
Gerome Manbec, “a very clever 
apothecary,” modified the formula. 

Twice expelled from France, the 
Carthusians took the secret with 
them. Returning for the second 
time in 1938, they have produced 
Chartreuse at their original distil- 
lery ever since. 

There are two kinds: the yellow 
with 120 plants, herbs, and spices; 
the green with 130 ingredients. 
Both are made on a brandy base. 
Naturally, the flavor is spicy, 
aromatic. 

Drambuie is the liqueur with the 


third longest pedigree. A French 
attendant of Bonnie Prince Charlie 
brought the formula to Scotland in 
the Clan Rising of 1745. Highland 
malt Scotch whisky, heather honey, 
and spices blend in “Prince Charles 
Edward’s Liqueur.” The smooth 
taste is reminiscent of smoky High- 
land brews. 

After his attempt at the Throne 
was defeated, the Prince fled from 
the mainland to the Isle of Skye. 
Mackinnon of Strathaird hid him. 
Before sailing away to safety, the 
Prince gave loyal Mackinnon the 
recipe and it has been the family 
property ever since. 

In Gaelic, “Drambuie” 
“the drink that satisfies.” 

While the history of these 
liqueurs is a matter of record, that 
of many others is lost in antiquity 
and some are probably much older. 
Medieval alchemists made the first 
liqueurs while searching for the 
elixir of everlasting life. 

Alchemists were held in awe — 
wizards bent over mysterious re- 
torts and steaming cauldrons. No 
doubt some of them dealt in love 
philtres, charms, and poisons. The 
majority were scientists who tried 
with the crude resources of their 
day to transmute base metals into 
gold and to prolong life with a 
magic potion. 

If the Middle Ages alchemist 
failed in both aims, at least he 
succeeded in increasing human 
pleasure. His experiments wouldn't 
allow you to outlive Methuselah; 
but after a long day of jousting, a 
slug of Doc Graybeardus’s Herbal 
Tincture relieved that tired feeling. 
Besides, it tasted good. 

At the start, his mixtures were 
purely medicinal. Actually, certain 
herbs, seeds, and roots he used had 
therapeutic value. They are still in 
our pharmacopoeia—caraway seed, 
angelica root, coriander, to mention 
a few. 

By and by monks began to im- 
prove on his formulas. Eventually 
laymen and laywomen devised 
variations or entirely new concoc- 
tions. Within comparatively recent 
years housewives took pride in 
their “still rooms.” 

In that fragrant pantry Dame 
Goodwife stirred up cures for her 
ailing family. She also went on to 
make strawberry and plum cor- 
dials, peach essences, and scores 
more, just for fun. 


means 
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Gait 16-piece International Set—8 Hi-Balls 
S thi ait oi Wiesessncseugal —_ and 8 Old-Fashioneds 
GVELYVOME Phy. 
willl omy . 
emyoyees oy 
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9-piece Caddy Set— 


8 Hi-Balls and Brass Caddy 


in handsomely decorated cartons ready to be mailed 


When you give beautiful Libbey 
Safedge® Glassware you can be 
sure that it will be used and en- 
joyed in the home as a lasting re- 
minder of you and your services. 


Give the 16-piece International Set, 
for example. Ceramic designs in 
brilliant colors give them the “dif- 
ferent” look, make them conversa- 
tion pieces whenever they are used. 
Each set consists of 8 12-ounce 
Hi-Ball glasses and 8 13-ounce Old 


Fashioneds — the big glass so pop- 
ular with today’s hostesses. Packed 
in specially-printed coral colored 
mailing cartons, these Sets will give 
continued enjoyment .. . as a con- 
stant reminder of your company. 


Or give the Caddy Set of 8 12- 
ounce Hi-Ball glasses in the Inter- 
national pattern, all in a handsome 
brass Caddy. It’s perfect for home 
entertainment . . . ideal as a gift to 
be remembered. Each International 


Caddy Set is packed in a specially- 
designed coral colored corrugated 
mailing carton, 

Libbey Safedge Glassware, backed 
by the famous guarantee: “A new 
glass if the rim of a Libbey Safedge 
Glass ever chips,” is available for 
Christmas gifts in surprisingly low 
minimum quantities. It takes only 
a moment to write for complete in- 
formation on these exciting gifts 
of glass — the gift that’s always 
appreciated. 


Owens-ILLINOoIs 


GENERAL OFFICES + TOLEDO 1, OHIO 


LIBBEY SAFEDGE GLASSWARE 
AN @ PRODUCT 


Double old-fashioned 


glasses 8 for 12.00 


Monogrammed silk tie 


CORPORATE 


World timer travel watch, GIFTS 


in Morocco case, 16.50 In a wide and varied 
selection, individually 
packaged in a famous 
N-M gift wrap .5O extra. 


vood cuff | 


33.00 pr 


Wool car or boat throw N-M after-shave for men, Retail prices are shown 
’ 


19.95 toilet water for women, 3.00 


corporate discounts 

on request. For details 
and information on 
other items, call or write 


initialed 
Mr. David Hughes, 


stainless 


knife Ae Corporate Gift 


a te Department. 


ilver pen and Italian 
Silver p Prices shown include tax 
telephone silver-plated 


dialer 5.95 cocktail 


wose- 05> | J finmehta 


DALLAS 


HOUSTON 


The medicinal aspect of liqueurs 
slowly assumed second place. Peo- 
ple drank them for enjoyment, not 
as remedies. Fashionable hostesses 
of the 1700's served cordials and 
fruit-flavored brandies with tea in 
the withdrawing room. Silver cor- 
dial pots and small decanters of 
the period are collectors’ items 
today. 

Home-made liqueurs are now 
produced only by a_ handful of 
superlative helpmeets. Most wom- 
en are so busy operating their 
labor-saving appliances that they 
haven't the time to follow Dame 
Goodwife’s example. 

Fortunately for all hands, com- 
mercial manufacturers have entered 
the scene. Through inheritance, 
purchase, or laboratory research, 
they are equipped with slews of 
old and new formulas. 

Innumerable brands are made 
overseas, principally in Europe, 
and sold here by _ importer-dis- 
tributors. Some foreign companies 
operate plants in this country. And 
U. S. producers compete vigor- 
ously. Each of the three groups 
claims its brands are superior. As 
a rule, imported brands are higher 
priced. 

A few companies turn out a 
single specialty liqueur, but for the 
most part they make a complete 
line — sometimes up to 50 items. 
Typical flavors are listed below. 
Many others are on the market. 

Prices quoted in round figures 
are representative only. They are 
for the New York metropolitan 
area. Because of state and local 
taxes they will, of course, vary 
elsewhere. 


Anis, Anisette. A colorless, sweet, 
and rather mild drink with the 
flavor of the aniseed from which 
it is made. Usually taken straight 
after dinner, or diluted with ice 
water. Ouzo is a similar product 
from Greece. 

American, fifth, $3-4; imported, 
fifth, $7; 25 oz., $7-8. 


Apricot. The cordial is made by 
the infusion method. If made from 
a distillation of apricots and alco- 
hol, or of a fermented apricot mash, 
it would be Apricot Brandy. 


Cordial: American, fifth, $4-5; 
imported, 24 oz., $7-8. 

Apricot Brandy: imported, fifth, 
$8-9. 
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Banana. A rather heavy-flavored 
cordial. It is better in mixed drinks, 
particularly with rum, than when 
drunk straight. 

American, fifth, $3-5; imported, 
24 oz., $7. 


Benedictine. Imported, 23 oz., $9; 
Benedictine & Brandy, 23 0z., $9; 
11% oz., $4-5. 


Blackberry. The cordial is low 
proof, 48 to 60. Blackberry Brandy 
is higher in proof—70 to 82. Both 
have a distinctly fruity taste. 

American, fifth, $4-5; imported, 
24 oz., $6-7. 


Cacao (Cocoa). Creme de Cacao 
is a brown liqueur with a chocolate 
flavor obtained from cacao (cocoa ) 
and vanilla beans. A white variety 
is also made. Served after dinner; 
in the Alexander and Grasshopper 
cocktails; as a topping for ice 
cream; in desserts and dessert 
sauces. 

American, fifth, $3-4; imported, 
24 oz., $6-7. 


Cassis (Currant). Creme de Cassis, 
made from black currants, is an 
important ingredient in the drink 
Vermouth Cassis. It is also excel- 
lent in dessert sauces. Low proof— 
30-36. 

American, fifth, $3-4; imported, 
24 oz., $6-7. 


Chartreuse. The yellowish-green 
shade, named for this liqueur, has 
made it known even to teetotalers. 
The yellow type is 86 proof; the 
green is 110 proof. 
Imported, fifth, 
green, $9-10. 


$8-9; 


vellow, 


Cherry (Kirsch). One of the most 
popular flavors. In addition to the 
cordial, Cherry Brandy is a distil- 
late of fermented cherry juices 
with or without the crushed seeds. 
Kirsch or Kirschwasser is a color- 
less brandy distilled from cherries 
and crushed stones. It was first 
produced in Alsace, the Black For- 
est of Germany, and in Switzer- 
land. All three types are now made 
throughout Europe and the U. S. 

Cordial: American, fifth, $4-5; 
imported, fifth, $7-8. 

Cherry Brandy: American, fifth, 
$4-6; imported, fifth, $7-12. 

Kirsch: imported, fifth, $8-12. 


Coffee (Creme de Cafe). Drunk 


straight; with cream; or added to 
hot coffee. Also used in syrups over 
ice cream and cakes. About 70 
proof, 

American, fifth, $4-5; imported, 


fifth, $6-7. 


Cointreau. An _ orange-flavored, 
colorless cordial with a brandy 
base; 80 proof. Named for the 
family that produces it. Originated 
in France, but now made in New 
Jersey. Served after dinner, in 
cocktails and punches, and in many 
cooking recipes. 

American, fifth, $6-7; Cointreau 
& Brandy, fifth, $6-7. 


Curacao. Originated in Holland 
from the skins of green oranges 
growing on the Dutch island of 
Curacao, off Venezuela. It is color- 
less; about 60 proof. Triple Sec is 
a white variation; about 80 proof. 

American, fifth, $4-5; imported, 
fifth, $6-8. 

Triple Sec: American, fifth, $4-5; 
imported, fifth, $6-8. 


Drambuie. Imported from Scot- 
land; 80 proof; 23 oz., $9.20; 11% 
oz., $4.76. 


Forbidden Fruit. Made from 
grapefruit and brandy; 70 proof. 
An American brand name; fifth, 


$6.49. 


Goldwasser (Goldwater). Flavor 
obtained primarily from orange 
peel and spicy herbs. It contains 
tiny flecks of gold leaf which are 
harmless to drink and decorative 
to see. Originated in Danzig. Sold 
under several names: Danziger 
Goldwasser, Liqueur d'Or, etc. 
American, 24 oz., $5; imported, 


fifth, $6-7. 


Grand Marnier. Made in France 
with an orange flavor and a Cognac 
base. Served straight, in mixed 
drinks, and in many cooking 
recipes. Considered by experts to 
be one of the most versatile cor- 
dials. 

Imported, 23 oz., $8.96; 11% oz., 
$4.78. 


Kummel. A sweet, white liqueur 
usually distilled from grains in 
which cumin, coriander, and cara- 
way seeds have been infused. 
Popular as an afterdinner drink; 
and often added to such German 
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FROM ALL OVER THE WORLD 


Blue Chips by Renfield are very popular gifts 


because they reflect the good taste of the giver and satisfy 


the discriminating taste of the recipient. 


A. PIPER-HEIDSIECK CHAMPAGNE—a name renowned since 1785. Gift 
cartons available for 6 splits, 26 oz. bottle and 52 oz. bottle (Magnum) — 
both 1953 vintage and non-vintage. 


B. VANDERFLIP FRUIT WINE SPECIALTIES from Holland. Made with 
sugar and natural flavors. Cherry, Raspberry, Blackcurrant. 


C. REMY MARTIN COGNAC BRANDY-sipped with delight by seven gen- 
erations. V.S.O.P. Brand, 80 Proof, available in gift cartons in fifths and, 
where legally sold in half gallon, with walnut cradle and porcelain pourer. 


D. HAIG & HAIG FIVE STAR-—the flavor that is the standard in Scotch 
the world over. Blended Scots Whisky, 86.8 Proof. Prewrapped with 
removable label band. 


E. HAIG & HAIG PINCH-the world’s most famous whisky...in the world’s 
most famous bottle. Blended Scots Whisky, 86.8 Proof. Traditional tri: 
angular gift package. 


F. KING WILLIAM IV, originally “the King’s whisky”...one of the great 
names in Scotch. Blended Scotch Whisky, 86.8 Proof. Prewrapped with 
removable label band. 


G. CORDIALS BY COINTREAU. Cointreau Liqueur, 80 Proof, and its 19 
companion cordials, 50 to 80 Proof, each in a handsome prewrap carton, 
with removable label tab. 


H. REMY MARTIN LOUIS xili—Grande Champagne Cognac Brandy, 80 
Proof. The finest—from the heart of the Cognac region, in handsome, 
handblown crystal decanter by Baccarat. 


1. GORDON’S VODKA—80 and 100 Proof, 100% neutral spirits distilled 
from grain. The vodka made by a patented process that makes it abso- 
lutely neutral. Attractive gift carton with removable label tab. 


J. GORDON’S DISTILLED LONDON DRY GiN—the world’s best selling 
gin. 90 Proof, 100% neutral spirits distilled from grain. There’s no gin 
like Gordon’s...a most welcome gift. 


ASK YOUR RETAILER. Attractive gift 
baskets can be made up with a variety of 
Blue Chips brands, including 

many not shown here. 


© RENFIELD IMPORTERS, LTD., N.Y. 
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For Your Next 
BUSINESS GIFT or 
SALES INCENTIVE 

A COLORPRINT 
MAP COLLECTION 


12 GIANT 
COLORPRINT MAPS 


In Re-usable Heavy Gauge 
Polyethylene Case—Including 


No 
WORLD 9455 ASIA 
U.S.A 9549 AFRICA 
EUROPE 9564 CANADA 
S. AMERICA 9565 NEAR EAST 
PACIFIC 9562 SOLAR SYSTEM 
N. AMERICA 9563 STAR CHART 


EACH MAP 50” x 38” 


You're never in doubt about the reaction 
when you give Colorprint Maps. They 
intelligence 


compliment the recipient's 


and good taste are always welcome 
appeal to all age groups, both sexes, 
every income bracket—are useful, decora- 


tive, long-lived, admired—cherished 


Colorprint Maps are completely up to 
date—prepared and printed by experts in 
the: map field the most value for 


your money 


MAP COLLECTION 
Only $3.48 retail, list 


Quantity Prices on Request 


American Map Company, Inc. 


Originators and Sole Publishers of 


CLEARTYPE and COLORPRINT MAPS 
16 East 42nd Street New York 17, N.Y. 


YOURS FOR THE ASKING: Iilustrated 
Catalog of Color-print Maps Available 
for Gift and Promotion Purposes 


dishes as sauerkraut, sauerbraten, 
and goulash. About 70-90 proof. 

American, fifth, $4-6; imported, 
fifth, $7-8. 


Mandarine. Flavored mainly by 
the dried peel of manderines 
(tangerines ), Delicate and piquant 
About 60 proof. 


American, fifth, $4-5; imported, 
1/10th pint, $2.49. 


Maraschino. Flavor comes from 
the Marasca cherry. The drink 
originated in Dalmatia. An im- 
portant secondary use: as a flavor- 
ing in fruit dishes and desserts. 


American, fifth, $4-5; imported, 
24 oz., $7-8. 


Mint, Creme de Menthe. Pepper- 
mint flavored; among the leaders 
in popular demand. Often served 
frappe—poured into glasses filled 
with crushed ice. Also used on ice 
cream and in desserts. Two types: 
white and green. 


American, fifth, $4-5; imported, 
fifth, $6-8. 


Peach. Both the cordial (60 proof) 
and the brandy (70 proof) are 
long-time favorites. Used straight, 
in mixed drinks, with fruits and 
desserts. 


American, fifth, $4-5; imported, 
24 oz., $7-8. 


Plum. The brandy, distilled from 
white plums, is named Mirabelle 
in France. Central Europeans calls 
the same thing Slivowitz. In Ger- 
many and Alsace it is Quetsch. 
Proof is about 100. Prunelle is the 
cordial obtained by infusion. 


Imported, fifth, $10-14. 


Raspberry. The colorless, unsweet- 
ened brandy (100 proof) is dis- 
tilled from crushed raspberries, and 
is called Framboise in France. The 
cordial is sweet and with a fruity 
flavor. Both are served straight, 
and in desserts. 


Framboise: imported, fifth, $14- 


15, 


Cordial: American, fifth, $4-5; 
imported, fifth, $7-8. 


Rock and Rye. A mixture of rock 
candy and rye whiskey; generally 
70 proof. 


American, fifth, $4-5; qt., $5-6. 


Sloe Gin. Though used primarily 
in long drinks, it is really a cordial 
made from the sloe berry. About 
60-70 proof. 


American, fifth, $3-4. 


Southern Comfort. To Bourbon 
whiskey is added a moderate quan- 
tity of peach cordial and peeled 
and pitted peaches. This ages for 
six to eight months before bottling. 
Originated in the U. S. around 
1875, it was first known as “Cuff 
and Buttons,” which then meant 
“white tie and tails.” Louis Herron, 
a St. Louis bartender, is reputed 
to have given the beverage its 
present name. . 

He served it with ceremony: A 
preserved peach was put in a wide- 
mouthed glass and covered with 
crushed ice, Southern Comfort 
filled the glass. Because of its 110 
proof, his rule was, “Two to a cus- 
tomer, no gentleman asks for a 
third.” Now used as a cordial and 
in mixed drinks. 


Fifth, $6.39. 


Descriptions of additional cor- 
dials and liqueurs could continue 
for pages. 

On the market are gift assort- 
ments of large and small bottles. 
Two- and four-compartment bot- 
tles are also provided by several 
firms. Recipients are thus able 
to offer guests a choice—mark of a 
thoughtful host. 

These beverages have traveled a 
long road in time and space: 


Medieval necromancers seeking 
the unobtainable. . . . Cowled friars 
mixing and stirring behind monas- 
tery walls. . . . Housewives, petti- 
coats a-rustle, as they pour out 
beakers of “My favorite receipt.” 

. White-coated technicians in 
spotless laboratories. . . . 

Culmination of all their efforts is 
in the glass which you sniff, hold 
to the light, and savor at leisure. 


SALES MANAGEMENT 


You can soften up tough customers with plants and flowers 


Burov brings in the order 


... SEll with flowers-by-wire 


Flowers-by-wire have a way with cus- 
tomers that’s absolutely unique. For 
flowers are friendly—always in good 
taste, always acceptable. They reach 
right out and touch people. Really touch 
them. They open the heart—to help you 
win the mind. And all of a sudden, you 
find sales come easier. 


More and more business men are weav- 


ing flower power into their selling pro- 
gram. They send plants and flowers-by- 
wire regularly through the year. Try it on 
your customers, and see the difference. 
Have your secretary phone your FTD 
florist. He’s in the phone book Yellow 
Pages under FTD—Florists’ Telegraph 
Delivery. Beautiful selections— $5.00, 
$7.50, $10.00. Delivery anywhere. 


Something warm and human and wonderful happens 


when you send fiowers-by-wire 


FLorists’ Tececrapw De tivery 


SEPTEMBER 10, 2959 


This Emblem Guarantees 
Quality and Delivery 
—or your money back 


ose Wonderful 


“Black Strawberries. 


Their other name is truffles. Getting them from France 


to eager gourmets involves some exceedingly odd pro- 


duction methods. Take Yvette's job, for instance. . . 


NE of the de luxe-est foods 
O you can buy is the truffle. 
A %-oz. can costs $1.10; a 7-oz. can 
wholesales for $8.50. 

And worth every penny, too, 
gourmets claim. As seasoning for 
omelettes, in hors d'oeuvres, with 
meats, and for many another cook- 
ing refinement the rare “black 
strawberry” provokes delighted 
Its flavor is pungent, pi- 
quant — but who can describe a 
taste? 

A present of truffles marks both 
giver and recipient as able to ap- 
preciate the Thus, truffles 
occupy a high place on gift lists 
of the discriminating. 

The world’s largest source of 


drools. 


best. 
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truffles is the Périgord region 
of southwest France. Naturally, 
Frenchmen — from the viewpoints 
of cuisine and finance — regard 
truffles with enthusiasm. Exported, 
the delicacy brings millions of 
francs to la belle France. 

No farm crop is more valuable 
than truffles, at $5 to $14 a pound 
depending on quality. However, 
in a good year the entire Périgord 
may yield a mere 400-odd tons. 
Genuine scarcity accounts for the 
stiff price you plunk down at Ye 
Fancy Foode Shoppe. 

Why not, then, increase the out- 
put? 

This thought has occurred count- 
less times to 50 million Frenchmen 


— who understand the value of dol- 
lars and francs — but of a certainty, 
monsieur. It is easier thought than 
done. 

Truffles, a type of fungus, cannot 
be cultivated like mushrooms. One 
year they will abound in a location; 
the next year, none. Each winter 
and spring they must be discovered 
anew. Attempts to systematize pro- 
duction have failed repeatedly. 

A few rules apply: 

They grow underground around 
the roots of trees (mainly oaks) 
in barren, limestone soil. You plant 
acorns in this type of open wood- 
land . . . after a five-year wait, 
truffles may appear amid the young 
roots. 
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Gathering hardly pays though, 
until after eight to ten years. The 
harvest is at its maximum from 
5 to 25 years later. Up to ten 
pounds are sometimes found in 
one place. You cross your fingers 
and hope. 

Next comes the task of harvest- 
ing. A few truffles grow near the 
surface of the ground and crack 
it as they reach full size. Experi- 
enced farmer-miners spot them 
with little difficulty. But most 
truffles stay down under, perhaps 
a foot below the surface. 

Now we meet one of the most 
unusual facts about this unique 
edible. Dogs and pigs are used 
to sniff out the strong subterranean 
scent of truffles. Dogs you might 
expect. But pigs (it’s cast-iron 
truth) are just as keen-snouted. 
Imagine what TV could do with 
such a plot: 


Guy Loves Marie 


Guy Dumont (the Good Guy), 
poor and honest, loves Marie. Un- 
less her old father can pay the 
mortgage interest, it will be fore- 
closed by moneylender Pierre Nasté 
(the Bad Guy). Close-up of Pierre 
ogling Marie, stroking her blonde 
tresses, and chuckling in anticipa- 
tion. Marie shudders, but bites her 
lips bravely. Dissolve to... 

. Guy registering despair. . . 
until he sees his pet piglet Yvette 
romping in the barnyard. An elec- 
tric light bulb flashes on above his 
head. Guy hitches his belt, ropes up 
Yvette, and gallops off to the wood- 
land. Music down... 

.. . to close-up of Yvette sniffing 
industriously. Non—non—aha! Oui, 
Oui! Guy digs — and uncovers 
pounds of Grade A truffles. 
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Why, the script writes itself from 
there until the final clinch. Even 


the theme music is no problem: 
“Pack Up Your Truffles in Your 
Old Kit Bag.” 


Owner Vies with Pig 


Actually, truth is no stranger 
than TV. A report from France ex- 
plains the real-life process: 

“All pigs being fond of truffles, 
it is only necessary to let a pig 
taste one, after which it works 
instinctively, turning the earth to 
uncover more. With a cord en- 
circling its neck, the animal is 
closely watched by the operator as 
it turns up the ground. When the 
truffles appear, the owner gathers 
them quickly lest they be devoured. 

“With very greedy pigs, the op- 
erator is obliged to turn the earth 
himself at the place indicated by 
the pig. He pulls strongly on the 
cord to hold the animal back, and 
with a wooden stick he searches 
the ground carefully. To quiet the 
hog, the operator gives the animal 
some acorns or other tid-bits.” 

That account is written strictly 
from the owner's standpoint. Yvette 
would have a different version. 

She might cite Holy Writ: 
“Muzzle not the ox that treadeth 
out the corn.” Likewise, Yvette 
would argue: “Restraineth not the 
pig that snuffles out the truffles. 
Calleth him not greedy; letteth him 
feast a little.” 

Somehow in an imperfect world 
it is always Yvette who gets short- 
changed, and the owner who bene- 
fits from her talented sense of smell. 

Nevertheless, an expert truffle 
hog is prized in France as highly 
as a fine fox-hunting hound is in 
Carolina. A sow, experienced in 


truffling, is used to farrow piglets 
which, through teaching by Mama, 
become especially skillful. 

After digging up a “lode,” the 
farmer-miner takes his bonanza to 
market. Negotiations with dealers 
are apt to be long, requiring much 
arm-waving and name-of-a-name 
calling. The deal closed, the buyer 
moves on to a canning factory. 

There the truffles are washed in 
cold water, brushed, and dried. 
Outer skins are taken off, and the 
rest is pickled in wine or cognac 
to accent the aroma. All peelings 
are processed separately to be used 
in cooking. 

Most “black pearls” or “black 
diamonds”—their other nicknames 
are bought by packers of foie gras 
in Périgord and Strasbourg. Pdté 
de foie gras (goose liver) has 
tripled in popularity within recent 
years. Truffles are minced into the 
liver paste for “an extra decibel of 
deliciousness.” 

A 1'%-oz. can of truffled goose 
liver costs about $1.80. A 22-o0z. 
crock, enough to spread on crackers 
for a large cocktail party, will set 
you back about $25. 


Greeks Had Word for It 


The current boom in truffles is 
no sudden affair. Greek and Roman 
writers mention them frequently, 
giving various cooking recipes. 
Possibly the earliest dates from 
Greece in 300 B. C. It could be 
used in present-day kitchenettes: 

“Take a suitable number of prime 
medium-size trufHes. Braise them 
whole, over moderate heat, in rich 
meat juice or well-reduced bouillon 
seasoned with salt, ginger, and cin- 
namon. Serve very hot at the end 
of the meal.” 
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As well as preparing them in all 
sorts of ways for the table, the 
Romans were fond of nibbling 
truffles raw, like chestnuts, at the 
circus. The custom was revived in 
Paris early in the 18th Century, 
when it became fashionable to eat 
raw truffles at the Opera. 


Right now some connoisseurs of 
Périgord and Provence prefer their 
truffles uncooked—simply seasoning 
them with a dressing of olive oil, 
salt, and pepper. 


Average Americans prefer truf- 
fles cooked. Up-to-date cookbooks 
contain plenty of recipes. They 
range from diced truffles in scram- 
bled eggs to elaborate stews and 
aspics. 


Prelate Reneges 


A long-time favorite recipe uses 
truffles as stuffing for poultry and 
game. At one period in France all 
prosperous families ate a truffled 
Christmas turkey. One of these 
Lucullan birds was the stake in an 
historic bet between a certain arch- 
bishop of Bordeaux and his vicar- 
general. His Grace won the bet. 
But on Christmas Eve, with no pay- 
off in sight, he deemed it prudent 
to remind the defaulting vicar of 
his obligation. 


“Alas, Monseigneur,” said the 
latter blandly, “truffles are no good 
this season.” 


“Voleur!” growled the indignant 
bishop, “that’s a rumor invented by 
turkeys!” 


In addition to the taste, ancient 
Romans were fascinated by the 
mysterious origin of truffles. 
Theophrastus, in 300 B. C., re- 
ferred to a common belief that they 
were produced by thunder. 


Pliny (A. D. 23-79) devoted 
three chapters of his famous “Na- 
tural History” to the tuber or 
truffle. He considered it one of the 
marvels of nature because it grows 
without roots; and concluded that 
it comes to life spontaneously. 


Modern scientists, too, are almost 
as puzzled as Pliny. Their com- 
ments on how truffles sprout and 
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propagate are loaded with “per- 
haps,” “it would appear,” and 
“seemingly.” 


There are many types of truffles, 
but the chief varieties are black, 
white, and russet-colored with sizes 
ranging from a pea to an orange. 
The white are principally found in 
northern Italy and North Africa. 
Originally the Romans prized them 
above the others, but in time, 
Roman trenchermen decided that 
black French truffles were a su- 
perior treat. 


Their decision has stood the test 
of centuries, though white varieties 
are by no means despised. In 
Périgord patois good truffles must 
be “negro commo lamo d'une 
danna” — black as the soul of a 
woman damned. 


Brillat-Savarin, 18th Century epi- 
cure, claimed truffles make men 
more amorous and women more 
receptive. He was merely rephras- 
ing the idea which Juvenal had 
expressed in a conundrum 1,900 
years ago: 


No seed have we, nor root, 
stem, leaf or flower; 

Yet we are counted among 
earth’s noblest fruits. 

Nothing begets us, nor can 
we beget; 

But often we give you the 
power of begetting. 


Salesmen at Ye Fancy Foode 
Shoppe pooh-pooh these supersti- 
tions. Instead, they'll tell you that 
truffles—like a whisper of garlic— 
lend the final touch to scores of 
dishes. Demand for them is climb- 
ing fast. 


More Work for Yvette 


The French Government has 
helped farmers plant trees to in- 
crease the supply. It’s a long-term 
project, with the outcome uncer- 
tain. Black strawberries, to repeat, 
are unpredictable. 


With luck, future truffle crops 
may be bumper ones. Which means 
happy days for lovers of fine foods 
— and more work for Yvette. 


——— fF — —__ 
= > — ‘LAUGHLINTOWN, PA. 


ALL ITEMS POSTPAID 
*Turkey (Fresh 8-25 Ibs.) ...85¢ per Ib. 


Smoked Turkey (5-20 Ibs.) 
Ready to eat ........... .$1.50 per Ib. 


Smoked Turkey Roll (4-10 Ibs.) 
Slice & Serve ...........$2.50 per |b. 


Smoked Turkey Sausage (2 Ib.) 
For delicious hors d'oeuvres $1.75 per lb. 


érace of Pheasant 
ED cc: teaee's cada aade 


Smoked & cooked .. 


Smoked Ham (8-12 Ibs.) 
Ready to eat ... 


.. $12.95 
Lise ene 


$1.55 per Ib. 


Slab Bacon (smoked—4 Ibs.) 
100% Pure Maple Syrup 


4 at. cans 


Buckwheat Flour 
2 (4 lbs.) bags self rising ... 


Patio Fruit Cake 
The very best—2!/2 Ibs. . 


Assorted Cheese Pack 
*East of Miss. Only on Fresh Meat 


TURRILLS' PINELAND FARMS 
Laughlintown, Pa. 


( Ship items listed on attached letter. 
(0 Send free catalog. 

(0 Send quantity discount list. 

Name . 

Firm 

Address 


City 
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(tive GlasSware 


to Yow customers this Chustnas 


Remember your customers, your friends and your 


employees this Christmas with something new and 
different —with a beautiful set of hand-cut glassware. 


These sparkling hand-cut glassware sets make 
most impressive remembrances. They’re glamorous, 
smart, practical, useful ... appreciated by the entire 
family. And while they look exceedingly expensive, 
actually they’re modestly priced. For example, the 
sets illustrated range in cost from a low of $2.25 to 


A. 24-piece Table Service Set (No. 627/172). Eight table glasses, eight 
fruit juice glasses, eight sherbets. 


B. 24-piece Party Set (No. 565/16). Eight cocktails, eight old fashioneds, 
eight hi-balis. 


C. 30-piece Hostess Set (No. 629/10). Six fruit juice glasses, six salad 
plates, six sherbets, six sherbet plates, six table goblets. 


D. 34-piece Party Set (No. 687/203). Eight tall, tapered hi-balis, eight 
tapered cocktails, eight stemmed brandy snifters, two tapered 
whiskeys, eight tapered old fashioneds. (Also available with Old 
English monogram cutting.) 


. 8-piece Tumbler Set (No. 684/173). Eight heavy-base glasses. 
. 8-piece Goblet Set (No. 685/16). Eight Heidelberg goblets. 
. 12-piece Tall Tumbler Set (No. 686/16). Twelve tall, tapered glasses. 


. 16-piece Holiday Punch Set (No. 557/10). One 4-quart punch bowl, 
twelve matching punch cups, two matching candlestick holders, 
one ladle. 


for your Christmas remembrance this year...give beautiful 


HAND-CUT GLASSWARE 


ANCHOR HOCKING GLASS CORPORATION 
LANCASTER, OHIO 
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a high of only $9.75. Each set is packed in a 200 lb. 
test white corrugated board gift box, each box in 
turn in an outer shipping carton to insure safe 
delivery by parcel post. 

Anchor Hocking, world’s largest manufacturer of 
cut glass, produced these sets especially for business 
gifts. For complete information on these exquisite 
gift sets send for the illustrated booklet shown 
here. But do it today! 


send for this 


Please send me your illustrated booklet containing complete 
information on your hand-cut glassware 


NAME 
COMPANY 
ADDRESS 
CITY 


STATE 


lendars 


Come of Age 


Next year's 125 million wall calendars will do more than tell 
you "30 days hath September." Extras have been added. 
Here's an eye-opening report of the latest trends—in- 


cluding the fact that pretty girls now rate last in popularity. 


RER. oetas: 


pee pee . 


o Pe tan eae 


ENTIRE industry started with this picture of “beautiful” courthouse. 


‘ n 1889 a young, small-town 
newspaperman was “swept by 
the beauty” of the recently com- 
pleted county courthouse. 

As a result of his admiration, a 
new form of advertising was born. 
And 125 million art calendars will 
hang on the walls of American 
homes and offices in 1960. They 
will cost givers 10¢ to $2.50 each. 
Recipients will pay nothing. 

Birthplace of this new advertis- 
ing medium was Red Oak, Iowa. 
Thos. D. Murphy, fresh out of col- 
lege, had started a paper there in 
partnership with E. B. Osborne. 
Competition from the established 
papers was too rough for the no- 
vices. 

Spurred by necessity, they print- 
ed a woodcut of the courthouse 
on cardboard, added a calendar for 
the year 1890, and left space 
around the rim for advertisements. 
Blose the Tailor, the Elite Art Stu- 
dio, and other local merchants 
quickly saw the innovation’s value 
and bought chunks of space. Mur- 


RELIGIOUS themes are among favor- 
ite calendar illustrations. Adoration 
of the Magi is in Osborne-Kemper. 
Thomas series that replaces older 
techniques with clear lines and soft 
pastel colors to blend with modern 
furnishings. 
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phy and Osborne’s steam-powered 
press chuffed out stacks of calen- 
dars. 

Soon the whole community and 
state were saturated with them. 
People became a little bored even 
with the undoubted beauty of the 
courthouse. The infant company 
gasped for breath. A la melodrama, 
rescue of the chee-ild came just in 
time: 

News of a process for making 
halftones reached town. Promptly 
the partners applied it to reproduce 
pictures of livelier calendar sub- 
jects. Illustrations were changed 
every year. Their idea — shooting 
up like tall corn—grew into an in- 
dustry far beyond the bounds of 
Iowa. 

Thos. D. Murphy Co. is still 
thriving as a calendar and business- 
gift firm in Red Oak. But its prod- 
ucts, and those of the industry it 
pioneered, have gone through 
many cycles of progress. 

Evidently the changes meet with 
popular approval. Housewives and 


executives who would refuse to 
rent their walls for an advertise- 
ment, do so willingly when it is 
in the form of a free calendar. An 
average of 2.6 art calendars decor- 
ate each home, 4.5 in business es- 
tablishments. 

What types of illustrations are 
favorites? 

John J. Oakson, president, Os- 
borne-Kemper-Thomas, Inc., Cin- 
cinnati, has conducted extensive re- 
search into preferences. Says he: 

“The public likes, in order: 
landscapes, children, pets, religious 
themes, humor, historical themes, 
safety, current events, pretty girls.” 

Girls—clothed or unclothed—are 
last on the list. This may come as 
a surprise to those who haven't 
kept in touch with calendar trends. 

Lumir S. Palma, sales promo- 
tion manager, U. O. Colson Co., 
Paris, Ill., explains the decline of 
the nude: 

“Nude calendars have gone al- 
most the way of the dodo. A few 
best-selling exceptions in the last 


MEMO g0A 


few years merely emphasize the 
trend. True, undraped gals will al- 
ways be with us; but it seems 
doubtful that they will ever regain 
great popularity. 

“The reason is that our industry 
has matured. Calendar firms advise 
their clients to get the most adver- 
tising value for the least money. 
Except for certain definite types of 
business, the nude gets little ex- 
posure. (Excuse my pun.) 

“A company had far better be 
identified with a picture which will 
be hung up front, where it will be 
seen by hundreds, rather than stuck 
behind a door or in the back room.” 

Calendar makers, of course, sup- 
ply the widest possible variety of 
art. Always, however, they strive 
for maximum “hang-up.” Says Stan 
Shaw, art director, Shaw-Barton 
and Gerlach-Barklow Co., Coshoc- 
ton, Ohio: 

“We try to avoid anything con- 
troversial, and anything that half 
the viewers will like and the other 
half won't. It’s not our function to 


BLACKBOARD-MEMO serves as a communications center in kitchen, den, playroom. It is one of a group, 
by Osborne-Kemper-Thomas, with a useful function built in. Such devices add strong family appeal. 
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(Continued ) 
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JEFFREY & FOSTER + PRINTERS 


New York 12.6. 


96 Spring Street 
Telephone CAneal 66-5326 


TOP RANK in popularity goes to 
landscapes and foreign scenes. Ecta- 
chrome here reproduces Bruges, Bel- 
gium, view in color on 12-sheet execu- 
tive calendar. Part of a series by 
Shaw-Barton and Gerlach-Barklow Co. 


educate the public taste. Calendar 
painters are illustrators rather than 
gallery painters. Yet 100 years from 
now people will be able to enjoy 
our pictures as comments on the 
American scene.” 

President Oakson believes that 
“The new middle class has more 
discriminating tastes than formerly, 
and appreciates modern art.” His 
company breaks with tradition by 
employing a modernistic technique 
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FAVLOR CONSTRUCTION COMPANY 


FEBRUARY 


PERSONALIZED with the recipient’s name, the “commercial” is kept 
to a whisper on custom-made calendar. Nevertheless, it has a more 


powerful effect than less subtle advertising. By U. O. Colson Co. 


in its latest religious calendars. 

Emphasis is on calendars for the 
home in Osborne-Kemper-Tho- 
mas’s 1960 line. “We had a reliable 
marketing guide for this,” says 
Oakson: “The pronounced swing to 
business gifts for the family that 
has marked the last five years. Be- 
fore 1954 only some 25 per cent of 
our company’s business gifts were 
for family use. Now items for the 
home make up 91 per cent of our 
sales.” 

A leader in O-K-T’s newest 
home-style calendars is the “Me- 
mo Board.” Besides telling the date, 
it provides an extra feature. The 
calendar portion, illustrated by 


Pennsylvania Dutch drawings, sur- 
rounds a 26” x 22” blackboard. 
(See p. 51.) 

Calendar producers speak of 
“capturing the space,” by which 
they mean that a spot on a wall or 
desk becomes virtually the adver- 
tiser’s property through long usage. 
A calendar is a necessity. As long 
as this need is filled satisfactorily 
by the advertiser, that space is his. 

To assure such continuity, calen- 
dar manufacturers enter into fran- 
chise agreements with advertisers. 
The latter are granted exclusive 
rights to a particular kind of illus- 
tration. The subject may be a 
mountain scene, kids and dogs, or 
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THIS YEAR BE DIFFERENT 


WITH A GIFT THAT SAYS... 


With a gift of Taylor New York State Champagnes or Wines 
you can step off the beaten path—give something different 
that tickles the ego of the recipient — and still stay within a 
modest budget. 

Taylor Champagnes and Wines are recognized as the finest 
of their kind. They will go to your gift list in some of the 
handsomest gift cartons you've ever seen. Just mail the coupon 
and we'll send you complete details. 


THE TAYLOR WINE COMPANY, INC 

375 PARK AVENUE 

NEW YORK 22. NEW YORK 

We are interested in Taylor Wines as possible business 
gifts. Please send information 

NAME 


COMPANY 
ADDRESS 


cITY 


The Taylor Wine Company, Inc., Vineyards and Winery, Hammondsport, New York 
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You've just given him 
many Great Moments... 


How many great moments are there in a 
bottle of Grand Marnier? There’s one in 
every sip. For every drop of this incom- 
parable after-dinner liqueur is a unique 
taste adventure. Made exclusively with a 
fine champagne Cognac base-deticately 
flavored with famed Seville oranges, Grand 
Marnier has been prized by connoisseurs 


for generations. Give Grand Marnier, beautifully gift packaged to the 
most distinguished people you know. They will appreciate your good taste. 


Grand Marnier 


LIQUEUR A L’ORANGE + PRODUCT OF FRANCE + 80 PROOF 


P.S. Grand Marnier is used by the world’s most famous 
chefs for gourmet dishes with that incomparable touch. 


Free recipe booklet on request. Write: Dept. SM-9. 


Carillon Importers, 


Ltd., 


730 Fifth Ave., New York 19 Sole U. S. Agent 


anything else; with an annual 
change in the picture itself. Use 
of the same theme, year after year, 
builds a pictorial identity that 
works constantly for an advertiser. 

Another device to nail down the 
space is by appealing to civic pride. 
Stores, offices, and public places 
are almost certain to display a cal- 
endar that proclaims: “Watch 
Homeville Grow!,” and mentions 
the advertiser only incidentally. 

When Shaw-Barton introduced 
its “Home Town Booster” series 
early this year, aimed at stimulat- 
ing community spirit and trade, 
sales zoomed into second place. 
S-B’s current No. 1 seller is a Na- 
tional 4H Club calendar, with a 
“Go to Church” series as No. 38. 

Calendars inscribed with the re- 
cipient’s name are rapidly rising in 
favor. Expensive to produce, they 
are uncommonly effective. For who 
could resist a colorful print, on 
good paper stock, saying, “Prepar- 
ed especially for Your Name”? 

Most calendars, in fact, are cus- 
tom-made. Except for a few big 
advertisers (who order by the mil- 
lions ), most are printed in relative- 
ly small quantities with specific 
copy for each advertiser. The prob- 
lem is peculiar to the industry, 
which must turn out a few copies 
at reasonable cost by a process in- 
herently designed to duplicate 
large quantities at low cost. 

“If you think it’s just a matter 
of changing some dates around, 
you're wrong,” says E. R. Horyn, 
Shaw-Barton and Gerlach-Barklow 
ad and sales promotion manager. 
Long and careful planning preced- 
es each calendar. Art work on the 
industry’s 1960 models started as 
far back as 1957. 

“Even then,” says Horyn, “there 
isn’t one of the manufacturers who 
won't admit to publishing at some 
time a 30-day February, or a month 
without Sundays, or some other 
goof.” 

In a business that prints annually 
300 million calendars (for wall, 
desk and pocket use), few of the 
occasional errors are even seen by 
users. When a rare one gets into 
circulation, it provokes more com- 
ment than a faultless job. 

The acorn planted in Red Oak 
so many years ago has developed 
into a far-branching tree whose 
leaves reach nearly every home and 
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THE “BUSINESS-GIFT” THAT BUILDS PRESTIGE! 


Remingtons first again... rasanannansnsensaasanessocau 


with the lag REMINGTON 


4, 


ADJUSTS 


¥ 
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THIS CHRISTMAS, GIVE THE NEW |ADJUSTABLE 


REMINGTON ROLLA:MATIC. 


ELECTRIC SHAVER 


SET THE CONTROL PANEL: 


Ideal Christmas gift for your top accounts, a luxury gift that’s 
LEFT TO LOWER Roller Combs, i the finest of its class. For home or office . . . trips or vacations— 


where beard is tough; 


RIGHT TO RAISE, where skin is 
tender. 


UNLIMITED SETTINGS 
in between. 


uniquely personal. Exclusive Roller Combs adjust to every 
man’s personal shaving needs. A prestige-building reminder of 
you and your company, every morning of the year! 


for her— 
; r ; Remington Princess 
Remember Remington a : Beauty Shaver — exclu- 
is wanted and bought by = ~ sively guarded so no 
more people than the next two > edge can ever nick, 
shavers COMBINED! serene at at. 


See your nearest dealer or Remington Shaver Service Headquarters. 
Rlemington Fland Etectric Shaver, Division of Sperry Rand Corporation, 6O Main Street, Bridgeport 1, Conn. 


Two names... 


your company’s and Gorham’s 
lend added distinction to this gift 


THE GORHAM SOCIAL SECRETARY 
encased in sterling silver and engraved with 
your company’s name or your customer’s. A gift 
out of the ordinary and yet so practical. Retail 
value, $15.00°. Special quantity price available. 


For information about Gorham’s many gift items for business use contact Mr. George N. Gow, 
Contract Division, The Gorham Company, 111 N. Wabash Ave., Chicago 1, Ill. Phone State 2-9693 


orham SYeRiLING 


AMERICA'S LEADING SILVERSMITHS SINCE 1831 


NCLUDE FEDERAL TAX-—SUBJ TTO¢ 


Do's and Don'ts 


for Business Givers 


Yes 
O 


No Is your gift list up to date? Revising last year’s list is 
(1) so obvious a precaution that it’s often overlooked. 
But “Miss Smith” may be “Mrs. Jones” now. “Manager 
Brown” may become “Vice President Brown.” Compa- 
nies, also, move headquarters, merge, change names. 


Did you select top quality in the chosen price 
bracket? For example, the de luxe 1-lb. assortment 
is far better than the plain 2-lb. size—though costs 
may be almost the same. 


Can you add an individual touch with initials or 
names of recipients, or with a personally signed en- 
closure? Salesmen should be able to provide facts on 
tastes and hobbies of recipients to aid in sending “just 
what I wanted.” 


Have you budgeted for special wrapping? Gay pack- 
ages cost little per unit, create a good first impression 
that lingers a long time. 


Are your mailings scheduled to beat the holiday rush? 
Lost, delayed, damaged packages are avoided by 
early delivery dates. This takes planning, yet is highly 
important say the experts. 


Have you considered sending gifts to the home in- 
stead of the office? Home addresses are more difficult 
to assemble, but: 


Recipients won't have to carry packages home. 


Fellow employes won't know if they have been 
overlooked or passed by intentionally. 


Grading of gifts is easier because comparisons in 
the office are avoided. 


Gifts that would be warmly welcomed at home 
might be declined at the office. 


No Could you use year ‘round presents, such as magazine 


O 


subscriptions or Of-the-Month clubs? They afford 
more chances to gain good will. 


Do you want to stand out from the crowd? Try send- 
ing gifts at Thanksgiving, Easter, birthdays. A remem- 
brance on a man’s birthday or his wedding anniver- 
sary is a surprise he'll cherish. His secretary, or asso- 
ciates, can tell you the date. 


= 
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It will not break! 


STANLEY 


Stainless Steel Thermal Ware 


Give STANLEY to anyone who ever 
sets foot outdoors! Here’s thermal ware 
guaranteed not to break, electrically 
welded for peak efficiency, handsomely 
finished in field green baked enamel. 
Vacuum bottles are available in Pint, 
Quart and Two-quart sizes. 


SPORTSMAN’S SET 


Smart way to pack enough. “Sur-V-Lon” 
case has two Quart bottles, extra-large 
stainless steel lunch box. 


* 


SPORTMASTER 


One-quart Stanloy 
Steel Bottle in 
“Sur-V-Lon” Case 
Ideal for spectator 
sports! Adjustable 
carrying strap. 
Quart stainless- 

steel bottle. 


STANLEY 
Thermal Jugs 


All-steel construction. 
Stainless-steel or field 
green baked enamel fin- 
ishes. In One and Two- 
gallon sizes. 


Write STANLEY THERMAL DIVISION, Dept. SM 
Landers, Frary & Clark, New Britain, Conn. 
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e Extra Touch 


Conrad Studio 


Ingenuity is the extra that makes a gift stand 
out. 

The Hugé Co., Inc., St. Louis, manufactures 
insecticides. Therefore, the larger-than-life fly 
which it presented to customers serves as a subtle 
advertisement for Hugé products. Brass fly is a 
paperweight. Beneath its wings is space for 
paper clips, stamps, rubber bands, etc. Fly was 
supplied by Helen Gallagher-Foster House, 
Peoria, Il. 

Insurance Co. of North America, Philadelphia, 
used a reverse technique: miniaturization instead 
of giant size. Tiny eagle embedded in desk 
lighter is the company trade-mark. Metal plate 
on side of hghter is engraved with the recipient's 
name or initials. Clear plastic lighter and eagle 
were molded by Karv Art Products Mfg., Cam- 
den, N. J. 

Both gifts are a happy combination of novelty 
that creates talk, usefulness, and long life on the 
desks of corporate friends. 
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J? APPOINT ORS 
MAJESTY THe 


AA Great Case For A Merry Christmas! 


8 ans 
Qty IUCHAN, 


Yi: 3 y ic K hd i " ¢ al a De SCOTCH WHI 
: ~ = 


BLENDED SCOTCH WHISKY 86.8 PROOF 


THE FLEISCHMANN DISTILLING CORPORATION, NEW YORK «+ SOLE DISTRIBUTORS 
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ICTURED here are gifts, awards and incentives for Christmas, 
other holidays, anniversaries, long service, retirements, contests. To 
aid your selection, they are grouped by price and purpose. 


Prices are retail for one-of-a-kind purchases. 


But, in a few instances, prices are based on certain minimum quantities. 
Such exceptions are noted in the captions. 


Discounts for quantity usually apply. Often these discounts are sub- 
stantial. Vendors will supply complete details on bulk orders, personaliz- 
ing, shipping dates, samples. Their names and addresses are listed in all 
captions. 


Just mention Sales Management when you get in touch with them. 


<4 WISE BIRDS are of smooth, gieam- 
ing alabaster on black bases. As a pair 
or separately they will serve as book 
ends, paperweights, or decorations 
for home or office. Imported from 
Italy. The two are $10.50. Edith Chap- 
man, 260 Main St., Nyack, N. Y. 


Vv POSTAGE SAVER accurately 
weighs letters up to 2 oz. Simply 
insert letter in end and hold which. 
ever knob balances at '4 oz., 1% oz., 
etc. Slits envelopes, and is a 7” ruler. 
Of ivory plastic, red knobs. $1. Hobi, 
Dept. SM1, Flushing 52, N. Y. 


<4 SHARP barbecue knives of high 
chrome steel are hollow ground. Forks 
are stainless steel. Set of three of 
each have rock maple handles. In 
carrying container, $5. Cattaraugus 
Cutlery Co., Little Valley, N. Y. 


e» SOFT, WARM sports shirt is espe- 
cially favored by hunting and fishing 
enthusiasts. Rainier flannel design 
comes in choice of many colors. 
$12.95. Pendleton Woolen Milis, 218 
S.W. Jefferson, Portland 1, Ore. 


A CATTLE BRANDS of the Old West decorate Thermo 
Tray. It keeps food hot without drying out. Plugs into elec- 
tric socket indoors or out. Unbreakable heating unit; walnut 


handles; gold anodized frame. In three sizes, 12” x 9”, 
$14.95; 15” x 12”, $19.95; 20” x 12”, $26.95. Cornwall Corp., 
48 Wareham St., Boston 18, Mass. 


& SHINE-UP kit contains two 4” hardwood 
shoe brushes, brown and black polish, pol- 
ishing cloth. Zippered case, in black or 
brown, is soft cowhide. $3.95. Amity Leather 
Products Co., West Bend, Wis. 


v SLIM JIM attache case is of Sofskin top-grain cowhide. 
Suede lined; three pockets in lid, two with a pencil pocket. 
Solid cast brass locks and handle loops. Opens flat for 
convenience and accessibility. Size 16” x 12”, $36; 18” x 
12”, $40. Stein Bros. Mfg. Co., 1401 W. Jackson Blvd., 
Chicago 7, Ill. 


wv GOLDEN FOLIAGE decorates eight glasses carried in 
simulated gold wire caddy. Glasses have 12'/2 oz. capacity. 
Set in special mailing carton: $5. Business Gift Manager, 
Libbey Glass, Box 1035, Toledo 1, Ohio. 


-. ae 
Different 


GETTYSBURG battlefield as it was in July, 1863, appears in three dimensions @ 
on 14” x 20” map. Roads, farmhouses as well as hills and valleys are indicated 
in accurately scaled relief. Text at bottom describes the three-day fighting. 
Plastic, almost unbreakable; ready for hanging on wall. $6.50. Haverford Map 
Co., Box 55, Haverford, Pa. 


<4 BAKER’S MAN is both decorative and practical. He will turn out gingerbread 
in 17th Century costume, and serve as a wall plaque. Adapted in hand-cast 


- 
e aluminum from original wooden mold found in the Raleigh Tavern bakery, 
f Williamsburg, Va. $5. Virginia Metalcrafters, Inc., Waynesboro, Va. 


c 


A444 4s stibars 


WV SEPARATE containers hold cocktail ingredients. Host sets Bon Vivant cover 
dial to his guest’s order—from “regular” to “straight”—and pours. Drink is 
Ww POT OF GOLD is cast iron, brass automatically mixed in desired proportions. In crystal, with silver, copper, brass, 
handle, filled with 50 bright pennies chrome or ebony top; or in crystalline with ebony or white plastic top. $7.95 to 
for a gift or novel incentive. May be $35. Research to Reality, Inc., 1260 Library Place, Detroit 26, Mich. 
hand-lettered with any name or com- 
pany. Gift boxed, $1.50. King’s Forge, 
580 Hathaway Road, New Bedford, 
Mass. 


ME 
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Famous Niagara 20 minute test 
Proves New Heat and Massage executive chair 


> HELPS EASE 
GG. EXECUTIVE TENSION 


) ... while you work! 


Guaranteed to help you feel alert and to ° 
relieve everyday tension and fatigue... 
in just 20 minutes! 


a 
CYCLO-MASSAGE ® 


‘ead 
RIGHT AT YOUR DESK WHILE YOU WORK, when- 
ever you feel the need, you can now enjoy wonderful Nia- 
gara heat and massage! Feel better and work better in 
just 20 minutes! Help relieve work tensions . . . enjoy a 
feeling of triumph over tiredness and plain overwork! 


AND HERE’S YOUR UNQUALIFIED GUARANTEE! 
You must enjoy wonderful relief from tension and fatigue 
within 20 minutes after you start to use your CYCLO- 

THE NIAGARA® MASSAGE® heat and massage office chair or lounge chair 
No. 700 EXECUTIVE CHAIR . you must feel better and work better in just 20 minutes 
Designed to enhance any office decor. ...or your Niagara representative will refund the purchase 


Covered in luxurious genuine leather or 5 . - 
Naugahyde, in a wide variety of colors. price of this chair at once! 


~ . 


LEARN MORE 


ABOUT THE FAMOUS NIAGARA 
20 MINUTE TEST 


FREE BOOKLET TELLS 


what this test can mean to your 
well-being daily! 


IDEAL 
CHRISTMAS GIFTS 


DELUXE HEAT AND MASSAGE 
PORTABLE SETS 
Ideal for application to specific parts of the 


body. You get more soothing, penetrating 
action than ever before. 


Niagara Therapy Mfg. Corp. 
Adamsville, Pa. 


Please send me your important free booklet. (SM-109) 
FOR DRIVING = 24 


THE CARSSAGE(t™) PAD 


Simply plug the CARSSAGE pad into a car's 
cigarette lighter and help relieve travel fatigue, 
help keep wide awake and alert for safer more 
enjoyable driving. 


e : 
NIAGARA THERAPY MFG. CORP.. Adamsville, Pa. 


In Canada: Monarch Massage, Ltd. Fort Erie, Ont. ©1959 Niagara Therapy Mfg. Corp. 
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HOW HIGH IS UP? 


You'll find out 
when Casco 
products 
work for you 
as 

Premiums, 
Prizes, 


Gifts 


IF YOUR BUSINESS NEED IS HERE! 


Incentive Program Register Tape Premiums Ad Agencies Traffic Builders 

Safety Awards Supermarket Premium Plan House to House Trading Stamp Premiums 
Sales Contests Self Liquidators Club and Party Plan Dealer Loaders 

Premium Promotion Account Openers Coupon Plan Bonus Giveaways 


Traffic Builders Employee Christmas Gifts Executive Gifts Installment Retailer 


YOU'LL FIND THE PERFECT 
ITEM FOR YOU IN THIS 
FULL COLOR CASCO 
CATALOG INSERT 
Write, wire or phone Casco today! 


CASCO PRODUCTS CORPORATION, Bridgeport 2, Conn., FOrest 6-4511, Teletype BPT-280 
64 SALES MANAGEMENT 


Perlection 


automatic ELECTRIC HEATING PAD 


When you want the soothing, steady com- 
fort of heat for relief of body aches and 
discomforts, PERFECTION provides 


the finest. Scientifically constructed in 


® Exclusive 100% SANITIZED both pad ® UL Seal 
and cover. The only heating pad that 


refuses to carry germs for the protec- 


tion of you and your family. 


PERFECTION SUPREME 

* 30 heat settings, nite-lite 
switch 100% wetproof... 
flannel fabric cover exclusive 
crown design, satin binding, 
pre-shrunk, washable. 


PERFECTION PREMIERE 


—Wet-proof ...3 fixed heats, 


switch braille markings. 
Exclusive nosegay design 
flannel cover. Removable, 
washable, pre-shrunk. 


© New easy Pull out Plug 


® Removable Washable Covers 


PERFECTION IMPERIAL 
—Nite-lite braille switch... 

3 fixed heats. 100% wetproof. 
Exclusive rose pattern, flannel 
cover. Removable, washable, 
pre-shrunk. 


PERFECTION DELUXE 
—3 fixed heats, moisture 
resistant, high quality 
removable, washable pre- 
shrunk cover. A quality pad 
unmatched at this price. 


$5.95 


every detail, with only the finest of qual- 
ity materials used. Perfection gives you 
year after year of dependable service. 


right heat 
for even 
the most 
sensitive 


skin! 


All pads AC-DC 110-120 Volts, 55 Watts. Approx. shipping wt. 2 Ibs. 


SUPREME 


IMPERIAL 


PREMIERE 


DELUXE 


AU 


e® STRAIN AND TENSION OF 
TIRED MUSCLES EASED IN MINUTES 
CASCO DELUXE ) 
MASSAGERS <—” 


Casco thermal Massagers work wonders to condition, 
stimulate, and restore... when muscles are tired out 
from strenuous living. You notice the difference ig 
yourself quickly . . . you can see it in you 


MUTI 


For you. . . for your whole fami 
known such a feeling of 
this before! 


Cove i 
ie 


Made to professional standards 
extra heavy duty throughout, extra soft, 
: d > sl 
[on ereee with exclusive 8 way control that gives 
BACK AND NECK 8 combinations of heat and massage. 
Approx. 22” x 13” x 2”. 
Approx. shipping wt. 9'/ Ibs. 


ma $39.95 


FOR SHOULDERS 


CASCO KING SIZE 
THERMAL MASSAGER 
MIRACLE . ahs 


sz 
=— 
FOR THIGHS 
FOR LOWER BACK AND ABDOMEN FOR THE FEET 


CASCO PERSONAL SIZE 
THERMAL MASSAGER 


The ideal size for personal use, or 

for traveling or when pinpoint ~*~. ~ 
massage is required. Compact, ~N 

CASCO FAMILY SIZE THERMAL MASSAGER light in weight, but ruggedly ~ 

Covers the full upper or lower CONTROL FOR 8 COMBINATIONS built. WITH 4 WAY CONTROL 

back, abdomen. No need to dis- OF HEAT AND MASSAGE FOR HEAT AND MASSAGE. 

robe or even lie down, SANITIZED 16%" « 13" x 2%’ 


germ and odor resistant for your Approx. shipping wt. 9 Ibs M2 19.95 
protection. WITH EIGHT WAY 


wi $29.95 10%" x 1244" x 3”. 


Approx. shipping wt. 6 lbs. All massagers 110-115 Volts AC only 


CASCO 4 Wer Spray tron 


KLE SPRAYS 
UTOMATICALLY 


a ALL CRITICAL PARTS OF 
FINEST STAINLESS STEEL # 


NOW: 


BUM 


FAMOUS CASCO TAP WATER STEAM IRON 


Works anywhere in the U. S. with plain tap 


— If you can drink the water, it's per- RED OR BLACK HANDLE SPECIFY COLOR 
fect 

Fully automatic— just set the dial and select $18 95 
the correct TYPE of steam, and the correct - 
degree of heat... . for every fabric... 

extra large ironing surface, air cooled 

handle, and light weight. 

And what a pleasure when your iron needs 

refilling! Just lift up the top and fill it right 

from the faucet! No filters, no funnels, no 

need to use costly distilled water. 


AC only—1000 watts. Approx. ship. wt. 4/2 Ibs. 


CASCO KING SIZE ELECTRIC GRIDDLE 


The largest, finest and most efficient griddle available! 
COOKS FOR 2 or 20 — INDOORS OR OUT 


Cook a dozen hamburgers and a dozen hot dogs! 

Makes world's best pancakes! Excellent for greaseless . Pa 

cooking, serving hot Hors d'eouvre, keeping foods ~~, 

warm. ; ’ y AC only— 

EXCLUSIVE! SEPARATE AUTOMATIC CONTROL ’ 7 1500 watts 

PLUG MAKES IT COMPLETELY IMMERSIBLE. “ 25%" Long x 

WASH IT LIKE A SKILLET, RIGHT N ‘ 12%" Wide « 

DOWN IN THE WATER! . 4%" High 

K-1.. ; Approx. 

Write, Wire or Phone FOrest 6-4511 ; “ shipping wt. 

Casco Products Corp., Bridgeport 2, Conn. 10 Ibs. 


CASCO 
KINGS CREST 
aicudaiaalt Geiasita tapitoes 


CONVERTIBLE FITTED CORNERS FOR WELL 
GROOMED BEDS—USE FITTED OR FLAT 


Casco combines exclusive CASCOLON® with ACRILAN** added 
achieving a blend of miracle fibers for fluffy luxury 

so deep, so rich . $0 fleecy ... yet surprisingly > 
weightless. LUXURIOUS 8’ NYLON BINDINGS, a® 
machine washable guaranteed mothproof . 

pre-shrunk and color fast! Deluxe 

Nite-Lite Switch 


our glamorous glowing decora- 

tor pastel colors — Pink, Blue, 
Green, Beige. Please specify 
color. 


B1803 Twin Bed (66x84) Single Control $29.95 
B1801 Double Bed (72x84) Single Control $34.95 
81802 Double Bed (72x84) Dual Control $39.95 


casco Perfection 


AUTOMATIC ELECTRIC BLANKET mS 


CONVERTIBLE FITTED CORNERS —wse fitted—or fiat! 


Styled in soft, fluffy CASCOLON’ washable 

blend of the newest miracle fibers 

with lustrous 100% nylon bindings Available in four beautiful pastel 
Nite-Lite switch. Mothproof, pre colors — Pink, Blue, Green, Beige 
shrunk and color fast machine Specify color 


B1703 Twin Bed (66x84) Single Control $24.95 
B1701 Double Bed (72x84) Single Control $25.95 
B1702 Double Bed (72x84) Dual Control $33.95 Above blankets AC only. Approx. shipping weight 8 Ibs. 


*A blend of rayon and cotton 
**Acrylic Fiber by Chemstrand 


CASCO Featherweight Automatic Blanket 


That's Different— cominves) 


A STAY-TOGETHER chopsticks give 
even a novice the skill of an expert. 
Also useful as sugar tongs, serving 
olives, etc. Tapering sticks are inlaid 
with mother-of-pearl on black or red 
background; silver or gold plated. En- 
graved with recipient’s name, $3. 
A. Jompole Co., 391 Eighth Ave., New 
York 1, N. ¥. 


A DOG-O-MATIC cooks a half dozen hot dogs in 90 sec- 
onds. Ends of wieners are attached to an electrode in 
bottom of the cooker. When lid is closed, current passes 
through wieners, cooking them from the inside out. Flavor 
and juices are retained. Lid is removable for cleaning, and 
bottom may be immersed. $9.95. Electric Appliance Divi- 
sion, Westinghouse Electric Corp., Box 2199, Columbus 16, 
Ohio. 


A PULL the trigger and light your cigarette. Grenadier 
is replica of 18th Century flintlock tinderbox. Realistic 
lighter is made of antique brass with hickory handle. 
$6.20. Shaw-Barton, Coshocton, Ohio. 


<4 HUMMING like an insect, Krafty fish caller attracts fish 
to your bait. Hermetically sealed, 4'/ oz. device runs on 
flashlight battery. May be used from boat, pier, through 
the ice. $9.95. Corporate Gift Dept., BirchKraft, Inc., 1696 
N. Astor St., Milwaukee 2, Wis. 
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Different 


(Continued) 


A EXOTIC Royal Hawaiian Macadamia nuts grow in 
the 50th State. Supply is limited, for it takes ten 
years for a tree to reach maturity. Served with cock- 
tails, with after-dinner coffee, or between-meal nib- 
bling. 3'/-oz. jar, 98¢; 7-oz., $1.98; 12-oz., $2.75. Gift 
packages of four 7-oz. jars, $7.50. Castle & Cooke, 
Inc:, 215 Market St., San Francisco 5, Calif. 


m OPEN, it's a coathanger; closed 
it’s a clothes brush for travel or home 
use. Dual-purpose device is made of 
duraton and hair by “brushmakers to 
royalty since 1777.” $6.50. Kent of 
London, 630 Fifth Ave., New York 20, 


A CAUGHT in gold mesh, real butterflies and leaves decorate table top—and 

cause conversation. Special plastic embeds them. Company trade-mark, crests, 

etc. may also be embedded. Table is 16” high; size, 1814” x 18/2”. Legs in walnut A& DOOR KNOCKER is of solid, hand- 

or ebony finish; rustproof golden trim. $33.50. Biltmore Mfg. Co., 2757 N.W. 75th polished brass, with a giant key form- 

St., Miami 47, Fla. ing the knocker. Size: 7” high, 4/2” 
wide. With mounting screws, $6.95. 
Wilton Products, Inc. Dept. SM, 
Wrighteville, Pa. 
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<4 ON OUTSIDE it’s a book, with 
recipient’s name as author and pub- 
lisher. Hollow interior has greeting, 
pint bottle, two shot glasses. Book 
title may be selected from a long list, 
“When Everything Goes Wrong,” 
“Best Plastering Procedures,” etc. 
Simulated leather cover. $5, which in- 
cludes personalizing, glasses, but not 
the bottle. Marvic Co., 861 Manhattan 
Ave., Brooklyn 22, N. Y. 


vw GIANT grape leaf is hand-cast in 
solid aluminum and finished with a 
golden lustre which is tarnishproof. 
Used as a serving tray or flower bowl, 
it is particularly appropriate for the 
patio or porch. $16.50. Harvin Co., 
Box 500, Waynesboro, Va. 


_,.. That's Different 


(Continued) 


A GLO-PEN enables you to write in the dark at the 
touch of a button. Ball-point will jot down notes at 
meetings, nighttime inspirations; light will also find 
keyholes. May be imprinted. $4.95, including battery. 
Gift Ideas, Box 3976, Cleveland 20, Ohio. 


<4 GOLD-PLATED golf balls are not only for million- 
aires. Others will display them in this black sectioned 
plastic box before teeing off in actual play. Set of 
three, $4.95. Hammacher Schlemmer, 145 E. 57th St., 
New York 22, N.Y. 
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New Brownie Starmatic Outfit. Just 
aim and shoot! Built-in exposure meter sets 
lens automatically. Complete outfit includ- 
ing camera, case, flasholder, bulbs, batteries 
and film—$45.95. Camera alone—$34.50. 


ii 


— 


New Kodak Retina Reflex S Camera. 
Distinguished single-lens reflex that makes 
you master of every picture situation. Su- 
perb Retina-Xenar //2.8 lens, built-in ex- 
posure meter—only $199.50. 


If it’s made by Kodak, 


you know it’s good 


EASTMAN KODAK 
COMPANY 
Rochester 4, N. Y. 
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a good reasons 
to choose Kodak cameras for 
your business gift list! 


] Everybody likes to save their good times in pictures. And 
* that goes for your customers and employees alike— 
anyone on your business gift list. 


Everybody knows and wants Kodak cameras—product 


quality, plus hard-hitting advertising has created de- 


mand second to none for Kodak cameras. 


3 You can choose just the right gifts priced to meet your 
«: ; : ant : : 
* needs and budget from Kodak’s full line of cameras 


and outfits—$4.25 to $850. 


Get more details on gift opportunities with Kodak cam- 
eras. Mail coupon. No obligation. 


Prices are list and subject to change without notice 


Kodak Pony II Outfit. Low-cost minia- 
ture for 35mm color slides, as well as snap- 
shots. Complete outfit, including camera, 
flasholder, bulbs, batteries, slide viewer, and 
film—$42.95, Camera alone— $29.50. 


Brownie Movie Camera, f/2.3, makes 
8mm color movies—indoors and out—as 
simple and sure as ordinary snapshots. 
$32.50. New Brownie 8 Movie Projector— 
ultra-compact, brilliant, and only $44.50. 


** kodak” 


and ** Brownie’ are trademarks 


Kodak Signet 80 Camera. American 
classic 35mm miniature. Built-in exposure 
meter, //2.8 lens. $129.50. Other Signet 
Cameras from $82.50. Automatic Kodak 
Cavalcade Projectors—$124.50 to $159.50. 


Kodak Cine Scopemeter Camera, Tur- 
ret f/1.9, automatically shows when expo 
sure is correct. 3-lens range. $99.50. Com 
pletely automatic Kodak Cine Showtim« 
Projectors, from $137.50. 


r————— MAIL COUPON TODAY FOR FULL DETAILS——— 


EASTMAN KODAK COMPANY 


cameras and outfits. 


Name. 


Premium Sales Office, Rochester 4, N. Y. 


Please send me more details on gift opportunities with Kodak 


Position 


Company Street 


— 


A 


Zone State 


ARodlalk 


TRADEMARK 


business - building 
gift is a 

Conversation 

Piece! 


WINDGUARD 


VU-lighter 


LETS YOU KNOW 
WHEN THE FUEL IS LOW! 


You can't take a Vu-Lighter from 
your pocket without having 
friends aimire it. It's the one 
different ‘lighter—with the only 
fuel reservoir that lets you know 


when the fuel is low! Uncondi- 


tionally guaranteed. 


ideal as a good-will gift—and so 
inexpensive in quantities of 25 
or more. 


re). 
wh 
TRU 


YOUR OWN TRADEMARK or name inserted in 
the transparent fuel reservoir. 


For name of your local distributor write: 


Suet 


Box 4996, Atianta, Georgia 


opping Lists 


of 1.061 Companies 


Executives report on 1,969 products bought for employes 


and customers. Brand-by-brand tabulation shows the lead- 


ers in home, office, personal gifts and incentives. 


bona no place like home, cor- 
| porate givers chorus. 

“Again, as in past Surveys, pres- 
ents for the whole family outnum- 
ber all others. An Ohio executive's 
comment capsules the thinking be- 
hind this decision: 

“Give something a man will take 
home. He will see it (and remem- 
ber you) a lot more often if it is 
used by his family.” 

Out of 1,969 products named, 
1,293 were for the family. Reciting 
them is like reading a blueprint for 
the More Abundant Life: Smoked 
turkeys and serving trays, electric 
skillets and bar tools, hi-fi sets and 
juicy pears, picnic coolers and zesty 
cheeses. 

Such items as attache cases and 
perfume, pencils and cigars were 
also distributed to employes and 
customers. And once more liquor 
scored the largest number of men- 
tions for a single product. The 
wassail bowl has been a holiday 
tradition for centuries. 

Survey respondents were asked 
for the products and brands they 
bought. Only 680 (of 758) could 
answer completely or in part. Their 
lists were combined with facts sup- 
plied by 381 executives to the Sales 
Management Business Gift Buyers’ 
Wants Dept. 

The 1,061 firms are a representa- 
tive sample of business. Obviously 
incomplete, their lists show some 
of the gifts purchased. 

Below are the 10 most widely 


used products in 1958, and for 
comparison the two preceding 
years: 


1958 1957 1956 


Liquor, wine, 
beer 1 1 1 
Electric 
appliances 2 
Fruit 3 
Hams 4 
Turkeys 5) 
Pens, pencils 6 
Gift-catalog 
choice 6 
Tableware 8 
Cheese 9g 
Memo pads, 
calendars, 
diaries 
Lighters 
Cutlery 


* Indicates not in first 10 that year. 


Electric appliances, mainly for 
for the kitchen, have moved up to 
second place. Pens-pencils were 
tied for sixth place with gift- 
catalog choice. In 1956 the former 
were tied with cheese for seventh 
position. 

Actually, except for the two lead- 
ers, there is only a small difference 
in number of mentions among these 
products. Year after year all of 
them are given in great quantities. 
But givers and recipients are 
spread out so far that duplication 
is rare. 

In addition, a good many execu- 
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Is there a 


« 


Chairman 
mms of the Board 


Give Hin DRAMBUIE 
“The Cordial with the Seoteh Whisky base 


The 
distinguished 


A gift of Drambuie honors both the recipient and the 
giver. Made in Scotland since 1745 from the secret 
recipe of Prince Charles Edward’s personal liqueur 
—and formerly produced only for the Princes and 
Peers of the Realm—Drambuie is the cordial with 
the Scotch Whisky base. 

For a luxurious after-dinner adventure, there ts 
nothing like a “dram of Drambuie.” Its uniquely 
dry flavour and exquisite bouquet make it the world’s 
most distinguished cordial. The price, including 
taxes, is under ten dollars a bottle. 


Imported by W. A. Taylor & Co.,N.Y. © Sole Distributors for the U. S. A, 


“Try Drambuie" ON THE ROCKS” 


There are two delightful ways to en- 
joy Drambuie—‘‘on the rocks’ —in 
an “old fashioned” glass—with twist 
of lemon 1 if desired—or in the 
traditional cordial glass. 
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new Bonnie 
Prince 
Charlie 

gift box. 


Yor Whaties Gowan 


“rhayg wire 


iS ae ce . “ 


IN LOTS 
OF 125 


This is the advertising spe- 

clalty that is kept long 
and used often! Gives you top value 
for your “specialty” dollar! Die cast, 
heavy chrome case bears your four 
line imprint. Tempered 6° rule. 
Handsome gold foil gift box. 
125... 69¢ 576... 62¢ 
288... 65¢ 1152... 60¢ 


Sample On Request 


- FREE! 32-PAGE CATALOG 


tives observe the policy stated by 
a California vice president: 

“A gift, like good taste, is ex- 
tremely personal. We follow a pat- 
tern of selection that experience 
has taught to be wisest. Namely, 
wherever possible, buy a gift like 
a shoe—that will fit.” 

The 1,061 companies mentioned 
five general classifications: 


Mentions 
A. Family items other than 
food 
. Food 
). Items for personal use 
. Items for office use 
=. Liquor, wine, beer 


Classification A is made up of 
the subdivisions: 


Mentions 
A. Family items other 
than food 
Electric appliances 
Gift-catalog choice 
Tableware 
Cutlery, carving boards 
Radios, TV, hi-fi 


Glassware 

Magazine subscriptions 

Clocks, watches 

Vacuum ware, picnic 
coolers, ice buckets 

Furniture 

Trays, serving 

Books, albums 

Weather instruments 

Cameras 

Silverware, stainless 

Blankets, robes 

Playing cards 

Lights, lanterns 

Gift certificates 

Bar equipment 

Auto accessories 

Cookware 

Automobiles 

Miscellaneous 


How deeply are brands etched 
on the minds of buyers? 

Survey results will disappoint 
some marketing men. “Our Asterisk 
Brand is a household word,” they 
believe, “Everybody knows it.” 

Everybody doesn’t. To Asterisk 
Corp. executives — whose waking 
hours are concentrated on it — 
Asterisk Brand is all-important. To 


for complete 
information, 
samples, 
prices 


Our design 
facilities are 
at your 
service! 


SALES PROMOTION DEPT 


om PRODUCTS CORPORATION 


101 West Forest Ave. @ Englewood, N. J. 
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fellow executives — eng 
their brands — Asteris st one 
in a crowd. So th say, 


“Don’t remember.” 
However, they de- 


Med with 


signate the followig 


Brands Mo 


Electric applig 
gory are gridd 
can openers, 
toasters, and 
table devices. 

Waring Blep 
drink mix 
inghouse, 
with ex 
Next ca 
and Rival 

Additio 
Curtis, 


| FOUR WORDS ...==™ 


SYMBOLS OF SECURITY... 


INCOME PROTECTION, 
HOSPITALIZATION, 
CATASTROPHE 


These words represent protection — the security 
every person wants and needs. 


WE anne. \ 


RTH4 


You cannot answer “yes” to these two questions .. . 


Would you be able to maintain your present status if 
you became disabled due to a serious accident or ill- 
ness? 


Would you be able to take care of mountainous hospi- 
tal and medical bills without depleting your savings, 


ae ony en nr 


TAY It’s a Trp! It’s a ae it's the HOWE Folding Tray-Table! A flick of a finger turns 


are alluri 


uperlative 


movie projector 
Sturdy, lightwei 
stands 2542” h 
striping. Other 
t. 


s ti 
I] 


CATASTROPHE 


like a book; the 


TV and for playi 


seas * =F 


7 ee CO WP BO 


cues, picnicking Hi 


top; clear lacqu@™ i 


1242” high. Pack 
HOW 


FREE! 


Picnic-utitity lane. 
s annear and disannhear autamaticallv! Perfect far the hearh 


y into Jeautifully styled, practical, folds to less than 
. BBrdwooo gallery and handles. 18x24”; stands 1942” 
D tops: F a with black legs or gee Formica 
fF shed le woof. Packed 1 to carton .. . Retail price, $29.95. 


Rak-0-Tables! These sturdy HOWF Folding Tables stand firmiy 
Continental's three signs of security were designed 
to protect you. . 


Because you and your family depend on income 
for necessities of life and comforts, your immediate 
need is INCOME PROTECTION. 


Secondly, adequate HOSPITAL EXPENSE PROTEC- 
TION is an economic necessity. 


And, coupled with CATASTROPHE coverage, you 
are protected against continuing costs of hospifal 
and medical care. 


rerrect tor ‘down-to-earth’ picnics! Upens and cioses 


ramning harhe- 


Don't be financially sick — learn more about 
Continental's three methods of security for you. 
Send in the enclosed postage-free card today! 


One Park Ave 


. & Dieses coed mn fran vere mow Ducimace Pi Dennkes 


CONTINENTAL CASUALTY COMPANY 


INTERMEDIATE DIVISION 
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CHICAGO, ILLINOIS 


IN LOTS 
OF 125 


This is the advertising spe- 

cialty that is kept long 
and used often! Gives you top value 
for your “specialty” dollar! Die cast, 
heavy chrome case bears your four 
line imprint. Tempered 6° rule. 
Handsome gold foil gift box. 
125... 69¢ 576...62¢ 
2868... 65¢ 1152... 60¢ 


Sample On Request 


FREE! 32-PAGE CATALOG 


R. Frank Advertising Specialties, Inc 


c ‘ WwW ston Park, N. Y 


tives observe the policy stated by 
a California vice president: 

“A gift, like good taste, is ex- 
tremely personal. We follow a pat- 
tern of selection that experience 
has taught to be wisest. Namely, 
wherever possible, buy a gift like 
a shoe—that will fit.” 

The 1,061 companies mentioned 
five general classifications: 


Mentions 
A. Family items other than 
food 
B. Food 
C. Items for personal use 
D. Items for office use 
i. Liquor, wine, beer 


Classification A is made up of 
the subdivisions: 


Mentions 
A. Family items other 
than food 


Electric appliances 
Gift-catalog choice 
Tableware 

Cutlery, carving boards 
Radios, TV, hi-fi 


Glassware 

Magazine subscriptions 

Clocks, watches 

Vacuum ware, picnic 
coolers, ice buckets 

Furniture 

Trays, serving 

Books, albums 

Weather instruments 

Cameras 

Silverware, stainless 

Blankets, robes 

Playing cards 

Lights, lanterns 

Gift certificates 

Bar equipment 

Auto accessories 

Cookware 

Automobiles 

Miscellaneous 


How deeply are brands etched 
on the minds of buyers? 

Survey results will disappoint 
some marketing men. “Our Asterisk 
Brand is a household word,” they 
believe, “Everybody knows it.” 

Everybody doesn’t. To Asterisk 
Corp. executives — whose waking 
hours are concentrated on it — 
Asterisk Brand is all-important. To 


oe PRODUCTS CORPORATION 


101 West Forest Ave. @ Englewood, N. J. 


for complete 
information, 
samples, 

prices ADDRESS 


Our design 
facilities are 
at your 
service! 
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“FOUR WORDS... 
SYMBOLS OF SECURITY. . 


INCOME PROTECTION, 
HOSPITALIZATION, 
CATASTROPHE 


These words represent protection — the security 
every person wants and needs. 


You cannot answer “yes” to these two questions . . . 


Would you be able to maintain your present status if 
you became disabled due to a serious accident or ill- 
ness? 


Would you be able to take care of mountainous hospi- 
tal and medical bills without depleting your savings, 


borrowing, or even resorting to charity? 


HOSPITALIZATION 


CATASTROPHE 


— st tT 


THEN, 


Continental's three signs of security were designed 
to protect you... 


Because you and your family depend on income 
for necessities of life and comforts, your immediate 


need is INCOME PROTECTION. 


Secondly, adequate HOSPITAL EXPENSE PROTEC- 
TION is an economic necessity. 


And, coupled with CATASTROPHE coverage, you 


are protected against continuing costs of hospital 
and medical care. 


Don't be financially sick — learn more about 
Continental's three methods of security for you. 


Send in the enclosed postage-free card today! 


CONTINENTAL CASUALTY COMPANY 


CHICAGO, ILLINOIS 


[AIGAMSaTMI 


fellow executives — engrossed with 
their brands — Asterisk is just one 


in a crowd. So they often say, i ae 
“Don't remember.” The Secret of Selecting Business Gifts! 

However, they were able to de- 
signate the following: 


Brands Most Mentioned 


Electric appliances: In this cate- 
gory are griddles, coffee makers, 
can openers, knife sharpeners, 
toasters, and other kitchen and 
table devices. 

Waring Blendors and portable 
drink mixers were in front. West- 
inghouse, General Electric — each 
with extensive lines — followed. 
Next came West Bend, Cory, Oster, 
and Rival. 

Additional mentions went to 
Curtis, Hamilton : Beach, Silex, 
Udico and BVI can openers, Presto, 
and Hotpoint. 

Among specialties, Salton Hotray 
food warmers and Time-all auto- 
matic timers stood out. 


Gift-catalog choice: For gifts as 
well as contest prizes, catalogs are 
climbing in favor. Most of them 
are alluringly illustrated, with items 


TAT it’s a tray! it’s a Table! It’s the HOWE Folding Tray-Table! A flick of a finger turns 
this superlative tray into a sturdy-legged table. Beautifully styled, practical, folds to less than 
3” for storing. Hardwood. Brass-plated molding gallery and handles. 18”x24”; stands 1942” 
high. Choice of 3 tops: Black or white Formica with black legs or mahogany-grained Formica 
with mahogany-finished legs. Alcoholproof, heatproof. Packed 1 to carton . . . Retail price, $29.95. 


RTH space-saving HOWE Rak-0-Tables! These sturdy HOWE Folding Tables stand firmly, 
P R 3 M | U M aces dependably, solidly. Hardwood throughout. Welil-made rack has hand rail for easy carrying. 
Table open: 15x18”; stands 25” high; fits comfortably over lap. Black with gold striping or 
mahogany finish. Alcohol- and heat-resistant. Packed 4 tables and rack to carton . . . Retail price, 
$39.95. RTH2—Packed 2 tables and rack to carton (50 unit minimum) . . . Retail price, $22.50. 
RTE4. Same table as RTH4 (above). Available with gold American eagle design . . . Retai! price, 
$39.95. RTE2—Packed 2 tables and rack to carton. (50 unit minimum) . . . Retail price, $22.50. 
RTF4. in black, white, or fruitwood Formica with ebony-finished legs and rack. Packed 4 tables 
and rack to carton . . . Retail price, $49.95. 


HN All-purpose Utility Folding Table. A work and play table that’s wonderful for typewriter, 
movie projector, portable sewing machine; for games, snacks, writing and many other uses 
Sturdy, lightweight, handsome. Opens or folds in a single motion; closes to 342”. 2342"x 1442"; 
stands 2542” high. Hardwood legs with extra-strong double Masonite top; black with gold 
striping. Other solid colors available on quantity orders. Packed 4 to carton. Packed 1 to carton, 
add 25¢ a unit .. . Retail price, $9.95. 


wv Deluxe model of the all-purpose Utility Folding Table (above). Strong, rigid, beautifully 
finished. Folds to 342”. Opens or closes in one motion. Hardwood throughout. 16x28”; stands 
27” high. Choice of 3 finishes: black with gold striping, mahogany or maple. Packed 1 to 
carton . . . Retail price, $19.95. Formica or Micarta tops available on special order. Packed 1 
to carton . . . Retail price, $25.75. WVG—Ebony-finished folding game table. Gold-screened, 
checkerboard-patterned top. Has all the features of the WV. Open: 16”x28”; 27” high, fits 
comfortably over lap. Packed 1 to carton .. . Retail price, $21.00. 


PT HOWE Folding Picnic-Utility Table. Perfect for ‘‘down-to-earth’’ picnics! Opens and closes 
like a book; the legs appear and disappear automatically! Perfect for the beach, camping, barbe- 
cues, picnicking and other recreational uses. Also ideal for children's mealtimes, when viewing 
TV and for playing games. Flexible carrying handle. Folds to 3”. Hardwood; tempered Masonite 
top; clear lacquer finish. Cadmium-plated hardware resists rust and corrosion. Open: 18x32”; 
1242” high. Packed 1 to carton . . . Retail price, $9.95. 


HOWE Folding Tables are drop-shipped at nominal charge. 
Substantial discounts from retail prices now availabie! 


‘ 


Here’s an “asked for’ 


po-— ono  - ----- 


HOWE FOLDING FURNITURE, INC., DEPT. S-99 
FREE! One Park Avenue, New York 16, N.Y. 


> Send me inspection samples of the following HOWE Folding Tables 
TATOO) RTH) RTEO RTFC) HNQ) WOWG PTO 
> Please send me free, your new Business Gift Brochure. 


New Business Gift Brochure 


Company 
Address - 
City Zone__ State. 


RU, INDIANA 


@ In their 75th year of leadership 


| 
|. 
| 
; ren 
w. c. redmon sons and co. My Name__ wtih ee — = 
| 
L 
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in any desired price range. Recipi- 
eats select what suits their fancy. 
Virtually all types of merchandise 
are offered—home, office, personal. 
_E. F. MacDonald Co. ranked 
first. More than a year ago Cappel, 
MacDonald, Belnap & Thompson, 
and Ross Coles, Inc., merged into 
the present MacDonald Co. Still, 
a lot of businessmen continue to 
call it by the former names. 
Maritz Sales Builders was sec- 
ond. Closely following were Select- 
A-Gift, Certif-A-Gift, John Plain, 
Bennett Bros. Others mentioned 


were Henry L. Joynt Co., V. M. 
Atkinson Co., Robinson-Seidel. 


Tableware: Many materials com- 
pose these items — wood, metals, 
plastics, stainless steel. Brands in- 
cluded: 

Dudley Kebow, Vernon, Wood- 
pecker pepper mills; Lenox China; 
Hyde Park coasters; Crown Zeller- 
bach napkins and place mats; 
Mirro Aluminum servers; Rubel 
salad bowls. 

For the most part, respondents 
didn’t bother with makers’ names, 


His whole family 
will enjoy your gift 


(. heudlbtew 


Robe-in-a-Bag 


(9 


Customer, client, employee or friend will thank you for the 
gift that tells him you're thinking of his family, too. 
Pendleton Robe-in-a-Bag gives double pleasure: 

the 52” x70” robe of Pendleton’s famous quality virgin wool 
has multiple uses indoors and out; the zippered plastic 
carrier, when inflated, becomes a comfortable cushion. 


HIGHLANDS ( Assorted Plaids), $13.95 complete 
CLANS (Scotch Tartans), $17.95 complete 
Full details and colors on request. 


Pendieton Woolen Mills » Portiand 4, Oregon 


products sufficing. For example, 
lazy Susans, salt and pepper shak- 
ers, salad sets, shrimp bowls, cruets, 
steak plates, candlesticks, nut 
bowls. 


Cutlery, carving boards: Carvel 
Hall, Gerber, and Hoffritz rated the 
lead position. Among the others 
were Griffon, Capri, Clyde, Queen 
Quality, Ka-Bar, Shaw-Barton, Kut- 
Klean, and Warther. Plus, Dansk 
chop blocks. 

Barbecue sets of knife, fork, 
spatula, etc., and game shears won 
mentions. 


Radios, TV, hi-fi: Portables pre- 
dominated among both radios and 
TV sets; more expensive sets were 
reserved as incentive awards. Color 
TV receivers, likewise, were used 
for awards, rarely for gifts. 

RCA and General Electric were 
neck-and-neck. Motorola, Zenith, 
Philco, Emerson, and Admiral gal- 
loped close behind. Additions to 
the roster were Regency, Olympic, 
Hoffman, Sylvania, Westinghouse, 
Sony, Bogen. 

Webcor tape recorders and hi-fi 


Exclusively 
for your Customers 


Gold Cup Farms 


ee 


Cheese 


Not pasturized, not processed, 
not mass produced! Just good old 
fashioned whole milk cheese—a 
tradition in Oneida and Herkimer 
Counties. Produced and aged the 
natural way by Gold Cup Farms, 
the only old time cheese factory 
in Oneida and Herkimer Counties. 
Treat your customers with some 
real cheese—we make it especially 
for them. 

3 Ib. wheel $3.50 
(plus .35 west of Miss.) 
5% Ib. wheel $5.25 
(plus .60 west of Miss.) 
Assorted cheese pack—cracker- 
size bars cheddar, sage, caraway 
and smoked cheese $4.75 (plus .35 
west of Miss.) 


Just send your gift list to: 


Gold Cup Farms 


491 French Road Utica, N. Y. 
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How the Zippo lighter can work for 
your business 24 hours a day 


The world’s most dependable lighter promotes customer relations —spurs 
incentive and safety programs and keeps company names in the public eye. 


Leading manufacturer of hand tools uses Zippos to main- 
tain one of the best plant safety records in industry. 


Blue-chip building products concern gets suggestion pro- 
gram off to good start by awarding Zippo lighters. 


Leading maker of coin-operated music machines uses 
Zippo lighters to keep up sales enthusiasm. 


Insurance company reminds prospects of services with 
never-failing Zippo lighters. 


Ramer — eae Gasoline station operator promotes customer loyalty 
Zippo lighters have the most uncompromising with personalized Zippo lighters. 
guarantee in the annals of American business. For : 
twenty-five years no one has ever paid the Zippo These are just a few examples of how Zippo lighters 
Company one cent to fix a Zippo. Regardless of have helped businesses like your own. (Names will be 
age or condition a Zippo is guaranteed to work 
as long as you have it or we fix it free! sent upon request.) 


i Facsimile signatures are now 
Now the world’s most dependable ° available on Zippo lighters. 
lighter in the new Slim-Lighter Zippo lighters can now be per- 
shape. Here is famous Zippo’s sport sonalized with individual sig 
new running mate, the new ae natures along with company 
Zippo Slim-Lighter. It was es- i trade marks or any special de- 
pecially designed for those who THANK sign you want. For complete 
want a slender, lightweight FORA information about this special 
lighter. The new Slim-Lighter service, write to Dept. NB209, 
has the same dependable Zippo Zippo Manufacturing Co.,, 


ortine Bradford, Pa. 
action SAFETY AWARD radtfor 4 


Zippo Manufacturing Company, Bradford, Pa. In Canada, Zippo Manufacturing Company, Canada Ltd., Niagara Falls, Ontario. 


Zippo Manufacturing Company 
Dept. NB 209, Bradford, Pa. 


Gentlemen: Please furnish me with complete information on Zippo lighters and your special design service. 


Name Position___ 


Firm 


THE LIGHTER | 
~ THAT WORKS 


Address__ 


sets, and Emerson record players 
were also noted. 


Glassware: Respondents bought 
tumblers, pitchers, and ornamental 
glassware from, in order: Libbey 
Glass Div. of Owens-Illinois, An- 
chor Hocking, Steuben, Federal, 
Tiffin, Fulton, Erickson, Osborne- 
Kemper-Thomas, Inland, Susque- 
hanna, Colson, American Home, 
Hazel Atlas. 

Special designs with company 
trade-marks or industry symbols 
are frequently applied to drinking 
glasses, and are popular. 


Magazine subscriptions: Several 
choose-your-own gift catalogs per- 
mit recipients to select from a wide 
variety of publications. Other givers 
send magazines direct to recipients. 
Reported by the latter group: 


Holiday, Life, Reader’s Digest, 
Sports Illustrated. More expensive 
publications were American Herit- 
age and Fortune. Also purchased: 
Arizona Highways, Business Week, 
Changing Times, Esquire, Ideals, 
Playboy, National Geographic, 
Time, U. S. News & World Report, 
Wisdom. 


TROY ROBES 


» 


“so nice to have around you” 


ND 


Lore foles 


FRINGED ROBE IN CARRYING CASE 


the distinctive and 


distinguished 
gift for all the 
family all 

year round 


Make your gift outstanding . . . long-remembered! 
Make it Troy Robe, that appeals to everybody . . . men and women... 


of every age. . 


. everywhere they go! Gloriously colored plaids . . . 


gay as a Highland fling . . . and available in ACRILAN* or WOOL. 


And "'so easy to carry wherever you go!" In its own smart carrying case .. . 


with adjustable shoulder straps . . 


. and FOAM CUSHION. 


Can be personalized with customer's initials. 
Seventeen robe and carrying case combinations. 
Price ranges from $8 to $22. Ask your regular 
executive gift supplier or write us for name of 


nearest distributor. 


rylic fibre by Chemstrand 


NATIONALLY ADVERTISED 


“so nice to have around you” the whole year round... 


FOOTBALL GAMES 
MOTORING 
CAMPING 


FISHING 
BOATING 
COUCH THROW 


EXTRA BLANKET 
PICNICS 
AT THE BEACH 


TROY BLANKET MILLS, Ine. 


200 Madison Avenue, New York 16, N. Y. 


Clocks, watches: “No Brand” ap- 
pears often in this tabulation. 
Brands cited for travel, desk, and 
table models of clocks were: Jeffer- 
son, Hampden, Lux, Westclox, 
Sheffield, Phinney Walker, Trav- 
larm, Brown & Bigelow, Osborne- 
Kemper-Thomas. 

Hamilton watches were most 
favored. Then, Benrus, Longines, 
Elgin, Timex, Crosby. 

Prices ranged from a few dollars 
up to considerable sums for retir- 
ing employes’ presentation watches. 


Vacuum ware, ice buckets: Picnic 
kits, jugs, and insulated containers 
for outdoors, home, and office were 
mentioned. 

Hamilton Skotch Koolers led 
easily. Nappe-Smith, Aladdin, 
Landers, Frary & Clark’s Universal 
were about even. 


Furniture: Biltmore and Howe 
tables, Versatable teacarts, Nor- 
quist bridge chairs, Cosco tables 
and chairs, Barcalo reclining chairs, 
Koch magazine racks, Niagara vi- 
brating pillows were named. 

Plus, brands unspecified, has- 
socks, desk lamps, hampers, waste- 
baskets, book ends, card tables. 
The category enjoys wider use 
than in former Surveys. 


Trays: Of silver, glass, alumi- 
num, lacquer, etc.; serving trays 
also advanced in popularity. 

Wendell August Forge, Dansk, 
Jensen, Kromex, and Poole received 
mentions, but were eclipsed by 
“No Brand.” 


Books, albums: “Every year we 
give U. S. Camera Annual,” ex- 
plains a Midwest corporation presi- 
dent. “It is well liked.” Photo 
albums are another product that 
pleases individuals and families. 

Hammond atlases and Classics, 
dictionaries, Shakespeare’s works, 
cook books, and anthologies were 
also enumerated. 


Weather instruments: Thermom- 


You will 
find it quicker .. . 


by using the special index at the 
end of the book. It covers, under 
the proper product classification, 
every item appearing in these 
advertisements and the editorial 
Gift Gallery. 
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(rveal Blades... Great Gifts for Great Occasions 


KING ARTHUR 


SERRE ERR OF ie MAM Sides Ee LE | aan nen MRE. 


FERDINAND AND ISABELLA 


JOHN PAUL JONES: Fa 
A t - 


i ee ee 
| 


PERSHING 


GREAT GIFTS FOR 


CBausiness Qausionrs 


Respect, regard, recognition: these were the feelings ex- 
pressed by the gifts of great blades to the heroes of the past 


Carvel Hall blades . . . carving sets, steak knives, tableware 
... are given as business gifts today for the same reasons. 
You can always be sure that Carvel Hall blades are Great 
Gifts for Great Occasions. 


GREAT BLADES BY CARVEL HALL: Top, Leisure Stainless Tableware; place 
setting, 8.25; services to 210.00. Center, Leisure carving set in vinyl case, 
14.95. Lower left, Leisure steak knife set in vinyl compact, set of six, 14.95 


Send for free booklet 
“Great Blades of History” 


CHAS. D. BRIDDELL, INCORPORATED, Crisfield,. Md 


eters, barometers, and humidity 
indicators may be high or low 
price. Some are combinations in 
elaborate cases; others are simple 
thermometers with the giver’s name 
imprinted. 

Brands reported: Airguide, Tay- 
lor, Swift, Minneapolis-Honeywell, 
Cooper, Aircon, Longines-Witt- 
nauer. 


Cameras: The Polaroid Land 
camera scored decisively, with 
Kodak and Bell & Howell next in 
line. Revere movie camera was 
cited. 

As you might expect, the costli- 
est cameras serve as contest prizes, 
retirement, wedding, and anniver- 
sary gifts in all but a few instances. 


Silverware, stainless: Gorham, 
International, Reed & Barton were 
mentioned for flatware and mis- 
cellaneous items. 

Dirylite, of golden color, is also 
made into flatware as well as many 
other objects. It was well received. 


Blankets, robes: Troy, Pendleton, 
Faribo, Blankets, Inc., Chatham, 


Horner, Casco, McGregor were 
about equal in mentions. For elec- 
tric blankets, General Electric and 
Northern Electric were indicated. 


Playing cards: Kem, U. S. Play- 
ing Card, and Brown & Bigelow 
divided honors. 

One or two decks of cards are 
frequently sent at birthdays. Spe- 
cial designs with the company 
name or trade-mark are offered by 
makers, and meet with approval as 
a combination gift-advertisement. 


Lights, lanterns: Burgess, Koeh- 
ler, Brown & Bigelow were reported 
among the larger types. Flash- 
lights included Remington, Life- 
Lite, Gulton Industries, Beatrice 
Co. Reflect-O-Flare was a special- 


purpose type. 


Gift certificates: These are or- 
ders for a designated amount of 
goods at local stores, and should 
not be confused with gift catalogs. 
Certificates are exchanged for tur- 
keys, food assortments, hats, cloth- 
ing, or whatever. 

No national brands were named, 
only local stores. 


Bar equipment: Jiggers, shakers, 
corkscrews, and other needs of 
amateur bartenders were listed, but 
without brands. Prices run from 
$1 or so to almost any amount for 
silver cocktafl sets. 


Auto accessories: Rand, McNally 
road maps made a hit. Brown & 
Bigelow car vacuum cleaners and 
“car caddies” to hold odds and ends 
appealed to others. Auto compasses 
and jacks were also mentioned. 


Cookware: Nonelectric pots, 
pans, kettles, etc. are in this cate- 
gory. West Bend had a slight edge. 
Also named: Pyrex, Revere, Mirro, 
Wear-Ever. 


Automobiles: Only four were 
mentioned, but their value, of 
course, tops all products. They 
were used as contest awards, not 
as gifts. 

With one unspecified car, the 
others were a Ford Thunderbird, 
a Morris Minor, and an Austin 
Healey. Evidently such glamour 
models are regarded as stronger 
incentives than sedans or station 
wagons. 


PRESTIGE 


for the executive and his family 


the world's finest vacuum bottle 
ALL-ALUMINUM THERMO-KING* 
Light-weight, rust-proof aluminum . . . 
elegant, highly distinctive, ingeniously 


BUILDING 


GIFTS.. 


signed. It’s far and away today’s finest con- 
tainer for keeping liquids hotter or colder. 
Retail: $3.95 Ot; $2.35 Pt 


HANDSOMELY CARTONED 


exclusive pastels . . . lowest price 

DESK AND BEDSIDE VACUUM PITCHER 
Handsome styling in your choice of 3 popular 
pastel colors: CORAL, TURQUOISE, IVORY 
and BROWN. Keeps beverages hot or cold for 
hours—takes full size ice cubes—no-drip spout. 


FULL QUART. Retail: $6.95 


America's most wanted 

OUTING KITS 

Handsome water-repellent plaid cases fitted 
with one or two Aladdin vacuum bottles plus 
convenient snack box. Priced far lower than 
you'd expect. 


ONE BOTTLE KIT—No. K143A. Red Plaid with 
Economy Regular Neck Quart Vacuum Bottle, 
Snack Box. Retail $5.95. 


TWO BOTTLE KIT—No. K932A. Red Plaid with 
matching Plaid Regular Neck Quart Vacuum 
Bottle, Wide Mouth Vacuum Bottle, Snack Box. 
Retail $12.95 


many other styles available 


TM 


ALADDIN INDUSTRIES, INC., NASHVILLE, TENNESSEE 
84 SALES MANAGEMENT 


Through Your Distributors Everywhere or Inquire: 


Miscellaneous: In the huge di- 
versity of products were: Kirk 
Christmas trees and evergreens; 
Vaughan garden seeds; orchids and 
other flowers; Setwell clothes hang- 
ers; Replogle globes; Columbia 
phonograph records. 

For barbecue grills, chief men- 
tion went to Hamilton Skotch, West 
Bend, Chattanooga Royal, Otto 
Bernz. 

Pottery and ceramics included 
Balford, Hyde Park, Shaw-Barton. 

Among towels and linens were 
Callaway and Pepperell; as well as 
Cabin Craft bedspreads. 

Detecto bath scales, Ajello can- 
dles, and Rubber Maid kitchen 
accessories were checked. 

Plus, undesigned door chimes, 
toys, sports glasses and binoculars, 
etchings, brass picture frames, tote 
bags, fire extinguishers, stepladders, 
gift wrappings and foil. 


Mentions 
B. Food 5138 
Fruit 
Hams 
Turkeys 
Cheese 
Food assortments 


NORLD S FINEST LUGGAGE 
NCE 185] 


BD 


The thinking man who buys 
premiums looks to “Reliable” 
for a complete range of pop- 
ular priced men’s and wom- 
en's luggage. 

Write today for our illustrated 
catalogue 


"RELIABLE {usaage cl 


West Pittsburg, Lawrence County, Pa 


P.S. Inquire about our Indus- 
trial line of product carrying 
cases. 
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PRAEGER PRESTIGE 


THE WEST POINT ATLAS 
OF AMERICAN WARS 


Chief Editor, Col. Vincent J. Esposito 
Introductory letter by Dwight D. Eisenhowe: 


The prestige gift of the year! More 
than 400 full-page three- or four-color 
maps, with 250,000 words of text, 
covering every battle and campaign 
in which Americans ever fought— 
from Colonial skirmishes to Korea. 
Specially prepared at West Point. Send 
for our free descriptive brochure. 
Two volumes, boxed 
Publication date Oct. 27 


Special price to Dec. 24 


$47.50 


$39.95 


THE PRAEGER PICTURE- 
ENCYCLOPEDIA OF ART 


Gloriously pictures and describes 
the exciting history of art from earliest 
times to the present day. 580 illustrations, 
192 full-page, full-color plates! Large 
format 8% x 11% $17.50 


A HISTORY OF MODERN 
PAINTING 
by Sir Herbert Read | 


The art book of the season. Brilliant 

text by the world-renowned authority, 
with 100 superb color plates and 384 
monochromes. $7.50 


FREDERICK A. PRAEGER 
Publishers 
& CSOD pt. S.M., 15 W. 47th St., N. Y. 36 


FOR CHRISTMAS 
Quantity discounts 
available. 

Write us today 

for detailed 
information. 


BOOKS 


FIRST 

TIME 
AVAILABLE 
TO THE 
PUBLIC 


Candy 

Fruit cakes 

Jams, jellies, preserves 
Meats 

Maple syrup, honey 
Nuts 

Miscellaneous 


Fruit: Oranges, grapefruit, ap- 
ples, pears, grapes, dates, mangoes 
were given at many prices. Harry 
and David single assortments and 
Fruit-of-the-Month was by far the 
most used. Additional brands: 

Mission Pak, Pinnacle Orchards, 
Milne-O’Berry, Harvey's Grove, 
Cobb, Rio Grande, Sweet Briar, 
Burdine, Sniff’s dates. 

Frequently respondents said 
merely, “Florida fruit,” “pears,” 
“red Texas grapefruit,” or some- 
thing similar. 


Hams: Armour outpaced the 
large field, with Swift, Wilson, and 
Rath bunched close together. Fur- 
ther names were Morrell, Forst, 
Safeway, Cudahy, A. & P., Hormel, 
Oscar Mayer, Talmadge, Decker, 
\gar, Gold Medal, Dubuque, 


Hickory Farm, and Kingan. 

Also, Franzenburg, Jordan, Kahn, 
Prescott, Amber, Davies. 

Some executives said “Smith- 
field,” “country hams,” and “canned 
hams.” 


Turkeys: Land O'Lakes had a 
small Jead over Armour and Nor- 
best. Swift, A. & P., Butter Ball, 
Fin ’n’ Feather, Gold Bond, and 
Pavo ranked next. Among smoked 
turkeys, Franzenburg’s Maple Crest 
and Forst were in the van. 


Cheese: Swiss Colony, as usual, 
was the heavy favorite. Next on the 
menu were Kaukauna Klub, Wis- 
consin Cheese Guild, Armour, Wis- 
consin Cheeseman, Steihardt, Gold 
Cup, Old Tavern, and Gethsemani 
Abbey. 

Additional brands: Epicure Club, 
Whiting, Stop-and-Shop, White 
Oaks, Lake House Farm, Woody’s, 
the Cheese Joint. 


Cheese is frequently included in 
food assortments, and therefore has 
a larger sale than the above men- 
tions would indicate. 


Food assortments: All kinds of 
delicacies make up these hampers 
and packages—meats, seafood, cock- 
tail tid-bits, etc. 

S. S. Pierce, Epicure Club, Gen- 
eral Foods, and Gordon were most 
favored. Also reported were Stop- 
and-Shop, Hormel, Seyeo, Riche- 
lieu, Reese, Jones Dairy Farm, 
Sexton, Fin ‘n’ Feather, Butter 
Kernel. 


Candy: Cook’s World's Finest 
Chocolate and Russell Stover rated 
ahead of Fanny Farmer, Loft, 
Brach, Barricini, Rosemarie de 
Paris, Barton, Whitman, Gilbert, 
Nestle, Schrater. 

This year givers catered to the 
sweet tooth to a greater extent than 
in former Surveys. One firm even 
gave a selection of sugar—brown, 
lump, ete.—its own product. 


Fruit cakes: Brands mentioned 
were National Biscuit, Continental 
Baking, Mrs. Carver's, Claxton, 
Collin Street Bakery, B. & C., Mrs. 
Hatchard’s, American, Ward. 

A number of companies give a 


FLIGHT-LITE Soft all-season weight 
blanket in 100% virgin wool with a 
acy, open weave that gives the look 
of fine hand-looming. Arctic White, 
Carnation Pink, Sahara Beige, Citron 
Yellow, Mint Green, Sky Blue. 


PAK-A-ROBE® Generously sized, 
100% virgin wool Sport Robes, each 
in its own handy zippered carrying 
case. Case doubles as a cushion. 
Several case styles and several smart 
Tartan plaids to choose from. 


SIESTA A multi-purpose robe/throw 
loomed to a gossamer lightness in 
new bold plaids. Perfect for Patio 
or Porch 
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FARIBO BLANKETS oe 


baby blankets . 


extensive range of styles, 


You can always 
look to 


¥ 


® 


for the gifts 
your customers 
will most appreciate 


For samples and information on these 
and other Faribo Gift Blankets and 
Robes, write contract department. 


Faribault, Minn. 


blankets e pak-a-robe . 


colors, prices 


SALES MANAGEMENT 


Gifts to be enjoyed ever after 


An excellent example, the most elegant bridge set yet. Inspired 
by the famed captain’s chair, it’s called Cosco ‘‘Capitan.’’ Notice 
the smart square tubing; the padded, saddle-shaped seats and 
comfortable, contour-curved backs. (Make grand occasional 
chairs; nest compactly for storage, too.) The king-sized table has 
wraparound, upholstered top; flared legs for sturdiness, no un- 
sightly braces. All steel with baked-on enamel finish in metallic 
tan or ebony and a wide choice of upholstery colors. But it’s just 
one among the many giftworthy Cosco products. Turn the page 
for others. Then write Special Sales Division for complete informa- 
tion on America’s most popular line of metal household furniture. 


CUICT 


Metal Flousehold 


Furniture 


turn page 


i, 
(ti) 
ee. 
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Cosco for Christmas and other gift occasions 


best selling Cosco juvenile products 


Great ideas for great events, these three favorites 
of mothers (and babies too!) 


Handy Step Stool with swing- 
away steps is famous for putting 


@ What a selection. Something 


wonderful for everyone, for every a] 
everything within easy reach. 


occasion. Christmas gifts like re- 
volving bar stools, smart serving 
carts, fashionable bridge sets. It’s a 
complete line of metal household 
furniture and your choice will be 


long appreciated. 


«» Perfect Room Divider separates 
{ living from dining, etc., or adds most 


- welcome shelf space. 


New Hour Glass Stool for kitchen, 
bar, bath, with fixed or revolving seat. 
Choose from 11 smart models. 


3m “Fashionfold” Bridge Set has 
1. handsome ladder-back, gatefolding 
chairs, flared table legs. 


Elegant Serving Cart that looks 
exactly like walnut and brass but is 
actually all steel! 


HAMILTON COSCO, INC. « COLUMBUS, INDIANA 


Special Sales Division 


Portable Play Pen of light, tubular steel, 
nylon net, folds to 4%” flat—with pad inside. 


Convertible High Chair quickly be- 
comes youth chair with removal of tray and 
‘ footrest. 


Bouncy Baby Jumper on steel sus- 
; pension frame that counteracts tipping. Re- 
movable seat. 


CUSCU. 


Metal Household Furniture 


fruit cake as a present each year. 


Jams, jellies, preserves: Smucker 
and Knott’s Berry Farm were tied 
for first position. House of Web- 
ster, Charlotte Charles, Cherry 
Hut, House of David, Dwan, 
Paisley Co., and St. Joseph’s Foods 
were equal in popularity. 


Meats: Pfaelzer steaks and 
Franzenburg bacon, beef, etc. 
scored highest. Others: Palmyra 
bologna, Kahn steaks, Tobin meats, 
Using meats, Jones Dairy Farm 
sausage, Williams Meat Co. 


Maple syrup, honey: Honey 
Acres honey and John Shelby 
maple syrup scored highest. Others 
noted Squier’s, Kenyon, and Rey- 
nolds maple syrup. 

One company has “given a jug 
of maple syrup for 30 years. We 
fully intend to keep up our long 
tradition.” 


Nuts: Chas. Peterson assortments 
were followed in mentions by Del 
Cerro, Deep South, Roos, and 
Priester pecans. Stop-and-Shop 


EVERYONE 
does it! 


All the friends you remember at Christ- 

mas have one thing in common: They 

eat! And there’s no finer eating in (or 
out of) the world than a salad laced with Mar- 
zetti’s famous dressing. Connoisseurs have ac- 
claimed Marzetti's outstanding . . . the coming 
mark of quality in polite company everywhere. 
introduce it to your business friends with one of 
these fine gift ensembles: 


Deluxe Gift Box . creamy French, zesty 
Italian and savory Slaw dressings plus sweet 
julep Mint Topping. $3.60 


Deluxe Gift Box plus 
Early American, 
hand-rubbed, 13” 


Priscilla salad bowl 

of finest quality 
selected maple with 
matching fork and 
spoon. $9.95 

Salad Bowl Set alone, $7.35 


We'll gift wrap, enclose a greeting card with your 
name and mail (insured) anywhere in U.S. without 
charge. Send us your list. Satisfaction guaranteed 
or full refund. 
**for America's 
Best-dressed 
solods!"" 


Doubtful ? Order a box for 
your own family to try. 
Makes a hit with wives. 


MARZETTI’S 


COLUMBUS 15, OHIO 
SEPTEMBER 10, 1959 


RUSH ORDER TO 


BLEND 


“THE BLENDER 
WITH THE 
HANDLE“ 


An often-used-never-for- 
gotten gift. Exclusive easy 
pouring handle. Liquidizes, 
shaves ice, blends, shreds, 
grinds, puree’s, pulverizes, 
beats, chops. Priced way 
below ordinary blenders. 


LL. fc do sien 


SEND FOR 
SAMPLE AT 


QUANTITY PRICE 


2 our’ | 4sd 


SPT\ (LIST PRICE $29.85) 


“IF IT’S MADE 
BY IONA...YOU CAN 
TRUST ITS QUALITY” 


THE IONA MANUFACTURING COMPANY + Manchester, Conn. 
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selections were bought by Midwest 
givers. 

Nuts are frequently used as fillers 
for cocktail shakers, chafing dishes, 
salad bowls, and other products. 


Miscellaneous: Vibo Farms Corn- 
ish game hens; Berkshire Farms 
and Fin ‘n’ Feather pheasants; 
Wagner spice kits ranked high. 

Graber tree-ripened olives were 
approved; as were Mille Lacs wild 
rice, Harrison salad dressing, and 


Wallets, purses 
Sports equipment 
Luggage, travel kits 
Shavers 

Smoker’s supplies 
Perfume 

Toiletries 

Tools, tool kits 
Knives, pocket 
Miscellaneous 


Lighters: Zippo, one of the best- 


ployes took care of the men. Their 
wives rejoiced in mink stoles, prizes 
in a sales contest. 


Jewelry, jewel boxes: Tiffany 
jewelry for men and women, and 
Rex tie clips and cuff links were 
among the few brands cited. 

Martin Meyers Co. cuff links and 
tie clips, Trifari costume jewelry, 
Keepsake diamond rings (contest 
awards ) were others. 

Boxes for studs, earrings, and 


known names in the gift world, had 


Bachman pretzels. 


Weston, Sunshine, and Heckman 


cookies were named. 


Iced Maine lobsters, Maryland 
oysters, Louisiana shrimp are ship- 
But beaten bis- 


ped everywhere. 
cuits are seldom sent outside 
South. 


As noted in previous Surveys, 


a comfortable lead. Elgin Ameri- 
can, and Ronson were No. 2 and 3. 

Farther back were Brown & 
Bigelow, Warren, Dunhill, Well- 
ington, Schick, Flyt, Rolex, Os- 
borne-Kemper-Thomas, Vu-lighter. 
the Prices extend from less than $1 
right up for the gold or platinum 
models. 


a few companies give buckwheat 


flour—with or without accompany- 
ing maple syrup—for breakfast 


treats. 


Mentions 


C. Items for Personal Use $23 
Lighters 58 
Clothing 42 


Clothing: Hathaway was ahead 
of Pendleton, Van Heusen, and Ar- 
row shirts. 

Harvale, Ascot, Botany, and 
Sulka ties were well liked. Stetson 
hats and Botany sweaters won 
mentions. Sports jackets by Chip- 
pewa Woolen Mills and Hart, 
Schaffner & Marx suits for em- 


other jewelry for both men and 
women were mentioned, though 
not by name. 


Wallets, purses: Amity wallets, 
billfolds, key cases, and assorted 
leather goods rated first call. Prince 
Gardner was second; with fewer 
notations for Brown & Bigelow, 
Recorday, and Rumpp. 


Sports equipment: For fishing 
rods and reels, respondents indi- 
cated Shakespeare. Spalding, Mc- 
Gregor, and Wilson golf balls; 
McGregor golf clubs and unde- 
signated golf bags provided for 
those anxious to make a hole in one. 

Outdoorsmen were gratified by 
hunting and fishing knives, Win- 


Jewelry, jewel boxes 40 


Like fine pianos for talented musicians... 


Products Make Good Gifts 


i for SALESMEN 


What makes a better present, for anyone, than a 
product that advances his talent? You can’t give a 
salesman anything more appropriate than a Heinn 
Velocity binder or a Heinn Sales-Pac. Either product 
saves time and can increase his earning power by 
helping him organize his materials better. 
Remember that the salesman who rates one 
of these fine presents may be your own man, 
a customer or prospect, or even your boss. 
Order now for assured delivery. 


DOUBLE-DUTY SALES-PAC 
Here's a C 
ing B-Velocity binder. for 
hole 11x8 sheet 


brown cowhide ripper case complete h a match 


2 to 3% inche tandard 
Snap out the binder and you 

become an elegant briefcass Each 
handsomely printed folder reproducing Heir 


Tribute to a Salesman 


MAIL THIS COUPON TO THE HEINN COMPANY 


VELOCITY 


This beautifully designed binder (of 
top-grain brown cowhide) holds a 
1%-inch stack of standard 3-hole 
11x8¥% sheets, and expands an extra 
¥, inch for good display of contents 
and for easy insert changes 


Send f.o.b., Milwaukee: 
Velocity binders 
@ $7.55 each. 
_.. Sales-Pacs without binders 
@ $21.00 each plus 10% excise tox. 
B-Velocity binders for Sales-Poc 
@ $9.50 each. 
"] Send information about 
your general line. 
Check enclosed. C) Bill us. 


SATISFACTION GUARANTEED 


326 W. FLORIDA ST., MILWAUKEE 4, WISCONSIN 


NAME 
TITLE 
FIRM 


ADDRESS 


SALES MANAGEMENT 


chester shotgun shells, and guns. 
A solitary mention was made of 
Johnson outboard motors. 


Luggage, travel kits: Amelia 
Earhart, Hartley, and American 
luggage received mentions. Kits 
for holding toiletries, shaving 
tackle, etc. were used often. 


Shavers: Remington (models for 
the home and for the car) was a 
little ahead of Norelco, Ronson, 
and Schick. Sunbeam and Globe 
Trotter trailed. 


Smoker's supplies: John Surrey 
and Webster cigars stood out 
where most respondents said only, 
“cigars,” or “good cigars.” Matches 
by Unique Industries, pipes, ciga- 
rettes, and cigarette boxes com- 
pleted the roster of offerings in 
honor of the fragrant weed. 


Perfume: Prince Matchabelli and 
Lanvin were in front of Max Factor 
and Chanel No. 5. Others were 
“No Brand,” probably because male 
respondents didn’t know. Women 
recipients, however, seem to appre- 
ciate perfume and like to try vari- 
ous kinds. The category has ad- 


THE PRESENT with a FUTURE 


Elegantly Different... 

practical business gifts 

Your friends, employees and 
business associates will cherish 
and remember the gift that’s dif- 
ferent...the one that turns every 
good time into a real occasion 
... 4 lifetime gift that the whole 
family can enjoy the year round. 
Hi-Lo grills are available in styles, 
types and accessories to match 
every taste or budget. Their bold, 
handsome appearance is out- 
done only by their performance. 


\( ® 
year-’round 


GRILLS 


DELUXE MODEL 402— 
Has full hinged, vented 
hood, heat gauge, electric 
rotisserie, precision heat 
adjustment, chrome legs 
and handle, large rubber 
tread wheels and beauti- 
ful, heat-resistant Ham- 
mertone Copper finish. In- 
dividually cartoned. 


Model 461—Same convenient 
size, sturdy construction and finish 
as the Deluxe model, including a 
676 sq. in. plated cooking grill 
with charcoal access door. Not 
equipped with hinged front hood 
or heat gauge. Individually car- 
toned. 


A GIFT IN THE RIGHT DIRECTION 


Model 400—A big, handsome 
open-top grill. Same rugged con- 
struction as Deluxe model less 
hood and rotisserie unit. Indivi- 
dually cartoned. 


F aA \ 
a 


Another Indoor-Qutdoor All Season Favorite 


The original, portable picnic grill plus handy 
combination shipping-carrying case. Sets up 
or takes down in seconds, works perfectly 
in any indoor fireplace ... or outdoor picnic 
site. Cooks without pans and burns any solid 
fuel. The practical, economical answer for 


MODEL 1300 those who'd like a “take-along” grill. 


portable pic- 
nic grill and 
carrying case. 


For Business Gifts the Whole Family Can Enjoy...write 


A Hull Compass is a gift 
that is used for years .. . 
assuring that you'll be long 
remembered. Hull is a fa- 
mous name in compasses, representing true 
quality instruments. They are easy to install, 
easy to compensate for sure direction-finding. —— 
Especially treasured by the traveling man. 4 e 
Beautifully styled with easy-to-read, wrap- Company 
around lens. Six color selection to match or " 
blend with all car color combinations. At- Address 
tractively boxed. City 


Write For Details, Quantity Prices 


HULL MFG. COMPANY 
P. O. Box 246-SM-9 Ohio 


Gentlemen: I am interested in your Hi-Lo Grills. Please quote me your special 
Holiday prices on Model in quantities of. 


Please have a Hi-Lo representative contact me at once C) 
I would like to see samples 


Zone State. 


Consumer Products Division 


UNION STEEL PRODUCTS CO. 


ALBION, MICHIGAN 


Worren 
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vanced in popularity during recent 
years for this reason. 


Toiletries: Helena Rubinstein, 
Revlon, Wrisley, Max Factor were 
about on a par in mentions for 
soaps, lotions, lipsticks, and other 
aids to good grooming. Some shav- 
ing lotions were listed, but no 
brands. 


Tools, tool kits: Herbrand, Shop- 
master, H. C. Cook Co., and Versa- 
tool stood out. 


Sometimes gift tools are screw- 
drivers or hammers. Again, they 
may be a whole set, possibly gold 
plated. 


Knives, pocket: Although ten 
executives bought pocket knives 
for their gift lists, none could re- 
call the makers’ names. Sales and 
advertising men in the field ap- 
parently have not done a thorough 
job. 


Miscellaneous: Shuvalay and 
Ronson electric shoe polishers won 


say ‘‘Merry Christmas” 


to the man who enjoys 


OUTDOOR 
LIVING! 


MAILABLE GIFTS 


the whole family will enjoy . . . 


rb year loug! 


COLUMBIAN'S 


COFFEE CADDY 
with MATCHING CUPS 


The final touch to home barbecues 

. this big, practical 36-cup Coffee 
Caddy. Smooth “Fine Line” brown 
porcelain enamel finish that's as easy 
to clean as glass. Wide flat bottom 
. . . big pouring handle . . . heat- 
proof aluminum bail. Matching set 
of he-man size cups that hold 12 
ounces level full! 


THE HALF-GALLON MASCOT COOLER 


Perfect hot or cold drink container for picnics, boating, hunting, 
sports events and motor trips. Bittersweet and white color “high- 
impact” plastic provides lasting beauty for this handsome cooler. 
Fiberglass insulated. Drinks are easy to pour from the “flip-top” 
polyethylene spout. Generous-sized cap serves also as a drinking cup. 


PLUS . . . complete lines of picnic jugs and ice chests to choose from! 


r 


For full 
details 
write to: 


| 
} 
| 


COLUM BIAN | 
P. O, Box 30 | 
VERRE HAUTE, IND. U.S.A. 


mentions, plus unidentified shoe- 
shine kits. Key rings and key 
chains, sunglasses, Caldwell plastic 
chess sets, stationery, and type- 
writers were among the wide 
variety of personal items—though 
some of them were probably used 
by the entire household. 

Add to them clothes brushes, 
comb-and-brush | sets, nail files, 
manicure kits, folding umbrellas, 
collar stays, caddies for holding the 
contents of one’s pockets on the 
dressing table, and so on in the 
ancient phrase “too numerous to 
mention.” 


Mentions 

D. Items for Office Use 208 
Pens, pencils 62 
Memo pads, calendars, 

diaries 60 
Desk equipment 25 
Rulers, tapes 20 
Briefcases, attache 

cases 18 
Ashtrays 16 
Miscellaneous 7 


Pens, pencils: Cross and Parker 


Builds Lasting Friendship 


A Lifetime Flashlight 
—NEVER NEEDS BATTERIES 


A lifetime of convenience and protection is 
built into the beautiful Acculux Lifetime 
Light. Small enough for a man's pocket or 
milady's purse. Can also be used as a night 
light. Always handy—luminous magic eye 
immediately seen in darkest surroundings. 
Made of unbreakable, non-inflammable ma- 
terial. Can be recharged from any AC 
outlet—can't overcharge. Complete with 
spare bulb and unbreakable lens. 


$ RETAIL PRICE SHOWN, 
JUST 5 h 9 5 CORPORATE DISCOUNTS 
ON REQUEST 
For Complete Details, Address: 


[PETE F- Greene 


49 East 34th Street, New York 17, N. Y. 
Orders honored from Diners’ Club & Amer- 
a Express Members. Be sure to send Name 

Number. 
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outdistanced a big field. The oth- 
ers: Sheaffer, Paper-Mate, Norma, 
Scripto, Autopoint, Eversharp, Rite- 
Point, Brown & Bigelow, Retracto, 
Everlast, Colson, Waterman. 

Evidently manufacturers have 
impressed their names on the 
minds of customers here. 


Memo pads, calendars, diaries: 
For the second year Brown & Bige- 
low and Robert Dale divided first 
honors. Then came Nascon. Fol- 
lowing were Osborne-Kemper- 
Thomas, American Advertising 
Corp., Amsterdam Co., Shedd- 
Brown, Dartnell. Pocket secretaries 
are included in the category. 


Desk equipment: 


Except for 
Shaw - Barton 


nameplates and 


Brown & Bigelow letter openers 
and desk sets, brands were scanty. 
Paperweights, desk staplers, pencil 
and pen caddies, correspondence 
boxes, phone attachments were 
specified. 


Rulers, tapes: Brunning slide 
rules outranked Pickett & Eckel. 
MIM Sales Co. rules, Master Rule, 
and Carter Lilly Co. won mentions. 
Lufkin, Brown & Bigelow, and 
Barlow tape measures scored. 


Briefcases, attache cases: Sloves, 
Carlton, Digby Products, Brown & 
Bigelow had scattered mentions. 
By and large, respondents named 
no names. 


Ashtrays: Karv-Art and S. W. 


Advertising Co. had multiple buy- 
ers. Combinations of ashtrays and 
calendars, clocks, pens, etc. seemed 
to be a rising trend. 


Miscellaneous: Clipboards, Duo- 
Fast staplers, file boxes for business 
cards and larger types, and con- 
tainers for paper clips were given 
with good response. 


Mentions 
145 


E. Liquor 


Once more Canadian Club was 
the favorite, with Old Grand-Dad 
on its heels. Seagram, I. W. Harper, 
Four Roses, Old Fitzgerald, Schen- 
ley were equal. 

Lesser numbers of mentions went 
to Old Taylor, Early Times, Lord 
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EFILLABLE SYPHON 


ling carbonated 
club soda 


Sparklet Devices, Bent 


~ 


and Potomac Sts., St. Louis, Mo. 
& [_] Send One Sparklet, complete with 
/ 2 Sparklet Bulbs. 
‘ Payment (check or M. 0.) for $15.00 is enclosed. ' 
([] Send special quantity prices on Sparklet Refill- 
able Syphons personalized with recipient's 
initials. 


abies i a 


SPARKLET, complete with 
Sparklet bulbs ...$15.00 


Use the coupon. See just how 
impressive this gift really is. 
SPARKLET Devices, Bent and Potomac Streets, St. Louis 16, Mo. 
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Calvert, Hiram Walker, Kentucky 
Tavern, Dant, Imperial, Jack Da- 
niel’s, Hill & Hill; and Benedictine 
& Brandy. 

Scotches were topped by Johnnie 
Walker, Chivas Regal, Ballantine, 
Catto, Cutty Sark, Dewar’s, King’s 
Ransom. 

Taylor champagne and wines 
held a small lead over B. & G. 
Miller was the only beer presented. 

Distillers will be pained to learn 
that numbers of executives con- 
tinue to say, “Any good brand,” 
“Name brands.” The liquor men 


would be delighted, of course, if 
the latter would keep their par- 
ticular brand firmly in mind. 

Corporations ordered in large 
and small quantities from hundreds 
of vendors. They reported: 


Most-Mentioned Brands 
Anchor Hocking glassware 
Armour hams, turkeys 
Brown & Bigelow desk sets, play- 

ing cards 
Canadian Club whiskey 
Carvel Hall cutlery 
Cross pens, pencils 


For "THANK YOU" Gifts 
SHOP WITH MURPHY! 


When you give Murphy “Thank you” gifts to those valued business 
customers and personal friends of yours for industrial prizes or for 
sales promotion, you can be sure that you are giving the best! They 
will be delighted at your thoughtfulness—and you will be delighted 
at the repeat business you will get. We will ship to your list. 


SCANDIA 
SALT & PEPPER SET 


Hamilton Skotch grills, coolers 
Harry and David fruit 

Lanvin perfume 

Libbey Owens-Illinois glassware 
MacDonald gift catalogs 
Polaroid Land cameras 

Prince Matchabelli perfume 
Schenley whiskey 

Seagram whiskey 

Swift hams 

Swiss Colony cheese 

Taylor champagne, wines 
Waring Blendors, drink mixers 
Zippo lighters 


Other Multiple Mentions 


Airguide weather instruments 
Amity wallets, leather goods 
Arrow shirts 

Autopoint pencils 


Baliantine Scotch 

Bell & Howell cameras 
Bennett Bros. gift catalogs 
Benrus watches 

BVI can openers 


Certif-A-Gift gift catalogs 
Chivas Regal Scotch 
Claxton fruit cakes 


The Scandia is Murphy's latest import. Early 
sales show this set to be highly popular. Made 
of Chrome-Nickel Swedish Stainless Steel 
and beautifully grained Teakwood, and per- 
fectly crafted in Sweden, they are the most 
beautiful you've ever seen! Classic elegance 
in an ultra modern design! You'll be amazed 
at the way they grace your table. 4 inches 
tall, 114 inches wide at base. Top screws off 

» for easy refilling. For a lifetime reminder of 
your gratitude, give the SCANDIA! Priced 
as low as $5.45 in quantities. 


The Windproof THIN LIGHTER 


The Murphy Windproof Lighter (unconditionally guar- 
anteed) has always been an exceptionally popular “Thank 
You” Gift. Now you can get the same high quality 
Lighter, but in a thin, trim design, regular size or midget. 
Still the finest Lighter money can buy! Urility, quality, : 
beauty. Case of solid brass, heavily chrome plated. All a for 

mechanical parts precision made, to give years of satis- Everyone 
factory service. Engraved with your ad or trademark in 
rich color or jewelry engraved. Priced as low as $1.45 
in quantities. The Thin Lighter in your good customers’ 
pockets will be a perfect reminder of your company. 


THE THOS. D. MURPHY CO. is a pioneer in the field of reminder 
advertising. Their 70 years of steady growth and expansion empha- 
size that they have pleased all types of industry and business. Call 
the Murphy agent today or write for the beautifully illustrated 
brochure $59 in full color listing many more MURPHY REMINDER 
GIFTS. No obligation. 


FREE 
420 Page WHOLESALE 


GIFT CATALOG 


OVER 
4000 GIFTS TO 
CHOOSE FROM 


If You Are A Buyer Of: 


CHRISTMAS GIFTS 
CUSTOMER GIFTS 
EMPLOYEE GIFTS 
INCENTIVE AWARDS 
PRIZES — PRESENTATIONS 
PERSONAL PURCHASES 
Don’t Buy Your Gifts Until You 
Receive Our Gift Catalog 
Malcolm D. Lomas, President 


THE THOS. D. MURPHY CO. 
HEADQUARTERS RED OAK, IA. 


SALESMEN! The Thos. D. Murphy Co., has a few choice areas available. 
This Fall is the ideal time to start your future career. Write or wire today. 


Write For Your Free Catalog Today 


LEE-ROBERT CO. 
and DENWARD‘S 


SECOND GENERATION 
323 W. Randolph St., Chicago 6, lll. 
Dept. 910 
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Cook’s candy 
Cory appliances 


Dale, Robert, calendars 
Dansk trays 
Duo-Fast pocket staplers 


Eastman Kodak cameras 
Elgin American lighters 
Epicure Club food assortments 


Fanny Farmer candy 
Federal glassware 
Fortune subscriptions 
Four Roses whiskey 


Kaukauna Klub cheese 
Knott's Berry Farm jams, jellies 


Land O'Lakes turkeys 
Lenox china 
Life subscriptions 


Maritz gift catalogs 
Motorola radios 


Nascon diaries 

National Biscuit fruit cakes 

National Geographic subscrip- 
tions 

Norelco shavers 

Norma pencils 


Old Fitzgerald whiskey 

Old Grand-Dad whiskey 

Old Tavern cheese 

Osborne-Kemper-Thomas glass- 
ware 

Oster appliances 


Paper-Mate pens 

Parker pens 

Pendleton shirts 

Peterson, Chas., nuts 

Pfaelzer steaks 

Philco radios 

Pierce, S. S., food assortments 


Franzenburg turkeys 


General Electric appliances, 
radios 

Gerber Legendary Blades cutlery 

Gorham silverware 

Graber olives 


Hamilton watches 
Hammond atlases 
Harper, I. W., whiskey 


Harvale neckties SSS = Lf. nat “ae 4 : 
Hathaway shirts Vf c Jo © ceRY ¥ SO ve - 

2 “4 As J 3 3 ; ¥ ae 
Hoffritz cutlery 5 . m eg FF ~ von = 


Holiday subscriptions SAP fa Wy f. _ 
The tanneries of the United States 


Honey Acres honey 
have been combed for the finest leathers 
available to match the gleaming beauty, durability and 
lasting performance of the world’s top line of precision manicure 
implements. These leathers have been carefully hand-crafted into 
cases of unparalleled beauty. You cannot find a more 
welcome business gift than these magnificent combination sets 
of finest cutlery steel implements and fine leathers, attractively 
gift packaged. 


Jefferson clocks 
Karv-Art ashtrays 


THE COMMODORE 


Genuine California Saddle Leather encloses 
a truly inspired gift presentation. Through 
its unusual and distinctive markings, it 
“tells the story” of life on the range. 
Deluxe nail and toenail clippers, plus 
handy Pocket King knife-bottle opener 
available in either chrome or fine gold 
plate. Case may be gold stamped with 
your firm name, or your gift card enclosed 
in attractive gift box. $3.00 to $4.95, de- 
oy a in sterling pending on quantity and finish desired. 
Amusing version of the necessary little 
marker that must always be placed on 
the turf whenever a golf ball in play 
is picked up for any reason. Sterling 
silver tombstone, size of a coin, com- 
plete with engraving as shown. 


$2.20 


One of many imaginative personal 
gifts, both small and imposing, from 
our catalog. Quantity discounts avail- 
able. Write for your copy. 


Mleday Aouse 


89 Bellevue Theatre Bidg. 
Upper Montclair, N. J. 


\ 


THE KUSTOM KEYPER 


This handy Key Case and knife combina- 
tion will have your gift list saying “thanks” 
for. years to come. Top grain cowhide case 
with gold stamped imprint; patented key 
plate allows removal of keys as desired; 
handy knife, file, bottle opener and screw- 
driver combination tool, chrome plated, 
ready for a million uses. Handsomely gift 
boxed in black and gold. Approximately 
$1.95 depending on quantity. 


THE W. E. BASSETT COMPANY « Derby, Connecticut 
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Strato Styled 


DESK KIT 
A prestige gift. . . amazing low price 


A smart desk set offering convenience, 
beauty, everyday utility. Rich leatherette 
with lustrous gold color trim. Consists of 
memo box with ball point pen in socket 
and holding generous supply of standard 
4” x 6” memo paper. Handy pencil well 
with six pencils—holds many more. In gift 
box. Single sample unit $4.00 ea. Prices 
range down to $2.20 ea. in quantity. 


THE S. K. SMITH CO. 
2857 N. Western Ave. Chicago 18, Ill. 


This year — choose your gifts 
from these smart new 
appliances . . . 


‘KOFFEEKIT 


The original Koffeekit 
used by more housewives, 


salesmen, etc., than any other. 
Retail price maintained 
everywhere... Kit includes: 
Aluminum pot... 6'U.L. cord. 
4 bakelite tastefree cups, 
spoons and plaid zipper case! 
Thermostat Control 


$7.95 — $10.95 


ae Retail 


& KAR-KOFFEEKIT ... slightly 


higher. Guaranteed prompt 
shipment. We'll handle all details. 


are the most 


PRACTICAL GIFTS 


@ Le Chef is NEW—there’s nothing like it on the market. 
@ Le Chef has universal appeal because it combines a 
toaster - broiler - griddle and oven all into one 
space saving compact unit. 
@ Le Chef's retail price is maintained everywhere 
@ QUALITY FEATURES: Stainless Steel Grill; Chrome 
inside and out; temperature control; Pop-up 
toaster; Precision timer. 


© Size: 14” x 8 x 6". $A Q5 Retail 


115 Volts AC 1650W. 


BROILER 


Special company discounts 


GIFTS FOR BUSINESS, 2204 S. Hanley Rd., St. Louis 17, Mo. 


[_] Send information, quantity discounts, on Le Chef. 
[_] Send information, quantity discounts, on KOFFEEKIT. 
(C) Send information, quantity discounts, on KAR KOFFEEKIT. 


NAME 


ADDRESS_ 


CY ZONE___ STATE 


Pinnacle Orchards fruit 
Prince Gardner wallets 
Pyrex cookware 


Rath hams 

RCA radios, TV 

Reader's Digest subscriptions 
Remington shavers 

Rival can openers 

Ronson lighters, shavers 


Salton Hotray food warmers 
Schick shavers 

Scripto pens, pencils 
Select-A-Gift gift catalogs 
Shakespeare fishing rods, reels 
Sheaffer pens, pencils 
Smucker jams, jellies 
Spalding golf balls 

Sports Illustrated subscriptions 
Stetson hats 

Steuben glass 

Stover, Russell, candy 
Sunbeam appliances 

Swift weather instruments 


Tiffany jewelry 
Time subscriptions 
Troy blankets, robes 


U. S. News & World Report sub- 
scriptions 

U. S. Playing Card playing cards 

Van Heusen shirts 

Vibo Farms Cornish game hens 


Wagner spice sets 

Walker, Johnnie, Scotch 

Wendell August Forge trays 

West Bend appliances, cookware 

Westinghouse appliances 

Wilson hams 

Wisconsin Cheese Makers Guild 
cheese 

Wisconsin Cheese Man cheese 


Zenith radios 


NOW ... YOU CAN WEAR 
YOUR CALLING CARD 
OR TRADEMARK! 


Here's a tasteful walking advertisement or 
good-will builder for your firm—any business 
card, emblem, trademark or signature repro- 
duced in full natural color on Cuff Links and 
Tie Bar Set. Wear your calling card. . . shows 
off your firm’s emblem or trademark, accurately 
reproduced and set off handsomely in a gold 
plated frame. Links and Bar are %” x 1%”. 
Send card or signature. (Do not deface.) Al- 
Lg 2 to 3 weeks for delivery. pente 

t $5.95 tax included, ppd. SP: 
TITY PRICES: 50 set > 
$5.00 ea, Send check or money order, 


EQ-1 Spencer Bidg. 
SPEMCER GHATS asiontic City, NJ. 
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UNUSUAL BUSINESS GIFTS 


you'd like to own... 


ALL. TRANSISTOR 


Wee = er 


Here’s the perfect business gift for customers and associates. 

Pocket size all transistor radio with non-breakable high Impac case. 
Superphonic sound comparable to many sets ten times the size. 

2%" x 4%" x 1%" thick... weighs only 10 ounces. One battery plays 
50 to 60 hours—Automatic volume control—Fully warranteed for 90 days. 


GIFT BOXED WITH ALL THESE EXTRAS 


You get a PERSONNA Radio with extra large high fidelity Superphonic 
speaker —leather carrying case for radio— plug-in earpiece for 
personal listening —leather case for earpiece—leather strap and 

not one—but two batteries. Original list price $49.95. 


LOWER PRICED 4 TRANSISTOR RADIOS ALSO AVAILABLE — 


EXTREMELY GENEROUS QUANTITY DISCOUNTS 
WRITE—WIRE—CALL—FOR VOLUME DISCOUNT PRICES 


_U JRO PA INT! pe cidldini < tee INC. 


W YORK lf 
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FRIDGETTE REFRIGERATOR 
office — boat — trailer—den. 
Perfect executive gift—luxury 
personified. Wood grain—col- 
ors white. List from $139.95 


UROPA HOME JUKE BOX 
For the man who 

has everything! 

Plays thirty 45 RPM records on 
BOTH sides. Mechanism ex- 
actly like BIG commercial juke 
boxes. List price from $399.95 


UROPA AM-FM & 
AM-SHORT WAVE RADIOS 
transistor battery operated. 
Music and news wherever you 
go. Light weight with big set 
performnace. AM-FM, Ship-to- 
Shore—etc. List prices from 
$74.95 


“DUETTE” AM- SHORT 
WAVE & RECORD PLAYER 
transistor battery operated. 
Light weight—AM and Short 
wave radio with automatic 
shut-off 45 RPM record player. 
A Fantastic gift value—List 
price $79.95 

@ BIG 


QUANTITY & 


DISCOUNTS 


ONLY ZENITH gives you these 


The gift so unique 
it can’t be duplicated 


The Golden Triangle, 
clock radio. 


all-transistor cordless 
A sensitive long distance radio 


combined with imported clock of superb accu- 
racy. Rotates at a touch, has three handsome 
faces. Gold color, satin-finish panels, 17 Karat 


gold-flashed trim. Royal 950. $150.00.*f 


impressive and practical 
gift for one who travels 


No wires, no cords . . . operates on flash- 
light batteries. All-transistor clock radio 
with imported clock of superb accuracy, 
long distance AM radio, Wavemagnet® an- 
tenna for clear, sharp reception. In 
white and smart two-tone combinations, 
Royal 850, $85.00 *+ 


ron 
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Gift of distinction— 
in styling and performance 


True high fidelity FM from two Zenith 
quality speakers. Automatic frequency 
control assures drift-free FM reception. 
Long-distance AM chassis plus super 
sensitive FM radio brings in stations 
loud and clear. In maple, light or dark 
walnut veneers and ebony color. Model 
C845, $129.95.* 


ZENITH RADIO CORPORATION + CHICAGO 39, ILL 
The Royalty of television, stereophonic high fidelity instru- 
ments, phonographs, radios and hearing aids. 41 years of 
leadership ia radionics exclusively. *Manufacturer’s sug- 
gested retail price. Slightly higher in the Southwest and West 
Coast. Prices and specifications subject to change without 
notice tPrices include batteries. {tft17 inch overall 
diagonal picture tube, 155 square inches of viewing area. 


98 


Finest radio gift of 

its kind—world’s 

most powerful pocket 

radio of its size. 

Up to 300% more sensitivity from 
specially designed circuit. Inverted cone 
speaker for richer, fuller tone. Non- 
breakable nylon case in maroon, ebony 


or white and red; Royal 500E, $75.00.* 


Be the first to give Space 
Command” remote TV 
tuning in new Slim Classic 
Portable TV! 


A new styling concept in slender portable 
TV—combined with the world’s most 
relaxed way to tune TV. Sound-out-front 
- cerca Spotlite Dial. The Madrid,tt with 
ace Command 300, Model D2015, 
silver-brown vinyl, $249.95.* 


ZENITH 
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The gift for the man who 
has everything— world’s 
most magnificent radio 


Powered to tune in the world. 
Zenith’s all-transistor Trans- 
Oceanic®—smallest and lightest 
standard and band spread short-wave 
ortable made. Eight wave bands, 
Ro al 1000, $250.00.*t Royal 1000D 
adds ninth band for FFA weather 
broadcasts, $275.00.*f 


Zenith products make perfect business gifts. 
Handsome, useful, prized the world over 

for performance. No matter what type of Zenith 
instrument you choose—it’s unquestionably the 
finest of its kind. Contact your local Zenith 
Distributor for information and prices on the 
complete Zenith line of radio, television 

and high fidelity. Or mail this coupon. 


The ultimate in gift-giving 


Full stereophonic high fidelity record 
playing instrumeat. Plays both present 
and stereophonic records with world’s 


FESS SSS OF SPS SESS SS aes awe we 
I 
finest reproduction quality. Four speak- Zenith Radio Corporation 
ers with aimanes sanereek. Cobra-Matic® - MAI L TODAY! 6001 W. Dickens Ave., Chicago 39, Ill. 
4-speed Record Changer. Provision for 
Zenith Radial Sound. The Tosca, Model i 
SFD 2505, in grained walnut or mahog- i 
any color $299.95.* In blond oak color, i 
i 
# 
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.... Modest 
—Up to $3 


A UNWRINKLED and clean ties 
are simple with the Tie Valet. For 
travel or home use. Plastic Valet 
is transparent, flexible, with board 
for tie support. $1. RMS Interiors, 
214 W. Ontario St., Chicago 10, Ill. 


vY THIN as a watch, in a chrome 
case, white steel tape measure 
comes in 6’ and 8 lengths. Marked 
in inches and 16ths, first 6” in 
32nds. Imprinted with company 
name and message, $1.30 each, 
minimum order 100. Gold foil gift 
box. Evans Rule Co., 400 Trumbull 
St., Elizabeth, N. J. 


A KARPAC clamps on dash and swings underneath. It holds travel trash or 
those many odds and ends you need on a journey. No holes to drill; lifts on and 
off. Polyethylene, 3!” x 5” x 7”; in bronze, turquoise or gray colors. Extra 
bracket for use in rear seat. $1.79. Autotray Co., Inc., 3901 E. 26th St., Indian- 
apolis 18, Ind. 
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THIS 1S A CANDYGRAM, THE NEW WAY TO SWEETEN BUSINESS 
RELATIONSe YOU SEND CANDYGRAMS TO SALUTE A CUSTOMER, 
GET THE WORD TO A DEALER, CONGRATULATE A FRIEND OR 
DISARM AN ENEMYe YOUR TELEGRAM 1S ACTUALLY THE COVER 
OF A HANDSOME BOX OF HAND=DIPPED CHOCOLATES.» GUARANTEED 
FRESH FROM FREEZERS IN WESTERN UNION OFFICES. TO SEND 
ONE CANDYGRAM OR A THOUSAND, CALL WESTERN UNION oeeGIVE 
THEM YOUR MESSAGE eeeCHARGE ITe WHAT COULD BE SWEETER 
FOR EVERYONE ON YOUR GIFT LIST?= 

WALTER NELSON GENERAL MANAGER CANDYGRAM INC= 


THE COMPANY WILL APPRECIATE SUCCESTIONS FROM ITS PATRONS CONCERNING ITS SERVICE 


TWO-POUND BOX, $5. ONE-POUND, $2.95. PLUS COST OF TELEGRAM 
DELIVERED THROUGHOUT THE U.S. A.BY WESTERN UNION 


Chocolate-flavored telegrams! 


Fresh new way to say the same old things...at 


holiday time or anytime. Like now for instance! 


AMENTO BLVD., CHICAGO 12 CandyGram- the world’s sweetest message 


®&® LUSCIOUS fruits—peaches, cher- 
ries, pears, apples—decorate dinner 
plates. Colorful china comes in 10!” 
and 8/7.” sizes. $1 each, $12 a dozen, 
assorted patterns. Flintridge China 
Co., 350 S. Raymond Ave., Pasadena, 
Calif. 


A GIANT pistachio nuts are grown in small quantities, 
hand-picked for plump size and easily opened shelis; 
roasted and salted by a special process; then vacuum 
packed for freshness. Gift-boxed in 14-oz. tins, $2.50. Agress 
Nut & Seed Co., 3441 Kingsbridge Ave., New York 63, N. Y. 


@ ROYAL VELVET towels have stripes 34” wide against 
white. Terry with dobby border. Bath size 27” x 52”, $3.98; 
hand size, $1.89; wash cloth, 69¢. Colors: pink, green, 
lemon, turquoise, coral, mocha. Fieldcrest, 88 Worth St., 
New York 13, N. Y. 
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proudly presents an outstanding number 
in its new line of CUSTOM CUTLERY . 
CHEF'S STEAK SET... 
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HANDSOME LEATHERETTE 
JEWEL CASE, SATIN 
AND PLUSH LINED 


, 


APPROX. % 
ACTUAL SIZE 


EVERYONE treasures a gift to take home, and keep, and enjoy for years 
to come—and they never forget who gave it to them . . . Such a gift is this hand- 
some set of six individual steak knives. Super-keen stainless steel blades, 
especially ground by skilled craftsmen, finely honed and buffed to a mirror 
finish. Long, lustrous ivory-colored handles of graceful design. And because 
they are QUIKUT you know they’re sharp—and will stay sharp! . . . Retail 
e. price, $15 per set of six including jewel case as illustrated. IMMEDIATE 
E. DELIVERY—QUANTITY DISCOUNTS. 


Write or phone us for the answer to your GIFT or PREMIUM problem. 


INCORPORATED 


Fremont, Ohio Phone FEderal 2-5595 


over QUIKUT 
GIFT ITEMS 


A full line of stainless steel 
cutlery with extremely dur- 
able handles in a variety of 
colors. 

Single pieces, pairs, complete 
sets. 

Boxed, carded or sheathed. 


NEW Barbecue Sets (two to 
five pieces) for indoor or out- 
door cooking. Colorful han- 
dles with leather thongs. 


* 


QUIKUT has a number to 
exactly meet your need for 
USINESS GIFTS 
EMPLOYEE Gi 
LES INCENTIVES 
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#1517 — BLUE DELFT ASSORTMENT, 14 
oz. tin. Sure to be treasured and re-used is 
this charming ova! tin simulating fine Delft- 
ware. A treasure trove of 17 different fillings, 
blanketed by mild bittersweet and milk choco- 
late, each piece foil wrapped. Retailed at $3.00, 


A UNBREAKABLE metal mirror is 
feature of manicure kit. Three stain- 
less-steel tools also in genuine tan 
cowhide case. May be imprinted. $1.45 
each for 25. Bayes Mfg. Co., Inc., 30 
Irving Place, New York 3, N. Y. 


#1652 — WINDMILL ASSORTMENT, 18 
oz. tin. 21 different chocolates, each with a 
center exquisitely blended from an original 
Droste recipe. One of the most popular Droste 
gift boxes. Retailed at $3.75 


Vv COOK-EROO picnic grill folds into small space, weighs only 2!/2 Ib. 
Set up, its cooking area is 9” x 12”. Recommended for boating, camp- 
ing, duck blinds. Aluminum coated to resist heat and rust. $1.49. 
Eclipse Metal Mfg. Corp., Eden, N. Y. 


1654 — RED ROSE ASSORTMENT, 2 ib. 
tin. The high-styled tin sparks as much com- 
ment as the 12 varieties of Droste chocolate 
delights it contains. Each piece in shimmering 
foil. A stunning gift. Retailed at $6.50. 


These are just a few of the famous Droste 
Dutch chocolate selections available for 
your Christmas giving. The coupon below 
will bring you, without obligation, the 
complete Droste catalogue from which 
to pick the perfect pleasure for everyone 
on your gift list. Send for it today ... end 
your shopping problems early! 
ET ee ee oe eae a 
H. HAMSTRA & CO., 145 Main Ave., Clifton, N.J. 
Without obligation, please send the Droste ( atalogue} 
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The Selective Gift Institute proudly announces the ulti- 
mate in business gifts—a brand new Selective Gift plan 
that encompasses all the proven advantages of. allowing 
the recipient to select his own gift and combines them 
in a presentation of superb quality. 


Regardless of which price range you choose—$3, $5, 
$7, $10, $15, $25 or $40—each recipient receives his gift 


She Finest Selective Gift Presentation Ever Conceived 


announcement in a truly handsome rp-esentation folder 
containing a 28-page gift selection book with each gift 
choice illustrated in full-color as shown above. 


Every element in this presentation has been designed 
to most eloquently express your thoughtfulness and good 
taste. Any of the franchised 8.G.I. distributors listed on 
the reverse side will be glad to give, you more details... 
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Vv PIPING HOT butter, syrup, etc. for 
pancakes, waffles, popcorn is assured 
with Candle-Glo warmer. Pitcher fits 
over four-hour candle compartment, 
holds 5 oz. In green, yellow, ebony, 
chartreuse, or white. $1.50. Aloa Corp., 
Eau Claire, Wis. 


A ONLY ONE hand is needed with 
Garden Club Shear. It snips and holds 
a flower in one motion—fine for roses 
(no thorn-scratches), and cutting a 
stem in thick growth. Sta‘nless steel, 
614” long. Gift box. $2.75. Clauss 
Cutlery Co., Fremont, Ohio. 
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faci BAUER* 


100% PREMIUM-QUALITY 


TWICE AS WARM as any other insulation known to science... 
and even more important, TWICE THE COMFORT RANGE. 


Eddie BAUER® 100% premium quality Northern goose Down products are rated 
the world’s finest by expedition leaders, armed forces, guides, mountaineers, out 
doorsmen everywhere. The unique breathing action of Down expels body moisture 
and is comfortable in temperatures from mild to sub zero. These are 

the Original & Genuine—made exclusively in our own factory 

under U. S. Patents and sold direct, only . . . never through 

dealers or middlemen . . . never under any other brand. 


Down Cap 
Hunter's Yellow or Red 
fur & fabric, also Dead 
Grass, Smoke or Forest g 
Green with Beaver mou- 
ton fur. Specify regular 
hat size. 
No. 143—Mouton fur storm flap. $5.95 
No. 141—Padded fabric 
storm flap Down Vest 
No. 142—aAlaskan Model with Mouton Lighter than feathers, warmer than 
fur storm flap and without ten sweaters. Nylon fortified outer 
$6.95 fabric. Satin lined. Sizes 36-48 in 
Pa Hunter's Red, Dead Grass, Smoke, 
Down Shirts, Forest Green. 
5 


Underwear 


Wear as lightweight 
jacket in any weather or 
as undershirt in severe 
weather. Action-styled 
tailoring for complete 
arm and shoulder free- 
dom. Silver Sand Rip- 
Stop nylon surrounds 
100% premium quality 
Northern goose Down. 
Harmonizing knit collar 
and cuffs. Sizes S-M-L- 
XL. 
No. 25 — 

Down Shirt.....$18.95 
No. 26 — Matching 

Underpants ....$18.95 


Traveler Coat 
Unmatched combination of light weight, 
smart styling, rugged durability and wide 
comfort range from 60° above to 20° be- 
low zero. Comfortable for town & coun- 
try wear, ranch or suburban living, 
commuting or leisure activities. 
Neutral Dead Grass with har- 

monizing corduroy trim. 
No. 60— Men's 36-48. 
No. 65 — Women's 
12-20. .$49.50 


Down Comforters 
t coniforters available bett 


The 100 


roducts 


G 1; Sy 


No. 320 jular e finished 68x80 inche $34.95 
No. 321 Jumbo Size 76x86 inche $44.95 


ORDER DIRECT FROM E.uec BAUER FACTORY TO YOU 


TREE Many styles to choose from. Down 
insulated garments, underwear and 

48 -PAGE sleeping bags. Also many other items 

CATALOG of superior outdoor equipment. 


Gift Service 


Shipments made anywhere with your 
mame or personal message attached. 
We guarantee satisfaction and will 
exchange any purchase after Christ- 
mas if size or color is not satisfactory. 


e Dept. 25 
Eas BAUER 160 Jackson Street, Seattle 4, Washington 


Please send me your complete new 
48-page catalog. 


Nome. 


Address 


the ONE gift that meets 
the challenge of ALL 
your business gift 

rg problems | 


rae SPRUCE 


ELECTRICAL MANICURIST 


Here at last is an exciting, original busi- 
ness gift that gets away from hackneyed 
mass giving. It will be appreciated—AND 
ALWAYS USED—by everyone on your 
list because today, both men and women 
realize the importance of maintaining well- 
groomed hands! 


Easy-to-use, instant-change 

attachments do everything 

needed to keep one's 

fingernail's _ presentable. 

Quickly, yet gently, they 

shape nails to desired — e. 

contour, loosen tight cuti- | %, 

cle, remove excess cuticle, mat) 

eliminate hangnails, stimulate circulation 

to promote healthy, flexible fingernails 

that will not split or peel ... AND 

SAFELY ERASE CORNS AND CALLUSES 

FROM THE FEET, TOO! All this in the 

comfort, convenience and privacy of one's 
own home! 


Yes, here is a gift that will 
be used not only week 
after week, but year 
after year (its motor is 
unconditionally guaran- 
_teed for 10 years!) by 
everyone who receives 
it, and by every member 

of his family! Even small children use the 
SPRUCE with ease and complete safety! 
For a lifetime of constant remembrance, 
it is smart to give a SPRUCE ELECTRICAL 
MANICURIST! $7995 

only each 
Write today for quantity discounts and 

free literature. 


ABAR MANUFACTURING CO. 


8807 Woodland Ave., Cleveland 4, Ohio 


A KEYPER combines a pocket knife, 
bottle opener, screwdriver, nail file in 
key case. Keys may be removed in- 
dividually. Top grain cowhide case in 
choice of colors. May be gold stamped 
with company name or message. $2 in 
quantity. W. E. Bassett Co., Roosevelt 
Drive, Derby, Conn. 


Ww MILK GLASS ashtrays come in 
three sizes. The single one measures 
8”; Two-some (pictured), 534”; Four- 
some, 334” each. Gold trimmed. Gift 
boxed, $1.50 for the single or sets. 
Indiana Glass Co., Dunkirk, Ind. 


SALES MANAGEMENT 


The more you know 
about Scotch. 


the more you 
like Ballantine's 


IN USE FOR OVER [25 YEARS 
ESTABLISHED 1827 


THE (ate 


LIQU EU R BLEN DED 
SCOTCH WHISKY 
100% Scotcn Wuiskies 
er & aby BY 


Sietgel Orde lenking ky AS, 


OISTILLERS 


Pay easnny Lillo 


“QC BRAKDS INC 
REW YORK, WY 


“O1’’ Brands, Inc: 


ti 
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A unique 
and wanted 
business 
sift 


...just two feet away! 


New Oster Foot Massage 
$19.95 Reta 


here’s the gift 
that says, “Relax 
and take it easy!” 


Try it yourself. Sit in a 
comfortable chair, place your 
feet on the Oster Foot Massager. 
In a matter of minutes — 
with shoes on or 
off — circulation is 
stimulated, tired aching feet are 
relieved and refreshed. Stand on it 
to get massage benefits for 
feet, legs and thighs. You'll 
quickly realize what a 


great gift this is! 


no installation — just plug in 
ruggedly constructed 
attractively styled 

finished in handsome, 


durable Vinyl 


Johar Ostes Manufacturing Co. 
Dept. L8, 5073 N. Lydell Ave. 


Milwaukee 17, Wisconsin 


e send me more information about 
er Foot Massager as a Christmas 


State 


» DE-LIAR weighs and measures fish, 
lending accuracy to fishermen’s tales. 
Small model weighs fish up to 8 Ib., 
measures up to 24”, $2. Larger model 
weighs up to 28 Ib., has 42” steel tape. 
$2.50. Both fit into a watch pocket. 
Langley Corp., 310 Euclid Ave., San 
Diego 12, Calif. 


WY PLASTIC useful novelties show 
through cut-outs in these greeting 
cards. Bright red candle, when card 
is opened, is a letter opener. Hour 
hand and pendulum of grandfather 
clock is a manicurer-magnifier. Moon 
or snowman’s head is a magnifying 
glass. Complete with novelty, card, 
envelope, 17/4¢ each in quantity. 
Waterbury Companies, Inc., Water- 
bury 20, Conn. 


SALES MANAGEMENT 


MEETING 
COMING UP? 


Here’s a Pack of Ideas 


Handy, pocket-size booklet con- 
tains reprints of some of the 
most popular articles on meet- 
have ap- 
peared in Sales Meetings. 


ing planning that 


32 pages—more than 
14 articles 


CONTENTS 


What I've Learned from My 
| 1,000 Speaking Engagements 

Put Small Groups to Work for 
Idea Developments 

Guided Conference: Good 
Substitute for Skilled 
Leadership 

Why Doesn't Brainstorming 
Always Seem to Work? 

Buzz-Write Workshop Insures 
Participation 

A Conference Is a Contest-— 
Do You Win Or Lose? 

If It's Worth Saying It's Worth 
Reporting 

How Bankers Become Good 
Speakers 

43 Ways to Excite Interest in 
Your Meeting Objectives 

For the Modern Meeting 
Planner: Guide to Styles, 
Groups, Methods 

Good Audiences—Made Not 
Born 

It's Real Work to Plan 
Women's Activities 

Your Planning On-the-Spot 
Program Change Is Valuable 

How to Get the Most 
Out of Hotel Service 


Send 50 cents in coin for 


“Meeting Planners Hand- 
book” to: 


Readers’ Service . Dept. 


SALES MEETINGS 


1212 Chestnut St., Phila. 7, Pa. 


SCCCOHOEHSEOOEOOEEOESEEEE®E 
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A VELLUM stationery set for per- 
sonal correspondence consists of 84 
white sheets and 78 envelopes. Con- 
tents ranges from letter-size paper 
to note sheets. In hinge-cover box; 
built-in stamp compartment; ribbon 
ties. $2.75. White & Wyckoff Mfg. 
Co., Holyoke, Mass. 


A SIX-FOOT folding wooden ruler 
and 6-ft. white tape measure are 
packed together in a plastic box. 
Imprinted with your name or mes- 
sage, $3. Eagle Rule Mfg. Corp., 
New York 59, N. Y. 


v ANY DATE, birthday, anniver- 
sary, etc., personalizes Calenday 
jewelry. Tie bar and cuff-link set, 
gift boxed, is $3.50. Shortie key 
chain, tie tack, and tie bar are $1.50 
each. Shields, Inc., 401 Fifth Ave., 
New York 16, N. Y. 


Fishing for a 
: “different” gift? 


Krafty Fish Caller 


For a gift that will mark you (or 
your firm) as “‘unique,”’ and 
thoughtful, select a “Krafty” 
Fish Caller, the answer to the 
fishermen’s plaint about the “big 
one that got away.” Guaranteed 
to call fish in fresh or salt water. 


Buzzing like a tasty insect, 
“Krafty” means food to all fish 
within “hearing” distance. One 
twist of the leakproof Eastman 
Tenite case (4” long) — the her- 
metically sealed buzzer starts. 
Lower “Krafty”—and here come 
the fish. 


“Krafty,” neatly packaged, 
makes an ideal premium too — 
for sales contests and incentive 
plans. 


Only $9.95, ‘‘Krafty’”’ needs 
only replaceable flashlight bat- 
tery to start buzzer. 


For illustrated brochure, tes- 
timonials and discounts or quan- 
tity orders write: 


BIRCHKRAFT, INC. 
Dept. SM 


1696 North Astor * Milwaukee 3, Wisconsin 


1 


Plump, taste-delighting pecans— 
mammoth halves—freshly-shelled 
from the pick of this year's 
bountiful harvest. 


A most distinctive business gift! 
Sure to be enjoyed immensely and 
remembered fondly by every lucky 
customer and associate. 


Made precisely right for Christmas 
giving with dramatically styled 
gift boxes—each brimming with 
either 3 or 5 pounds of the 
"World's Finest’ Pecans. 


Shipments direct to individuals 
on your gift list can be arranged 
and timed for appropriate arrival. 


e 3 LB. GIFT BOXES, $5.95, ea. 
e 5LB. GIFT BOXES, $9.95, ea. 


ORANGEBURG PECAN COMPANY, 
DEPT. SM, ORANGEBURG, SOUTH CAROLINA | 


| Ship 3 Ib. Gift Boxes @ $5.95, ppd 


] Ship 5 Ib. Gift Boxes @ $9.95, ppd. 


(Please send check or M. O.) 
PERSON: 
FIRM: 
ADDRESS: 


CITY, STATE: 


A VERSATILE Gilhoolie opens any 
bottle, glass, or jar—screw-top, lift- 
top, pry-top—then reseals them. Han- 
dies any size, from tiny nail-polish 
bottles to 5” jugs. Also punches beer 
or other beverage cans. Chrome fin- 
ished, $2.95. Riswell, Inc., Box 298, 
Cos Cob, Conn. 


ARIGHT AT HAND, phone index 
can’t fall off or be mislaid. It’s topped 
by two full-year calendars, indexed for 
write-in phone numbers. Of sturdy 
plastic. $1.98. Damar’s, 798 Damar 
Bidg., Elizabeth, N. J. 


A WEEK-AT-A-GLANCE has ample 
space for jotting memos, appoint- 
ments. Wire binding holds 3!4” x 614” 
pages flat. Simulated leather cover in 
black, saddle, red, or blue. 95¢, includ- 
ing your name or trade-mark im- 
printed in gold. Specialty Div., Nascon 
Products, 475 Fifth Ave., New York 
17, N. Y. 


A MALLARD duck looks after con- 
tents of your pocket overnight. Hand- 
painted ceramic “valet” has spaces 
for coins, cuff links, eyeglasses, keys, 
etc. He is 834” long, 5” high. $2.50. 
Swank, Inc., 404 Fifth Ave., New York 
18, N. Y¥. 
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TODAY'S FORECAST... Rain or Shine! 8-DAY 7 JEWEL ALARM, BARO- 
METER, THERMOMETER. Impressive gilt case, raised hour indicators, luminous hands, 


dots. 5-4x3-) 
715 Retail $ 34,95 


7 JEWEL BATTERY DESK/MANTEL CLOCK. This 
b. movement functions on single standard flashlight 
ised gilt figures, ‘“‘lined-hour" indicators, 


Retail $ 34.95 


Semca | 
.e+« Best In Achievement ... Every ''Time" 


ees full year 
luminous hands, hour dots. Gilt 
185 


PACE SETTER Most Popu- OOO CELEBRITY... Deservedly TIME'N WEATHER Ideal portable PARK AVENUE The Elite... 8-DAY 
lar 8-DAY DESK/TRAVEL famous 8-DAY 7 JEWEL DESK/ “Weather-Station’’... 30-HOUR DESK/ 15 JEWEL DESK/TRAVEL ALARM. 
ALARM. Genuine leather case, TRAVEL ALARM. Smart trim TRAVEL ALARM, BAROMETER, Elegant simplicity genuine calfskin 
easy to read full luminous dial. leather case, raised gilt figures, THERMOMETER. Gilt trim leather case, leather case, raised gilt figures, ‘‘lined- 
3-4x3-4%". Specify color: tan hour indicators, luminous hands raised hour indicators ; luminous figures, hour" indicators ; luminous hands, hour 
or brown alligator, pig, red, blue. hour dots. 3x2-%". Specify =: hands dots. 5x2-%”". Specify color: pig, —_ . 3x2-% oust re luggage 
Retail $ 10.95 red, pig, brown alligator, blue. brown alligator, red, blue an, brown, red, also pi 
79 Retail $ 16.95 170 | Retail $21.50 158... Retail $ 23.50 


A Pleasure To Give ... A Delight To Own ... Exceptional Travel Clocks 


Consult Your Wholesaler « Catalog on request 


semca clock CO., INC. Manufacturers of Phinney-Walker Clocks Since 1915, 30 !rving Place, New York 3, N. Y. 
Prices on West Coast slightly higher 


CANADIAN OFFICE: Semca Clock & Watch Company of Canada, Ltd., 100 Lombard Street, Toronto Prices subject to 10% Federal excise tax 


IO A IV, 
Tae @ ye” 


WHY MORE EXECUTIVES PREFER 


Seles RG 


.. ALL. ¥EAR ROVNGE 


Two things set Select-A-Gift apart as the preferred gift 
source at Christmas and other gift-giving occasions. 
The first is the unusual attractiveness of the gift items 

..an extensive, tasteful selection of unique, top-quality 
gifts and brand name items, including a wide selection 
of America’s most wanted magazines. The second is 
Select-A-Gift's much appreciated privilege of self se- 


lection. .. allowing each recipient to select his own gift. 


Selec Gif” 


Division of EBSCO Industries, Incorporated 
HDQTS.—1ST AVENUE NORTH AT 13TH ST., BIRMINGHAM 3, ALABAMA 
Cable EBSCO TWX BH-354 FAIRFAX 3-6351 


Santa Cruz, Cal. — GArden 6-2100 San Francisco, Cal.—JUniper 4-6628 
San Antonio, Tex.—LEhigh 3-1229 Red Bank, N. J.—SHady Side 1-4300 
Wash., D0. C. —REpublic 7-4430 New York, N. Y. — WOrth 2-0340 
Chicago, Ill. —FLlanders 8-3044 Staten Island, N. Y.—ST. Geo. 7-0174 
Atlanta, Ga. —JAckson 5-8611 Representatives in Principal Cities 


See the beautiful four-color Select-A-Gift ad on page 28 of this magazine 


SALES MANAGEMENT 


YEAR ‘ROUND PROGRAM 


You select the price ($2 to $500) and the 
recipient selects his own gift from a 
handsome four-color booklet. Each gift 
booklet is received inside a beautiful, 
custom-imprinted greeting card éspe- 
cially designed for the occasion: Christ- 
mas «+ Birthday + Anniversary » Bon 
Voyage + Congratulations - Wedding- 
Graduation » Thank You. No price is 
mentioned, of course, and there is a 
different booklet for each price category. 
You furnish a gift list and Select-A-Gift 
does the rest. Each gift envelope is hand- 
addressed, hand-stamped and mailed 
by Select-A-Gift on the date you request. 
The gift is shipped prepaid immediately 
upon receipt of recipient's selection. 
There are no additional charges for these 
Select-A-Gift “extras.” You pay only the 
price of the gifts. 


lf you prefer, you may pre-select the gift yourself 
from the handsome Select-A-Gift sampler catalog. 
It contains complete information about this preferred 
way of restoring meaning to gift giving. This catalog 
is yours by return mail when you write: Select-A- 
Gift, 1st Avenue North at 13th Street, Birmingham 
3, Alabama 


GP ee ES eee 


Please send me complete information on the Select-A-Gift plan, 
including a fully illustrated sampter catalog. | am particularly inter- 
ested in the following gift denominations: 


(please circle) 

Merchandise: 

$500 $250 $150 $75 $40 $25 $15 $10 $7.50 $5.00 $3.00 
Magazines only: 

$8.50 $5.00 $3.00 $2.00 or “Any Magazine Published” 
Select-A-Gift is also ideatfor sales incen- 
tive programs. It can be tailored to fit 
your present plan or can provide the basis 
for a new and different sales building 
program for your organization. Write to: 
Select-A-Gift 

incentive Program 

Division of EBSCO Industries, Inc. 

beak’ 1st Avenue No. at 13th Street 

| ee Birmingham, Alabama 
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NAME 

TITLE 

FIRM NAME 

ADDRESS 

CITY ZONE STATE 


Ifyou wish, you may also order any item in the Select-A-Gift catalogs for your personal 


NEw Automatic 


SHIPS BELL 


.IN THE SALTY 
TRADITION OF 
THE SEA. 


The 4-hour watch... 
Nautical Bélls of extreme accu- 
racy. Adjustable volume. Brings 
back memorable days of the 
galley and fo’castle. 


STEAMSHIP OFFICES 
Nautical minde@landlubbers, 
ashore the splash Of the Bow—the be: 
of the wake. Dramatize sea lore—bring 
in the atmosphere thatJures. 
HOBBYISTS 
Make your stories gefitline. Color the 
Mast Head with the Fouf\Hour Watch 
background. Prompts mémories into 
action. Enlarges your scope Of the sea. 


SEAFOOD RESTAURANTS 
Bring she tang of the sea to the dining 
table. Adds freshness 10 seafood eating. 
Yacht Club members love this nautical 
touch when dining, at the bar or on the 
dock. 


fe of the sea. The tradi- 
ur Watch—as old as 
hers Nave no other time 
ips strike will be a 
joy forever, 


.NO 
WINDING 


ALL 
ELECTRIC 


CONTROL 
UNIT... 
may be 


concealed COMPLETE 


PACKAGE 


TIME CONTROLS, INC. 
MOUNT VERNON, NEW YORK 
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A FRAGRANCE of pine fills the air 
as these candies glow. Green glasses 
—4” high—stand in brass holders, will 
burn for about 72 hours. $2.75 a pair. 
Emkay Candles, Syracuse 1, N. Y. 


A CHOP BLOCK of laminated hard- 
wood strips is sturdy, lightweight. 
Provides a firm base for slicing, dic- 
ing, etc. in kitchen, at barbecues. 
Three sizes, from 7!/.” x 7Yo" to 17” 
x 11”. $3.59, $5.95, $7.95. E. L. Bruce 
Co., Memphis, Tenn. 


Delicious Candies 


FROM THE LAND OF THE 
PENNSYLVANIA DUTCH 


A distinctive gift for friends and em- 
ployees—four delicious Pennsylvania 
Dutch Candies—Peanut Crunch, Coconut 
Cashew Waffles, Cashew Crunch and 
Frosted Yum Yums. Each is packed in its 
own gaily decorated re-usable tin with 
gift box-shipping container as illustrated 
above. 


Cost — including all packing and shipping charges 
100 Boxes—$5.25 each 
12 Boxes—$5.50 each 
Special—Give us your gift list. We will 
enclose your card and ship direct for 
$5.95 each. Write on your business 
stationery.for a sample—$5.95. 


PENNSYLVANIA DUTCH CANDIES 


Mount Holly Springs, Penna. 


For Your Office Desk 


- Mysterious “" 


Little Black Box 
S-l-o-w-l-y 
A PaleHand Emerges...! 


his little black 

box just sits 

there—quiet, sinister, 
waiting for you or your 
visitor to throw the switch on. Then, suddenly 
it comes to life, with a whir of power—twitch- 
ing and jumping as if a demented genie were 
locked inside. Slo-o-o-wly the lid . From 
beneath emerges a pale, clutching hand. The 
hand grabs the switch, pushes it to “off’’, 
quickly disappears back in the box. The lid 
slams shut. Once again, all is quiet. All, 
except your shaken friends, many of whom 
will immediately take the pledge! Be first to 
own it! Send now. Ideal also for the bar. 


Complete with batteries, only $4.98 
plus 25¢ for pestage and handling 


Guaranteed to unnerve or money back. 
Enclose remittance. Available by mail only from 


2 Spencer Bidg., 

SPEMCER GIFTS *) Seca NS: 
eeseeeeeeoeeoeeeeeee 
SALES MANAGEMENT 


A GIANT paper clip demands atten- 
tion for urgent messages in office or 
home. 8” high with gold imprint on 
ebony black base. $1.50. Miller Adver- 
tising Service P. O. Box 121, Evans- 
ville 5, Ind. 


‘ 


A SAFETY SNUFFERS extinguish 
that forgotten cigarette. Durable, 
tarnish-resistant chrome plate. 
Smooth cork bottom protects furni- 
ture. $1.00 each. Eric Wedemeyer, 
Inc., 230 Fifth Ave., New York 1, 
N. Y. 
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The HOTTEST corporate gift item of 1959! 


IT'S NEW: It’s new in concept . . . new in 
style . . . new in versatility . . . new in 
excitement. It’s positively the newest, 
most practical gift item in years. 


IT’S EXCLUSIVE: It’s the only completely 
portable electric mixer-server on the 
market. No competition. As a gift, it 
won't duplicate anything now owned nor 
previously received. 


IT’S A FAMOUS BRAND—NATIONALLY ADVER- 
TISED: Made by Waring, manufacturers 
of the famous Waring Blendor, it will 
have instantaneous recognition and ac- 
ceptance. Desire-to-own is being whetted 
by full-color ads in 35 Sunday magazine 
sections of leading newspapers. 


IT’S FINEST QUALITY: Like all Waring prod- 
ucts, the Drink Mixer will sell itself again 
and again through years of trouble-free 
use. Made of virtually unbreakable Durez 
polyester. Powerful AC/DC built-in mo- 
tor whirls at 15,000 rpm. Detachable 
cord. Washes itself. It’s a gift that gets 
“thank you’s” for years. 


IT'S A MAN'S (or woman's) GIFT THE WHOLE 
FAMILY WILL LOVE: Designed primarily 
as a cocktail and drink mixer, it’s grab- 


THE 
WARING 

DRIN 

MIXE 


Curry Yellow 
Skipper Blue 
Antique White 
Flame Red 
Deep Charcoal 


bed by the kids for mixing sodas and 
malteds, and by mom for pancakes, waf- 
fles, omelettes, soups and dressings. Per- 
fect for giving frozen orange juice an 
aerated “fresh” flavor. Used in living 
room, family room, patio and kitchen. 


IT’S PRICED RIGHT FOR VOLUME GIVING: 
$24.95 is the nationally advertised list 
price. Special quantity situations: quota- 
tions on request. (Think of it—this high- 
style NEW portable electric mixer-server 
for the price of two bottles of good liquor!) 


ORDER NOW ... FOR DELIVERY WHEN YOU 
WANT THEM: Ideal for incentive programs, 
seasonal promotions, and Christmas 
gifts. We urge you to order NOW so we 
can guarantee delivery in the colors you 
want. Individually boxed, Any color mix. 


To request a salesman’s call, or to order 
your Waring Drink Mixer, one or many, 
call Marketing Manager in New York at 
BRyant 9-1082—or write 


WARING PRODUCTS CORPORATION 
25 West 43rd Street, New York 36, N. Y. 


A Subsidiary of Dynamics Corporation of America 


7 


J 


* THE 


‘*COMMANDO” 
PORTABLE SPOTLIGHT 


An ideal premium with universal appeal! 
Rugged, lightweight, weather proof .. . 
the Commando is the only portable spot- 
light stainless steel. Other 
Commando made of cadmium 


available in 
models 
steel plate. 

Features powerful 6 volt battery which 
is easily replaced (Eveready, Burgess, 
Ray-O-Vac) . . . Y2 mile beam. Adjust- 
able ideal for close-up work. 

The distinctive Commando is perfect 
for Dealer or tie-in-merchandising pro- 
grams, contests, bonus gifts. Unlimited 
uses for sportsmen, motorists, boatowners, 
homeowners. 


ACCESSORIES 


y 


FOCUS. «k's 


CLIP-ON FLASHER 
The C n flasher attaches i 
MMANDO for sers' protection 


wiking at night. Many other uses. 


EXTENSION FLASHER 


tension flasher on 10 foot 


ord can he 
Wire 


when 


attached as occasion demands 


ise oO! this unit 


as 


Write Today! .. smn. 


KOEHLER MFG. CO. 
8 Howland Place, Marlboro, Mass. 
For 40 years ... world famous 
manufacturers of miners’ lights 


C) Please send literature 
( Please have representative call 


Name 
Company 
Street 

; City 


New ee awew ewe ae awe awa! 
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A NO-SHAKE popper will pop three 
quarts of popcorn in three minutes. 
Wire agitator; no wunpopped or 
greasy kernels. Converts to a sauce- 
pan instantly. $2.95. Leyse Alumi- 
num Co., Kewaunee, Wis. 


A SOLID brass, hand-engraved vase 
imported from India. Needs no polish- 
ing. 9” high. $2.95 each (in dozen lots). 
The Bombay Shop, P.O Box 224, Dept. 
SM, Nutley, N. J. 


WHEN 


GIVE. CHOICE 
QUALITY Pa 


IMPORTANT Pv Wel 3 


We will send your gifts 
to you ready for mail- 
ing...or send us your 
list and we will mail 
them for you. 


DELUXE 
3 POUND 
GIFT BOX 


4 POUND VAPOR 

PACKED TIN OF 

DELUXE: SALTED 
MIXED NUTS 


Walnuts 
1 Ib Deluxe Salted 
ixed Nuts 


; 5 0 ond. 


Finest, freshest outs 
available, gift boxed 
for Holidays 


$650 Pod. 
5 POUND BAG 
OF THIN SHELL 

PECANS 


Extra thin shells and 
fully meated. 


33 ? og 


Check or money order... Shipped Prepaid. No C.O.D.'s. 


sw ACE PECAN CO. 


2652 W. LAKE ST. CHICAGO, ILLINOIS 


ve the perfect Hinge 


For Your 


as eo 
GRAND OPENINGS AN 
ANNIVERSARIES 27 
ALOHA SALES 
LUAU TIME 
eK HAWAIIAN PREMIUMS ¢ 
\ 


FREE ORCHIDS 
Oe eee. oS 
MINI ET 7 
(SY45)ORCHIDS OF HAWAII, INC 
National Saics Office 
305 - 7th AVENUE, NEW YORK ?, N.Y 
WOR ARGEST PPLIER f WER F 


Please send me prices and information on exciting 
new Howaiian display material, exotic giveawoys 
ond unique premiums, 


COMPANY ..cersccecceceeses PPOTTTITT Ty eee 


Address ...ceseeeees sebee deeeeseese ececce 
vecsnens eocccccce LOMOccce SBC cocce 


SALES MANAGEMENT 


A DOUBLE MIRROR has regular, 
magnifying lens. Folds flat, can be 
hung or stood on easel. Vinyl in 
white, pastel yellow, pink, blue. $3.00. 
Trina, Inc., 50 Aleppo St., Providence 
9, R. I. 


A ANTIQUE simulated coins decorate 
highball, water and juice glasses. Re- 
production of glassware originated 
over 75 years ago. $1.95 each. Fostoria 
Glass Company, Moundsville, W. Va. 


ASSORTMENT INCLUDES: 

Oven Baked Pea Beans * Oven Baked Yellow 
Eye Beans * Oven Baked Red Kidney Beans 
Brown Bread © Corm Relish * Welsh Rarebit 
Indian Pudding * Codfish Cakes * Beef Stew 
Chicken Stew © Small Earthenware Beanpot 


FOODS OF FLAVOR: 


6éM 


A WORKING thermometer is mount- 

ed on silver plate tie clasp. $3.00. The 

Dan Newman Company, 207 West 25th 

St., New York 1, N. Y. 
BURNHAM & MORRILL CO., Box 1871, Portland, Maine 
Please send details of quantity prices and special shipping arrangements. Our gift list would have approxi- 
mately names. 


Name Address 


City Zone State 
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For Good “Taste” 


in GIFT GIVING ;. . 


Seven Keys 


Tropical Marmalades, 
Syrups -and Jellies 
in beautiful 


HOLIDAY PACKAGES! 


Two | at. decanters of Seven Keys tropical syrups; 
cinnamon flavor and orange flavor. Four 1 Ib. jars 
of Seven Keys tropical delights; orange coconut 
spred, coconut toast spred, pineapple coconut spred 
and coconut milk mix. INCLUDING beautiful basket 
20%2"%12o""440" deep. Sturdy, natural grain reed 
with handles $8.95 plus post. 


Four 12 oz. bottles of Seven Keys tropical syrups; 
pineapple flavored, cinnamon flavored, guava flavored 
and orange flavored. Three 8 oz. jars of Seven Keys 
tropical spreds; orange coconut, coconut toast spred 
and pineapple coconut. INCLUDING natural grain reed 
basket 18”x11"x342" deep $6.50 plus post. 


Delicious Seven Keys Barbecue Pack. Three 12 oz. 
botties of guava relish, guava ketsup and Florida 
dressing. Also two tangy, imported cheese spreds; 
cheese 'n tomato and cheese 'n onion. INCLUDING 
natural grain reed basket 16”x10"x3”" deep. 

$5.25 plus post. 


One 1 Ib. jar of gua- 
va marmalade; one 8 
One 3 oz. jar of Seven Keys oz. jar of 
coconut toast spred; three marmalade; 
2% oz. jars of assorted oz. jar of tangerine 
tropical marmalades and jel- marmalade. INCLUD- 
ly; three imported cheese ING bamboo handbag 
spreds. INCLUDING decora- basket 812”x7"x3” 
tive, useful coconut palm deep. 
$2.75 plus post. 


server. $1.75 plus post. 

FOR CHRISTMAS FOR ANY OCCASION, 
HERE ARE FAMOUS SEVEN KEYS TROPI- 
CAL TREATS THEY'LL REALLY APPRECI- 
ATE! Order today! Dept. S. (Christmas 
delivery not guaranteed on orders re- 
ceived after Nov. 30) 


Seven Keys co. oF Fioriva 
and its affiliate 


feypham JELLY CO. OF FLORIDA 


(63 Years of Quality! 
104 S.W. 16th STREET 
Fort Lauderdale, Florida 


A TWO-WAY bar tool is bottle opener 
and can puncher. Seasoned oak handle 
fits hand. Indian tan rawhide thong. 
$1.50. Ediund Company, Inc., Burling- 
ton, Vt. 


A COMPACT travel kit is washable, 
plastic, scuffproof. Holds baby’s toilet 
articles with room for extras. Handy 
strap facilitates use anywhere. $2.75. 
Johnson & Jehnson, New Brunswick, 
N. J. 


for Christmas Gifte ? 
Here ore sure-fire answers! Unique 
reminders, certain to be warmly accepted, 
enthusiastically used by busy people every- 
where. Scientifically designed to help remem- 
ber . . . gifts to remind your customers 
of you daily! 
MEMINDEX, 
the Automatic 
Memory. 
Pocket Case for 
temporary 
memos on 
dated, indexed 
cards. Cards 
transferable to 
Desk Unit... 
no transcribing! 
Saves time, 
money. 
PLANNING GUIDE Desk Calendar. A 
masterpiece of design. Exclusive, never- 
before-available features. Simplifier, organ- 
izer, reminder. Modern, handsome, functional, 
different! (See illustration below) 


Generous Discounts on Volume 
Orders! 


Other 
Exclusive 
Reminders 


For Prices 
and Catalog 
write Dept. L-9 
WILSON MEMINDEX COMPANY 
149 Carter St. Rochester 21, N. Y. 


Mi ctesnscuntniltai lis baie: Ae asec 


NEW! 
TRAVEL-BAR 


EVERYTHING YOU NEED 
FOR COMPLETE BAR.......- 


DELUXE FITTED TRAVELING CASE holds three liquor 

and mix bottles. Pubs your favorite drinks always at your finger- 
tips. Comes equipped with four 8-07. polished aluminum glasses, 
beer can and bottle opener, long mixing spoon, cocktail strainer, 
corkscrew. Metal ‘clamps and leather strap hold everything 
quietly in place. Luxurious saddle-color exterior. Tan interior. 
A handsome piece of luggage. Safety latch with lock. Measures 
114" x 13%4" x54". FREE MONOGRAM. Specify initials. 
Mail check, cash, money order. Sent postpaid except on C.0.D.'s. 
10-day money-back guarantee. Only $10.95. 


PERFECT FOR VACATIONS, CONVENTIONS, HUNTING AND FISH- 
ING TRIPS, PICNICS, ETC. A DIFFERENT AND THOUGHTFUL GIFT. 


SPECIAL QUANTITY DISCOUNT to 
readers of Sales Management. 10% off if 
you purchase 3 to |! Travel-Bars. If you 
buy a dozen or more, the discount is 20%. 
Drop shipment if you wish—you supply 
shipping labels. Be sure to specify mono- 
gram initials if they are desired. 


Royal-T Products Co. Dept. SMT-99 
811 Wyandotte St. Kansas City 5, Mo. 


SALES MANAGEMENT 


A ASHTRAY has a 1960 calendar in 
red and white against a charcoal back- 
ground. Ceramic tray is 5” x 4”. May 
be imprinted with three lines of copy. 
75¢. Houze Glass Corp., Point Marion, 
Pa. 


A TWO-YEARS of writing without re- 
filling. Comes in four brilliant colors 
with satin finish chrome. Gift boxed 
$1.95. Scripto, Inc. P.O. Box 4847, 
Atlanta 2, Ga. 
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something from 


SPICE SEAN DS 


is sure to be wanted 


‘ 


The superb seasonings, vinegars and teas of Spice Islands are known 
by gourmets the world over. As gifts, to new or confirmed users, 


they never miss! 


This year, Spice Islands offers you a choice of twenty-six gifts, 
and even the most modestly priced is handsomely packaged. The 
coupon below will bring you, by return mail, a catalogue with color 
photographs of each gift and a price list. 

With the current keen interest in herb and spice cookery... 
among men as well as women... you can be sure that a gift of Spice 


Islands will be very welcome. 


Salad Selection — for the 
connoisseur... apothecary jars of 
Spice Islands Salad Herbs, Onion 
Salt, Paprika and Java Black Pepper. 
Also, cruets of Tarragon and 

Garlic Red Wine Vinegars and 
imported Olive Oil. Includes 
pamphlet of select salad recipes. 


Herbs °« 
Teas « 


Spices -« 
Vinegars -« 


Seasonings 
Spice Racks 


Phe Finest Plavors From trond. The Werk 


16-jar Spice Rack —a variety of 
Spice Islands’ radiantly fresh herbs, 
beautifully cured spices, 
distinctive seasoning. 

(Spice Racks are available in 

three sizes...with or without jars.) 


Gourmet Vinegar Selection — 

four delicious herb-fiavored 
vinegars made from fine California 
red and white wines. 

Includes pamphlet of suggested 
uses and chart. 


Mail This Coupon for Color Catalogue of 
Spice Islands Gifts and Price List. 


Spice Islands Company, Dept. S M 
100 East Grand Ave. 
South San Francisco, Calif., U.S. A. 


Please send your catalogue of gifts to 


‘ame 


C y Name 


Address 


A. S. Cooper 
solves your business 
sift problems 
with exclusive gifts 
from Bermuda! 


Send us your business gift list, and enjoy 
the giving! We'll enclose your card, gift 
wrap your selections, mail them for you— 
or to you—in time for Christmas. Choose 
any or all of the items shown below. Cor- 
porate discounts on quantity purchases. 


Genuine WEDGWOOD JASPER WARE POSY 
POT, $4.95 ea. Charming 
touch for the home of a 
favored business associate. 
3% in. across top. Tradi- 
tional blue with white. Most 
effective when used asa pair. 


Britain's TRADITIONAL BEEF- » a 
EATER, $14.95. Finest Eng- 
lish bone china faithfully 
reproduces the color and 
dignity of the Beefeaters! 
Handsome figure for guard 
duty ona bar, conversation- 
provoking addition any- 
where he appears. 634 in 2 


Gay new BAR JUG gurgles as it pours. $2.95. 
Shaped like a fish, lands a 
good catch of compliments 
everytime! Fill it, tilt it, 
listen to it gurgle. A unique, 
amusing gift that’s an at- 
tractive serving accessory, 
too! Sea green. 


Ship-shape DUFFLE BAG, $2.98. Water re- 
pellent navy blue sailcloth with white 
trim. Adjusts for over-the- 
shoulder toting. Large 
enough for full sailing gear 

. ideal for beach, club, 
picnic use. 


Fine STAFFORDSHIRE CHINA FLORAL 
BROOCH and EARRING SET, $2.35. Made 
in England . . . 3 beautiful red roses for 
Christmas . . . a gift sure to delight every 
woman you know. 
Delicately shaped 
and colored, and set 
in their own pre- 
sentation box! 


All prices include postage and insurance. 
Please enclose check or money order. 


Front Street * Hamilton * Bermuda 
Bermuda's Exclusive Wedgwood Representative 
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hanks 


at Thanksgiving 


Employes, customers, even—credit managers please note 


—slow-paying accounts benefit from Monogram of Cali- 


fornia's highly unusual gift program. 


b USINEss gifts work in four ways 
for Monogram of California. 

The San Francisco firm sends 
champagne and extra-special fruit 
cakes to cement good relations 
with: 

1. Custoiners; 

2. Former customers who are 

still prime prospects; 

3. Employes; 

. Delinquent accounts. 

Monogram President Percy Barker 
is a strong believer in keeping away 
from the beaten path. Therefore his 
business gifts are scheduled for 
Thanksgiving. “At Christmas,” he 
explains, “so many presents flood 
in that some may not receive the 
attention they merit. Everybody’s 
giving and getting at that time. 
Too much competition then from 
corporate and personal packages. 

“We prefer to avoid the crush. 
And what more appropriate date is 
there to say “Thank You!’ to patrons 
and employes than Thanksgiving? 

“As a result, we have 100% re- 
sponse. Not merely perfunctory 
appreciation, but personal letters 
full of cordiality and friendship.” 

His policy of remembering past- 
due accounts is decidedly unortho- 
dox. Barker justifies it by pointing 
out that delinquents must be han- 
dled with diplomacy. So, he says, 
“This is the nicest way we know 
for reminding customers to pay 
their bills. In nine cases out of ten 
it has speeded up payments, which 
pleases our Accounting Dept. 

“When recipients unwrap the 
bottle of champagne, they naturally 
think, “This is a good company,’ and 
put a check in the mail.” 


It might be a different story if 
competitors followed Monogram’s 
lead. So far as can be determined 
the company is a lone pioneer in 
this form of gentle reminder. 

People at the top of Barker's list 
receive magnums (two bottles) or 
jeroboams (four bottles) of fine- 
quality California champagne. In- 
cluded are preferred customers and 
all employes. An accompanying 
card reads: “A Toast to You and 
Yours at Thanksgiving.” Several 
hundred other business friends and 
associates get the fruit cakes. 

What do they hear from Mono- 
gram at Christmas? A simple greet- 
ing. Yet this also is designed to 
stand out from the crowd. Last 
year, for example, 2,000 friends of 
the firm were each mailed a box 
containing two elegant brandy 
snifters inscribed: 

“Come sip in the warmth of our 
hearth and our hearts . . . the Percy 
Barkers.” 

“These cost no more than the 
fancy Christmas cards we used to 
send,” Barker says, “and they have 
permanent value. People keep 
them and use them for a long 
time.” 

Monogram (“Featuring Fashions 
in Paper . . . America’s outstanding 
coordinated line of napkins, place 
mats, guest towels, coasters, book 
matches, gift paks”) is in the nov- 
elty and gift business. But it never 
gives its own merchandise at holi- 
days. 

However, Monogram is urging 
its dealers to promote Thanksgiving 
as Business Gift Day. Judging from 
the experience of several years, the 
date meets with widespread favor. 
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Penciis 


World's Four-Most 
Writing Instruments 


Norma Pen-Pencil Combination 


in Chrome... 9595 ¢.1.1. 


Also available deluxe Models 
from $100. to $550. in 14Kt. 
Gold, Palladium and Platinum. 


Other models with 4 colors 
of lead from $5. up. 


Made and guaranteed by Norma Pencil Corp., 
renowned for quality Multikolor Pencils for over 
30 years...West Coast Distributor: George H. 
Eberhard Co.,-1904 3rd Ave., Los Angeles 18, 
182 Second St., San Francisco 5... 
Available everywhere ...Please Send Coupon 


NORMA PENCIL CORP., NORMA BLDG.—Dept. S 
137 West 14th St.. New York 11, N. Y. 


Please send us your color brochure. Also 
quantity rates for Norma Pencils as business 
gifts. 


NAME 
FIRM. 
TITLE 
ADDRESS 


ZONE___ STATE 


There a 


Geography of Gifts? 


You wouldn't send snowshoes to Miami. Regional prefer- 


ences are not so obvious. Can you use the same gift item 


for people in Salem, Mass., and Salem, Ore.? 


W HAT part does the map play 
in business giving? 

Will a product that makes Hous- 
ton chortle with glee bring only a 
disapproving “Hmpf!” from Boston? 

Do Californians choose different 
colors from Rhode Islanders? Are 
Alabama tastes like those of 
Arizona? 

Research from Key West to Seat- 
tle reveals noteworthy variations in 
regional patterns of successful busi- 
ness giving. The similarities are 
equally important. 

Certain gifts are popular every- 
where. In each of Sales Manage- 
ment’s eight annual surveys the fol- 
lowing have been widely used: 

Hams, fruit, liquor, turkeys, pens 
and pencils, cheese, memo pads, 
calendars, lighters, cutlery, electric 
appliances. 

Seemingly a cigarette lighter 
knows no state lines. Crackly 
brown turkeys are welcome on 
farm and penthouse tables. Every- 
body likes the feel of a sharp, well- 
balanced carving knife. You can’t 
go wrong with any of these. 

Even with the “sure-fire” prod- 
ucts, however, a few precautions 
should be observed: 

Don't mail cheese from any other 
region to Wisconsin. Badger State 
citizens produce the most cheese 
(and they say the best), and look 
down on “inferior foreign stuff.” 

Imports of citrus fruit are legally 
forbidden in California. Florida 


and Texas likewise scorn Sunkist 
oranges. 

The South and West follow Ken- 
tucky’s lead in quaffing Bourbon. 
Bonded Bourbon is No. 1 in the 
Blue Grass; other whiskies are 
heresy. Pennsylvania and Mary- 
land call for straight unblended 
rye. These likes are rooted in our 
national history. (See “Water of 
Life,” SM, 9/10/58. ) 

Suburbanites in the New York 
commuting area have taken up 
vodka as an alternate to Scotch. 
( Vodka’s popularity began in Cali- 
fornia. It is still largely confined 
to cities and resorts.) Canadian 
whiskey is a best seller in Delaware 
and Michigan. 

Easterners, particularly city folk, 
are pleased by assortments of tea— 
Chinese, dark Indian, etc. Tea 
throughout most of the West is a 
“sissy drink.” He-men, and _she- 
women, drink coffee. But iced tea 
is served all summer in the South. 
Glasses, spoons, and so on to serve 
it would be well received in Dixie. 

Maybe Easterners are more con- 
servative than Westerners. Maybe 
the cold winters and lack of sun- 
shine are responsible. Whatever 
the reason: 

People from the East and North 
prefer clothes and home furnish- 
ings in darker colors than in sun- 
drenched Florida, New Mexico, 
and the West Coast. 

Also, living out of doors appar- 
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Robot — handsome desk calendar designed by Raymond Loewy, requires setting only once each century. A flick of the finger tells the date, 
month and day of the week. Leap year “‘leaps’’ just like normal years with this remarkable “‘thinking” Robot. Black styrene case with gold 
facing dresses up any desk. A daily reminder of your thoughtfulness, a striking conversation piece! An O.K.T. exclusive. 


‘The kind of impressive and exclusive 
gifts you'll find only at O.K.T. 


OSBORNE-KEMPER-THOMAS 
over 75 years, acknowledged leader in the business gift field 


We’ve shopped the world to bring you unique gifts, gifts that 
stand far above the usual, for home, for office, for personal 
use of business associates, customers, employees and friends. 


Osborne-Kemper-Thomas Gifts reflect your thoughtful- 
ness, your good taste. O.K.T. gifts are remembered longer! 
Ask to see our new 66-page, full color catalogue today. 


Flip and See — first ‘“‘single-action” phone index. Since 
nationwide number change, it’s needed by your business 
friends, needed by you. In one motion “flip” down proper 
tab, “‘see’’ name, address, phone number. Rich black vinyl, 
gold lettering, brass finished hinges, make it a stylish desk- 
top accessory. An O.K.T. exclusive. 


Mail this coupon for gift catalogue (no obligation) 


Osborne-Kemper-Thomas, Inc. 
Cincinnati 12, Ohio 


Sees 
Gift wrapping service— Decor Tile—6-inch white English tile, Position 
to give your gifts “the added embedded in walnut wood. Used as hot- 
touch that means so much’’, _ plate holder, hors d’oeuvres server, wall 
O.K.T. will wrap them infamous _ decoration. Choice of “‘Sunburst” or special 
Hallmark Gift Wraps. (Slight ad- design with your building, trademark, an- 
ditional charge for this service.) niversary, etc., at nominal cost, in 3 colors. 


An O.K.T. exclusive. An O.K.T. exclusive. 


Firm 
Address___ 


City em Zone State 


ently gives people a liking for 
bright hues. Even in the Northeast, 
suburbanites use gayer home deco- 
rations than city dwellers. They 
bring Nature’s vivid colors inside 
their homes. 

Exceptions to these general rules 
may be noted. For instance, gifts 
of eye-dazzling Hawaiian sports 
shirts were received with delight 
by Maine Down Easters last 
Christmas, 

A Midwestern executive ampli- 
fies on traditional vs. modern. His 
company conducts a service which 
permits recipients to choose from 
a group of gifts illustrated in a 
folder or catalog with all items in 
the group at virtually the same 
price. On items where a choice of 


design is permitted—silver or crys- 
tal, for example—he reports definite 
regional preferences: 

“In the East the traditional de- 
signs are leaders. As we move 
West, the modern, contemporary 
designs gradually increase in popu- 
larity until they outpull the tradi- 
tional. 

“We also spot taste differences 
in localities within single metro- 
politan areas. In one of our gift 
groups—among other things—there 
are a Gorham silver nut or candy 
dish, a Delta lantern, and a Golden 
Arrow shirt. 

“Selections coming from the in- 
dustrialized South Side of Chicago 
will tend to choose the lantern. 
Selections from the western sub- 


urbs (populated by home-owning 
salesmen and white-collar workers ) 
will give first place to the shirts. 
The Gorham silver dish is a strong 
item on the elite North Side of 
Chicago.” 

Experienced givers abide by 
local preferences, regional or eco- 
nomic, for most products. For some 
others—mainly foods—opinion is di- 
vided, One school of thought con- 
tends: 

“Minnesota grows wild rice. 
Minnesotans know it and like it, a 
splendid accompaniment of game 
birds. Therefore, packages of wild 
rice would be ideal for Minneapolis 
or St. Paul.” 

The argument sounds sensible, 
and many executives stick to what 


As the result of extensive surveys among top level executives—and 
the close collaboration of respected authorities, distinguished book 
designers and the Saturday Review Staff, we proudly present . .. 


A COMPLETELY NEW CONCEPT IN DESK DIARIES the library bound 


SATURDAY strane Executive Desh Diar y 


Handsome, efficient, 
adaptable to individual 
whims and needs, the 
Saturday Review 
Executive Desk Diary 
is—at last—the ultimate 
answer to expeditious 
desk management. 
Through its unique 
week-in-view organiza- 
tion, its permanent 
recording system, its 
comprehensive reference 
section, it becomes the 
mark of a man who is 
the master, not the 
captive, of his hours 


Luxuriously bound and elegantly boxed, the Saturday Review Executive 
Diary makes a most distinguished gift. The name of the recipient will 
be richly gold tooled on the cover, the name of the donor (be it com 
pany or individual) may also be discreetly imprinted, if desired. 

A gift of distinction for the few—or many—most important names on 
your list, the Saturday Review Executive Desk Diary is available in 
3 luxury editions, from $4.95 to $14.95. 


We welcome inquiries. Complete informa- 
tion and brochure available without obliga- 
tion. State approximate quantities, so that we 
may quote bulk prices. Write, wire or phone. 


amiay ASSOCIATES, INC 


25 W. 45 St., N.Y. 36, N.Y., JUdson 2-0220 
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| THE GIFT 
THAT'S LOADED WITH 
V.1.P, APPEAL 


New Ray-O-Vac Sportsman® Lantern doubles 
as floodlight and spotlight; head swings 
more than 180° to throw powerful 

spot. Handy switch beneath carrying 

handle, rainproof platform, chrome steel 
throughout. Retail value, $8.95. 


ty 
Ay 


Malu 


Witt 


AAANRAY 


Vv 


(With 
-\ 


Or these fine gift lights: 


| 


(a) New 303 Sportsman® Lantern with sealed beam 
plus rear signal flasher that swivels in all directions. 
Retail value, $12.40. (b) S22F Sportsman® Flashlight 
has three-position lock-type switch, signal button, ring 
hanger, knurled chrome case. Retail value, $1.95. 
(c) New S62F Super Sportsman® Spotlight throws up 
to 4000-foot beam; chrome-finish six-cell battery con- 


tainer converts to three-cell; knurled case has ring 
hanger. Retail value, $4.95. (d) P20 Penlight has con- 
venient slide switch, durable pocket clip, room for 
imprinting your company name (imprint included in 
price). Retail value 89¢. (e) 398 Hunter® Lantern has 
aluminized 3” spot reflector to give long, piercing 
beam; switch and flasher button on handle. Uses 
flashlight or lantern batteries. Retail value $4.95. 
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is familiar to recipients. They give 
Lebanon bologna in Pennsylvania; 
pralines along the Gulf Coast; 
barrels of oysters near Chesapeake 
Bay; prime steaks in Kansas City 
and Chicago. 

In opposition is what might be 
called the school of, “Why bring 
coals to Newcastle or apples to the 
Shenandoah Valley?” An adherent, 
a Tennessee sales manager, tells the 
editors: 

“I think people like the unusual, 
the exotic from far-off places. So 
last Christmas my gift list here in 


Tennessee got live lobsters and 
ready-to-cook clambakes from 
Maine. The response was tre- 
mendous. 

“Customers in other states were 
enthusiastic over the home-cured 
Tennessee hams I shipped them at 
Easter.” 

A Duluth, Minn., executive com- 
ments: 

“First-quality fruit is not plenti- 
ful in this vicinity. Fruit-of-the- 
Month from Oregon, therefore, 
won thank-you letters of the high- 
est approval. Wild fruit jellies from 


oe ee a 
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FOR THE MAN OF DECISION— 
Wilson Executive Golf Equipment 


The Wilson Executive Set—a leather golf 
bag and matching leather carry-all—repre- 
sents the ultimate in distinction. Perfect 
in every detail—genuine hand rubbed rus- 
set strap leather in both bag and carry-all 
—skilled construction—smartest style. 
Wherever fine golf equipment is sold. 


win wes Wilson 


Wilsen Sporting Goods Co., Chicege (A subsidiory of Wilson & Co, tne.) 


Lr, 


our North woods appealed to our- 
of-state business friends. Both were 
a novelty to recipients. 

“I intend to keep up this policy, 
changing the items from time to 
time.” 

Vermont maple syrup went over 
well in Nevada. Detroiters were 
loud in praise of quick-frozen spe- 
cial Louisiana shrimp delivered to 
their kitchens. Other Michiganders 
smacked lips at Georgia country 
hams. 

Reading, Pa., pretzel benders are 
nationally famous, so a Reading 
firm sends pretzels in holiday pack- 
ages to friends in other states. 
Pennsylvanians, on the other hand, 
open Florida citrus boxes, “with 
the good wishes of Reading.” 

Pride in home products accounts 
for quantities of such remembranc- 
es. Executives, of, say, a Honolulu 
company send macadamia nuts— 
an exclusive Hawaiian delicacy. 
Or a Massachusetts manufacturer 
distributes Thanksgiving ‘baskets of 
Cape Cod cranberries. 

Like generous hosts, they share 
their best with friends. Further, 
the nut and cranberry growers ap- 
preciate the local manufacturer’s 
patronage. Thereby a single gift is 
an ambassador of public relations 
to supplier as well as recipient. 

Aside from food and beverages, 
the search for novelty takes many 
forms. One radio network gave sub- 
scriptions to The New Yorker to 
associates in other cities. In turn, 
New Yorkers had subscriptions to 
Punch, the English humorous 
weekly. Business-gift subscriptions 
for Arizona Highways are nearly all 
addressed to people in Portland, 
Me., Portland, Ore., and points be- 
tween. 

Gift items from the Orient have 
always been in limited demand 
throughout the larger cities. Re- 
cently Japanese objects d’art have 
boomed in California. The trend 
started in San Francisco. Wood- 
cuts, water colors on silk, lacquered 
boxes and trays, screens, porcelains, 
and straw floor mats are top sel- 
lers. 

Individual circumstances will, 
naturally, determine what type of 
gift your company should buy. 
Some executives order from far 
away. Others go next door. Only 
one fact is indisputable: 

The map of Giftland covers all 
places, preferences, pocketbooks. 
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REALLY NEW! Nothing like it under the sun. Even more than an 
electric can opener. It’s a clock, it’s a timer, it’s fully automatic! The 
brightest idea in years. Its elegance constantly reflects your 
good taste and is a permanent reminder of your good judgment. 


You'll be delighted to set it before the eyes of everyone—the 
delicate accents of rich gold and turquoise are exquisite against 
the sparkling white case. The all-new Can-O-Matic Aristocrat 
is now proudly displayed at all leading stores. $34.95, tax included. 


Can-O-Matie— the Xrustoorat of Electric Can Openers. 


Now the height of elegance in a really NEW kitchen and gift appliance 


It’s a Can Opener! Completely portable. 
The quiet power unit holds any can—pierces 
and opens it in less than 4 seconds. Remov- 
able magnet holds lid. Exclusive retractable 
legs for opening extra tall cans. 


CAN-O-MATIC *™ PORTABLE 
ELECTRIC CAN OPENER 
$24.95 


iC © PORTABLE 
ELECTRIC ICE CRUSHER 
$29.95 


It’s a Clock! No other can opener has one. 
Helps you keep your day on an electrically 
accurate schedule. And for sheer beauty 
alone you'll want to give it a prominent 
place in your kitchen. 


Gnimo-o-maric '™“ pomTasie 


ELECTRIC GRINDER-CHOPPER 
$39.95 


It’s a Timer! And you'll love it. Keeps your 
cooking up to the minute by measuring 
intervals up to an hour. Signals “time's 
up” with a soft buzz. A simple control sets 
both electric timer and clock. 


-O-Matic 


BY THE MAKERS OF CAN-O-MAT® 


Most, Beaiitlul, Cam Openers Mode 


Write for Quantity Prices and Gift Catalog “SM” 


Rival MANUFACTURING COMPANY + KANSAS CITY 29, MO. * RIVAL MFG. CO. OF CANADA, LTD. MONTREAL 
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<4 CENTERPIECE, with 19-inch diameter, is 
made of cedar, long-needied pine, high-alti- 
tude greens. Ribbon bows are gold; candle 
is red and pine-scented. Ready to use, in- 
cluding doilies, by just lifting from the box. 
$9.85 delivered. G. R. Kirk Co., Box 1586, 
Tacoma 1, Wash. 


Vv FLUFFY towel sets are packed in re-use 
containers. Buffet serving tray (at left), 
holds a pair each of bath and guest towels, 
face cloths: $4. Fruit server (right) is filled 
with big bath towel, guest towel, two face 
cloths: $3. Ensembles come in a wide choice . 
of colors and designs; and are film-wrapped 
and ribbon tied. Dundee Mills, Inc., 40 
Worth St., New York, N. Y. 


_... Moderate 


m PERSONAL and business address 
books are of top quality English 
—$3 to $10 leather, in stand-up case. Choice of 
red, green, brown, black colors. $7.50 


in quantity. Monroe Hattenback Sales, 
inc., 347 Fifth Ave., New York 16, N. Y. 


<4 IN SUMMER the Skotch barbecue 
grill is used for picnics and outdoor 
parties. In winter it works in fire- 
places. Nickel-plated grid is removable 
for cleaning; porcelainized burnproof 
firepot; outside remains cool and safe. 
Diameter, 11/2”; 11” high. $7.49. Ham- 
ilton-Skotch Corp., 11 E. 36th St., New 
York 16, N. Y. 
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How to be remembered. . .EVERY DAY 


GIVE OYE BY 


VEREDY 


This year give highly-appreciated gifts bearing the respected name “Everedy”. And each day 
these beautifully-practical gifts are used, the recipient will be reminded of your thoughtfulness. 


25 


EVEREDY INFRA-RED BROILER 


Attractively gift-boxed 


For male or female, any adult age .. .here’s the perfect gift. Made of gleaming chrome 
... Very easy to clean... indispensible in any home. 


® Takes little space . . . yet broils big steaks, 


chops, fish, franks, etc. 


@ Gives foods charcoal broiled flavor. 


@ Broil pan has two shelf positions. 


firebrick. 


®@ Heating element in genuine ceramic 


@ Heat resistant feet and handles. 


@ For kitchen or table use. 


LAZY SUSAN 
Crystal and Chrome 
* Unusual, impressive gift. 
* Wonderful snack server for 
entertaining guests. 
* Unique Lucite Crystal Ball at top. 


* Four cut glass sections, plus 
center bowl, with chrome cover. 


* Easy to clean. Looks new for years. 


CAMEO CANISTER SET 
Exclusive ... Seamless! 

* Gleaming chrome canisters .. . 
classic tapered design. 

* Graceful, easy-to-grasp black 
knobs. Permanent clear lettering. 

* Cover hangs on side for one- 
hand operation. 


CHROME KAKE SAVER 
New! Distinctive! 

* Modern, graceful square 
design... in gleaming chrome. 

* 30% greater capacity than 
round cake covers. 

* Ebony black knob. Fiuted 
glass plate. 


SEND FOR NEW 
EVEREDY CATALOG 
32 pages of the most appealing— 


and practical — gift and bonus 
items in every price range. 
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TKS EVEREDY COMPANY 
FREDERICK, MARYLAND 


All ems Alto Available m Conede 
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PRINCESS GIFT SET 
$4.50 Retails at $7! 
9-piece Set including 
DeLuxe Bathtime Trio! i 

2—24x46 Bath Towels 
2—16x26 Guest Towels 
2—11x18 Fingertip Towels 
2—12x12 Face Cloths 


Packed assorted colors, 12 
sets to the tailored carton. 


DUNDEE 
GIFT SETS 


BALLET GIFT SET 
$6.25 Retails at $10! 
8-piece Luxury Set in 
Metallic Foil Box with Gift 
Card Enclosure ! 
2—24x48 Bath Towels 
2—16x27 Guest Towels 
2—11x18 Fingertip Towels 
2—12x12 Face Cloths 
Packed assorted colors, 12 
sets to the tailored carton. 
— 


These beautiful packages are impressive, 


the towel ensembles inside are luxurious. 


And while the look is extravagant, certain to be 


long and well remembered, Dundee Gift Set 


prices are tailored to meet your volume 


gift buying requirements. This page shows Kiminwas 
you two of the outstanding values available... cat 
and in our full-color illustrated brochure, 
you Il see other delightful Dundee Sets at $3.25, 
$2.65, $2.00 and $1.35, which retail at 


$5., $4., $3. and $2. respectively. 


FILM WRAPPED and RIBBON TIED 


Chances are you can solve most of your 
gift problems overnight by mailing this 
coupon ... so don’t delay. Send it off today. 


Dundee Mills, Inc., 1075 Avenue of the Americas, N. Y. 18, N. Y. 
[] Enclosed find check for the following Gift Sets: 


No. of Cartons Total Price 
Ballet (Carton of 12) @ 75.00 
Princess (Carton of 12) @ 54.00 


(in above multiples only) 


[) Send me your complete illustrated Gift Set Brochure 


Company Name GibiectdaicleRedeieiganlasiasiacien 


Attention of 
Address Fn eae Re 
City 


Zone........State...... 


Li 


G ; {| “1 A GLAMOURIZED stapler—indispen- 
a el y. sable on the desk—is gold-plated, and 
: is topped by a gold-plated coin, a re- 
; production of one from the reign of 
Napoleon III. $6. Hammacher Schiem- 
mer, 145 E. 57th St., New York 22, 

a. Ve 


A FAN-SHAPED ceramic ashtray forms a base for 
Parker Jotter ball-point pen. In antique ivory, bronze, 
blue-gray crackle, rust colors. $7.50. Parker Pen Co., 
Janesville, Wis. 


A COCKTAIL TIME companions are: Drink mixer, 
14 qt. with built-in ice bridge, swizzler, $6.50. 
Canape server has bowl for hot or cold tid-bits. Tray 
is 17”, bowl, 2 qt. $10. Oblong waiter has easy-grip 
walnut handles; 934” x 1734”. $5. Silver-tone finish, 
gold accents. Mirro Aluminum Co., Manitowoc, Wis. 


® PLASTIC playing cards are washable, last for 
years. Western mustang and Kentucky thoroughbred 
are the latest designs. Special service replaces any 
lost card at small charge. In strong plastic case, 
single bridge deck is $3.95; double deck, $7.60. Kem 
Plastic Playing Cards, Inc., 595 Madison Ave., New 
York 22, N. Y. 
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DUNDEE 


GIFT SETS 


These beautiful packages are impressive, 


the towel ensembles inside are luxurious. 


And while the look is extravagant, certain to be 


long and well remembered, Dundee Gift Set 


prices are tailored to meet your volume 


gift buying requirements. This page shows 

you two of the outstanding values available. . . 
and in our full-color illustrated brochure, 
you Il see other delightful Dundee Sets at $3.25, 


$2.65, $2.00 and $1.35, which retail at 


$5., $4., $3. and $2. respectively. 


FILM WRAPPED and RIBBON TIED 
Chances are you can solve most of your 

gift problems overnight by mailing this 
coupon ... so don’t delay. Send it off today. 


Dundee Mills, Inc., 1075 Avenue of the Americas, N. Y. 18, N. Y. 


[] Enclosed find check for the following Gift Sets: 


No. of Cartons Total Price 
Ballet (Carton of 12) @ 75.00 estald 
Princess (Carton of 12) @ 54.00 


(in above multiples only) 


( Send me your complete illustrated Gift Set Brochure 
Company Name 

Attention of 

Address 

City 
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PRINCESS GIFT SET 
$4.50 Retails at $7! 
9-piece Set including 

DeLuxe Bathtime Trio! 

2—24x46 Bath Towels | 
2—16x26 Guest Towels | 
2—11x18 Fingertip Towels ’ 
2—12x12 Face Cloths 


Packed assorted colors, 12 
sets to the tailored carton. 


BALLET GIFT SET 
$6.25 Retails at $10! 
8-piece Luxury Set in 
Metallic Foil Box with Gift 

Card Enclosure ! 

5 2—24x48 Bath Towels 
wa 5 2—16x27 Guest Towels 

é j 2—11x18 Fingertip Towels 

2—12x12 Face Cloths 
Packed assorted colors, 12 
sets to the tailored carton. 
wr 


A GLAMOURIZED stapler—indispen- 
sable on the desk—is gold-plated, and 
is topped by a gold-plated coin, a re- 
production of one from the reign of 
Napoleon lil. $6. Hammacher Schiem- 
mer, 145 E. 57th St., New York 22, 
N. 


A FAN-SHAPED ceramic ashtray forms a base for 
Parker Jotter ball-point pen. In antique ivory, bronze, 
blue-gray crackle, rust colors. $7.50. Parker Pen Co., 
Janesville, Wis. 


A COCKTAIL TIME companions are: Drink mixer, 
14% qt., with built-in ice bridge, swizzler, $6.50. 
Canape server has bowl for hot or cold tid-bits. Tray 
is 17”, bowl, Yo qt. $10. Oblong waiter has easy-grip 
walnut handles; 934” x 1734”. $5. Silver-tone finish, 
gold accents. Mirro Aluminum Co., Manitowoc, Wis. 


® PLASTIC playing cards are washable, last for 
years. Western mustang and Kentucky thoroughbred 
are the latest designs. Special service replaces any 
lost card at small charge. In strong plastic case, 
single bridge deck is $3.95; double deck, $7.60. Kem 
Plastic Playing Cards, Inc., 595 Madison Ave., New 
York 22, N. Y. 


SEPTEMBER 10, 1959 


RED MILL FARMS 
FRUIT CAKE 


06 pretty as a picture! 


Just one look at RED MILL FARMS 
FRUIT CAKE shows you that it is 
much more than an ordinary cake. 
It’s a natural holiday gift, and your 
friends, customers, or employees, will 
find our quality cake loaded with big 
red Cherries, luscious red and green 
Pineapple, plump Pecans, compli- 
mented by a minimum of rich golden 
eake. Red Mill Farms Fruit Cakes are 
guaranteed to remain moist through- 
eat their eating “life.” 

Comes attractively packaged in a 
beautifully designed reusable Tin 
with an outside holiday designed 
shipping mailer. If you desire, send 
ws your mailing list and we shall ship 
your cakes for you. 


QUANTITY PRICE DISCOUNT 
Quantity 2 lb. Size 3 lb. Size 
1-12 @ $3.50 @ $4.75 


13-48 $3.25 $4.50 
48-up $3.00 $4.25 


SPECIAL BULK SHIPMENT 
100b. jj 'O YOU 
Minimum $2.75 $4.00 


ALL MAILINGS ARE PREPAID 
TO YOU OR YOUR LIST 


Send in coupon today! 


* [) Please send me ______ ( quantity) 
' Red Mill Farms 2 Ib. Fruit Cake. 

' [) Please send me (quantity ) 
| Red Mill Farms 3 Ib. Fruit Cake. 

| © Please send me free descriptive 
; literature of Red Mill Line. 
‘ 

r 

‘ 

' 
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DDRESS 
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RED MILL FARMS 
BOX 310 - BROOKLYN Il, N.Y. 


A RECIPES for barbecue dishes and 
mouth-watering salads are given in 
pair of books. Vinyl covers keep them 
open at desired page. The two are 
$7.90, including your imprint in gold. 


Barbecue spatula and fork for com- 
panion (or separate) gift. $8.85 in doz- 
en set lots. U. O. Colson Co., Paris, Ill. 


A TWO OR THREE initials are hand- 
embroidered on pure silk. Gift boxed, 
$4.95. Tie of the Month Club, 520 Fifth 
Ave., New York, N. Y. 


W LIFETIME guarantee against me- 
chanical failure goes with pepper 
grinder. In dark walnut or light birch; 
stainless steep top; 5” high. With a 
supply of Java peppercorns, $4.95. 
With matching salt shaker, $6.95. 
George S. Thompson Corp., 509 Mis- 
sion St., South Pasadena, Calif. 


f.) 
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SALES MANAGEMENT 


CELEBRATING OUR 25th SILVER ANNIVERSARY 


Gift No. 36 $4.95 


¥ 
oy An ideal gift at a down-to-earth price. A 
perfect traditional Christmas memento for 
anyone on your list. Contains a generous 
WITH assortment of Fruit, Candy, 


GOLDEN, GIFT-QUALITY Ns ecg 


FLORIDA FRUITS ono DELICACIES 


ob Orbs Dear Friends: 
Send me your list of 


names and addresses for 

Holiday Baskets of Florida 

Sunshine . . . I'll see 

that your Gifts are shipped to 
and loved ones will say, arrive safely. | know you'll 

“How Thoughtful!" World-famous receive enthusiastic, happy 


, letters of appreciation. . . and 
BBS gail k 
CORRE uaty pomagee thank you for 25 “Fruitful” 
Fruits and Delicacies are years. 
traditional at Christmas... Gratefully yours, 
the most exciting gifts 


under the tree! 


NOW IS THE TIME TO 
"REMEMBER NOT TO FORGET"! 
Your friends, business associates 


$14.95 


App. 54 Ibs.—Large full bushel basket. 
Pineapple Oranges, Grapefruit, Chinese 
Kumquats, Persian Limes, Tangerines, 
Pecans, Pineapple-Cherry Marmalade, 
Guava Jelly and Tropical Fruit Conserve. 


Gift No. 4 $12.95 


Same size as above Gift No. 6—does not contain 
Delicacies or Pecans . . . all fruit. 


Gift No. 1 $7.95 Gift No. 11 


Same as above Gift No. 4 except half the size and Exactly Se above Gift No, 35 except 
weight . . . all fruit. TWICE THE SIZE AND Ci Te 
= iia a aN * 


w 
$ \ 
a8 PRE S8es 


Unless otherwise instructed, delivery will be made for | CHARTER MEMBER 
Yy ORDER Christmas. Send check or money order; express charges of 
, tye will be prepaid. No shipment to California or Arizona the , 
Deluxe, reusable eS @. . As Pa: NOW! sxcept tit te. 66 at bottom of page may be shipped. No 
arm basket in ’ a 2. "nd foreign shipments except Canada . . . add 15% for Canada yp) 
; BR w+. and west of the Rockies. Club 
beautiful af ; 
high-polished a ‘ — ee 
natural wood. } BOX 8-S, LITTLE RIVER (MIAMI) FLORIDA 
Filled with a Snes [_] Please fill the attached Gift List. 
wide variety of (1) Charge my Diners’ Club No 
Florida's dainty (_] Please send me free, beautiful illustrated Christmas Gift Catalog 
delicacies (Candies, in full natural color. 
Nuts, Preserved 
Fruits, etc.) ... 
sure to inspire 
enthusiastic 
“thank you” letters! 
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Your Key to Better 


Buying 
900 


PRIZES 
AWARDS 


1960 =Blue Book is t 
sensive and «beautiful wholesale catalog 
er made The Bennett trademark of tradi- 
onal quality represents the highest standard in 
rchandise service 


he most extensive, 


satisfaction, quality, and 


WRITE FOR DETAILS 
BENNETT BROTHERS, INC. 
WHOLESALE DISTRIBUTORS 


30 E. ADAMS ST. 435 HUDSON ST. 
CHICAGO 3, NEW YORK 14, 
ILLINOIS NEW YORK 


» TINY pocket knife, 2/2” long, has 
blade, nail file, scissors, and tweezers. 
Scissors slide into the stainless steel, 
engine-turned case out of sight when 
not in use. $3.90 each in quantities of 
100. Osborne-Kemper-Thomas, _Inc., 
Cincinnati 12, Ohio. 


A MIX-AND-MATCH towel set con- 
tains two bath s'ze, two hand size, 
two wash cloths. Colored border on 
white towels matches solid colors 
on others. Wide choice of colors. 
$4.15. Callaway Mills, Inc., 295 Fifth 
Ave., New York 16, N. Y. 


A DOGGY ashtray bears the head 
of any of a dozen breeds. Painted 
by hand on tile, with glass tray on 
top; tooled leather rim; 8” diam- 
eter. $10. Valley Mart, Falls Road, 
Baltimore 9, Md. 


A DUTCH TREAT, latest Telechron 
wall clock, has Pennsylvania Dutch 
design. Metal case in black, white, or 
copper color; black hands and numer- 
als on white dial. Diameter: 10”. Black 
or white, $9.98; copper, $11.95. Clock 
& Timer Dept., General Electric Co., 
Ashland, Mass. 


A SMOOTH pepper mill and salt 
shaker fit the hand snugly. They stand 
4," tall, in either ebony or walnut 
finish. Mill has a Sheffield steel 
grinder unconditionally warranted. 
The pair are $4.95. Verity Southall, 
Ltd., 670 Coast Bivd., S., Laguna 
Beach, Calif. 


SALES MANAGEMENT 


CHRISTMAS GIFT 
PROBLEMS SOLVED 


WITH 4 
BENNETT'S 
YOUR- 
GIFT" 
PROGRAM 


NO 

FUSS 

NO 
WORRY 


A LIGHTER KIT has 4-0z. fuel can, six flints, Zippo lighter. Plus a “AND NO 


label which may be placed on fuel can. Choice of four labels with gift 
or award messages, as pictured. Special labels to order. $3.30 each in GUESSING 


quantities of 100. Kit without lighter, 50¢. Zippo Mfg. Co., Bradford, Pa. 
Designed especi- 


ally for the busy 

executive to sena 4” x 10” 

Christmas greetings Folded Size 

and a choice gift to Printed in 

his customers or Full Color 

other V.LP.'s. 

This beautiful greeting card opens to 8” x 19”, 
is printed in full color and illustrates a beauti 
ful selection of 24 items from which the recipi- 
ent can make his own gift choice. 

Just send the greeting cards to your gift list, 


let BENNETT BROTHERS do the rest. 
“Choose-Your-Giff” Cards in 5 Price Ranges 


Vv MOPPER, of white toweling, dries you after the bath, and doubles 


as a robe for the beach, traveling, or lounging. Standard size fits Series YourCost Retail Value 
anyone under 6’. Tassel-tie collar; belt; two big pockets. Black velvet 


$ 9.25 
press-on initial is included. In clear plastic gift bag. Standard size, 4 $16.50 
$25.50 


$6.95; king size, $7.95. Dept. SM, Woodmere Mills, Inc., Bennington, Vt. onnae 
$75.00 


SALES INCENTIV" CAMPAIGNS 


Incentives create profits and good will, whether 
it be awards for years of service, for a safety 
campaign, a special sale program or for many 
other applications. This 32 page self-liquidating 
Prize Book attractively illustrates 837 of the 
newest and most wanted prizes, items wholesale 
priced from $2.00 to $125.00 


WRITE FOR DETAILS 
BENNETT BROTHERS, INC. 
WHOLESALE DISTRIBUTORS 


30 E. ADAMS ST. 435 HUDSON ST. 
CHICAGO 3, NEW YORK 14, 
ILLINOIS NEW YORK 
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" OVERLAND NEW improveo 
Fisherman’s Friend 


A Gift of Many Uses and a 

Lifetime of Service. For 

Sportsmen, Do - it - Yourself 
fans, Service and Repair men. 


Fisherman’s 
Friend, No. 151 


Chosen for dis- 
play at Ameri- 
can National Ex- 
position in Mos- 
cow—as an ex- 
ample of Amer- 
ican quality 
multi - purpose 
tool priced for 
wide purchase. 


14 Tools in 1 
. Jack Knife Blade 
. Hook Remover 


. Hook Sharpener 
. Fish Scaler 


Leader Attacher 
. Fish Hook Degor- 


ger 
All-Round Pliers 
. Line Cutter . Bottle Opener 

5. Wire Cutting . Screw Driver 
Edge 13. Can Opener 
Shot Splitter . Lanyard Ring 


@ ALL Fisherman’s Friends are forged 
from finest carbon steel, scientifically heat- 
treated, coat with sparkling rust-resistant 
chrome. Subject to strict quality control. 
Fully guaranteed 


\ 


Fisherman's 
Friend 
No. 1166 


—IEEE 
a 


8” needle-nose corrosion-resistant pliers with 

sure-grip serration and sharp wire cutters; 

and utilitarian fish knife with two sturdy 4-in. 

blades . . . one for cutting, the other a com- 

bination of fish scaler, hook degorger and 

can opener. Both in handsome genuine 
-“ leather belt sheath. 


; af f Fisherman's 
\ Friend No, 145 


6” corrosion-resistant multi- 
use pliers. 7 tools in I— 
Leader attacher; Hook De- 
gorger; Leader Bender; Shot 
Splitter; Line Cutter; Shot 
Crimper; Wire Cutter. 


Write for 
Quantity Prices 


Overland Company 
5788 Venice Blvd. Los Angeles 19, Calif. 
138 


A TOKEN TOTE ends groping for 
aimes or tokens to pay carfare, tolls, 
parking meters, etc. Tote compart- 
ment dispenses one or more as needed. 
Other end of the chain holds keys. Of 
lifetime sterling silver. $7.50. Tiffany 
& Co., 727 Fifth Ave., New York 22, 
N. Y. 


® ADJUSTABLE swivel head con- 
verts Sportsman lantern from a well- 
diffused floodlight into a piercing spot- 
light. Switch is under fold-away han- 
die. Made of heavy, chrome-piated 
steel for rust resistance. With battery, 
$8.95. Ray-O-Vac Co., Madison 10, Wis. 


A SNACK board, by designer Georges 
Briard, has colorful mosaic tile carv- 
ing section with knife attached. Gleam- 
ing dark wood sets off the bright de- 
sign. Complete with 8 oz. of giant-size 
mixed nuts, gift wrapped, $9.80. Chas. 
A. Peterson Co., 917 Carnegie Ave., 
Cleveland 15, Ohio. 


W BRIMFUL of towels, wicker basket 
is re-usable as a wastebasket. Con- 
tains two solid-color 24” x 46” bath 
towels, two guest size, two wash 
cloths. Tied in gay ribbon. $8. Cannon 
Mills, 70 Worth St., New York 13, 
N. Y. 


SALES MANAGEMENT 


A ALL-WOOL robe for indoor or out- 
door use fits into plastic carrying case. 
Dress Stuart plaid in varied combina- 
tions. 54” x 60”. $7.25, minimum order 
24. Pearce Woolen Mills, Latrobe, Pa. 


A PLANNING GUIDE has page a day 
with past, present, and future monthly 
calendars, appointments, spaces for 
memos. Weekly colored pages with 
week-in-sight features. Loose-leaf bind- 
ers, 7!” x 6/4”, in simulated leather, 
$4.45. In black goatskin, $9; in tan 
pigskin, $13.50. Wilson Memindex Co., 
149 Carter St., Rochester 21, N. Y. 


A BRAND your name, initials or per- 
sonal symbol on anything of wood, 
leather, rubber or plastic. $3.95 for 
three-letter brands; 50¢ for each addi- 
tional letter or number; special de- 
signs to order. White River Industries, 
915 Pine St., Muskegon, Mich. 
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Direct Drive push-button 
WonderCast $26.50 


© 


Level Wind push-button 
WonderCast $24.95 


ca 


WonderSpin with two 
filled spools $32.50 


Salt Water 
Spinning Reel $39.95 


1976 
Stainless Steel President 
for bait casting $37.50 


dl 


1836 Deluxe automatic 
Fly Reel $14.50 


WRITE FOR NEW 
ILLUSTRATED PRICE LIST 


Go Fiching... 


WITH “ALL” YOUR CUSTOMERS! 


Stakespeare 


FINE FISHING: TACKLE 


When your customers go fishing, you can be there 
with a gift of fine fishing tackle from Shakespeare, 
the one name known and cherished by fishermen 
the world over! You can choose with absolute 
confidence any Shakespeare Wonderod, reel or 
line and be assured that your gift of Shakespeare 
tackle will be warmly appreciated by your cus- 
tomers. And, uncompromising Shakespeare qual- 
ity speaks well of you and your firm at the time 
of your gift...and in many years to come. So 
when your customers have “gone fishin’”, be 
there with a gift of Shakespeare fine fishing 
tackle! (From $5.95 to $45.00) 


FAMOUS DOUBLE-BILT® 
Straight-Fiber Tubular Glass 
WONDERODS 


Shakespeare's patented tubular glass 
process is recognized by fisherman every- 
where as the ultimate in fine rod crafts- 
manship. Tubular glass Wonderods are 
built to taper with strong, small diam- 
eter tip for casting and a power-packed 
butt for hooking and landing fish. 


BALANCED TACKLE SETS 


Appealing combinations of perfectly 
matched rods and reels designed to 
go together for perfect fishing perform- 
ance. Complete outfits 
are available for every 
type of fishing — from 
$19.50 to $48.95. 
© By Shakespeare Co., 1958 


SALT WATER SERVICE REELS AND RODS 


Shakespeare Company, Dept. SM-8, Kalamazoo, Mich. 
Please send illustrated price list and buying data. 


Name 


Address 


eR eienecue 


City Zone 


LONER 
Ahan 
LPP eae 


CAN GIVE THIS 
LUXURY, STANDOUT 
GIFT FOR AS 
LITTLE AS 510 


Here’s a gift that says you have 
good taste, and know how to 
use it. It offers, in a reasonable 
price range, a superb gift of 
tradition and quality . . . exclu- 
sive in its origin! Joyner’s 
Genuine Aged Smithfield Vir- 
ginia Hams start as low as $1.00 
per pound in attractive gift 
wrap. We will mail to indi- 
vidual recipients and insert 
your gift cards if desired. 


FREE RECIPE BOOKLET 
SHIPPED WITH EACH JOYNER HAM. 


JOYNERS 


Go, BUM ne 


Smithfield HAM 


Other Joyner specialties ideal for 
Christmas giving are “Red Eye’’ 
Red Gravy Hams, Deep-Smoked 
Bacon, Fully Cooked Smithfield 
Hams. Send inquiry on your letter- 
head today for complete price list 
and ordering information. 


Vv. W. JOYNER @& CO. 
P.O. Box 387 
Smithtield, Virginia 


Gallery 


A CANDLESTICK BOWL has space 
for fruit, flowers, candy. It goes on the 
dinner table, sideboard, or wherever 
a decorative note is needed. Hand- 
crafted in black and gold, $8. Haeger 
Potteries, Inc., Dundee, Ill. 


<«@ HOT OR COLD drinks keep for 
hours in vacuum pitcher. Wide mouth 
takes big ice cubes; no-drip spout; 
special closure assures even flow no 
matter how far it’s tipped. Rugged 
plastic can’t chip, rust, peel. Turquoise 
or coral colors. $6.95. Aladdin Indus- 
tries, Inc., Nashville 10, Tenn. 


Charcoa! 
Brique! 
— | 


A SWEET APPLEWOOD and hickory chips add their tang to charcoal-broiled 
feasts. Charcoal assortment for outdoor chefs includes chips, briquets, instant- 
starting lighter fluid, recipes, cooking hints. Gift packaged, $3.95 each for 6-11. 
Kingsford Co., Iron Mountain, Mich. 


SALES MANAGEMENT 


What ’Nicer way to be remembered? 


Give the ice cube’s best friend, the B.F.Goodrich ’Nicer ice bucket. It 
keeps more ice — one round gallon — longer than any other ice container 
except an ice box. It keeps you remembered longer, too . . . and better. The G.F.Goodrich Company 
’Nicer keeps hot stuff hot, warm things warm (including friendship) , SAS Salty Maney Sen: Seneeanet 
cold things cold. Fill it with liquids, solids, cans and bottles. Take it 
anywhere — it’s unbreakable, and won’t rust, dent, stain or mar surfaces. 
The ’Nicer lasts through years of sociability . . . and looks nicer, besides. 
Your friends know the ’Nicer at $9.95 in better stores everywhere. You 
know you can get a better price, buying in quantity. Available in green, 
red, black and black/white — all with basket. Write us for information. 


B.EGoodrich 


"Nicer ice bucket 
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Please send informatior 


e bucket 


Haseon 


“WHAT MY FAMILY 
SHOULD KNOW” 


What ny family 
should Anwr 


hot mater poate 20 in shonlty «motel 
and may entre werd yf roe 
eet cad di getnns hermates the 
fran worey wad expenses thal ravervally 
acl frome bord oy bmeatedys 


eeeeeoeeeeeeae 


wil wmpress... 
serve...remind 


your customers 
of you, your 
services ! 


Another new and original Nascon 
“At-A-Glance” Record Book . . . to 
build lasting good will for you! Fills a long 
standing need; in this one convenient 
volume, available at-a-glance and easily 
understood, can be recorded all informa- 
tion concerning one’s Insurance Policies, 
Bank Accounts, Securities, Real Estate 
and other vital facts. A necessity for every 
family, that will be used for many years. 


SPECIALTY 


Amazingly low in cost but quality-made 
throughout. Handsomely covered, Wire-O 
bound for flat writing surface. Your name 
or trademark imprinted in gold on the 
cover at no extra cost; advertising mes- 
sages may be bound anywhere in the book. 


The new Nascon Advertising Gift 


Catalog contains complete details. Send 
for your copy today. 


DIVISION 


NASCON PRODUCTS 


Division of Eaton Paper Corporation 


Dept 


475 FIFTH AVENUE, NEW YORK 17 


NEW YORK 


Ladies’ & Gents’ gold & gold 
filled watches with wellknown 
Swiss brand lever movements. 
17 Jewels. 

$15.00 to $25.00 each in quantities 


only. 


For further information, 


SERVET WATCH CO. 
P.O. Box 209 
MANHASSET, L.I. N.Y. 


A 30-CUP coffee percolator for 
parties doubles as a kettle for chili, 
soup, boiling corn, potatoes, etc. 
Fits on gas or electric stoves, or 
over a campfire. Polished alumi- 
num. In carrying carton, $9.95. 
Aluminum Specialty Co., Manito- 
woc, Wis. 


A EXACT miniature of any busi- 
ness card, signature, or emblem 
may be reproduced as cuff links, 
tie bar, money clip, or key tag. 
Deep-etched engraving in color if 
desired. From $3.77 to $11.36. Card- 
O-Link Co., 26 E. Huron St., Chi- 
cago 11, Ill. 


SALES MANAGEMENT 


A SEE-BRELLA is of strong clear 
plastic. Gold-finish steel frame; gold- 
flecked handle; choice of gold press-on 
initial. Rain hat in plastic pouch at- 
tached to handle chain. Shakes dry, 
no soggy drip; transparency adds 
safety when wal«ing. $495. Eradford’s, 
Inc., Dest. SM-1, Box 535, Englewood, 
N. J. 


A GIANT COPPER clip holds letters, 
memos on executive’s desk. It meas- 
ures 9'” x 3”. Matching paper knife 
is 9” long. With recipient’s initials in 
block or Old English script, the hand- 
made pair are $7.50. Henry W. Long- 
fellow, Weston 93, Mass. 
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Gifts That Make Lasting Friends 


NEW... DIFFERENT ... PRACTICAL 


FOLDED VIEW 
No. 1300 


A SHOWPIECE 
a FOR THE HOSTESS 


SCANDIA Folding Food Server. A gift he'll gladly bring home—and his wife will show with 
pride. Beautiful deep-grained walnut-finished hardwood tray—with brass-plated frame and 
handles. Molded center well for crackers or chips. Side trays ideal for hot or cold hors 
d'oeuvres, etc. Includes 2 crystal sauce tumblers. 19 inches by 18 by 8, open; folds to compact 
6” for easy storage. Individually boxed. Weight, 5 Ibs. Just $13.00 retail. 


IT’S BOTH A TIE CLASP AND A 
WORKING, ACCURATE 
SLIDE RULE 


Fully Calibrated with Scales A, C and D 


Something really special for the engi- 
neers, architects, draftsmen, designers, 
accountants on your list. This handsome 
tie clasp and slide rule may be had in 
sterling silver or gold-plated. Firm name, 
trade mark, or recipient's name can be 
engraved in C scale groove. Just $4.95 
refail. 


ADDS A 
ROYAL TOUCH 
TO ENTERTAINING 


MEDALLION Ice Bucket. An eye-filling delight 
—gracefully molded walnut- or ebony-finished 
hardwood bucket accented by brilliant brass 
crest and lid handle. With Styrofoam liner. 
10” by 9” by 9”. Individually boxed. Weight, 
3 Ibs. In Walnut or Ebony, just $10.00 retail. 


ALL PRICES 
ARE RETAIL 


Write for Catalog of New, Different Business Gifts, and Quantity Discounts 


A. JOMPOLE CO. 


391 Eighth Avenue New York 1, N. Y. 


A Special Treat That 
the Whole Family can Enjoy. 


MAMMOTH 
PECAN HALVES 


in Attractive Transparent Gift Package 


GIFT PACKAGES 
5 lb. Gift Package .. 
3 Ib. Gift Package 
2 Ib. Gift Package 
| lb. Gift Package 


All prices prepaid delivered 
West of Mississippi add 15¢ per Ib 


7 Savannah, Ga 


the finest foods for the festive 


season from Nalley Valley 
Nalley’s new gift packs...each dis 
tinctively packaged and filled with an 
assortment of Nalley’s fine foods... 
offer an unusual season’s 
greeting 


contains nire of Nalley’s popular products 
Shipping weight 13 Ibs 


-_ 
T aad 
4 


No. 2 Picnic Bag Gift Pack $6.45 


this jug in a soft insulated bag is filled with 
picnic neccessities. Shipping weight 15 Ibs 


Bar-B-Q 
Gift Set $8.95 


contains 12 of Nalley’s 
barbecue foods plus five stainless steel barbe- 
cue accessories. Shipping weight 20 Ibs. 

ALL PRICES F.O. B. TACOMA, WASH 
Ilustrated brochure available on request 
NALLEY'’S, Inc. 

3410 S$. LAWRENCE, TACOMA, WASH. 


144 


A YOUR NAME, products, or trade- 
mark may be fired into the dial of this 
tile clock. All of the 6” x 6” surface 
may be decorated in colors; with 
products for the numerals if desired. 
Stand, or hang on wall. Unframed, 
as pictured, or with gold or mahogany 
frames. $9.50 each for 25 in single 
color. Cost varies for more than one 
color. World Wide Art Studios, Cov- 
ington, Tenn. 


A CURVING to fit the hand, pepper 
mill has top adjustment for coarse or 
fine grind. Steel cutting gears never 
wear down; rustproof steel tops on 
mill and matching salt shaker. Height, 
6”; in blond, black, maple, walnut, 
mahogany finish. The pair: $4.95. Dud- 
ley Kebow, Inc. 5941 Avalon Blvd., 
Los Angeles 3, Calif. 


MULTIPLY THE 
USEFULNESS OF 
SALES MANAGEMENT 


Now your back issues of Sales 
Management can be a cinch to 
locate and preserve. Keep them 
in the new Sales Management 
loose-leaf binder. 


Your collection of issues will 
always be at your fingertips, 
Organized, in sequence, ready 
to go to work for you at a 
moment’s notice. 


You can bind in and remove 
issues quickly by means of flex- 
ible steel rods held by nickel 
steel housings. Binders have 
heavy-gauge hard covers of dur- 
able imitation leather. Sales 
Management stamped in gold 
lettering on backbone. 


An attractive, compact, prac- 
tical addition to your profes- 
sional reference library — at 
home or office. 


Capacity: 12 issues per binder. 
Colors: Black with gold lettering. 
Cost: $4.65 each, postpaid. 


Sales Management 


630 THIRD AVENUE © NEW YORK 17, N. Y 


SALES MANAGEMENT 


Pe 8 


“Gallery 


A NITE CADDY keeps contents of 
your pockets in one convenient place. 
Of polished dark walnut, tarnishproof 
brass; 10” x 7”. Three-line imprint on 
leather swatch is free. Imprint on 
brass plate at slight extra cost. In gift 
box; $5.60. A. Jampole Co., 391 Eighth 
Ave., New York 1, N. Y. 


Vv DUAL thermometer tells tempera- 
ture indoors and outside at a glance. 
Gray or ivory plastic case; 834” x 234”. 
Gift boxed, $5. Swift & Anderson, Inc., 
952 Dorchester Ave., Boston 25, Mass. 
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DISTINCTIVE GIFTS 


to give the 
executive and his 


family... 


“20 


VALUE 
Now for 
as little as 


To 


Sample copies of any 
or all of these hand- 
some volumes will be 
sent upon request to 
examine and billed at 


the qu 
$7.75 


HAMMOND'S 


antity price— 
. Full return 
privilege guaranteed. 


WORLD 


ATLAS 
1959 Edition 


The most up-to-date world Atlas 
available. Has current interna- 
tional significance and 5,000 
years of History, recording the 
world’s boundaries in 375 maps— 
290 in full color! 


TRAVEL 
ENCYCLOPEDIA 


OF AMERICA 
The 100 most travel-worthy 
scenic and historic points of inter- 
est in the United States and 
Canada! 220 color photographs, 
97 travel maps, sight-seeing gaz- 
etteer, suggested vacation tours! 


NATURE 
ENCYCLOPEDIA 
OF AMERICA 


320 full-color paintings of ani- 
mals, birds, wildflowers, rocks, 
trees, reptiles, fishes, insects; 104 
habitat-range maps; 13 recrea- 
tional area road maps show parks, 
forests, refuges, preserves where 
wildlife abounds! 


ENCYCLOPEDIA 
OF PETS, PLANTS 
AND ANIMALS 


The first complete reference book 
on America’s cultivated plants 
and domesticated animals. 362 
full-color original paintings, large 
full-color, double-page origin 
maps, plus lively informative text! 


over 100.... 7. 


Give any or all four prestige reference 
books to enhance an office, add glamor to 
the home. Volumes can be personalized 
at a small additional cost. Distinguished, 
indexed Classics Editions, superbly 
bound—white antique saddle sidings with 
Morocco-grained backbone; lavishly in- 
laid with 24K gold; 400 pages; full library 
size: 94” x 12%”. Published at $25 each. 


c.S. HAMMOND AND CO. 


Maplewood, New Jersey 
Map Publishers since 1900 


Mail Free Examination Coupon Today! 


C. $. Hammond and Co., Dept. M g 
Maplewood, New Jersey 


I would like to examine a sample copy of the vol- 
ume(s) checked below. Bill me at the quantity price 
of $7.75 per volume. I understand I may return each 
volume within 10 days without any obligation. 


[-] WORLD ATLAS, 1959 Edition 

[_] TRAVEL ENCYCLOPEDIA OF AMERICA 

[(_] NATURE ENCYCLOPEDIA OF AMERICA 

[_] ENCYCLOPEDIA OF PETS, PLANTS AND ANIMALS 


Name of Company 
Address 
City Zone Dhate. cos scccesve 
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Your gaily decked gift of a perfectly 
formed, sweet smelling Silver Fir 
bough, (about 24” high), will be 
appreciated all through the holiday 


season. It comes complete as shown, 
ready to hang flush against any 


surface. 
Gift #600 . .. delivered + ine 


Give an old-fashioned welcome! 


1 ed 


candle ’n cones 


A 19” centerpiece with pine scented 
red candle nestled in lacy cedar and 
long needle Pine, gold ribbon bows, 


luster cones. 
Gift #190... delivered Q” 


chest ’o Greens a. 1 SE es 
4 ae ers } 


A deluxe array of high altitude ever- 
greens, with holly, mistletoe, assorted 


; , cones, 18” Alpine Fir wreath and 25” 
ask your advertising specialty 


counselor or write direct: door charm. 95 
Gift #100 .. delivered 


ene 
ki r k's Cs Aesluasl reigweens 


P.O. Box 1586-50, TACOMA, WASHINGTON 


A MOSAIC TILES are inlaid in alu- 
minum bases and walnut cicarette 
box. Designed by George Briard in a 
wide variety of color combinat'ons. 
Serving plate at top left is $8; top 
right, $3.50. Center left is $5; center 
right, $5.50. Ashtray at bottom, $2.50; 
box, $8. M. Wil'e Co., 225 Fifth Ave., 
New York 10, N. Y. 


PFLUEGER SUPREME PFLUEGER 


T} 


$9.25 - $17.00 


MATCHED 
PFLUEGER . No. 44 
KIS a3 +" ASOLID walnut base, 8/2” x 2”, 
Rod has metal name plate. Two-line 
tg name and title (up to 20 letters on 
each line) may be engraved in 


black. Choice of metals: aluminum, 
PFLUEGER te: $2.95; brass, $3.95; copper, $4.95; 
< ; 99; t i I ’ 
$24.95 THE ENTERPRISE MFG. CO., AKRON 9, OHIO on: er ee ee 


, $10.95. Spear Engineering Co., 243 
<a conse Spear Bldg., Colorado Springs, Colo. 


PFLUEGER PELICAN 
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A CAVALIER index has space for 
some 1,400 phone numbers or ad- 
dresses. Lucite alphabet guide; cor- 
dovan leather panel. May be imprinted 
on panel or on cards inside. Opens 
flat for easy writing or removal of 
cards. $7.95, including imprinting. 
Bates Mfg. Co., 63 Vesey St., New 
York 7, N. Y. 


A MAN-SIZED ashtray is 10” x 
244”, weighs almost 3 Ib. Grooved 
to hold cigars and _ cigarettes. 
Heavy aluminum finish (in gold, 
black, or bronze) is guaranteed not 
to blemish. Cork pads on bottom. 
$7.95. Northland Aluminum Prod- 
ucts, Hwy. 7 & Beltline, Minne- 
apolis 16, Minn. 


A THERMO-TRAV'LER is insulated 
flip-top picnic bag for food and drinks. 
Steel frame; washable Krene check 
design; 17/2” x 10”. Stays wide or 
half open, shuts tightly. Choice of 
color combinations. $7.98; smaller 
sizes, too. Fashioncraft Products, 185 
30th St., Brooklyn 32, N. Y. 
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GRAND CHAMPION WINNERS | 
10 Consecutive Years 


y% Each apple is spot picked 
to assure its own individual 
maturity and distinctive flavor 


Each apple is hand selected and 
hand wrapped to assure the BEST 
for those who demand the BEST 


Stayman Winesap, Golden Delicious and 
Red Delicious apples packed in colorful 
20 Ib. gift shipper shown above. Or, 20 
Ib. and 40 Ib. box of one variety is available. 
Attractive gift card included. Shipping 
period begins Nov. 15th for THANKS.- 
GIVING or CHRISTMAS giving. 


THE IDEAL BUSINESS GIFT 
SEND FOR FULL COLOR DESCRIPTIVE BROCHURE 


S. A. HEISEY and SONS 


HEISEY ORCHARDS, Greencastle, Pennsylvania 


Please send me full color descriptive brochure and price list of 


Heisey Apples. 
NAME 
COMPANY 
ADDRESS.... 
CPES...: 


ZONE STATE 


*Pennsylvania State Farm Show 
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EXECUTIVE GIFTS 
PHILCO 


WORLD'S 


GENUINE 
LEATHER 
CASE 


FOR TRAIN OR PLANE 
OFFICE, PATIO OR DEN 


¢ Plays anywhere ! ¢ 21 transistors. 
« Long-life rechargeable battery. 
e Built-in charger. ¢ Also 115 AC. 


THE 
EXECUTIVE ' 


WORLD'S 
FINEST 


CORDLESS CLOCK RADIO 


ALL-TRANSISTOR 


| RADIO 
f}) FOR THE 
| Traveling 


STYLED 
PUSHBUTTON — 
AUTOMATIC 


NOTHING MAKES FRIENDS | 


PHILCO 


call Tom Murphy f 
PHILCO c’' & TIOGA STS 
PHILA. PA. * NE 4-5100, EXT. 5304 


Become a Bribe? 


Executives speak out on trying to "buy" good will, al- 


lowing employes to receive gifts, entertaining customers. 


Their conclusions may surprise you. 


HERE does “reasonable” giv- 
ing leave off and bribery 


begin? 

Sales Management’s Eighth An- 
nual Survey put this question to 
758 executives. Many of them re- 
plied that it cannot be answered by 
a definite figure. Said one: 

“That's like defining sin or proper 
behavior. Card playing is sinful to 
some people. And among Arabs, 
not to burp appreciation after a 
meal is shocking bad manners. It 
all depends on circumstances.” 

But 385 respondents set down a 
dollar dividing line. Below that 
mark, they believe, business gifts 
are friendly remembrances. Above 
it lies extravagance and bribery. 

Yet the line indicated by their 
replies is apparently made of rub- 
ber. It stretches from 1¢ to $100. 

Of the 758 total, 263 left the 
question blank. Three frowned on 
all gifts of whatever price. The 385 
specific amounts and number of 
mentions divided into: 


l¢-1 $15-$20—5 
Up to $1—2 $15-$25—1 
$1-$3—8 $20—28 
$3-$5—8 $20-$25—0 
$5-$10—28 $057 
$5—49 Py 
$10—113 $25-$50—1 
$10-$15—18 $50—29 
$99—1 


$15—19 
$10-$20—7 $100—10 


Apparently a majority (258) of 


typical executives think that gifts 
should be below $10-$15 in value. 
They practice what they preach. 
Only 1.6% of their gifts are priced 
at more than $20. (See Table 2, 
page 25.) A sizeable 127 minority 
place the limit at $15 to $100. How- 
ever, an Oklahoma sales manager 
sums up a widely held opinion 
when he noted: 

“While $25 may bribe a clerk, 
$100 doesn’t bribe the president. 
The same item may be ‘reasonable’ 
to one person and ‘unreasonable’ 
to another. Each situation differs.” 

Scores of respondents answered 
the question merely with, “Who 
knows” or “You tell me.” Other 
comments included: 

“Bribery begins when gifts are 
expected for orders.” 

“Anything eaten, smoked, or 
drunk in one day is allowable.” 

“Good judgment is the only yard- 
stick.” 

“Customers get gifts on the basis 
of friendship, and not how much 
business they do with us.” 

The latter opinion was expressed 
by a number of executives. On the 
other hand, several say, “We give 
according to business received.” 
They are a distinct minority, Sur- 
vey results showed. Personal friend- 
ships are responsible for most giv- 
ing. 

An odd quirk was brought to 
light by the next question. It asked 
the 758 executives: “Are your em- 
ployes allowed to receive business 


SALES MANAGEMENT 


COMPLET 
24 MATCH 


© Serving Casserole 


© Beverage Server 
© Hot and Cold 
Server 

© Canape Server 
@ Snack Plate 

@ Chip and Dip 

© Fruit Bow! 

© Tidbit Server 


EACH PIECE 


© Bon Bon Dish 
3’ Cache Pot 
e 4” Cache Pot 
© 6’ Cache Pot 


ed 
P ay oe Dish 


© Oblong Waiter 
© Canape Tray 


© Serving Tray 
- 


PACKED IN 


GIFT BOX 


SEPTEMBER 


1959 


— LINE OF 
ING PIECES 


© Round Tray 
© Tiered Servet 
© Cocktail Shaker 
© Vase 
© Water Pitcher 
© Martini Mixer 
© Barbecue Set 
© Carve and Serve 
Platter 


ce. Hee 


PAle oA Pe 
; CL) ig 


Medallion Ware has an established acceptance that makes 
it an unusually welcome choice for gifts to men 
—in business and industry. 


This is the result of a happy blending of its clean, un- 
cluttered design, the lustrous loveliness of its silvertone 
finish, and the woody warmth of its teaked walnut trim. 
These combine to create a richness of appearance and an 


or women 


impression of unquestioned quality . . . characteristics that 
compliment the good taste of the giver, while bringing 
extra pleasure to those who will receive it. 


For an impression of thoughtful, individual selection in 
your choice of executive gifts, choose from the full variety 
of the Medallion line, with items ranging from $1.50 to 
$13.50, at retail. We are to drop ship, using your 
labels, lists, or addressograph plates. 


WRITE, PHONE OR WIRE FOR COMPLETE DETAILS 
AND SPECIAL PRICES ON QUANTITY PURCHASES 


MIRRO ALUMINUM COMPANY * MANITOWOC WISCONSIN 
MAKERS OF FINE QUALITY PRODUCTS SINCE 1895 
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Scheniey © available 1 a d we'll 


1 We'll even ar- 
a Schenley a liquor gifts to 

Sc nveniently 
_. with 
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-ated retailer (st — | 
yu ee or naling or merge 
ag tre and ma 
K 2d ee information bos complete 
or 
the form below. 
d for the mos 
a gifts... we suggest the 
Originals, hand-carv” mig 
Each beautiful bott € 
collection of six differe 
nal designs contains 4 
1. W. Harpet 100 Proo 
+ 100 PROOF 


Bond. 
HISKEY 
RAIGHT BOURBON LOUISVILLE, KENTUCKY 


Ky ST ; 
eae DISTILLING ., 


- cinguished of 
t ee Ntector’s 


by Hewitt. 
his rare 
nt and origi 
full fifth of 
f Bottled in 


SCHENLEY GIFT LIQUORS 
350 Fifth Avenue 
New York 1,N. Y. 


Please send [_] Free Color Brochure 
(] Further Gift Liquor Information 


NAME 


COMPANY 


ADDRESS 


CITY. 


gifts of reasonable value from sup- 
pliers?” They said: 


Yes 596 82.9% 
No 1238 17.1 
Noans. 39 


The oddity: While these 123 
companies forbid gifts to their em- 
ployes, 67 (54.5%) of them send 
gifts to their customers! “Better to 
give than to receive,” must be their 
policy. 

A Wisconsin vice president pokes 
fun at this peculiar thinking: 

“We regularly receive letters 
from executives of some of our 
customers asking us not to send 
gifts to their employes. Then, at 
the same time, we get—by letter 
and calls from their salesmen— 
solicitations to buy our gifts from 
them. Something is screwy here.” 

Supporting his view, a California 
businessman points out: 

“Evidently some top executives 
have little confidence in the integ- 
rity of their subordinates. They 
hold that a box of cheese would 
corrupt the employe so that he 
would risk his job to favor the 
giver unduly. Simultaneously they 
endorse as sound practice the send- 
ing of gifts to corporate friends. 
I say ‘Horseradish!’ to such 
muddled reasoning.” 

Several respondents declare that 


entertaining customers is wiser than 


gifts. “A night out for the salesman, 
his customer, and their wives,” says 
a New Jersey president, “is more 
impressive than Christmas pre- 
sents.” 

His contention is disputed by the 
bulk of respondents. Also, enter- 
tainment costs are higher than most 
gift programs. 

Asked: “How does your firm’s 
gift and prize-award budget com- 
pare with the expense account for 
entertaining customers?” 637 re- 
spondents said it is: 


More 90 14.1% 
Same 29 46 
Less 518 81.3 


The figures lend weight to a 
Manhattan executive’s salty re- 
marks: 

“Certain management men are 
hypocrites about business gifts. 
They assume a pious air and intone, 
‘Attempting to buy good will with 
gifts is wicked. Our unscrupulous 
rivals do it, but we’d never stoop 
so low.’ 


SALES MANAGEMENT 


“They then proceed to splurge 
on customers and their wives—din- 
ner, theatre, night club, plus the 
trimmings. Week ends at company- 
maintained hunting or fishing play- 
grounds are even more expensive. 

“Of course, that’s just ‘cultivating 
cordial customer relations.’ Sending 
the same customers a ham or a 
bottle—they claim—would be _ too- 
too naughty. 

“These gentlemen may fool 
themselves. I think they are plain 
dumb.” 

A Connecticut manufacturer 
summarizes the majority opinion 
by asserting: 

“Some people fail to understand 
the purpose of business gifts. They 
are not a substitute but a supple- 
ment for quality, service and price. 
They won't guarantee sales, any 
more than the finest advertising 
campaign will pull, unless backed 
up by performance. 

“Loose talk about gifts being 
bribery is greatly exaggerated,” he 
continues. “Certainly commercial 
bribery — like embezzlement — is 
found in a few instances. It in- 
volves cash or very costly items, 
cars or even houses. Such criminal- 
ity is discovered sooner or later, 
and splashes into headlines. 

“In my professional career I have 
received and given a wide assort- 
ment of business gifts. To date, I 
have never been offered a Cadillac 
or anything approaching one in 
value. Even if I were tempted by 
a whopping bribe, I couldn't get 
away with winking at shoddy goods 
or out-of-line prices. Too many 
people check on standards in every 
company for corporate treason to 
pass unnoticed. 

“Legitimate business gifts have 
a secure place in public and em- 
ploye relations. Compared with 
other selling costs, that place is 
small. But as a gracious gesture, as 
the festive wrapping on the pack- 
age containing quality, service and 
price, gifts have proved their 
worth.” 


What to Give? 
See special index 
of Gift Ideas 


at end of book 


proble 

as possible, 
ffering you @ 
‘ERY BONU 
your gift cards: 
ae et pont to every 

r-linec § ; 

pene your list. You = 
oar list ..- we do the rest. 
us s 


solve your gift-giving 
problems with... 


LORD RIAM 


. .. the unique battery-powered electric 
shaver ... Shaves Anywhere! 


NO CORD: NO PLUG~- NO FUSS 


the answer to the problem of what to 
give “the man who has everything”’. 


The LORD RIAM battery-powered electric 
shaver is a triumph of Swiss ingenuity and 
craftsmanship..:a precision-honed rotary head 
shaver. Just push the ON-OFF button, and 
PRESTO, you’re ready to whisk away stubble 
in seconds. LORD RIAM is powered by a sturdy 
electric motor... not a vibrator ...and operates 
for 4 months on two ordinary flash-light bat- 
teries. At the office, between sales meetings, on 
commuter trains, for hunting and fishing trips, 
remember ... Whenever the Going Gets Rough, 
Lord Riam’s Shaves Get Smoother! 


Write today for complete details and special 
quantity discounts. For sample shaver, enclose 
check for $7.00 each. 


List $1 2.95 less batteries 


money-back guarantee if not completely satisfied 


BELF & LUSTIG, INC. 
46-20 76th Street, Dept. M, Elmhurst 73, N. Y. 


A Gift Worth 


Magnificent desk set with 
top quality modern swept- 
design 12” long. Ad copy on brass plate. 


Colors: Black or white. Gift Boxed 


Quantity | Price 
25-49 $2.86 
50-99 i 


sample 
$4.00 ppd 


Send for Catalogue 
of Industrial Gifts. 
or your Halvin rep. 


FREE! 


Giving 


two 


back 


Halvin Co., 170 Fifth Ave., N.¥.C. 10 
Please ship Pen Sets@$ 
Enclosed please find $ 

Name 
Firm 
Address 
City 


State 
(N.Y.C. add 3% Sales Tax) 
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Vv LAZY SUSAN Holdster spins on 
ball bearings, bringing kitchen 
tools within reach. Six stainless- 
steel tools, with black bakelite han- 
dies. Mahogany pedestal. Two 
sizes: 16” is $25; 13” is $19.95, Spe- 


s 
i cialty Sales Div., Ekco Products Co., 
eae, ti Substantia 1949 N. Cicero Ave., Chicago 39, III. 


—$10 to $20 


Gallery 


<4 WEATHER GUIDE set has an 
outdoor rustproof thermometer 
with translucent dial for easy read- 
ing. Matching indoor wall thermom- 
eter and wall barometer are cased 
in hand-polished maple with brass 
dial and trim. $20. Cooper Ther- 
mometer Co., Pequabuck, Conn. 


A 40 MINUTES of steaming time is provided by Presto A SOFT, washable, mothproof robe tucks into slim 
steam-dry iron with one filling of water. Is said to have plastic attache case. Either, of course, may be used 
more steam vents—2i—and more ironing surface than separately. Robe, 60” x 50”, is a green, red, blue, and 
any other iron. Pinpoint temperature control; on and gray plaid; made of blended synthetic fibres. $11. Troy 
off switch for steam or dry ironing. $16.95. National Blanket Mills, 200 Madison Ave., New York 16, N. Y. 
Presto Industries, Inc., Eau Claire, Wis. 
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he Pe ifts HE WILL USE 


and ALWAYS REMEMBER 


e ESTWING SPORTSMANS AXE No. E24A 


Forged one-piece head and handle with durable sole leather grip gives 
lasting performance in all climates. Grips are triple lacquered for a 
lustrous non-slip finish. The most powerful and effective belt axe, with 
leather sheath. Length 14”. 


pes 6 hs siege REE . , 
f Your Name In 


GOLD 
LO in Embossed In Rich 
ae Leather Handle 


> 
2 


e ESTWING NAIL HAMMER No. E16C 


The 16 oz. nail hammer is the size most preferred by the skilled carpenters as 
well as the home craftsmen. The perfect permanent balance, one-piece head and 
handle, and genuine sole leather grip are some of the exclusive features of Estwing “unbreakable” tools 


FINEST TOOL STEEL — UNSURPASSED TEMPER — ESTWING UNBREAKABLE TOOLS 


Gift Vo. 1 ESTWING HAMMER IN GOLD GIFT BOX $ 498 
Your Name GOLD Embossed in Rich Leather Handle 


ESTWING SPORTSMAN’S AXE IN GOLD GIFT BOX $585 
Your Name GOLD Embossed in Rich Leather Handle 


ESTWING HAMMER AND SPORTMAN’S AXE (2 Tools) S 85 
IN BEAUTIFUL GOLD GIFT BOX 10 
Your Name GOLD Embossed In Rich Leather Handle 


ESTWING HAMMER (Super Mirror Finish) IN DELUXE GIFT BOX $650 
Your Name GOLD Embossed In Rich Leather Handle 


ESTWING SPORTSMAN’S AXE (Super Mirror Finish) $750 
with Fine Leather Sheath — IN DELUXE GIFT BOX 7 


(Super Mirror Finish) Fine Leather Sheath — IN DELUXE GIFT BOX $] 290 
Your Name GOLD Embossed In Rich Leather Handle 


We Pay Postage!! Write for Quantity Discounts 


ESTWING MFG. CO., Dept. SM9 Rockford, Illinois 
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97 MORE THAN a quart of cocktails, 
fruit juice, or what-you-will is held 
by 8!-in. pitcher. Sterling silver base; 
easy-pouring spout; non-shatterable 
handle. $11.95; silver mixing spoon 
sold separately. Frank M. Whiting Co., 
Meriden, Conn. 


A KING-SIZE electric heating pad, 24” x 12”, covers the full chest, 
arm, or leg. Three fixed heats; night-light switch; 100°, wetproof. 
Cover of luxurious designer fabric. $12.95. Sales Manager, Casco 
Products Corp., Bridgeport 2, Conn. 


A PAK-REST holds maps, sunglasses, tissues, etc. and is an arm rest. 
Turned sideways, it is a seat for children. Plastic finish (in choice of 
five colors) over rigid frame. Won’t slide on the car seat. $10. 
McDonald Products Corp., Duk-it Bidg., Buffalo 10, N. Y. 


<4 TRAVALET contains bedroom slippers in separate zipper compart- 
ment. Inside is plastic-lined space for shaving kit, toilet articles. 
Safety pocket for blades, scissors, etc. Top grain cowhide; flat, com- 
pact shape; may be imprinted. $14.95. Ami Co., Inc., 3400 Main St., 
Buffalo 14, N. Y. 
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NEw! BULOVA 
“QUARTET” GIFT PACKAGE 


Ideal for business gifts, . 

incentive award program! , vii bis , 
The display panel and the tray inside the Attaché case are easily removed 
... leaving plenty of “portable office room” for papers and documents. 


For the busy man on the move... 
4. Gifts-in-One that all move with him! 


1 Handsome, rugged Attache case: Styled with an 4 Bulova All-Transistor Radio. Marvels of compact 
executive look ... proportioned for an executive’s needs power and precision... Bulova radios are the only 
... built to give him years of service. sets made with watch-maker accuracy. Many models 

and styles to choose from, including the world’s 


2 Fine, precision-jeweled Bulova watch. Choose smallest transistor radio. 


from America’s largest selection of fine watches. Super- 
thin waterproofs*! Self-winding watches! 14KT-gold 
watches! Diamond-set watches! You'll find the right model SPECIAL SALES DIVISION 
; Bulova Watch Co., Inc., 
and style to fit any taste... any need. And remember, Le ey 
ey, 4 Bulova Park, Flushing 70, New York 
whichever you choose... you can be proud of that Bulova 
difference Please send me complete information about the 
New Bulova “Quartet” Gift Package. 
3 Bulova Precision Electric Razor. Clean Sweep 
shaves with lightest shaving touch of all time—6 cutting tne 
blades. Built with the precision of a 23-jewel Bulova 
watch, luxury styling. Ivory with Golden décor. 


BUSINESS 


ADDRESS 


CITY ZONE__STATE 


SEPTEMBER 19, 
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NEW 


DIFFERENT GIFTS! 


PICNIC ICE CRE 


PARTY 
ice Cream Freezer 


The Gift That Will REALLY 
Make Them Remember You! 


This highly unusual gift will cause 
lots of comment! The finest ice cream 
for parties and special occasions is 
home-churned! 5-color lithographed 
metal tub; bronze salt-resistant lacquer 
inside coating. Makes full \ gal 
Instructions, recipes included. 514 Ibs 
cartoned 


Suggested Retail Price $5.95 


Write for Special Quantity Prices 


Genuine Oak Mugs 


NOTHING 
ELSE 
LIKE 

THEM! 


Nlost unique 

Laminated oak 

veautifully finished. Removable plastic 

liners for easy rinsing. Holds 16 

ounces. Make ideal planters too! 

Packed 4 to attractive gift box. Also 

available in bulk. 3 Ibs. per gift box 
Suggested Retail, set of 4 $5.95 
Write for Special Quantity Prices 


Many Other Beautiful Woodenwore Gifts Te Choose 
From. Send For Details And lilustrated Folders 


RICHMOND R WORKS MFG RP 


PO BOX ? RICHMOND. VIRGINIA 


<4 FIVE YEARS of service is uncon- 
ditionally guaranteed for Sturdex 
briefcase. Collapsible bottom; three 
compartments; solid steel frame can- 
not sag, and stays open when bag Is 
opened. Suntan or ginger colors; 16” 
and 18”. $11.50. Leathercraft, Inc., 
2320 S. Western Ave., Chicago 8, Ill. 


A FORKED POINT on 
Little Snickersnee knife 
enables you to serve as 
well as carve without 
ever setting the blade 
down. Pixie, all-purpose 
paring blade, matches 
it in this set. Legendary 
steel never loses its 
edge. The pair fit into 
solid walnut shield 
which mounts on wall. 
$12.50. Gerber Legend. 
ary Blades, 1305 S.W. 
12th Ave., Portland 1, 
Ore. 


<@BACK-AIDE has 
knobs that adjust for 
height, firmness, and 
curve of support for 
driver’s spine. Of 
fibreglas mesh on alloy 
steel frame. $12.95. 
Market Forge Co., 
Everett, Mass. 
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STAINLESS 


A STAINLESS steel kitchen tools 
have air space in hollow handles so 
they are always cool. Top of handles 
fit on matching rack, ready for use. 
Included: turner, potato masher, 
spatula, roast fork, basting spoon, 
ladle. $14.95. Continental Stainless 
Corp., 690 Broadway. New York 12, 
4, Ws 


vw CRYSTAL ashtray, hand-made and 
cut, sparkles on desk or table. Im- 
ported from England; 6” diameter. 
$12.50. Webb’s Crystal Glass, Inc., 362 
Fifth Ave., New York 1, N. Y. 
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Employe Incentives? 


You'll find plenty of prizes for sales campaigns 
and other contests in the Gift Gallery. Prices to fit 
every budget. 

This picture parade starts on p. 60. Turn to it for 


fresh ideas all year round. 


A WORLD Cut Mpion 


¢ st peeled (= 


AGED BLACK 
MOUNTAIN 


CHEDDAR 
CHEESE 


BLACK MOUN T4747 


a ~~ 
all 


3 LB. Gift Box 
5 LB. Gift Box 


Delivered anywhere in U.S.A. 
Add 50c for delivery to Hawali or Alaske 


You can't give a finer cheese than Aged BLACK MOUNTAIN 
Cheddar. It was cheese like this that won the World 
Championship for cheesemaker John Rediske of Wisconsin. 


Mr, Rediske’s Cheddar cheese, in competition with cheese 

from all over the world, was judged finest in sharp, 

mellow flavor, in smooth, even texture, in superior body. 
These are the qualities in Aged BLACK MOUNTAIN Cheddar, because only the finest 
cheese produced by this Wisconsin plant wears the BLACK MOUNTAIN label. 


Aged BLACK MOUNTAIN Cheese is a gift the whole family enjoys. It comes espe- 
cially wrapped, packed in an attractive holiday box. We will ship direct, with 
gift card enclosed. Send us your gift list and we will take care of the rest. 


i DOW CHEESE DIVISION (The Cudahy Packing Co.) Fond du Lac, Wisconsin a 
Attached is my gift list for Aged Black Mountain Cheese gift boxes. 
3 1B. @ $3.10 5 1B. @ $4.95 


Number Number 
Add 50c for delivery to Hawaii or Alaska. Check for $ 


Pca pi sitinenentericssenimennetnenntiiaentchiensisti FIRM 
ADDRESS___ os ee 
Oi 


is enclosed. 


— STATE 


ee 


2-1\ SWISS 
IMPORTS 


P SPUTNIK 
BAROMETER 


A 3 in 1 precision in- 
strument, for top brass, 
at office or home. Com- 
bination barometer, 
hydrometer, and ther 
mometer forecasts the 
™\y weather, registers mois- 
ture content, and gives 
precise temperature. In 
solid brass mountings, 

stands 8’ high. 
24.95 ppd 


TIME TO BURN 


A shock resistant, jew 
elled Swiss watch set 
in a hand tooled, pre 
cision lighter, with 
hand engraved mono 
gram. Makes a hand 
some dual purpose 
gift—and conversation 


piece. In golden finish, 


Make an unusual gift 
for man or woman. 
ROUND SET, at top, is penny sized. Monogram 
med link is hand engraved to your order. Link 
itself opens to be a 2 picture locket. 
14.95 set, ppd 
SQUARE SET. %"' squore, marks date and month 
with simulated diamond or birthstone. (In place 
of calendar, a solid iink may be had with hand 
engraved 3 initial monogram). 16.95 set ppd 


IF HE TRAVELS—This compact (45%4 x 3 x 15% 
inches) pigskin leather Swiss travel alarm and 
jewelry case combination is for him (or her!). A 
precision timekeeper in a beautifully leather lined 
case. 16.95 ppd 
All watches shown come with year's guarantee. 
Each item handsomely gift boxed 

| QUANTITY DISCOUNTS: 4-9, less 10%. | 

| 10-19, less 15%. 20 and over, less 20% 


THE NASSAU CO. 


Importers 
200 West 34th Street, New York 1, N.Y. 
MEMBER DINERS CLUB 
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A RADIANT glass heating area, 14/2” x 82”, keeps foods tasty at 
any temperature up to 200 F. Thermostatically controlled. Satin silver 
aluminum Hotray has solid walnut handles. $14.95. Salton Mfg. Co., 
312 E. 95th St., New York 28, N. Y. 


» ee 


¢ |] A FILE-A-DRINK liquor cabnet is 
a Cry replica of office filing case. Contains 

. - + four glasses, two shot glasses, ice 
; ; aid bucket. Recipes for drinks on inside 


lid. Stainproof interior. $20. Ply Line 
Co., 229 50th St., Brooklyn 20, N. Y. 


A CANISTER set consists of jars for tea, coffee, sugar, flour, cookies, 
bread, salt, pepper. Unbreakable plastic, clatterproof, won’t rust or 
chip. Gold decorations on choice of five colors. Gift boxed. $10.95. 
Columbus Plastic Products, Inc., Columbus 23, Ohio. 
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v COLLAR STAYS in 14 kt. gold are 
for that man “who has everything.” 
Pair of stays are in a hand-tooled 
leather case. $15. Marchal, 745 Fifth 
Ave., New York 22, N. Y. 


A 20-YEAR | silverplating protects 
sugar bowl, cream pitcher, and tray. 
Latter is also usable as a serving 
tray. Made in Sweden by Nils-Johan. 
$12.50. Swedish Metalcraft, Inc., 696 
Palisade Ave., Teaneck, N. J. 
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he ift of Good Juste 


For your business associates, customers, friends or family. 


MANOR K. C. FRUIT CAKE 


MANOR BAKERS are justly proud of 
the Manor K. C. Fruit Cake and every 
“bake” is individually sampled to 
maintain a rigid standard of per- 
fection. Ir is as delicious as 
it is beautiful and is made 
with the finest quality select 
pecans, red glace cherries, 
candied pineapple, white rai- 
sins and with just enough rich 
pound-for-pound batter to 
hold the fine ingredients to- 
gether. No spice, citron or 
peel. 

Manor K. C. Fruit Cakes are available in three sizes and prices as 
follows: 2 Lb. 3 Lb. 5 Lb. 
$3.80 $5.25 $8.25 
Special Prices for Quantity Buying 

PACKAGING—Manor Fruit Cakes are individually wrapped and 
packaged in Manor Bakers’ exclusive “Heart of the Nation” Tin plus 
a mailing or gift carton for each cake. 

FOR FURTHER DETAILS WRITE 


MANOR BAKING COMPANY 


4050 Pennsylvania Avenue, Box 5876, Westport Station 
KANSAS CITY 11, MISSOURI 


NEW DREMEL 
ELECTRIC SHOE POLISHER 


The Dremel Shoe Polisher is ideal 
for office, or for family use at home. 


A Prestige Business Gift or Premium 


Business friends and associates will 


Cased in gleaming chrome with non 


appreciate this gift of good groom- 
ing. This electric wizard makes daily 
shoe care quick, easy and effortless. 
Gives a fast, bright shine in seconds! 
\ walk-up-to floor model, no bend 
ing or stooping. 


slip base. Two polishing bonnets (one 
for black shoes, one for brown). Pack- 
ed for individual mailing. Retails for 
$29.95. 


Write for quantity discounts. 


DREMEL MFG. CO. 


Dept. 919J, Racine, Wis. 


Quality Electric Products Since 1934 
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a 
for Christmas 


$ 4.85 
5.25 
7.45 


Givea 


You choose the price— 


Pick your price and we mail gift-greeting 
folders (inscribed with your name). The 
choices come back to us and we mail the 
gifts (again, in your name). Cost in- 
cludes everything: hand addressing and 
inscribing; all wrapping, mail, postage 
and insurance; all, taxes and a gift of 
guaranteed satisfaction. 


ixwwexuwenxrn 


He’ll choose the gift— 


The gift-greeting folder illustrates in 
beautiful natural color, up to 28 gifts 
in the price group you selected. He 
checks his choice on a postpaid card and 
returns it to us. By return mail we ship 
his gift. You get a complete report show- 
ing who picked what. 


All you do is send us your gift list. 
We do all the work— 


Springfield 
Doppelt 


829 Chicago 
Avenve | 


company a 
J Evanston, 
y- ilinels ULL/] 


Shop Early — write 
today for catalog 


d A ROTO-SHINE electrically cleans, 
and polishes shoes to a high gloss in 
seconds. Complete with tubes of black 
and brown polish, brushes, buffing 
flannels. Automatic ejector for brushes 
and buffer keeps your hands clean. 
$19.95. Industrial Sales Div., Ronson 
Corp., One Ronson Road, Woodbridge, 
N. J. 


Give 
the 


unusual 


with INSTANT writing 
ball point pen! 


Hit the target 

Every time 

with your Dart 

for: 

® INDUSTRIAL GIFTS 
@ PRIZES 

® SALES STIMULATORS 


© PREMIUMS 
@ PERSONAL GIFTS 


SENGBUSCH SELF-CLOSING INKSTAND CO. 
9-22 Sengbusch Building, Milwaukee 3, Wis. 


We would like details and prices 
Dart Desk Sets. 


A STURDY but good looking dinner- 


WRITE TODAY .. 
Information and Quantity Dis- 


. For Complete 


Company 


Address 


count Prices! 
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City 


ware is molded from meimac plastic. 
Service for four in “Tip Top” design 
illustrated is $19.95. Lenox Plastics, 
Inc., Oleatha Ave., St. Louis 16, Mo. 
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A NO PLUG, no cord, no separate 
battery case is needed for Lord Riam 
electric shaver. Powered for four 
months of shaves by two flashlight 
batteries. May be used anywhere—on 
trips, camping, in the office. Swiss 
made. In velour-lined gift box. $12.95. 
Belf & Lustig, Inc., 46-20 76th St., 
Elmhurst 73, N. Y. 


A ORLEANS LACE is name of design 
of hand-screened print on Chatham 
blanket. It was inspired by Louisiana 
flowers. Soft, lightweight blanket is 
blend of rayon and acrylic fibers; 
binding is nylon. In blue, green, or 
print on white background. $12.98 for 
the 72” x 90” size. Chatham Mfg. Co., 
80 Worth St., New York 13, N. Y. 
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wr Gide iieibindia CASES 


LOOKS like leather « FEELS like leather * OUTWEARS leather 5 to 1 
* UNCONDITIONALLY Guaranteed 5 full years! 


A prized possession of business and professional men. Stebco TUFIDE's famous 
quality assures them a Case suitable for every occasion. A lasting Gift that will be 
remembered and appreciated even at Christmas, 1970! Available at Office Supply, 
Luggage and Department Stores . . . in popular executive colors. 


STEIN BROS. MFG. CO. * 1401 W. Jackson Bivd. * Chicago 7, Ill. 


Over 40 years of superior quality and experience 


Company Anniversary? 


Then you'll want to mark the date with remem- 


brances for employes, customers, stockholders. 


The Gift Gallery is crammed with suggestions— 
at all price ranges. It starts on p. 60. 


WRITE FOR OUR 
NEW CATALOG 


professional 
power 
tools at 
low prices! 


A 


POWERFUL 2.5 AMPERE MOTOR 
WITH GEARED CHUCK AND KEY 


4%” CAPACITY IN STEEL—Matches any 
%” electric drill on the market for 
power, durability, service. Power- 
packed to drive any electric drill 
attachment. A BIG VALUE! 


an arewararanasas ave anenl 


no. 14 ORBITAL SANDER 


4'2" x 54%" SANDING AREA 
Professional 115 volt 60 cycle AC 
motor .. . easy to use safe for chil- 
dren. Duplicates hand sanding and 
polishing in 1/10th the time. Ideal for 
massaging aching muscles. A proven 
best seller...a 
perfect 
premium. 


be 
! 
! 
| 
! 
! 
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Safe, powerful! Replaces hand saw 
for all sawing. Tilting base cuts true 
angles to 45°. Most useful electric 
tool invented since the %” drill. Sen- 
sational new gift.. great new premium! 


no. 17 
JIG SAW 


CUTS METAL 
wooD 
PLASTIC 


SpeedTools 
= 


4 3 abby : 
Speed Way Manufacturing Co 
‘\ 


siness Gift 


Policies and Practices 


(Continued from page 25) 


cisely the same companies year 
after year. Some are the same, but 
not all (though they are the same 
type). The number of “No an- 
swers’ varies from year to year. 

If the identical companies could 
be questioned each year, and if 
they would all answer, the editors 
could forecast with adding-machine 
assurance. 

But that is impossible. We can 
report only those facts which re- 
spondents choose to disclose, and 
disregard the “No answers.” In the 
past, answers have been accurate. 


How Many, What Price? 

No such accuracy is claimed for 
answers to the question: “How 
many gifts and awards did you use 
in the price ranges of: up to $2; 
$2.01 to $5; $5.01 to $10; $10.01 
to $20; $20.01 to $50; more than 
$50?” 

Executives are human. They 
couldn’t remember quantities and 
costs except vaguely. Some filled 
in the questionnaire while away 
from their office files. It was no 
wonder many answered, “Records 
unavailable,” “Don’t recall,” and 
“Most at $5 to $10, a few at $20.01 
to $50.” 

Others jotted down: “Spent 
$3,500 for 100 gifts at $2.01 to $5; 
50 at $5.01 to $10; 20 at $10.01 to 
$20,” and similar examples of faulty 
mathematics. A single respondent 
was exact: “Spent $18,683.92,” and 
gave full details. 

Three hundred and ten execu- 
tives skipped the question. 


Incomplete as the responses are, 
they indicate trends and areas of 
demand. The 448 who specified all 
or some of their orders bought 
542,424 gifts and awards. Their 
lists ran the gamut—keyrings and 
diamond rings, barbecue grills and 
Bourbon. Table 2 shows how the 
numbers of gifts were divided by 
price. 

Median average price per gift 
was $5-6. In 1957 it was $4.22, and 
$4.49 in 1956. 

Corresponding percentages last 
year spotlight a change in buying: 


Up to $2 42.6% 
$2.01 to $5 27.0 
$5.01 to $10 21.0 
$10.01 to $20 5.5 
$20.01 to $50 2.6 
More than $50 1.0 


The change is in the lower and 
higher price ranges. Givers have 
reduced the number of items below 
$5 and above $10. “Not cheap, not 
expensive; just moderate,” seems to 
be their motto. And by moderate 
they mean $2.01 to $10. 

Charges that “business gifts are 
bribery” seem a bit feverish in the 
face of this evidence. What execu- 
tive can be bribed for $6? (For 
readers’ opinions of bribery vs. 
reasonable giving, see page 148.) 

That $5.01-$10 price class looms 
even larger in dollars than in num- 
ber of gifts. Table 3 shows how 
corporate dollars were spent in the 
six divisions. 

Dividing the total number of 
gifts and awards (542,424) by the 
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: 
Newest idea in business gifts 


lifetime REVERE WARE 


Revere Ware Tea Kettles— 
your choice of whistlers and 
non-whistlers. 


Revere Ware Open Roasting 
Pan is gleaming stainless steel. 


Revere Ware Canisters 
available in copper or 
stainless steel. 


Revere Ware Sauce Pans 
and Double Boilers come in 
many sizes. 


Many business gifts are soon forgotten. But a lifetime 
gift of handsome copper-clad, stainless steel Revere 
Ware constantly recalls the thoughtful company that gave it! 

The “woman behind the man” will use it and remember the giver 
gratefully. Her husband, sharing such a business gift with her, also shares 
his business life. With happy results for you! 

Give Revere Ware . . . individually packaged utensils, including gleaming 
new oven-to-table casseroles or impressive gift sets. Revere Ware is priced 
for every gift budget. For details write to Revere Copper and Brass Incorporated, 
Rome Manufacturing Company Division, P. O. Box 111, Rome, N. Y. 
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Revere Ware Coffee Makers 
—brew the very best. 


Revere Ware Stainless Steel 
Casseroles are perfect for 
buffets. 


Revere Ware French Chef Skil- 
lets are prized by good cooks. 


REVERE 


' ] 


a 


448 respondents shows these aver- 
age numbers in each price class: 


Up to $2 322 
$2.01 to $5 229 
$5.01 to $10 603 
$10.01 to $20 37 
$20.01 to $50 ll 
More than $50 9 


Average gift list: 1,211. 


In cold fact, no company fits this 
‘average” mold. One bought 80,000 
items at “up to $2” (probably at 
about 50¢-$1 each). Another spent 
$18,000 for 3,000 items at $2.01-$5; 
100 at $5.01-$10; 50 at $10.01-$20; 
20 at $20.01-$50. A third spent 
$1,500 for 150 turkeys and fruit 
cakes. A fourth split a $500 budget 
between 50 gifts at $2.01-$5 and 
LO at $20.01-$50. 

Averages cited above—to repeat 

should not be considered rigid. 
They merely indicate direction of 
purchases by the majority. 


Something Different? 


Plenty of companies always give 


the same thing. Cheese, fruit, calen- 
dars, liquor are favorite “repeaters.” 
Others insist on diversity. In an- 
swer to, “Which do you find best: 
Stick to a proved, popular item 
year after year, or change the item 
each year?” 687 executives said: 


205 29.8% 
482 70.2 


Same 
Change 


More companies change than in 
each of the two previous Surveys. 
Only 60.5% changed in those years. 
In 1956 the percentage changing 
gifts was 65, and 70 in 1955. 

A Chicago vice president who 
has given fruit cakes to customers 
for the past 20 years says: “The 
best gift is: 1. Not obligatory; not 
extravagant; 2. Goes to the home, 
where the entire family enjoys it. 
3. Can depend on receiving it year 
after year.” 

On the other hand, a second 
Chicago executive varies the re- 
membrances, and notes: “We find 
a year-by-year growing anticipa- 
tion and appreciation of our gifts, 
and an ever-increasing number of 


comments to the effect: “Each year 
you find something which tops last 
year—even if we don’t think you 
can do it.” 

Conclusion: Finding a fresh item 
each year is more difficult than 
repeating a tried-and-true favorite. 
But, in the opinion of a clear major- 
ity, it is worth the extra trouble. 

Employe gifts are more apt to be 
perennial than those for customers. 
A number of gifts are “Same” for 
employes and “Change” for cus- 
tomers. And several companies 
pointed out that they use the same 
type of product, with annual differ- 
ences within the type: A brass firm 
uses brass products in many forms; 
a paper mill, paper products, etc. 
There is undoubtedly subtle ad- 
vertising value in the method. 


Who Gets the Order? 


“From whom did you purchase 
your gifts, awards, and contest 
prizes: Manufacturer, grower, 
packer; specialist in choose-your- 
own gift and prize catalogs; re- 
tailer; other?” 


CUSTOM 
BUILT CASES 


. . in almost indestructible ‘““TOLEX”’ 
More effective demonstration from a custom built Olympic case. 
We will be glad to quote on quantity production of special 
cases produced from your specification. Tough and hand- 
some ‘‘TOLEX”’ gives you virtually a lifetime of scuff-proof, 
stain-proof wear. Wipes clean with a damp cloth. 


NEW LIGHTER WEIGHT 
ATTACHE CASE 


handsomer! handier! hardier! 


Helps Better Organize Any Executive. This unique lighter weight 
attaché case makes a perfect gift for a man or woman. In baby alligator, 
saddie russet or brown. A 5 pocket under-arm case is detachable. 
Taken out and replaced by turning a single button. Dividing partition 
conceals clothing; can be used as handy writing desk. Covered in 
“TOLEX” to outlast leather. 

* can’t fade, crack or peel « re- 
sists scuffs, stains, mildew « 
clean with the wipe of a damp 
cloth « lifetime handle; 2 solid 
brass draw bolt locks 

ig” x 12° x §” 


ideal gift for men 
and women 


=) Saddie Russet or Brown 
$29* 
Alligator —$30* 
*plus $1 for 
- p.p. & hdig. 
Satisfaction guaranteed. 


Gentlemen: 


( ) | enclose $ in check or money order for attaché cases finished 
in ( ) alligator ( ) saddle russet ( ) brown 


( ) | enclose a description of our product. Please contact us with regard to custom 
built cases by Olympic. SM-910 


NAME 


COMPANY 
“THE WORLD'S MOST WELL-TRAVELED LUGGAGE” | appress 


OLYMPIC LUGGAGE CORPORATION, Kane, Pa. | city STATE 
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LUGGAGE 


Can be 


attached to 


The Executive Gift with Prestige 


NEW + PRACTICAL + DECORATIVE 


the center of 


Here’s the most brilliant new 
the telephone. 


TIME-O-PHONE 


SWISS MADE 
PATENTED 


development in the art of timekeeping. 
Time-o-phone is really an 

unusual novelty - it’s useful!! Your 
telephone bills will be noticably reduced. 
Time-o-phone 

... has a special hand that indicates 
3-minute intervals 

... gives you the correct time 

and the date 

-.+@ patented device makes it possible 
to adapt the Time-o-phone 

to any type of telephone 

Your own good business sense will 
convince you of the possibilities 

of an item like this. 


write us today. 


TIME-O-PHONE 
Price $12.75 plus postage 


COLUMBIA 


INTERNATIONAL CORPORATION 


10-35 44th Drive, Long Isiand City 1, N.Y 
STillwell 4-1546 


HIRING SALESMEN? 


Get free sample of our specialized application blank 


In evaluating applicants for sales jobs, 
your company needs detailed information 
on the education, background, sales - ex- 
perience and individual characteristics of 
each prospective employee. 


To fill this need, SALES MANAGEMENT 
has prepared specialized “application for 
employment” blanks developed from a 
consensus among experts on hiring sales- 
men. These detailed four-page forms will 


give you all the basic information you 
need on each applicant. They have been 
approved by legal experts as conforming 
to the New York State anti-discrimination 
law, regarded as the strictest of any state 


in the nation. 


A free sample of this “application for em- 
ployment” blank will be provided, with 


a price list, on request. Write— 


SALES MANAGEMENT 


630 Third Ave., New York 17, N. Y. 
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The question was answered by 
678: 


Mfr., grower, 

packer 373 
Catalog specialist 207 30.5 
Retailer 183 27.0 
Own product 13 19 
Other 64 94 


55.0% 


Included in “Other” are whole- 
saler, importer, jobber, ad special- 
ity firm. 

Some companies buy from more 
than one supplier; 
therefore exceed 100. 

Within the last five or six years, 


percentages 


patronage of catalog specialists has 
steadily. Today these firms 
account for slightly less than a 
third of the market, and an even 


risen 


bigger share of incentives. 

Retailers show up strongly in 
liquor sales, and in last-minute and 
high-price items bought in small 
quantities. 

About a third of all gifts and 
incentives are distributed through- 
out the year. Contest prizes are the 
largest factor—used by 246 firms. 


Excluding them, additional gift 
times are, in order of popularity: 


1. Long-service awards to 
employes 
2. Customers’ anniversaries, 
personal and corporate 
Birthdays of employes 
Seasonal (hunting, fishing, 
“Spring,” etc. ) 
5. Company anniversaries 
Plant visits 
. Thanksgiving 
Meetings, shows, conventions 
. “No special time” 
All-year-round gifts 
11. Employe weddings; births of 
their children 
12. Easter 
13. Sales calls 
14. Retirements 
15. Vacations 
16. Picnics, outings 


Long-service awards to employes 
are usually watches, pins, and rings. 
They are effective in fostering 
esprit de corps, and are standard 
in most companies. 


In this connection, a Manhattan 
executive made a useful sugges- 
tion: “Our veteran employes get 
a watch when they become eligible 
for the 25-Year Club. Formerly, 
management selected the timepiece, 
which was presented at an annual 
luncheon party. 

“Now the employe picks out his 
or her watch. Some prefer a wrist 
model; others want a pocket type. 
Women often seem to like a lapel 
pin-on. 

“It might seem like an unimpor- 
tant detail, yet the response from 
employes proves that it is highly 
important. Because they have a 
free choice (within a certain price 
range), employes value their sym- 
bols of service much more than 
something handed down from the 
top.” 


Sales Mgr. Is Mr. Buyer 
Again, as in former Surveys, the 
sales manager stands out as a pur- 
chaser. 
Answering a two-part question, 
“Who selects your gifts and 


16 
mater A 
ubirol to 
guethe unusnol 
...Qwe PURE 
IRISH LINEN 


eeeeeeeweeee eee e eee eeer eee e eee eeeeee 


Willlam Ewart & Son, New York, Ltd 
111 West 40th Street, New York 18, N.Y. 


Att. A. E. Smiles, Contract Division 


Please send me your booklet of gift items. 


Name 


Address 


and years to come. 


City i 


gift budget. 


Now you may purchase luxurious, pure 
Irish Linen —in the famous Erinore gift 
box—at wholesale prices. Irish Linen makes 
the gift giving easy, impresses with your 
thoughtfulness. It will be taken home, used 
and enjoyed by the entire family for years 


Send for the booklet listed below. We’ll 
be happy to accommodate, whatever your 


Company Name___ 


William Ewart & Son, New York, Ltd. 
Manufacturers of Erinore’ Irish Linen 
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awards?” 695 companies said it was 
done by: 

An individual 426 61.3% 
A committee of 

two or more 269 38.7 

Continuing, the question asked: 
“If an individual, what title?” The 
426 who checked “an individual” 
answered: 


Sales Manager 195 43.4% 
Vice President 71 16.7 
President 68 
Salesmen 63 
General Manager 14 
Advertising Mgr. 12 
Purchasing Agent 

Sales Pro. Mgr. 

Treasurer 

Others 


“If a committee, what titles?” 
was answered by the 269 as: 


Sales Manager 115 42.8% 
Vice President 
(usually Sales) 
President 
“Management” 
Advertising Mgr. 
Salesmen 
Sales Dept. 
Sales Pro. Mer. 
Purchasing Agent 
General Manager 
Treasurer 
Br. or Div. Mer. 
Others 


Roles of the sales manager and 
salesmen are probably underesti- 
mated in the tabulation above. 
Though they may not make the 
final decision, they are consulted 
in most companies. 


Put Him on the List? 

The salesman plays an even 
larger part in designating recipi- 
ents. To the query, “Who prunes 
and adds to the gift list?” 585 
executives said: 


Salesmen 
Sales Manager 
Vice President 
(Exec. and 
Sales ) 
President 
“Management” 
Br. or Div. Mgr. 
General Manager 
Sales Dept. 
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353 60.3% 
150 25.6 


Kit contains Ratchet Handle — Hex 
Adapters — Hex Sockets — Square 
Sockets — Screwdriver and Bit. Han- 
dies nuts, screws, bolts, any style of 
head .. . does almost unlimited num- 
ber of jobs quic«ly, easily. 


that answers all 


Shelton also makes famous 
Ratchet Head Versatool 


needs. Long a 


screwdriving 


favorite gift 
and premium. 


SHELTON PRODUCTS, INC. e@ SHELTON, CONNECTICUT 


OPEN DOORS — SEAL DEALS 


with “Mighty-Muscle” 


GILHOOLIE 


Clinch sales by giving GILHOOLIE 
to your customers. This ‘‘extra-arm,"' 
in kitchen or bar, is a won- 
der-worker on bottles or jars. 

No lid too stubborn. . . 

no prospect too sullen 

for GILHOOLIE! 


PRIES UP... 
LIFTS OFF, UNSCREWS 
RESEALS .. . ANY TOP, 

CAP OR LID! 


Write for quantity discounts. 
Shipments prepaid to one address. 


RISWELL, Inc. —pDepr. sm—P. 0. Box 298—Cos Cob, Conn. 


Nationally Advertised at $2» 


NEW! 


Beverage Can Opener 


(at no extra cost) 


Others 98 168 
“Others” include treasurer; ad- 
vertising, sales promotion, person- 
nel, office, and plant managers; plus 
others not specified. 
Because of overlap, percentages 
exceed 100. 


Inside the Package 


“What do you enclose with your 
gifts?” 

Of 758 firms, 105 did not answer. 
The remaining 653 said: 


Business card 196 30.1% 
Greeting card 379 58.0 
Special letter 78 119 
The enclosures were signed by: 
Salesman 316 
Company 224 
President 
Personally 

delivered 
Sales Manager 
Vice President 

(usually Sales) 
“Officers” 
Nothing enclosed 


More than one may sign enclo- 
sure, so percentages exceed 100. 

Corporations are fine prospects 
for greeting-card salesmen, these 
responses indicate. Letters with 
holiday messages (often on illus- 
trated special letterheads ) are most 
frequently signed by the president. 
Also, simple business cards may 
carry a handwritten personal greet- 
ing. 

Explaining why salesmen sign so 
many enclosures, a Michigan sales 
manager says: 

“Gifts should appear to come 
from the salesman, as from a friend 
who sincerely appreciates the con- 
tinued (and hopefully continuing ) 
business he enjoys from the cus- 
tomer. But, unless the salesman 
works on straight commission, the 
company ought to pay.” 


Emily Post Would Curdle 


Etiquette authorities declare that 
thanks for a gift should be invari- 
able and prompt. On that score, 
corporate givers must rate many 
Americans as lacking in good 


manners. Asked, “Do recipients 
acknowledge gifts?” 662 companies 
said: 


Generally 366 55.3% 
Seldom 272 41.1 
Never 24 3.6 


Thanks-you’s ranged from enthu- 
siastic “Always,” to dismal “Never.” 
Employes are most lax. However, 
several respondents pointed out 
that appreciation may be expressed 
to salesmen, and not passed on to 
headquarters. 

Punctilious courtesy may be 
sorely wounded in the present Age 
of Hurry-scurry, but is not yet dead; 
96.4% say “thanks” usually or some- 
times. Still, Emily Post, Amy Van- 
derbilt et al have a lesson to impart 
to careless recipients. 


When Do They Decide? 
While 66.9% of all gifts in 1958 
were sent only at Christmas (with 
25.4% at both Christmas and other 
times), selection goes on through- 
out the year. 


This handy coupon will bring you details of a 
Special Business Gift Discount Plan for 


FAMOUS 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
I 
| 
| 
| 
| 
! 
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The dignity and ac- 
ceptability of a gift of 
candy is unquestioned. 
And for business giv- 
ing, there’s the extra 
advantage that your 
recipient’s whole fam- 
ily participates. 

We offer the same 
genuine, fresh-as-a- 
daisy assortments 
found in our own Fanny 
Farmer shops. And the 
discounts are really 
worth while. 

Do send the coupon 
today for a fully illus- 
trated prospectus. 


Fanny Farmer Candy Shops, Inc. 
7 Griffith Street 
Rochester 3, N.Y. 


CANDIES 


As offered in your Sales Management advertisement, please send me 
complete details of your Special Business Gift Discount Plan. 


SALES MANAGEMENT 


Responding to, “In which month 
did you select most of last year’s 
Christmas business gifts?” 578 
executives specified one or more 
months: 


% Cumulative % 

January 0.2 

Jan.-Feb, 0.0 

February 

Feb.-Mar. 

March 

Mar.-Apr. 

April 

Apr.-May 

May 

May-June 

June 

June-July 

July 

July-Aug. 

August 

Aug.-Sept. 

September 

Sept.-Oct. 

October 

Oct.-Nov. 

November 

Nov.-Dec. 

December ; 

Various 2.4 100.00 
September through November, 


apparently, are the prime shopping 
months, 

A number of respondents noted, 
“We ordered in November — too 
late,” and similar phrases. It’s 
human weakness to postpone 
Christmas buying—for business as 
well as personal gifts. 

Personalized items, and those 
with special wrappings are, natu- 
rally, selected long in advance. For 
the most part, vendors are accus- 
tomed to coping with last-minute 
scrambles — though they can give 
better service to foresighted cus- 
tomers, 

Whether the shopping is done in 
balmy June or crisp September, 
most firms distribute their gifts at 
Christmas. Summing up the atti- 
tude of many executives, an Illinois 
sales chief says: 

“After people become close, 
either in business or personal af- 
fairs, it is hard to forget the spirit 
of Christmas when the season ar- 
rives. 

“It is my firm belief that the 
practice of business gifts, if han- 
dled properly, will no more cease 
than will gifts to friends and rela- 
tives.” 


Prices quoted... 


... in the Gift Gallery are 
retail. Quantity discounts 


apply in most instances. 


Vendors will supply 
full details, samples, 
charges for personalizing, 


special wrapping, etc. 


In correspondence with 
them, just mention Sales 
Managements Business 


Gift Issue. 


LOOKING FOR A BUSINESS GIFT 
OR AN INCENTIVE ITEM? 


IN JANUARY an extraordinary new product 


will be introduced to the public .. . 


BELIEVE IT OR NOT 


It’s a POCKET SHAVER! 


Highly engineered — A precision instrument with a cutting head that 
may revolutionize the razor industry. It is not a gimmick. It is so new, 
so unique, so practical and is so beautifully designed and packaged 
that it will be deeply appreciated as a gift. 


A SPECIAL OFFER 


to introduce the first 10,000 units of this amazing 
new product, is made for GIFT and INCENTIVE 
use ONLY for a period of 3 MONTHS — (ending 
December 31, 1959). 


These are Deluxe 
25 50 100 | Models gift packaged 
$6.00 | $5.50 | $5.00 | in beautiful cases 
_—— DEF 
FULL WARRANTY: These units, ready Nov. Ist, will NOT be sold 
for retail use at these special prices. Production samples ready 
September 1 4th. 


= TO; ee ee eee ee ee ee ee ee ee ee ee ee eee 


NATIONAL RAZOR CORPORATION + 400 8th Ave., N.Y. 1, N. Y., CHickering 4-6290 | 


ABOUT AS SMALL AND AS LIGHT 
AS A PACK OF MATCHES! 


e WILL BE EXHIBITED AT N. Y. PREMIUM EES EEL TT ee! 


AND CORPORATE GIFT SHOWS | URS | dress ihe Dba Bo 
Also permanent premium exhibit 400 8th Ave. . pa $6.00) |.,,, ay 


__.. State__ siieaiiealll 
ee line 


Please send us: 


POO rnnccn 
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» FOLDING table, four chairs, have 
sturdy, permanent look. Mahogany, 
walnut or blond wood with white, 
parchment, melon, turquoise, rawhide 
or black upholstery. Under $60. Stak- 
more Co., Inc., 200 Madison Ave., New 
York 16, N.Y. 
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_,.. Luxurious 


—$20 and Up 


A CARAFE of Haviland Limoge china 
contains 25 oz. of Marie Brizard 60 
proof Creme de Menthe. Labels may 
be removed for re-use. Both de luxe 
carafe and liqueur are produced in 
France. $21.50. Imported by Schenley 
Import Co., 350 Fifth Ave., New York 
ee A 


<4 ELECTRIC grill imparts “charcoal” 
flavor without the muss and smoke of 
actual charcoal. Broil area, 15” x 8”, 
is ample for a hungry crowd. Plugs in 
to any outlet indoors, on patio, etc. 
A/C or D/C. Triple chrome-plated steel 
construction. $29.95. Marlun Mfg. Co., 
60-06 37th Ave., Woodside 77, N. Y. 
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AN INSPIRED G/FT! 


CORNING? 


WORLD’S NEWEST COOK-AND-SERVE WARE 


sl 


WARE 


¢\’ 


made of fabulous Pyroceram*, astounding new material developed for nose cones of guided missiles! 


Unconditionally guaranteed against cracking or 
warping from temperature extremes! 


* For freezing—cooking—serving * Use it to fry—bake— 
broil—roast * Looks lovely in its cradle on the table 
* Easiest-to-wash of all cooking ware * Handle de- 
taches with a twist * Nonporous, won’t stain or scratch. 


ROYAL FAMILY SET, complete with 1-qt., 1¥-qt., 1%4-qt. 
dishes, 3 covers, 1 handle, 1 cradle, deluxe 10” skillet, 
handle, cover and cradle, $27.90 (retail). 


SAUCE PAN SET, 1-qt., 11-qt., 1%4-qt. dishes, 3 covers, 
1 handle, 1 cradle $14.95 (retail). 


Other Corning Ware pieces from $5.95 (retail). 


* Trademark 


G/VE 
SMART, 
NEW 


PYRE Xe WAIR 


(his wife will bless you three times a day!) 


She'll love cooking and serving in this beautiful Pyrex 
Decorator Casserole. Its gleaming cradle has two candle 
warmers to keep food hot. 2!2-qt. serves family or guests 
generously—with clear lid that doubles as an extra 
server. Gold heart decoration on ivory. $5.95 (retail). 


Pyrex Deluxe Carafe, with Electric Warmer to keep sec- 
ond servings of any beverage steaming hot, is a party- 
perfect 12-cup size! $9.95 (retail). 


Other Pyrex gifts from 98¢. 


For discount schedules and further information on Pyrex Ware or Corning® Ware, write or call 
R. B. Chamberlin, Consumer Products Division, Corning Glass Works, Corning, New York 
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A SPACE-SAVING snack tables fold, go on storage rack. Open, they 
are 15” x 18” and 25” high, fit over lap. Ebony or mahogany finish 
hardwood, with gold eagle or gold-striped border. Set of four tables 
and rack with handy carrying rail, $39.95. Howe Folding Furniture, 
Inc., 1 Park Ave., New York 16, N. Y. 


A CONTROL panel adjusts Roll-A- 
Matic shaver for long, tough whiskers, 
tender skins, and light beards, and 
every degree in between. In handsome 
case, $29.95. Remington Electric Shav- 
ers, Bridgeport 2, Conn. 


“4 HER MAJESTY Queen Victoria's 
crest decorates this de luxe English 
leather cigarette box. Wood lining 
preserves freshness. In black, red, 
green; gold crest. $22.50 wholesale. 
Monroe Hattenbach Sales, Inc., 347 
Fifth Ave., New York 16, N. Y. 


W HORSE HEAD decorates lid of crys 
tal jar. Designed to hold either regular 
or king-size cigarettes, it may, of 
course, be used for other things. Hand- 
made; 6!” high. $40. Steuben Glass, 
Fifth Ave. & 56th St., New York 22, 
N. Y. 
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"ll mail your business gifts 
from Santa Claus Land" 


atked and shipped from 
the world-famous postoffice at 


a | Santa Claus, Indiana 
47 M ) , gaily decorated with colorful yuletide labels 
La (AS : 


This year yours canbe a. 


WORRY-FREE SHOPPING _ pCa Ace 
HURRY- FREE SHIPPING 


! Nal 


ur order with y 


ed labels by December | 


Tha’ } ; you do G ake 
NO WORK- NO WORRY Hen | 


| We handle everything sieneed Eibet sone 


ol 7 
ur Make your selection ¥ q * 
“ ¥ any ’ these exq te ) : 
Koch Metalcraft aifts | Bes 7 ai ga 
c “3 + <a 
and YOU ir “fs MS, 
Pe 3h “ee 
i. 


Your gift packages w k 
decorated with colorful Christmas SMOKE STAND 


abels and mailed from tt 


the. executive who wont: 


gq remembrance that s 


Write for a complete Koch catalog 
of Christmas suggestions and 
your quantity gift prices 


SONS, Ince 


cronot KOCH sone: 


sness Gilts : 
toe veasviile 4, Indians 
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At last, 

business gifts 

that are doubly 

tasteful ... once for 

their gourmet selections, 

and once again for their years-to-come usefulness! 


IMPORTED CERAMIC HORS D'OEUVRES PLATE, 9x16" 


4 sections decorated in the modern manner, in- 
cludes: Pate of Smoked Turkey, Danish Meatballs 
in Curry Sauce, G ine C bert from Di kk 


French Fillets of Mackerel in White Wine, Tiny 
Whole Mushrooms, Holland Onions, @ 95 
Norwegian Kipper Snacks. 10 


IMPORTED OVENPROOF CASSEROLE 


2 quarts, beautifully decorated, on brass plated 
serving stond and with its own warmer. Delicacies 
include: Hawaiian Macadamia Nuts, Faugier’s 
Creme de Marron from France, Tiny Whole Mush- 
rooms, Giant Texas Magnolia Figs, Sauce Bear- 
naise from France, Hong Kong Oolong Tea, Soluble 


Anise Espresso Coffee, French Crepes 
Suzette ° $1 595 


LAZY SUSAN 
Five white sophisticated lettuce leaf design cera- 
mic dishes on a black grained turntable. (Comes 
also with maple color turntable, four turquoise 
dishes and white center well.) Includes: Pate de Foie 
with Truffles from Strasbourg, Tiny Whole Cocktail 
Mushrooms, Genuine Lumpfish Caviar from Den- 
mark, Fancy King Crabmeat from Japan, Danish 
Cocktail Meatballs, Fancy Whole Smoked Oysters 
from Japan, Golden Vale Cheese from ireland, Pate 


of Smoked Turkey, Fancy Norwegian 
Cocktail Shrimps. $1 85 


Send us your gift list. We will enclose 
@ beautiful card with each order 


All prices postpaid. Write for free 
cotelog & quantity discounts. Dept. SM-9 


ANDRE GOURMET 


550° Fifth Avenue, New York 36, N.Y 


A COMPLETE picnic service for 
eight goes into hamper, with ample 
room for food and drinks. Dishes are 
durable plastic. Size 14!” x 21%" x 
11” deep. Red with white braid and 
trim. $22.95. W. C. Redmon Sons & 
Co., Peru, Ind. 


WwW NINE WAYS to shave are offered 
by the newest Schick electric razor. 
High, low, or medium speeds deal 
with wiry, coarse or soft whiskers. 
Shaving head has triple adjustment 
for tough or tender skins. The 3-Speed 
comes in gray and white, in a natural 
rawhide-finish case. $28.50. Schick, 
Inc., Lancaster, Pa. 
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i 
A FULLY automatic 8 mm 25-ft. 
roll movie camera is easy to load. 
Low-light indicator; film speed set- 
tings from 5 to 40 provide for use 
with Daylight and Type A color 
film. Black-and-white film may also 
be used. Brownie Automatic f/2.3 
is $74.50. Eastman Kodak Co., 
Rochester 4, N. Y. 


A PARTY PERK brews 12 to 30 
cups of coffee automatically. Pour 
in cold water, add coffee, plug in. 
After brewing, coffee is kept hot. 
A/C only. $24.95. West Bend Alu- 
minum Co., West Bend, Wis. 


A ROOMY town bag is 12” x 9”, 
slopes to a new shape. Soft, hand- 
rubbed calf-finished cowhide. Gleam- 
ing double-link rings hold gloves. 
In black, with golden capehyde !in- 
Ing. $25. Amity Leather Products 
Co., West Bend, Wis. 
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CULTURALLY. : 
FFASHIONABLY, PRACTICALLY 


. . . and subtly pays the same compliments to the 
Receiver. The VOGUE FLOWER ARRANGING GIFT 
CHEST will be appreciated and shared with “the Woman 
behind the Man.” Each will long remember the company 
that presents him with such a lovely “gift for her.” 


THE BEAUTIFUL BLACK, PINK AND GOLD GIFT CHEST 


Combines the 160 page “BETTER HOMES AND GARDENS 
FLOWER ARRANGING” book with an assortment of 13 VOGUE 
Flower Arranging Accessories—all the essential items for flower 
arranging. 


EACH GIFT CHEST CONTAINS 2 GIFT CARDS 


One “‘man-to-man” wooden card directed to the Receiver 
requesting he give the chest to his wife for her help in 
making him “such a nice guy to work with.” The other, 
a delicately decorated parchment commentary card on 
the history and romance of flower arranging, imprinted 
with the company name. 


Priced from $7.95 to $10.95...depending on quantity. 
Write for complete details, quantity price breakdown 
and name of local Advertising Specialty Counselor 


BEAGLE MFG. CO., 


BEACON PLACE ° PASADENA CALIFORNIA 


FLORENTINE CASE 
WITH LIGHTER 


Anyone who has visited Florence, 
Italy, remembers these Floren- 
tine silver metal lighters. We 
import these scrolled cases di- 
rectly from Florence and include 
a wind-proof lighter with each 
one. 


$5.00 which includes postage. 
EDITH CHAPMAN 


Dept. 8 Nyack, New York 
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NOW-YOURS TO GIVE 


TO YOUR 


VALUED FRIENDS! 


The Fabulous Fruit 
Cake First Baked In The 
Royal Kitchens Of King 

Louis XVI of France! 


Give the ultimate in quality and flavor! 
First baked by ClauSSen’S before the War 
Between the States. The baker: a French 
chef just arrived in this country from the 
Royal Kitchens of Louis XVI. His recipe: 
secret, gourmet-developed to please the 
King and his Royal Court. This recipe, 
now known only to ClauSSen’S demands 
the finest ingredients in generous propor- 
tions. Golden pineapple, plump cherries, 
tangy citrus fruits, tender nut meats, sweet 
juicy raisins, spicy date chunks—~all expertly 
blended in whole-egg batter and slow- 
baked to palate-pleasing perfection! A truly 
superb cake! Beautifully gift packaged in 
reusable tin container. 


POSTPAID ANYWHERE IN U.S.A. 
LIGHT or DARK 


UNCONDITIONALLY GUARANTEED 


AUTHENTIC HISTORY OF THIS FABULOUS 
FRUIT CAKE ENCLOSED IN EACH PACKAGE 


AVOID DISAPPOINTMENT due to limited quantities 
—ORDER NOW! Send your order and gift list today. 
We'll do the rest, including a card in your name 
to each recipient if desired. 

ORDER ACCEPTED UNTIL DECEMBER ist... 
CAKES WILL BE SHIPPED FOR DELIVERY JUST 
BEFORE CHRISTMAS UNLESS YOU SPECIFY 
OTHERWISE. 


<@ CRUSHER delivers small, evenly 
sized pieces of ice to tray below. Tray 
keeps ice from melting, holds 1 qt. of 
big or little cubes. For drinks, salads, 
meats, etc. On-off switch in handle; 
A/C; turquoise and white; 4% Ib., 
easily portable. $27.95. Adams-Pelouze 
Co., 1218 Chicago Ave., Evanston, III. 


W TUBELESS transistorized portable 
radio brings in distant stations. Small 
enough to go anywhere. Precision tun- 
ing, non-breakable nylon case in 
maroon, ebony, white. Golden trim. 
$75 without batteries. Zenith Radio 
Corp., 6001 W. Dickens Ave., Chicago 
39, tl. 


ge Se ao 


A COFFEE set includes Sheffield, England, stainless steel tray 18” x 
Bakers of The South’s Finest Bread & Cakes 13”; espresso pot of aluminum from Italy; six demitasse cups and 
SINCE 1841 saucers; and six spoons of Sheffield silver. Plus 1 Ib. of Motta espresso 

1589 Broad St. Augusta, Ga. coffee. $25. Andre Gourmet, Dept. SM, 550 Fifth Ave., New York, N. Y. 
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A WEATHER PICTURE predicts 
trends, tells temperature and humid- 
ity. Walnut frame accents white back- 
ground and brass-colored dials; 13” x 
11”, Equally at home in office, living 
room, den. $25. Airguide Instrument 
Co., 2210 Wabansia Ave., Chicago 47, 
i. 


A SPRUCE electric manicurist con- 
tours the nails, whisks away excess 
cuticle, buffs nails, gives hands and 
fingers an oil massage, and erases 
corns and calluses from the feet. Motor 
Is guaranteed for ten years. $29.95. 
Abar Mfg. Co., Dept. SM, 8800 Wood- 
land Ave., Cleveland 4, Ohio. 
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for a finer, distinetive gift... 


i7’S THE NEW 


e@ Built with the same precision 
as a fine watch. 


e Spring powered for the 
smoothest cutting action 
available today. 


@ The wet shaver beyond com- 
parison, yetit uses any double- 
edge blade. 


e A business gift that would be 
truly appreciated by every man 
on the executive's gift list. 


e Adaptable as a gift for any 
type of industry—manufactur- 
ers, sales engineers, tool and 
die industries, designers, etc., 
and available as gifts in quan- 
tity lots. 


ta 


LIVE-BLADE RAZOR 


Model S6 
Fully 
Warronted 


Power that's 
built-in! 


#/ Non-Electric 
Self-contained 
motor— 
no cord o: current 
needed 


Shove anywhere 
— anytime, 


RETAIL PRICE 
$22.50 


Liberal Discount on 
Quantity Orders 


GIVE A DAILY GOOD WILL BUILDER 


Our past history has proved to us what a daily good will 
builder the Stahly Razor has become. It’s the satisfaction of 
receiving a gift of real luxury and finding that it honestly 
gives a shave beyond comparison. Enclosed in a leatherette 
silk-lined case, the STAHLY is truly a Gift of Distinction. 


Sah INC. Dept.2 South Bend 24, Indiana 


For... 


% Modest gifts — up to $3? See p. 100 
% Gifts at $3 to $10? See p. 130 


% Substantial gifts — $10 to $20? See p. 152 


% Gifts at more than $20? See p. 170 


% You'll find gifts for That Special Occasion 


on p. 196 


(ded Gi} _—_— 


.»»-SURE TO PLEASE plastics, light metals, 
renal hard rubber, pressed 
woods for do-it-yourself- 


CHRISTY ers. Makes its own 
Skiding Slade . starting hole on inside 


x cuts; does circles, 
POCKET KNIFE RR. curves, intricate de- 


*% Slim, trim and signs. Aluminum die 
“dressy” yet amaz- cast housing; 2'% Ib.; 
ingly useful. Finest sur- cutting capacity: 2”. 
gical steel chromium $24.95. Forsberg Mfg. 
plated blade slides be Co., 125 Seaview Ave., 
and out of polish Bridgeport, Conn. 
stainless steel handle. oP 
Instantly opened and 
closed with one hand; 
locks at 3 blade lengths 
and closed. Men (and 
women) like it, keep it 
and remember who 
gave it to them! Ideal 
gift or premium for 
every need. 
PRICES —with etched blade 
(see right) 
50 to 99 — $1.35 ea. 
100 to 249 — 1.30 ea. 
250 to 499 — 1.28 ea. 
500 to 999 — 1.26 ea. 
With unetched biade use 
next higher quantity prices. 
Larger quantity prices on 
request. 
emma GIFT BOXED 
(see left) unless other- 
wise ordered. Also skin ‘ a - 
packed; on standard A GLEAMING brass drum seat will 
Gi Card; or card of your Cesign. “> take heavy weight, hard wear. Leather- 
3 DeLuxe satin sete we textured cushion, foam-rubber filled, 
M — may be washed. Height 15”; seat diam- 
" nt pote gold eter 16”. $29.95. Colorific House, Box 
plate; handsomely gift 1 325, Evansville, Ind. 


boxed. Write for prices. 


ZOVSSIN OMISIAUSAGY BO 
SWVYN WHId YOR 39Vd 


If not available from your Advertising Specialty 
Jobber, order direct or write us for details. 


THE CHRISTY CO. 


Fine Cutting Edges for 4 Generations 
910 Dickinson St. Fremont, Ohio 


, | 
CORY’ FOR GIFTS 
Capts tins : } The Cor 


wee 
By 


‘eae LS 2 


A NO SHARP uneven edges with this electric can opener. Can is 
locked and punctured in one motion; start-stop bar at top controls a 
smooth, clean cut. Magnet holds lid. Plastic case may be wall mounted 

CORY CORPORATION * Chicago 45 or used with an optional stand. $24.95. General Electric Co., House 
CORY CORPORATION (Canada) Ltd wares Div., 1285 Boston Ave., Bridgeport 2, Conn. 
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WV GLOWING orange-red color is ap- 
plied on bone china, giving a pure 
white background for the bird design. 
$40. Royal Crown Derby, Inc., 365 
Fifth Ave., New York 1, N. Y. 


VW RECHARGEABLE spotlight has 
beam that will reach up to a half-mile. 
Recharged from car battery or home 
outlet attachment. $29.95 with battery. 
Koehler Mfg. Co., Marlboro, Mass. 


Hammacher Schiemmer 


BUSINESS GIFTS order direct from your desk, if you wish. Individually 
wrapped in Hammacher Schlemmer gift boxes. Corporate discounts on 
request. Call or write Corporate Gift Department. Or may we call on you? 


Personal Post Office at your fin- 
gertips with genuine leather desk set. 
With stamp holder, letter sealer, post- 
age scale to weigh mail. Ours only. 
In black, brown, or ivory. 4x 6%” long. 


Push Button Record Holder holds 
50 LP's in their jackets, which pop out 
when you push their indexed number. 
From Sweden in black or beige 
leatherette. 145% x 12% x 14” deep. 


St. Christopher Med- 
al. In sterling silver. 
Magnetized, needs no in- 
stallation. Patron saint of 
travelers, goes well in 
car or boat. 3.50 


10.00 


Dripless Pourer for 
wine, liquor, soft drinks. 
Stops drips before they 
start! Silverplate, itmakes 
a handsome “‘little” gift. 


With index card. 


35.00 


So ay 


Pocket Pepper Mili 


Grinds fresh pepper as 
you want it at your fav- 
orite restaurant. In wal- 
nut with leather case, 


5.45 monogram 5.00 


Hammacher Schiemmevr 
Write or call Susan Clay, Eldorado 5-1200 


145 EAST 57th STREET, NEW YORK 22, NEW YORK 


What to give? See index of suggestions at end of this 


A CONVERTER plugs into car cigar 
lighter, gives electricity for shaver, 
dictating machine, lights, radio, etc. 
$29.95 Terado Co., 1068 Raymond Ave., 
St. Paul 8, Minn. 


issue, starting on page 213. 
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extensive range of 


IMPORTED 
GIFTS 


for every budget 


LEATHER 
GIFT ITEMS 


Magnificient English exclusive imports 
in leather for truly luxurious gifts. 


ADDIATORS 

Finest line aveilable 

of promotional pocket 

size and desk model 

adding machines. 4 

models—terrific bonus 

deals-immediate deliv- 

ery-retail value $3.98 up. 
Mony, mony more unique ond appealing 
items. Send for catalog and price Iist. 


MONROE HATTENBACH 


SALES, INC. 
347 Fifth Ave., New York 16, MU 3-8943 


So new, so glamorous,: corRY* 


so ysefull New . 

CORY Jubilee perks FOR GIFTS 
4 to 18 cups 

of coffee 

autombticaily. 


$35.00 
> 


CORY CORPORATION * Chicago 45 
CORY CORPORATION (Canada) Ltd., Toronto 


A TWO-IN-ONE Sales-Pac may be used as a briefcase or as a carrier for the 
matching loose-leaf binder. Zipper case, of top grain cowhide, has pockets and 
identification card. Binder expands to hold 3!/2” stack of 11” x 8!” pages; opens 
flat for easy reading. Case, $21; binder, $9.50. The Heinn Co., Milwaukee 4, Wis. 


@ THREE-IN-ONE Can- 
O-Matic is an electric 
can opener, a clock, and 
a timer. Opener re- 
moves lids in three sec- 
onds; magnet holds lids. 
Clock needs no winding. 
Timer measures any in- 
terval up to an hour, 
signals with a soft buzz. 
Control sets it for three- 
minute eggs, 30-minute 
baking, etc. White case, 
8” x 9”; gold and tur- 
quoise trim. $34.95. 
Rival Mfg. Co., Kansas 
City 29, Mo. 


A TWO WHEELS “hollow grind” both sides of knife or scissors. Nylon gears 
turn slowly so that cutlery doesn’t heat up and lose temper. Sharpens short as 
well as long blades. May be used on table or wall mounted. Black housing; gold 
trim; built-in cord storage; automatic on-off switch. $20.95. John Oster Mfg. Co., 
5055 N. Lydell Ave., Milwaukee 17, Wis. 
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Kingsford, the leading manufacturer of barbeque supplies, now 
offers this complete gift assortment that will gladden the heart of 
any chef. Attractive gift box includes BAR*B* BASE, SWEET 
APPLE-WOOD SMOKE CHIPS, HEART-O-HICKORY SMOKE CHIPS, 
CHARCOAL BRIQUETS, RECIPE FOLDER and SURE-FIRE STARTER FLUID 
and complete with outer mailing carton. 


Quantity 6 to 
Quantity 12 to 


Quantity 25 to 
A EASY-POURING pitcher is fitted . 
with strainer for mixing martinis, Quantity 50 to 
but will hold other beverages just Quantity 100 or more 
as well. Gleaming silver; capacity, All prices F.O.8, tron Mt., Mich. 


KINGSFORD COMPANY 


Barton Silversmiths, Taunton, Mass. 
IRON MOUNTAIN, MICHIGAN 


Company Anniversary? 


Then you'll want to mark the date with remem- 


iweiben Gat cab es ee brances for employes, customers, stockholders. 


into big space below. Safety grid 
covers top. Latter is brushed 
chrome, with maroon, black or The Gift Gallery is crammed with suggestions— 
ivory bottom. Imported. $12. Alfred 
Dunhill of London, Inc., 393 Fifth at all price ranges. It starts on p. 60. 
Ave., New York 16, N. Y. 
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you'll find the ent to 
all your holiday gift 
problems in 


\ gy 


A CORDIAL CUPS of sterling silver may be served on Trivitray, of sterling 
with black Formica center. Set, in handsome box, of four cups and tray, $22.50; 
six cups and tray, $29.95. Cups separately are $3.95 each; tray, $5.50. Sales 
Manager, The Gorham Co., Providence 7, R. I. 


™ "MI LWAY 


1960 CATALOG 


Join the thousands of firms 
throughout the country who se- 
lect their business gifts and sales 
incentive prizes the smart, simple 
way ... right from the Milway 
Catalog. 

The new 1960 edition, contain- 
ing 624 pages... more than 14,000 
items ... is yours for the asking. 
You'll find thousands of nation- 
ally advertised products, in house- 
wares, jewelry, apparel, sporting 
goods, toys... to meet every taste, 
every price range. 


Milway ships 95% of all orders 
received within 8 working hours 
— even through the Holiday Sea- 
son. Best of all, you know that 
you're buying at LOWEST 
WHOLESALE PRICES when 
you're buying from 


MILWAY OF MILWAUKEE 
3801 W. Juneau Ave., Milwaukee 3, Wisc. 


Request Catalog No. 3055 on your 
business stationery 


CORY’ FOR GIFTS 


Looking for a sharp gift? The Cory 
Knife and Scissors ra 32 sharpens 
all blades swiftly, 

safely, keenly. 


$16.95 


CORY CORPORATION * Chicago 45 
CORY CORPORATION (Canada) Ltd., Toronto 


® TRIO luggage case holds woman's 
jeweled Bulova watch and a compact 
Bulova transistor portable radio. 
Three-in-one gift or award comes in a 
wide choice of watches and radios, 
from $87. Bulova Watch Co., Inc., 
Flushing 70, N. Y. 


A TURQUOISE or copper-colored covers add a gay touch to aluminum cookware. 
Four-piece set comprises 1/2, 2!/, 3! qt. saucepans, and a 10-in. fry pan of 
modern design. $31.80. Wear-Ever Aluminum, Inc., New Kensington, Pa. 
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A GUARANTEED against break. 
age, melamine dinnerware features 
an extra-large plate. In choice of 
four patterns (“Meadow Spray” Is 
illustrated). Starter set of plates, 
cups, saucers—16 pieces—is $19.95. 
Boonton Molding Co., Bocnton, N. J. 


A SUNBURST clock has 25 spears 
to give a decorative effect. Round 
metal dial with contrasting colored 
circle and numerals; 30” overall 
size. Electric movement, $19.95; 
transistor movement, $29.95. Im- 
perial Clock Co., 616 13th St., High- 
land, Ill. 


A SATINY finish pewter coffee set 
is antique design, but fits any deco- 
rative scheme. Each of the three 
pieces — coffeepot, cream pitcher, 
sugar bowl—is individually packed 
and boxed. Made in England. $39.50. 
Viners, Ltd., 362 Fifth Ave., New 
York 1, N. Y. 
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4g portable as You" amerg 


MARK III 


OPERATES ON FOUR 
FLASHLIGHT BATTERIES 


A distinctive and practical business or personal 
gift for anyone who travels. Phono-Trix records 
and plays back anywhere—indoors or out. Use it 
in the office or conferences, at home, in the car, 
at the theatre, on trips. Lightweight and com- 
pact, it can be carried over the shoulder—needs 
no plug outlet or extension cord. Perfect for 
dictation and all music and voice recording pur- 
poses .. . where clear, true high-fidelity repro- 
duction is essential. Up to 90 minutes recording 
time on a single three-inch reel of tape. Operates 
40 hours on one set of batteries. Precision-made 
in West Germany. At better stores everywhere. 


TOMORROW'S Exclusive U.S. Importer: 


WEIGHS ONLY 5 LBS. 


FROM $79.95 
MEASURES JUST- 9x5x4 Vs” 
CONVENIENT ACCESSORIES 


Telephone Pick-Up & Amplifier $8.95 
Stethoscope Earphones é 8.95 


MATTHEW STUART & CO., INC. 


353 W. 54th St., New York 19, N.Y. @ JUdson 2-7117 


% Modest gifts — up to $3? See p. 100 


% Gifts at $3 to $107 See p. 130 


% Substantial gifts — $10 to $20? See p. 152 


% Gifts at more than $20? See p. 170 


% You'll find gifts for That Special Occasion 


on p. 196 


do your gifts 
label you? 


j : that gifts 
considers build 
“S gifts a good will 
necessary 
~ evil 


Ordinary gifts immediately label you as 
a “bad guy.” Ingenious, handsome and 
useful offerings show thought and per 
sonal consideration. They make you a 
“good guy.” 

Our No. 450 DESK MATE is for the 
“Good Guys.” This combination calendar 
and paper weight is a Pentagonal Dode- 
cahedron which excites curiosity and 
comment. It occupies a preferred posi- 
tion on any desk and your firm name is 
seen every day, all day, 365 days of 
the year! 

Let’s sum it up! Give the Desk Mate, an 
executive gift that shows your originality 
and thoughtfulness 


Made of heavyweight, polished polystyrene ¢ 
3%" x 34%” x 2” © Full years calendar ¢ 
Choice of colors * Individually sleeved with 
story of origin of calendar. 
Prices vary with quantity « For 
samples and, information, please 
write « We will forward to Adver- 
tising Specialty Jobber nearest you. 


TRIDEL CO. 


Dept. 3 °* -20 W. 21st St 
N. Y. 10, N.Y OR. 5-6950 


CORY’ FOR GIFTS 


Great new gift ..,. stands on its own... 
woll mounts tool New CORY Automatic 
Electric Can Opener opens all cans swiftly, 
re safely, 

; automatically. 


$29.95 


CORY CORPORATION ~« Chicago 45 
CORY CORPORATION (Canada) Ltd., Toronto 
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hat You Should 
Know About 
Liquor and Champagne 


Year after year liquor and cham- 
pagne hold first place as business 
gifts. 

Favorites as they are, the two 
palate-pleasers are the subject of 
much misunderstanding and mis- 
information. Many people are be- 
wildered by the variety of types 
on sale. Trade terms puzzle them. 

You don’t have to be an author- 
ity to smack lips over a glass. 
Knowing even a little of the in- 
gredients in your drink, however, 
may add to your enjoyment. 
Knowledge of prices will help in 
purchasing. 

For the information of givers and 
recipients alike, here is a summary 
of the kinds, characteristics, and 
approximate prices of the most 
popular beverages. (For the facts 
on cordials and liqueurs, see page 
34.) 

Prices (in round figures) are typ- 
ical of the highest and lowest on 
the New York market. Bottles, ex- 
cept for champagne, are fifth gal- 
lons. 


Whiskey 


A spirit distilled from a fer- 
mented grain mash. 

Of all the distilled spirits sold in 
the U. S., whiskey accounts for 
about 80%. Corn is its chief in- 
gredient. Rye, wheat, and other 
grains are also used. Even Scotch 
has large amounts of corn whiskey 
blended with barley-malt whiskies. 

Mash is made of fine-ground 
grain cooked with pure water. 
Some of the grain is “malt,” which 
may be any grain but is generally 
barley that has been water-soaked, 
allowed to sprout, and then dried. 
Malt changes the natural sugars 
of the other grains into ferment- 
able sugars. No actual sugar is ever 
used in legal whiskey. 


Yeast is then added to bring on 
fermentation. The yeast splits the 
sugar molecules into alcohol and 
carbon dioxide gas. The water and 
alcohol stay, and the gas bubbles 
away. What's left is “distiller’s 
beer.” 

Now actual distilling begins. Ob- 
ject: to produce a stronger drink 
by extracting the water from that 
“beer” and keeping the alcohol. 

It can be done because water 
boils at 212 Fahrenheit, while al- 
cohol boils sooner—at 176 Fahren- 
heit. A boiling liquid becomes 
vapor which rises. 

In the still, heat of above 176 F. 
but below 212 vaporizes the al- 
cohol. This vapor passes into a 
cooled copper coil and condenses 
back into a liquid. Most of the 
water stays behind. 

Distilling may be repeated until 
all the water is taken out. You'd 
then have pure, 200 proof alcohol. 
Even for medicinal purposes it's 
seldom made. Legal maximum dis- 
tilling proof for American whiskies 
is 160. Usually the figure is much 
lower. Reason: 

Some impurities are carried over 
with the alcohol—minute quanti- 
ties. The higher the distilling proof, 
the fewer impurities and the 
lighter the body. But these im- 
purities provide body, flavor, and 
aroma. 

Whiskies are generally distilled 
at 115 to 140 proof. Grain neutral 
spirits—distilled at 190 proof or 
more—are so refined that they are 
tasteless, odorless, and light bod- 
ied. Being “neutral,” they merely 
provide background for blends of 
the lower-proof, and tasty, whis- 
kies. 

“Proof” is a mystery to many lay- 
men. Once it was called “gunpow- 
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der proof.” To test the strength of 
liquor, old-time distillers poured it 
on gunpowder and lit a match. If All Year Round You... 
the liquor blazed up, it was too 
strong for most tastes. The proper 
strength burned slowly with the 
gene ee is e Employe Contest Incentives e Long-service Awards 

ter gave a slow, steady flame. So e Company Anniversary e Retirement and Wedding Gifts 
that strength was considered per- Remembrances 

oe — a — Prices range from modest to luxurious, to match your budget. 


at ee eae See p. 60 for the start of this big product parade. 
with the proof. Divide it by two 
to get the percentage of alcohol. 

“Bonded” or “bottled in bond” is 
another term that confuses many. 
Bonded liquor is either bourbon or 
rye that is: 


distilled in one plant and in one 
season at below 160 proof; 

aged at least four years in a 
government warehouse; 

barreled and bottled at 100 
proof. 


Government inspectors guaran- 
tee these facts. Their green rev- 
enue stamp does not guarantee the 
quality of the bonded liquor, con- 
trary to a widespread belief. Stor- 
age in a government warehouse 
merely enables the distiller to post- 
pone paying the excise tax until 
the liquor is bottled for marketing. 

Before bottling, the proof is 
brought down to 100, for during 
aging some of the water evapor- 
ates and the proof goes up. If re- 
duced to 86 proof it may be sold 
as “straight” rye or bourbon. Only 
100 proof whiskey may be called 
“bonded.” Bonded pays a $2.10-a- 
bottle tax. Lower proofs pay $1.80. 


. can turn to the Gift Gallery for helpful suggestions on: 


Bourbon leads in public esteem. Letter Op CH e[~ 


(The name comes from its birth- imported onyx handle gleaming heavy 
place, Bourbon County, Ky.). 


4 
Straight and in blends, it heads the plated blade - bronze name plate. 
roster of best sellers. 

By law, bourbon must be made Length 8-3/4 inches. $360 
from not less than 51% corn mash. 
Rye and barley malt compose the 
other 49%. Yet the amount of corn 
may be 65% to 75%. Each distiller 
has his private formula, and the 
proportions differ. 

“Sour mash” bourbon means that 
the distiller saves a little of the old 
mash and adds it to the new batch 
as a starter. “Sweet mash” is fresh 
each time. Strangely, sour mash re- 
sults in a sweeter drink than sweet 
mash. Experts argue over which is per — oveve 


better. SSS SSSSSSSSSSSSSBSSSSSSSSSSHSSSSSSSEBSS SS eeseeeenaaaaasl 
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F. H. NOBLE & COMPANY . ‘ Be 
se Weer 90m Sweet Executive Gift Division 
We would like to see a color brochure of your Executive Gifts — 


NAME 


FIRM NAME 


STREET 


For entertaining in style! 
iy 


Tray 


serve hot foods HOT 
electric hot tray 


omit » (Caascl right” 


Large 
23” x 12” overall. 
17%” x 12” heated surface. 


Heated folding table 
Halt Hot— Half Cold 


One half heated for hot 
hors d'oeuvres, casseroles, 
coffee. Other half for 

cold drinks, salad, ice cream. 


Send for 
catalog and 
quantity prices 


48 Wareham'St. 


y 


Useful 


LIST 


Use daily for family dinners. Use when entertaining. 


Use for hot hors d'oeuvres and buffet suppers. 


*39%F 


CORNWALL CORPORATION 


Boston 18, Mass. 


HERE ARE 


Busi Cards, Sig 
fashi d into hb d 
pieces of jewelry! 
Now, give the luxury of a lifetime remind 
er of your good taste — or of your 
company. Business Cards or Signatures 
are reproduced as unusual engraved minia- 
tures on 144” x %a” Metal Plaques 
expertly crafted into cutf links, tie bars 
and money clips. Finished in rich Gold or 
Silvery Rhodium plate lettering and 
trademarks, etc. are in black relief. Order 
for yourself, your friends, sales represent- 
atives, every important person on your 
Christmas list. Your satisfaction is guar- 
anteed by the makers — New England 
Master Craftsmen 

PRICES 


unusual 


$3.95 each 
Cuff Links 5.95 poir 
Money Clip 3.95 each 
Tox and postage included 
Please write for quantity discounts 
HOW TO ORDER 

Send us a clean, unmarked business card 
or signature. Cards printed on color stock 
or with pastel color inks cannot be repro- 
duced. Allow 2 weeks delivery. We will 
gladly make individual shipments enclos- 
ing your gift card at no additional cost 


Tie Bar 


ZENITH GIFTS, vep: 


You Il be glad you gave! 


2525, 422 Washington St., 


Brighton 35, Mass 


Main production areas: Ky., 
Tenn., [ll., Ind. Minimum legal ag- 
ing period: two years. (Generally 
it’s more.) Proof: 86, 100. 

Prices: Four years, straight— 
$4.80-$5.60; bonded, $4.90-$5.95. 

Five years, straight—$4.30-$7. 

Six years, straight—$4.45-$4.95; 
bonded, $6-$6.45. 

Seven years,  straight—$4.30- 
$6.20; bonded, $6.60. 

Eight years,  straight—$5.60- 
$8.75. 

Ten years, straight—$11.55. 

Twelve years, straight—$9.95- 
$12.95. 


Rye: Must be made from not 
less than 51% rye, 49% malt and 
cern. Originated in the Eastern 
states, and still popular as a straight 
in Maryland and Pennsylvania. 
The bulk of today’s rye goes into 
blends. 

Main production areas: Pa., Md. 
Minimum aging period: two years. 
Proof: 86, 100. 

Prices: Seven years, straight— 
$4.30-$4.80; bonded, $4.90-$5. 


Blends: There are two kinds. 
The first, “blended straights,” are a 
mixture of two or more straight 
ryes or straight bourbons. They 
contain no neutral spirits. 

Main production areas: Ky., IIL, 
Md., Ind., Pa. Minimum aging per- 
iod: two years. Proof: 86. 

Prices: Four years—$4.80-$5.45. 

Five years—$4.85-$5.15. 

Six years—$4.25-$5.30. 

Seven years—$4.35-$6. 

Second, “blended whiskey,” also 
called “whiskey, a blend,” outsells 
all others. Legally it may contain 
as little as 20% straight whiskies 
and 80% neutral spirits. Those 
whiskies may be all bourbon, all 
rye, or both rye and bourbon. 
About 35% to 40% straight whiskies 
are generally used in leading 
brands. The more whiskey used in 
the blend, the higher the price. 

Main production areas: Ky., IIL., 
Md., Pa., Ind. Minimum aging for 
the whiskies: two years. Neutral 
spirits: not aged. Proof: 86. 

Prices: $3.70-$5.40. 


Scotch: Always spelled “whisky.” 
Highland Scotch is made only 
from barley malt in pot stills. Its 
smoky flavor is a result of the 
method of preparation. Barley is 
spread on a screen and warmed 
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by a smoldering peat fire until the 
grains have sprouted (malted). 
Smoke is absorbed by the grain, 
and may be tasted in the final = pms 
= i Marvellous ~ — Fresh-tasting if a 

This pungent Highland distilla- pov PES ts 
tion is then blended with milder Be a 
Lowland whisky. The latter is ORANGES AND GRAPEFRUIT 
made of unmalted barley, corn, 
and rye. Both types are aged for = gens 1 Ros vi into os 
three or four years before blend- chos 
ing. After biending they are aged 
still more before bottling. About one 
30% Highland is generally blended "Pack No. 101-4 — “ee ey 
with 70% Lowland, though individ- “Chock full” of th ce vate ba cones om 
ual recipes vary. A higher percent- 
age of Highland means a higher 
price. 

“Liqueur Scotch” is a term so 
overused that it has become al- 
most as meaningless as “giant 
olive.” Once it denoted whiskies 8 
to 12 years old that had attained 
their peak of mellowness. 

How long should a whiskey age? 
Leading chemists say: 

“Whiskey improves greatly for 
the first four to six years of storage. 
Thereafter the improvement is 
slight, and after ten years is neg- 
ligible. Scotch and Irish whiskies, 
however, seem to improve slightly 
for a few years longer. 

“Very old whiskies are high 
priced because of evaporation 
losses, and warehouse and over- OL : ; As ° 4 the key to effective 
head costs.” SCWONM vation pats ord advertising 

Sole production areas: High- It’s generally conceded: Personalization is a top factor in an effective executive 
lands and Lowlands of Scotland. p advertising program. Here’s a gift built around exactly that factor. 

ee . - z This large ceramic ashtray is not only personalized with the recipient’s name, 
Minimum aging period: four years. but with his street address as well. His name, house number and street name form 
Proof: 86.8. hs an integral part of the design. 

Prices: $5.70-$25. yrs te Seema & « tate pis of ee seme f 2 Poe ni 


* into the design, and it cannot be obliterated by cleaning or by years of use 
Canadian: Is neither rye nor Fi? we This modern advertising gift is in the $5 to $6 range, depending on quantity 
bourbon, but a third, distinctive | ffm) Te sn Slow wil bing 4 Cohon man o your fico yo pte we wl 
type. Distilled at a higher proof ey piled, we'll have to have your order before October 31. Write today 

than the other two, Canadian is 
lighter bodied, with not quite so 
pronounced a flavor. The mash 
contains barley malt, rye, wheat, 
and corn. 

Sole production area: Canada. 
Minimum aging period: four years. 
Proof: 86.8, 90.4. 

Prices: $4.90-$6.45. 


Irish: Is made in much the same 
way as Scotch. However, in pre- 
paring the malt, coal—not peat— 


is the fuel that warms the sprout- To: U. O. COLSON CO., Paris, Illinois 

ing grain. Its smoke does not come C Send me a personalized sample of this tray. Full copy instructions and $10 attached. 
in contact with the malt. There- C2 Have a representative stop in and see me. 

fore, Irish has none of the smoky NAME 


flavor of Scotch. 


Contrary to popular belief, po- COMPANY 
tatoes are not used. Barley, rye, ADDRESS 
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AVAILABLE IN QUANTITIES FOR PRE-THANKSGIVING 
AND CHRISTMAS GIFT SHIPPING DATES 


ON TIME PELIVERY AND 
PERFECT CONDITION GUARANTEED 


FOX DE LUX 


FOX DE LUXE—known as the first and fore- 
most firm in the industry to market turkeys 
under a brand name—will ship direct to your 
headquarters the very finest quality, govern- 
ment inspected, eviscerated, oven-ready tur- 
keys for personal distribution. (Minimum order 
50 turkeys.) 

Or, will ship direct to individuals on your 
list. (Minimum order 25 turkeys.) 

Packed in handsome printed cartons or 
colorful holiday gift boxes. 


FOR OVER 60 YEARS THE FIRST FAMILY AMONG PURVEYORS 
OF CHOICE TURKEYS TO THE NATION'S DINNER TABLE 


Cobfomie Frat Git 


FROM LOS ALTOS IN THE 
VALLEY OF HEART’S DELIGHT 


REDWOOD ASSORTMENT 


California's finest fruits and nuts—10 
varietics—in a beautiful souvenir red- 
wood box. Contains jumbo apricots, pitted 
prunes, peaches, pears, dates, figs, date 
nut confections, walnuts, almonds and 


rare chocolate-covered prunes. 


Gift No. 2C About 4 Ib. 


Delivered $4.95 


PRUNE "N FRUIT CAKE 


The fruit of our valley—Santa Clara 
prunes—is the base of this most unusual 
cake. The recipe is a family treasure, but 


the cake is yours to enjoy. 
cherries, pineapple, pecans, 


Includes 
walnuts, 


almonds and other California treats. In a 


re-use redwood box, too! 
Gift No. 41 About 3 Ib. 


Delivered $3.95 


CALIFORNIA RAINBOW 


Mouth-watering dried fruits and nuts on 
a useful imported oak serving tray. Glace 
pincapple and cherries, jumbo pitted 
prunes, apricots, peaches, pears, figs, dates, 
walnuts, almonds and date nut confection. 


Gift No. 32 T About 10 Ib. 


Delivered $11.95 eeceeenaes 
ROBLEDA of LOS ALTOS P.O. Box 805 Los Altos, California 


oats, wheat, and other grains con- 

tribute to what Dublin says is the 

unique “burnished” flavor of Irish. 
Sole production area: Northern 

Ireland, and Eire. Minimum aging 

period: four years. Proof: 86. 
Prices: $5-$8. 


Corn whiskey: Often confused 
with bourbon. Corn is made with 
more corn in the mash—a mini- 
mum of 80%—and is lighter in body 
and color. Aged in new or charred 
oak barrels, legal corn whiskey 
sells to a limited extent in the 
South and West. 

Main production areas: Ky., Ill. 
Minimum aging period: two years. 
Proof: 86, 100. 

Prices: $4.70-$6.20. 


Is the simplest of alcoholic liq- 
uors: pure water, pure alcohol, and 
flavoring. Genievre (French for 
juniper) is the source of its name. 
Later this was corrupted to 
“geneva,” and then shortened to 
“gin.” 

“London Dry” is the trade term 
for the most popular type. It is 
made from a fermented grain mash 
which is redistilled and the alcohol 
passes over the flavoring ingre- 
dients. 

Juniper berries impart the domi- 
nant flavor and aroma. Each manu- 
facturer has his own formula, 
which may include additional fla- 
vorings such as anise, cardamon, 
fennel, caraway, orange peel. 
These are called “botanicals.” 

After absorbing the flavor es- 
sences, the vapor is condensed, 
diluted with water to reduce proof, 
and bottled. No aging is required. 

Normally, gins are colorless. In 
recent years some gins have been 
stored in wooden casks and there- 
by acquired a pale golden color. 
No age or aging may be claimed 
for them, despite brand names 
which seek to convey antiquity. 

Main production areas: U. S., 
England. Minimum aging period: 
None. Usual proof: 80, 100. 

Prices: $4-$5.70. 

“Holland gin” is quite different 
from London Dry. The mash is of 
barley malt, corn, and rye in which 
juniper berries have been mixed. 
It is heavy bodied, with a decided 
grain flavor. Taken neat, since it 
does not mix well. 

Main production areas: Holland. 
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Yes! 


‘i a Have your representative call on me with the 
Mail this ties 


q Calvert Holiday Line. | understand there is 
“Calvert Card M no charge for this service and no obligation. 


today, . - 

to solve your conenry 
business gift Address 
problems! 


Telephone No 


Telephone to make appointment (|) 


FIRST CLASS 


NOE 


PERMIT No. 18387 
NEW YORK, N. Y. 


POSTAGE WILL BE PAID BY— 


a CALVERT DISTILLERS;, 
, 7 DEPARTMENT W4 


430 PARK AVENUE 
NEW YORK 22, N.Y. 


MAIL THE CALVERT CARD TODAY, 
TO SOLVE YOUR BUSINESS GIFT PROBLEMS! 


Attached pre-paid card brings you a personal showing of the 


Calvert Holiday Line — at no cost and with no obligation! 


4/5 QUART 


Calvert 


RESERVE 


DECANTER 


CALVERT RESERVE 
IN THE DECANTER WITH FOUR 
BUILT-IN COASTERS 


LORD CALVERT 


IN THE PERMANENT GIFT CASE 
(with the look and feel of real leather) 


Gift-boxed, gift-wrapped, and topped 
with colorful bow, Calvert comes in a 
handsome contemporary decanter. Four 
drip-proof Ebony Coasters are stacked 
on the neck of the bottle. The whiskey 
is a full fifth of Calvert Reserve—the 
same ‘‘Power to Please”’ blend you get 


year-round. Labels are easily removed. 


The most expensive of all the whiskeys 
blended in America comes specially 
packaged for Holiday giving in a luxu- 
rious Gift Case. Metal-hinged for 
permanence, and suitable for use as a 
jewelry box, for letters, packs of cards, 
odds and ends. The Case is available 
in Tan or Red. Label easily removed. 


65% GRAIN NEUTRAL SPIRITS. © 1959 CALVERT DISTILLERS COMPANY, NEW YORK CITY 


ey 


CALVERT DISTILLERS catvert reserve ano LorD CALVERT, AMERICAN BLENDED WHISKIES—BOTH 86 PROOF, 


Pe ae 


GIVING A GIFT?...A PRIZE?...A PREMIUM? 


Give a Salton. HOTRAY. 


EFLECT 


your own good taste and 
judgment. These auto- 
matic, thermostatically 
controlled food warmers 
are entirely unique and 
exclusive...an indispens- 
able aid to fine home 
food serving. 


ae 


you care about pleasing. 
More people aspire to 
owning a Salton than any 
other single serving aid. 
Hotrays keep hot foods 
deliciously ready-to-eat 
...@ meal-saver when 
friends or family are tardy 
...@ wife-saver when 
company’s expected. 


ees 


your entire gift-giving 
program. Salton Hotrays 
and Hotables are that 
“something different,”’ 
something useful, some- 
thing gracious that you've 
been looking for to please 
even the most prominent 
name on your list... and 


keep on pleasing for years. 


RESENT 


a name brand. As a result 
of Salton’s dynamic 
advertising exposure and 
amazing editorial coverage 
in high-circulation 
publications from coast to 
coast, Hotrays and 
Hotables have become 
the most talked about, 

the most wanted hospi- 
tality accessory of all. 


Nationally advertised continuously in the nation’s leading magazines from coast to coast 


Contact your Advertising Specialty Counselor or write: 


MANUFACTURING COMPANY, INC.- 5195S East 72nd Street, New York 21, New York 


Minimum aging period: 
Proof: 80. 


Prices: $5.20-$5.85. 


none. 


“Old Tom” gin is similar to Lon- 
don Dry, but sweetened with sugar 
syrup. Sloe gin is a slightly sweet- 
ened dry gin in which sloe berries 
(a wild plum) have been steeped. 
In addition, some gins are made 
with flavorings of mint, lemon, or 
orange. Such specialties sell for 
about $4-$5. 


Vodka 


A neutral spirit usually distilled 
from malt, rye, wheat, and other 
grains, and filtered through acti- 
vated carbon. Taste, color, and 
aroma are removed. 

Before World War II almost no 
vodka was drunk in this country. 
Originally it was made by the 
peasants of Russia, Poland, and 
Germany. “Vodka” is the Russian 
word; it’s “wodka” in Polish. Some- 
times it was made from potatoes— 
and still is over there—though 
grain is more common. 

In the 1940’s vodka drinks be- 
came a fad in California. From 
Hollywood and the Golden Gate 
the fad spread eastward. Today the 
Screwdriver (with orange juice), 
the Bloody Mary (with tomato 
juice), and the vodka martini are 
nearly as popular as gin drinks in 
many circles. Vodka mixes with 
virtually anything because it has 
no taste or aroma of its own. 

If the trend continues, vodka 
may outstrip gin in sales. Dozens 
of manufacturers have climbed 
aboard the bandwagon, each 
claiming to offer “the original gen- 
uine.” 

Travelers returning from Russian 
banquets and toasting sessions 
have given the drink a reputation 
for potency. In sober fact, an 80 or 
100 proof vodka is no stronger than 
any other drink of identical proof. 
To argue otherwise is like saying 
that a pint bottle of vodka holds 
more than a pint bottle of bourbon. 

Brand names are likely to have 
« Russian or Continental accent. 
But 99% of the vodka sold here is 
domestic. Some U.S. distilling firms 
though, are continuations of the 
original foreign firms. 

Major areas of production: 
Mass., Md., Pa., Conn., Ill. Mini- 
mum aging period: none. Proof: 
80, 100. 
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Be Distinctive! This year give 
the one business gift that's 
new... the one gift that 


will be long remembered! 


the Noble Popcorn 
“executive gift 
box” 


When you give a Noble Popcorn kit you're 
giving a gift of pure old-time popping pleasure 
- one the whole family will enjoy. 
Four pounds of extra tender corn, a “perfect- 
result” spun-aluminum_ popper, special blend 
popping oil, a shaker full of special popcorn salt, 
two measuring cups, a serving scoop, carnival 
striped serving sacks, and a popcorn instruction 
and recipe folder. It’s new, different, and always 
in good taste! When you give Noble popcorn you 
give the choicest quality, grown in Iowa’s Sac 
County famous for finest popcorn since 
Indian days. 


Gift-packed in a gay 
country-styled box 

For illustrated fold- 
er and quantity gift 
quotations write: 


Noble Popcorn Farms 
Rural Route 3 


Sac City, lowa 
Dept. SM-9 


% .Modest gifts — up to $3? See p. 100 


% .Gifts at $3 to $10? See p. 130 

%& Substantial gifts — $10 to $20? See p. 152 
For +++ je Gifts at more than $20? See p. 170 

% You'll find gifts for That Special Occasion 


on p. 196 


TOO BEAUTIFUL TO F 


BUT iT DOES 


e 


Complete sets 

from $60. 

Write for the name sg 
of nearest dealer. os 


STAKMORE CO., INC., 200 MADISON AVE., NEW YORK 16 ~ 


SPECIAL INDEX 
OF GIFT SUGGESTIONS 


appears at the back of the book, on page 
213. It includes every item featured in the 
Gift Gallery and in the advertisments of 


this issue. 


FAMILY GIFT LINE 


CHROME-PLATED ALUMINUM HAMBURGER PRESS 

Homemakers, patio chefs and junior cooks make perfect 
meat patties with this indestructible, jewel-finished food 
appliance. Pinless sanitary hinge. Cleans easily. Stores 


flat in drawer $2.98 Retail 


PASTRY CUTTER-SERVER 


Cakes, pies, meat loaf, ice 
cream, etc., are appetizingly 
served, easily and cleanly. <n 
100% corrosion proof. Finest ‘or r. 
stainless steel blades. Durez Yas 
handles. True gift quality. 


$2.98 Retail 


ca 


-- 


Duncan Hines Foon & VEGETABLE CUTTER 


This beautifully engineered machine shreds, strings, slices, 
Attach to tener peels, waffles, grates or chops most foods, quickly and 
Toaay ~ — safely. Makes exotic salads, tempting potato and vege- 


table dishes. A master chef's 


KITCHEN-QUIP, INC., Foodco Division  9Philionce. All chrome-plated, 


ighly polished. Easy to rinse 
WATERLOO, INDIANA, DEPT. A clean. 3 to 6 cutter cones. 10- 


year unconditional guarantee. 


NAME & TITLE ‘ REL Recipe book included. A su- 


perb gift. Several models. 


COMPANY. diteatine ; von Retail from $10.95 


ADDRESS___ 


*Trademark of Hines-Park Foods, 
Inc., Ithaca, New. York. Kitch- 


Ee. SSC i 4 en-Quip, Inc., Waterloo, Indi- 
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ana, licensee. 


Prices: 80 proof: $3.90-$4.60; 100 
proof: $5-$7. 


A distillate from the fermented 
juice of sugar cane, syrup, molas- 
ses, or other sugar-cane product. 

As a by-product of sugar, most 
rum distilling is done close to 
where cane is grown—in the trop- 
ics. 

Probably the first drink distilled 
in the American Colonies was rum. 
(For the reasons, see “Water of 
Life,” SM 9/10/58.) New England 
distilleries continue to turn out 
rum from black-strap molasses. 
Nowadays, however, the largest- 
selling brands come from Puerto 
Rico and Cuba. 

The latter is one of the two 
major types: a very light-bodied, 
light-colored drink. Darker, heavier 
rums are made in New England, 
plus Jamaica, Trinidad, Barbadoes, 
British Guiana (Demerara), Mar- 
tinique, and other tropical climes. 

Light-bodied rums are aged in 
wood casks and, before bottling, 
filtered. Jamaica and Demerara 
types are aged (in wooden pun- 
cheons holding 111.6 gallons) at 
the distillery, and then on the Lon- 
don docks. The British climate is 
considered especially good for ma- 
turing rum, and “London Dock” 
rums command a higer price. 

Major production areas for light- 
bodied types: Puerto Rico provides 
close to 90% of the rum consumed 
here. Cuba is next; followed by the 
Virgin Islands. Minimum aging 
period: four years. Proof: 80, 86. 

Prices: $3.40-$6.15. 

Heavier, sweeter rums range in 
color from a rich gold to a dark 
mahogany. Some of these Jamaicas 
and Demeraras have a proof of 151 
—just about the strongest drink 
anywhere. However, a dark rum 
is not necessarily more powerful, 
either in flavor or alcohol, than a 
light one. 

Major production areas for 
heavy-bodied types: New Eng- 
land, West Indies, British Guiana. 
Minimum aging period: generally 
§-15 years. Proof: 86, 151. 

Prices: $5-$8. 


Champagne 
French champagne by law must 
be produced in (1) a_ certain 
limited area in the old province of 
Champagne, northeast of Paris; 
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(2) from certain types of grapes; 
(3) by a certain process. Not un- 
less all three of the provisions are 
met can the wine be French 
champagne. 

In the spring, following the fall 
harvest, wines from a number of 
vineyards are blended for body, 
flavor, lightness, etc. A small 
amount of sugar candy is added to 
induce a second fermentation, and 
the blended wine is bottled. Bot- 
tles are stacked on their sides in 
the cellars. 

This second fermentation creates 
gas, which cannot escape. It enters 
into the wine and forms the famil- 
iar champagne bubbles. Some 
sediment is also produced. Months 
and years pass. 

Next step is to get rid of the 
sediment. The bottles go into spe- 
cial racks, neck down. Skilled 
workers give each bottle daily gen- 
tle shakes. After several months 
the sediment is all deposited on 
the cork. When the cork is pulled 
out, the sediment comes, too. 

Finally, another dosage of sugar 
is added, and a new or “shipping” 
cork is inserted. Since the bottle’s 
internal pressure is 96 lbs. to the 
square inch, the cork is wired 
down. 

Depending on how much sugar 
has been added, the bottle is 
labeled Brut, very dry: Extra Dry, 
a little sweeter; Sec, still sweeter. 
Demi Sec and Doux are sweetest 
of all. 

American champagne producers 
follow the same patient procedure 
for their best brands. The latter 
compare favorably with all but the 
finest French vintages. 

Sole production area: Cham- 
pagne region, France. Minimum 
aging period: two years. 

Prices: Bottle sizes vary, and 
prices depend on the vintage year. 
Typical offerings run from about 
$5 to $11. They may be much more 
for exceptional years. 

According to the authorities, 90% 
of the champagne produced here 
and in France is as good when 
two or three years old as it will 
ever be. A few of the outstanding 
vintages will keep and improve for 
about ten years. 

American champagnes are chief- 
ly produced in California, New 
York’s Finger Lakes region, and 
near Sandusky, Ohio. 

Prices: $3.95-$5. 
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This is the gift they'll remember: 
BLACK ANGUS “KING SIZE” 


MALIBU 


.  OVEN- 
 ROTISSERIE- 
|. BROILER 


Make yours the gift that’s remem- 
bered and talked about all through the year and year after year. This 
handsome Black Angus Rotisserie will become an integral part of every 
household it enters. It'll] earn remembrance for you with every delicious 
meal it prepares. Bakes, roasts, broils, barbecues, fries, grills, boils, toasts 
...all with automatic push button controls. A best seller all over the 
country! Black Angus is the oldest and best known name in rotisseries. 
Call or write for full details. 

Business Gifts Department 
MARLUN MANUFACTURING CO., INC. 60-06 37th Ave.,Woodside 77, L.1.,N.Y. 


GIFT PACKAGES 


A UNIQUE FOOD DELICACY FROM SOUTHERN CALIFORNIA 


Graber Olives are an appetizing light 
nut-like color, making a_ succulent 
appetizer for all occasions and lend- 
ing interest and zest to any menu. 
Secret of the unique Graber Olive... 
in contrast to the harder black oxi- 
dized varieties ... lies in the selection 
of only fully tree-ripened fruit. 
Because taste and appearance are 
different . . . and wonderful. . . 
Graber Olives are a favorite gift, a 
unique treat for family and friends! 


* 6-1 pint tins, olive size no. 14-$ 6.00 ( We Ij 
ss 12-1 pint tins, olive size no. 14-$ 9.20 aber.) Wes 
© 24-1 pint tins, olive size no. 14-$16.95 


Above prices are for 1959. Please en- Mail orders shipped to any address 
close check with order. in the U. S. carriage prepaid. 


* 
& 
: 


ATTRACTIVE ‘mes meus 
PLEASE SEND 1-PINT TINS NO. 14 OLIVES 


ENCLOSED FIND $__ SEND COMPLETE PRICE LIST [7 
NAME_ 
ADDRESS. 


P| EEN eee ee 
C. C. GRABER CO. + P.O. BOX 511 + ONTARIO, CALIF. 


<4FLY ROD and spinning rod set are 
fitted into handsome presentation 
leather case. Silver name plate may 
be engraved. Both rods have sections 
only 26” long, but are designed with 
full-length flexibility to handle big 
fish in open water or narrow streams. 
$210. Charles F. Orvis Co., Manches- 
ter, Vt. 


_.. for Special 


Occasions 


A ELECTRIC watch is powered by 
tiny Energizer, never needs winding. 
Gold-filled; sweep second hand; shock- 
resistant. With strap, $100; with a co- 
ordinated bracelet, $110. Presentation 
Sales Dept., Hamilton Watch Co., Lan- 
caster, Pa. 


<4BRISK or gentle massage plus 
soothing warmth aid the executive in 
this swivel chair. Cycloid massage is 
three-way vertical, horizontal, circu- 
lar—penetrating tired muscles and re- 
laxing or stimulating them. Control 
panel is built in. Wide choice of colors. 
In naugahyde, $295; in leather, $325. 
Niagara Therapy Corp., Adamsville, 
Pa. 
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Select-ronic Color 
Beam lights up... 
automatically 
insures toast uni- 
formity. 


Toast with Jet 
Speed. Provides 
twice the toast in 


PROCTOR TOASTERS DESIGNED EXCLUSIVELY FOR BUSINESS 


GIFTS! LIMITED EDITION—NOT AVAILABLE AT RETAIL STORES. 
A special gift certain to delight the most special of your customers. These lavish toasters —completely fin 
ished in 24 Karat gold —are hand-crafted . . . designed with the beauty and precision of fine jewelry. This, 
of course, is a limited edition. We urge you, therefore, to make your inquiries at your earliest convenience. 


ni ift 
U _ G ! PROCTOR ELECTRIC CO., 700 W. Tabor Road, Philadelphia 20, Pa. 
PROCTOR Please send me color catalog pages and full information on special 


“BUTTERFLY DESIGN” Proctor Toasters designed exclusively for business gifts. 
TOASTER Name Title 


Real butterflies and fern are Firm Name____— 
laminated into transparent 
fibreglass panels. Glistening Street Address 
chrome sheath provides 
-. dramatic contrast. Guaran- 
et “2 teed for five years! 
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OUNGENESS WEST HAVEN 
CRAB, INC CRABMEAT 


|| Give your Customer Kings 


tne KING 


Dungeness Crab, Inc. 


100% Crab Leg Meat or 
Combined Leg-Body Meat 


Make delighted friends out of im- 
portant clients by answering their 
gourmet wishes for Dungeness Crab 

the delicacy unparalleled in 
quality and flavor. America’s smart- 
est hosts serve this sea treasure 
exclusively... for salads, canapés, 
omelets, soups, creamed and baked 
dishes. Order a case for every cur- 
rent (and potential!) customer today. 


100% Crab Leg Meat 
V4 Case, 13.50 ¥ Case, 26.00 Case, 50.00 


12 tins 24 tins 48 tins 
Combined Leg-Body Meat 
Ye Case, 12.50 % Case, 23.00 Case, 44.00 | 


More West Haven Delicacies! 


Barbecued Salmon | 
Ya Case, 10.25 Case, 19.50 Case, 37.00 


Va Case, 13.50 2 Case, 26.00 Case, 50.00 || 

Assorted Seafood Gift Pack 

Ya Case, 11.95 % Case, 22.00 Case, 42.00 
6-tin gift pack, 6.95 


q 
J 
u 
P 
. 


Listed prices include delivery 


( 


anywhere in continental USA 


{- 
| 
j 
\ 
| 


ALL ORDERS OF $150 OR MORE 
AVAILABLE AT 10% DISCOUNT 
iF DELIVERED TO ONE ADDRESS 


Exclusive Distributor 


JEANNE-ROCK, Inc. 


1000M E. GARFIELD « SEATTLE, ne 


BLUEBACK 
SALMON 


N3BAVH 1S3M 


YNNL BYOOVEIV Z 


NOZ9uNisS 


N3ZAVH iS3amM 


SWY TD wOZzZvu 


NBAVH 1S3mM 


You will 


find it quicker .. . 


by using the special index at the 
end of the book. It covers, under 
the proper product classification, 
every item appearing in these 
advertisements and the editorial 


Gift Gallery. 


A MOVIES in 8 mm. color or black-&-white are easy with Argus 
Cinetronic “electric eye” turret job. All by itself built-in exposure 
meter controls lens opening. Wide-angle, normal or telephoto lenses 
can be swung into position, and viewfinder automatically adjusts to 
lens in use. $149.95. Argus Cameras, Ann Arbor, Mich. 


A RADIO-PHONOGRAPH weighs 
only 5 Ibs. Large (6” x 4”) speaker, 
seven transistors, wood cabinet 
provide hi-fi sound for records or 
broadcasts. Both AM and long 
wave. Runs for 300 hours on flash- 
ligrt batteries in cover. $89.95. 
Uropa International, Inc., 16 W. 
32nd St., New York 1, N. Y. 


A POWER SHOP for home woodworkers has totally enclosed direct- 
drive motor, which provides more than 2 h.p. at the cutting spindle. 
Flat-bottom designed motor permits use of only 9” blade to give a 2.5” 
depth of cut. May be tilted a full 360 degrees. $239. DeWalt Div., 
American Machine & Foundry, Lancaster, Pa. 
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A GOLD BRONZE humidor, $85. 
Matching lighter, $17.50; ashtray, 


Make your $35. Eight-day calendar clock, $99. Exclusively 


Piummer, Ltd., 734 Fifth Ave., 
B U S | N E S S Whether it’s New York 19, N. Y. Photo by Cigar HOUSE OF WEBSTER 
a barometer | institute of America. ® as 
GIVING that forecasts The Intriguing 
weather, a ther- 
in. ’59 mometer and 
humidity indica- 
tor that shows com- 
fortable air conditions 
... more than 40 
models from which 
to choose. The 
SIMPLE and pies Senet io 
just right for 
PRACTICAL your business 
friends ... 
REMEMBERED whether it's -% Ee 
and for home or =e NOTHING LIKE IT anywhere 
individ- , 
office, in 2 The most flavorful cook- 
APPRECIATED 47 hae - 


m ing can be done only with 
whether it’s for | _ ~~ cast iron cookingware. This 
wall or desk, smart- | © : 4 electric cooker will add 
ly modern or gracefully ..a tenets charm to any patio, kit- 
traditional .. . ia ES eo chen, or fireplace. Comes 
Airguide instru- in two sizes and can be 
ments are distinc- used with or without Tri- 
tively beautiful, ped. Wrought Ion 
lastingly useful, tripod with 
accurate and nr 
guaranteed. wees: eae 
Write for full 
WEATHER color catalog. 


INSTRUMENTS 


AIRGUIDE INSTRUMENT CO. 
2210 Wabansia Ave 
Dept. $, Chicage 47, Ill 


IT’S NEW s we = 


A TURN-DOWN eyecups of Custom Black Walnut Oxcart 


F e 
POSTAMATIC esencnase dl capubien 124% aes viewing Handcrafted and loaded with 1% Ibs. of 


THE POCKET area for eyeglass wearers. Ultra- Black Walnut Kernels, the cart can then 
POSTAL . violet filters prevent glare. Concealed be used for fruits, tidbits, ete., or as a 
S Cc A L E tripod mount; 20-year guarantee; 7x35 center piece for floral arrangements. Fold- 


Every individual, home and office NEEDS mm center focus. $89.50. D. P. Bush- or WEE 1 centelny Gy seeps. 
the NEW POSTAMATIC for weighing first | nell & Co., Inc., 462 Bushnell Bidg., ? pega _— 

‘lass letters and air mail up to four ounces. Pasadena, Calif. 7 Pela oct te mn ers 
Gives postal reading DIRECTLY IN THE at DESEED Samy ORES 
LATEST RATES. You will be pleased with 


- a Excellent as a gift, prize or our handling of your gift list. 
% . . POSTAMAT- FREE GIFT ALBUM UPON REQUEST 


a premium . 
IC weighs less than half ‘ “pe 2 
an ounce itself and is ‘ THE HOUSE OF WEBSTER 


smaller than a fountain ‘OU Fashioned Gifts” Gite 
ashioned Lifts 


pen. Made of two-tone 
plastic and HAND CALI- BOX 959-S ROGERS, ARKANSAS 


BRATED for long-lasting 
accuracy. 


ENABLES YOU TO... 
© SAVE MONEY by sav- 
ing that “‘extra stamp” 
. . . AND PENALTY gg Pg By ® 
* SAVE TIME by avoid- Full details .. . 
ing post office line-ups 
to check letter weights. P 
* SAVE EMBARRASS- . . . ON quantity orders, 
MENT by not forcing the : : 
addressee to pay “‘ex- special services, samples 
tro — on over- A THREE-WAY portable’ radio P P 
Ree sr at brings in short wave amateur, in- will be gladly supplied 


ternational, ship signals; long wave by advertisers. When 
Individually ee band receives marine, weather, you write to them just 
pone BP & a. Se aircraft reports; AM band plays 

attractive eS Standard radio programs. Seven- i @ 
hinged tid 3] 2 transistor lineup operates on flash- ment’s Business Gift 
gift box. light batteries. Black pigskin leath- Issue. 


POSTAMATIC COMPANY erette, metal face; 6 Ib. $100. Arvin 


1549-51 BELFIELD AVENUE PHILADELPHIA 41, PA. Industries, Inc., Columbus, Ind 
’ ” ’ ° 


mention Sales Manage- 
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Birthdays 
Anniversaries 
Weddings 
Graduations 
Engagements 
Special Occasions 


ORDER DIRECT FROM 


601 West 26th Street 


eeeeeeeeeeeeeeeeer 


The perfect way to cotebrate every festive occasion... 


BLENDIX PRODUCTS CO., 
New York 1, N.Y. 


Delivered anywhere in continental U.S.A. free of charge. Elsewhere slight extra charge. 


SHS EEEH SHEESH ESESESESESEEHEEE 


SEARS, 


BOTTLE 
Spadinn oe = Suice 


NON-ALCOHOLIC 
om 
NO SUGAR ADDED 


A delightful refresher, 
modestly priced at 
only $18.00 

case of 12 Fifths 


Lavishly Decorated 
for Special Giving! 


EXTRA! A set of six 
hollow-stem cham- 
pagne glasses, molded 
in enduring, clear 
polystyrene. 


only $3.00 


when you buy a 
case of “Champagne” 


INC. 
WA. 4-5884 


CORPORATIONS 
AND EXECUTIVES 


WHO BUY 


GIFTS 


Mailing List of 10,000 


| U.S. largest firms who buy Christ- 

mas gifts for distribution to Stock - 

| holders, Company Officials, Clients, 

Customers and Employees 

| Arranged geographically by state. 
Includes name of gift buyer. 

| Immediate delivery. 

I 


$20 PER M 
FREE: Dunhill’s newest catalog 


| features 5,000 premium ‘‘quality- 
tested" lists covering the U. S., Canada 
& Latin America. Edition limited. Write 
today for your free copy to Dept. SM. 


dunhill 


Here is a Gift 
every client 


and his family 
and his company 


will cherish 


A fine, original portrait in oil 
on canvas, made from any snap- 
shot or photograph, is a gift 
that will be treasured and re- 
membered forever. It will outlast 
and outvalue every other gift 
received. 


Usually the cost of such a fine 
painting runs into the thousands 
of dollars, but an original Por- 
trait by Schneider starts at $28 
for a 9” x 13” canvas. Sizes up 
to 24” x 30”. 


We will gladly send you a price list, testi- 
monials from companies who give Portraits 
by Schneider, and if you prefer, show actual 
samples of paintings. Write 


Portraifs by SCHNEIDER 


12 Weybridge Road 
Great Neck, New York 


A EXECUTIVE SET of golf bag and 
matching carry-all are for a retire- 
ment gift or prize award. Both are 
of top grain russet leather. Bag 
has three-section club compart- 
ment, “Bag Balancer” carrying 
strap, ball pocket, seat-cane holder. 
Carry-all has plastic-lined side 
pocket, double zipper top opening. 
$185. Wilson Sporting Goods Co., 
River Grove, Ill. 
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. That Keeps 


on Giving 
(Continued from page 16) 


still with a broad range of inter- 
ests, are American Heritage, Gour- 
met, Arizona Highways, TV Guide, 
to mention a few. 

A man’s hobby is close to his 
heart. If you know, or can discover, 
what his avocation is, a magazine 
devoted to it will certainly earn 
his gratitude. Publications for spe- 
cific pasttimes extend to infinity. 
Seemingly there is a magazine for 
everyone except left-handed tiddly- 
winks players. The classifications 
include: 

Art, antiques, aviation, boating 
and yachting, crafts and models, 
dogs and cats, gardening, natural 
history. Under “Sports” alone are 
listed: 

Bowling, fishing & hunting, golf, 
rodeo sports, skiing, skin diving, 
tennis, turf, plus many more. 


Business Publications 


Publications concerned with the 
recipient's job will be equally wel- 
come. Again the roster is compre- 
hensive. Categories of business 
publications run from “Accident 
Prevention” to “Woolens.” 

Standard Rate & Data Service, 
Inc., 1740 Ridge Ave., Evanston, 
Ill., issues complete lists of all pub- 
lications. Subscription rates, circu- 
lations, etc., are reported. Your ad- 
vertising agency, possibly your Ad- 
vertising Dept., has the SRDS 
guides on file. 

Leafing through the SRDS refer- 
ence books will enable you to find 
a magazine—consumer, hobby, or 
business—to fit many names on 
your gift list. Subscriptions will 
average $5-$10 each, with, general- 
ly, discounts for quantity orders. 

Circulation managers will notify 
recipients by greeting cards or spe- 
cial letters that the subscription is 
from you. 


4 CHROME PLATED 


LAWN and PATIO 


holders for use on lawn and patio. i 
Easy to install and easy to remove. 
Chrome plated to prevent rusting. 


$600 


Special discount on 
orders of 12 sets or more. 


Geneon PRODUCTS, INC. 


BLVD., SAINT LOUIS 30, MISSOURI 


LAWN ond PATIO 


BEVERAGE HOLDER 


" nal 
teen 


SET OF 4 HOLDERS 
ATTRACTIVELY GIFT WRAPPED 


oa THERE'S ONLY ONE Ps 


‘ BOMBAY @ = 


AM reins b£ C0 
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arriving at the home 
of a friend! 


A real California gold pan is heaped 

high with tasty fruit from the rich 

Santa Clara Valley. Crown Comice 

Pears, Delicious Apples, Walnuts, fine 

preserves, fancy processed fruit—all in the 

impressive "49’er Gold Pan” as shown here. 
Fill out the coupon to receive 

a catalog showing over two dozen 

other exciting gift ideas ranging 

from fresh Crown Comice Pears and 

Marinated Artichoke Hearts to a 

brace of smoked pheasant. 


DAY & YOUNG 
Orchard Lane 
Santa Clara, California 


SEND ME A COPY OF NEW GIFT CATALOG 
eras 
Address__ 


Ses 


The most welcome gift you can 

present is the one that best 

encourages creative use of his 
leisure time. 


UNIMAT 


COMPLETE HOME 
WORKSHOP-IN-MINIATURE 


129%" 


You know the type: in the daytime 
he runs a block-long factory; at night 
it’s a model railroad in the basement. 
He’s got everything but a UNIMAT, 
that jewel among machine tools 
Readily convertible to 10 separate 
operations, UNIMAT is a precision in- 
strument certain to delight even the 
casual craftsman. If you think in 
terms of self-esteem — yours as well 
as his — think of giving UNIMAT and 
write for complete information. 


AMERICAN-EDELSTAAL, INC. 


50 BROADWAY, NEW YORK 13, N. Y 


P.S.: We'll engrave your name 
or company name on the identifi- 
cation plate at no extra charge 
on orders received no later than 
November 15). Quantity dis- 
counts, naturally 


Full details ... 


. . ON quantity orders, 
special services, samples 
will be gladly supplied 
by advertisers. When 
you write to them just 
mention Sales Manage- 
ment’s Business Gift 
Issue. 


ating 


High on the Hog 


(Continued from page 32) 


hunter buried a haunch of wild 
boar in the sand of a tidal river. 
Salt water bathed it in natural 
brine. Later, when hung by the 
fire to dry out, it picked up an 
extra tang from the smoke. Word 
of this wonderful discovery quickly 
spread around Europe, Asia, Africa. 

The art of curing hams was well 
developed when, centuries later, 
pigs arrived in the New World. 
Records of Clio, the Muse of His- 
tory, are filled with accounts of 
that migration. Flipping through 
the pages, we come on a few high- 
lights: 

Columbus brought eight porkers 
to the West Indies on his second 
voyage, in 1493. They increased 
mightily in numbers and Spanish 
conquistadors took their descend- 
ants to the Mainland. 

A typical expedition was that of 
Cortes from Mexico City in 1524. 
Heading the cavalcade was Don 
Hernan himself on his famous 
charger Morzillo. By his side rode 
Dona Maria, whose beauty was 
excelled only by her piety. 

“God has been very good to me,” 
she said, “in letting me bear a son 
to my lord and master Cortes, and 
in marrying me to such a gentle- 
man as Juan Jaramillo.” 

Behind the happy couple (prob- 
ably the husband stayed home to 
mind the baby) rode courtiers clad 
in the latest Madrid fashions. 
Musketeers and their crossbowmen 
trudged along in half armor and 
steel helmets. 

Bringing up the rear was a herd 


of swine. Even lovers and men at 
arms had to eat; and pigs were 
rations on the hoof. This portable 
meat supply, however, was apt to 
stray. Before long the woods were 
full of wild pigs. 

De Soto stocked eight southern 
states, quite unintentionally. On his 
3,100-mile trek from Florida to 
Tennessee to Louisiana, droves of 
grunters were as essential as 
swords. After the Indians were 
treated to roast pork (novel fare, 
for the Redman had only dogs as 
domestic animals), De Soto’s herd 
was raided frequently. 

Clio notes the date of De Soto’s 
three-year expedition: 1539-42. 

By the time English colonists 
landed at Jamestown, and later at 
Plymouth Rock, wild pigs and 
those bred by Indians were among 
the First Families of America. Mrs. 
Sow can turn up her snout at the 
Society of Colonial Dames, those 
newcomers. 

Reinforcements for the first por- 
cine settlers trotted off every ship. 
In 1760 English visitors wrote 


Readers who decide to give 
hams as gifts might wish to 
send a reprint of this article 
with each ham. Reprints are 
available at 40 cents each. 
Address Reader's Service 
Dept., Sales Management, 
630 Third Avenue, 
York 17, N. Y. 


New 
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home: “Virginia pork is superior 
in taste to any in the world.” 
Smithfield hams began to acquire 
renown. 

After the Revolution the new 
Republic adopted as its motto: 
“Go West!” Free land was the goal. 
Wave on wave of frontiersmen 
from the Eastern Seaboard and 
from overseas spilled across the 
mountain barriers. 

They pushed handcarts. They 
rode in  white-topped wagons. 
Some floated down the rivers — 
Ohio, Big Sandy, Little Kanawha. 
Always pigs went along: walking, 
slung in boxes under axles, in flat- 
boats and keelboats. 

In time a trickle of settlers 
reached Oregon and Washington 
Territories. There, in 1844, trouble 
fared over a boundary dispute 
with Great Britain. “Fifty-Four 
Forty or Fight!” screamed Ameri- 
can ripsnorters. 

A lowly pig set off the furious 
sloganeers, 

At that date no exact line had 
been fixed between Vancouver Is- 
land in Canada and the U. S. Main- 
land. Both nations claimed the 


SELF-CONTAINED 


Motor-Driven 
Dry Shaver 
WO CORD, NO ELECTRIC 
OUTLET, NO BATTERIES 


. Hermetically sealed battery requires no main- 
tenance and produces constant power for 15 to 
18 shaves before re-charging. 


The great speed of the 4 obliquely cutting 
blades shears through the toughest beard with 
ease giving close and smooth shaves. 


Two (2) light bulbs at base illuminate area 
being shaved preventing any dark patches. 


. Safety switch makes it impossible to switch on 
shaver while flood light ring and foil are re- 
moved. 


Optical charging control indicates whether 
"power unit" in shaver is storing electric cur- 
rent. 


Shaver control serves as a reminder to re-charge 
in good time. 


$27.95— FOR QUANTITY PRICES, ADDRESS: 


FRITZ f GTLeRy 


49 East 34th Street, New York 16, N. Y. 


Orders honored from Diners' Club & American 
Express Members. Be sure to send name & number. 
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GIFTS "OM THEDESER™ ., Cahill 


FRUIT CANDIES . . . soft and chewy 


PRICKLY PEAR 
SYRUP for 

Enhancing 

MIXED DRINKS 
PANCAKES 

ICE CREAM 

So Very 

Delicious 

Dates, Wild Oranges, Nuts Intriguing Cactus fruits 


a 


DATE CONSERVE POMEGRANATE JELLY PRICKLY PEAR JELLY WILD ORANGE MARMALADE 


Dates—Wild Oranges from exotic tropical fruits alluring flavor of tart-sweet . . . snappy 
Pomegranates desert Cactus frui 


Prickly Pears—Nuts Glasses and bottle are decorated to illustrate and give 
interesting stories about the unusual fruits used. 
HIGHEST OUALITY FOODS 
MADE FROM DELICIOUS, HEALTHFUL DESERT FRUITS 
GIFT .PACKS $1.25 to $18.50 
C ‘f A For prices and packing write 
ahi Uy, DESERT PRODUCTS COMPANY 


3123 East Thomas Road . Phoenix Arizona 


STURD 


...it takes a good business case 
to complete your sales picture! 


Look what a difference SruRDEX makes! The only 
business case made with the same craftsmanship as 
in finest leather cases, but at half the price. A sales- 
making case that’s always neat, business-like... a 
durable case that outwears all others! 


SMARTEST BUSINESS GIFT YOU CAN GIVE! 


Give a gift that happily “remembers you” for a long, long time. 
Genuine STURDE business cases have the smart appearance and 
craftsmanship of the finest leather cases . . . but at half the price! 
Wears so well we guarantee each case for 5 FULL YEARS. Good 
stationery, luggage, and department stores everywhere are featuring 
an excellent selection of STURDEX brief bags, attache cases, port 
folios, and ring binders. Special discounts for large volume orders. 


5-YEAR UNCONDITIONAL GUARANTEE 
StTuRDEX looks new longer. So wearproof, waterproof and 
weatherproof, we guarantee it for 5 full years! 


World's Largest Manufacturer of Business Cases Exclusively 


eathercrafi 2320 So. Western Avenue 


Chicago 8, Illinois 
eeeesveeeeoeeeee ee eee eee ee eee eee eeeee eens 


LEATHERCRAFT, Inc., 2220 So. Western Ave., Dept D, Chicago 8, Illinois 
Please send details about STURDEX, and name of nearest dealer 


Name 
Address 
City 


‘ 
Gourmet 
PRESERVES 
J. B. GOURMET 
1935 HARRISON ST 
HOLLYWOOD, FLA 


pw |) \RE'’ or te RO 
"HOUSE OF QUALITY" 


FANCY GIFT aay PRESERVES 


nclud 
GUAVA JELLY "4 ORANGE panpsese 
PIN-CHERRY PRES. 5—KUM 


QUA 
MANGO PRES &—TROPICAL CONSERVE 
at ge ey 


00 each 
each 
each 
each 
each 

3)" 75 each 


EXECUTIVE & GOURMET GIFTS 
% GOURMET SPICES * 


This CGourmet package will delight anyone in 
terested in spiced foods. It includes 2-10 oz. jars 
of spiced whole peaches and pears, 3 oz. jars 
ea. of spiced watermelon rind and spiced papaya 
chunks. Topped off with an 8 oz. package of 
giant fancy pecan halves, and 4 wedges imported 
cheeses. Beautifully packaged $4.95 each 


* HAND WOVEN GARLIC BREAD BASKET * 


* WALNUT HORS D'OEUVRES SERVER * 


A wonderful assortment of tropical jellies. 3 oz 
each of orange marl papaya conserve, lime marl 
and pincupple- cherry preserves, with a center of 
fancy pecan halves and four imported cheese 
wedges beautifully packaged in an imported walnut 
serving tray, with handle and brass legs. $3.95 each 


IMPORTED 
WALNUT 
SERVER 


J. B. GOURMET 


1935 HARRISON ST. 
P.O. BOX 5 — HOLLYWOOD, FLA. 


ALL PRICES F.0.B 
HOLLYWOOD, FLA 


BROCHURE AVAILABLE 
QUANTITY DISCOUNTS 


How to Carve 
Virginia (Country Cured) Ham 


Use long, thin, very sharp knife. 
Slice as thin as possible. 


1. Fat side up, start about six 
inches from bone end, cutting straight 
down to and around the bone. Take 
out small wedges down to bone. Slice 
at right angle to bone, and clean from 
bone all around as you go. Small 
slices are best you can do until past 
hock joint. Then remove hock and 
save to flavor soups and vegetables. 


2. Grip bone, turn ham and slice 
from one side, then the other. 


3. Soon slices become larger, and 
therefore difficult to keep thin. So 
cut back at sides and take smaller 
slices from three faces as shown. 


4. When you hit the “edge” bone 
about three-fourths of way back, slice 
on other side from back to front. . . 
until you hit bone at bottom. Now 
bone underlies much of remaining 
ham. Slope the cut back at top until 
all possible slices are taken from top 
of bone. Finish cleaning bone by cut- 
ting away all meat in small thin sliv- 
ers — good for sandwiches. 


Remember, shape or size of slices 
is secondary. Keep slices thin how- 
ever small. 


Illustration, Jordan's Old Virginia Smokehouse, Richmond, Va. 


| oe 
. Gifts up to $3 
See Page 100 

- $3 to $10 
See Page 130 


‘ » $10 to $20 
See Page 152 


. » Mere than $20 
See Page 170 


. for That Special Occasion 
See Page 196 


island of San Juan, located on the 
debatable boundry. 

Officials argued over the exact 
parallel of latitude. Was it the 49th, 
or 54 and 40 minutes? 

Lyman Cutter, an American on 
one end of San Juan, fired the first 
shot. He killed a pig—property of 
the British Governor of Vancouver 
— which had broken into his gar- 
den. Tactfully, Cutter apologized 
for being too quick on the trigger, 
and offered to pay double the 
shoat’s value. 

Larger issues were at stake, how- 
ever. Her Majesty's Governor 
wanted to decide the question of 


sovereignty. He began a criminal 
action against Cutter, and sent an 
officer to take him to Vancouver 
for trial. 

Cutter said, in sizzling phrases, 
that he was an American citizen on 
U.S. territory, and not subject to 
British law. His friends rammed 
bullets into long rifles and stood by 
to help. The arresting officer beat 
a strategic retreat. 

Tempers boiled over in Van- 
couver, London, and Washington, 

American troops under George 
Pickett, of later Gettysburg fame, 
landed on San Juan. British naval 
units also went ashore. War was 
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averted only after much maneuver- 
ing, military and political, and 
arbitration. Eventually the entire 
borderline, coast to coast, was 
established. San Juan was awarded 
to the U.S. 

Today monuments mark the 
3,600-mile U.S.-Canadian border. 
Not one of them is dedicated “To 
the Unknown Pig” who sealed with 
his life the pledge of perpetual 
friendship between the two neigh- 
boring countries. Unhonored on 
earth, he yet rests comfortably in 
Hog Heaven. 

Meanwhile, back East pioneers 
and pigs were working as a team. 
Both were tough, unafraid of 
wolves or wilderness. For both, 
out on the rim of civilization, it was 
“root hog or die.” 

Until cornfields were ready to 
husk, the pigs rooted on cane, 
grasses, hickory or hazel nuts, 
strawberries, beech mast. Attacked, 
they formed a circle and fought 
with tusk and cloven hoof. They 
multiplied. 

Soon the new states of the Mid- 
west were opened up. Their set- 
tlers began to send surplus hogs 


. + for Your 
Extra 


CONVENIENCE 


A special product index at 
the end of this issue catalogs 
all the items appearing in 
both the advertisements and 
the Gift Gallery. You'll find 
that it pretty well covers the 
world of practical gifts . . . is 


jam-full of suggestions. 
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Tashi) ya 


Here’s the completely different 


Christmas gift you’ve been seeking: 


Home Golf Driving 

Range Will Make 

Lasting Impression on 
Your Important Clients * 


Order now for gift giving. 
Send your gift card and we'll 
ship direct for you. 


It’s the one gift that will give the greatest satisfac- 
tion to any golfer. Professional size, 3-dimensional Only $ 95 each 
“O.S."" GOLF PRACTICE NET is completely portable, 


sets up in 5 minutes on lawn, in garage or base- 36.00 each in quantities of 3 


32.00 each in quantities of 6 


ment. 7 feet high, 17 feet across lower part of $29.00 each in quantities of 12 
center and two wing sections. Real golf balls can 
be walloped right on target regardless of season or MATS $] 500 each 
weather. Perfect for woods or irons. Genuine weath- $1200 each in quantities of 3 


12.00 each in quantities of 6 


‘ : ‘apatahe 
erproof polyethelene netting with feather-weig 10.50 each in quantities of 12 


aluminum poles. Fully guaranteed. 
Also available: PROFESSIONAL MAT just like those ee eee 
at “Stop & Sock” with built-in Tee for woods and 

brush for irons. ALL PREPAID 


Send Check TODAY! 


PETRA MANUFACTURING CO. 


this label 
assures the 


elegance of your 


EXECUTIVE GIFTS 


You'll find at Dunhill exactly 
the individual selections you'll 
want to give to those especial 
business friends and associates. 
A Dunhill gift adds quiet 
emphasis to your expression of 
appreciation. 


Alfred Dunhill of London, Dept. S 
393 Fifth Avenue, New York 16 
Please send at once your catalog of appropriate exec- 


MAIL THIS utive gift selections. 


COUPON a, 2 ee ee 


OR WRITE | ea 
TODAY! STREET & NO. ee Es 


to eastern markets along the few 
main routes. 
large CATALOG Most celebrated was the National 
of fine gifts f Pike, the only highway (except for 
at lowest wholesale prices wartime emergency roads) ever 
@ BUSINESS GIFTS wholly built by the U.S. Govern- 
@ PRESENTATIONS ment. Finished in 1818, the Pike 
e SALES INCENTIVE AWARDS carried the bulk of East-West 
FINE SILVERWARE, JEWELRY, LUGGAGE, APPLIANCES, travel until the railroads came. 
RADIOS, WATCHES, CLOCKS, PHOTO EQUIPMENT, LEATHER Its durable macadamized surface 
$, PHONOGRAPHS was a great boon to livestock 
yor Me oa ne er drovers. In addition, 16 coaches a 
Sent without obligation to business firms. Write on day, each way, transported such 
your letter head for your free copy, address to: notables as John Quincy Adams, 
Monroe, Lafayette, Sam Houston, 
Davy Crockett, Jenny Lind, and 
P. T. Barnum. 
On one of his journeys over the 
Pike, Andrew Jackson stopped at 
Es John Workman’s tavern, in Browns- 
_ Department “S é ville, Pa. The residents arranged 
yc Bevis Napa 2c lg a reception for the distinguished 
visitor, complete with speeches and 
a banquet. In the excitement, 
Workman shoved his way through 
and inquired: 
“General, I have been commis- 
All Year Round You . > * sioned by the committee to ask if 
there is any particular article of 
can turn to the Gift Gallery for helpful suggestions on: diet you prefer, that I may have 


e Employe Contest Incentives e Long-service Awards 


e Company Anniversary e Retirement and Wedding Gifts 
Rememmranses A MOST PRACTICAL GIFT... 


Prices range from modest to luxurious, to match your budget. GLOBETROTTER 
WATERPROOF RAINCOAT 


BY 5 ie N 
if ~ 
—| Rainfair 
. From the House of Manganaro ... 
> 


Give a most practical business 

a “\ gift ...a handsome gift your 

: Yu } friends can wear . . . Globetrotter 

' =P p ’ raincoat by RAINFAIR. It's 

a4, ‘ y 100% waterproof, lightweight, 
vz ee te 


See p. 60 for the start of this big product parade. 


7 
¥ 
~ 


—> carry, handy — 
. in ‘ 
For those for whom only something topcoat styling with raglan 
tastefully different will do! Pa at mgt = wnt ed 
These exhilaratingly beautiful Gift Baskets of imported and domestic Ss meen 6 en See. 
Italian delicacies are tastefully packed with unusual items, They include . Unconditionally guaranteed 
Marron Glaces, Clams in Sauce, Cheeses, Imported Artichoke Hearts 5 —a in material and 
: "%s : ~s : : : orkmanship. Includes 
packed in pure olive oil, Imported Filet of Anchovies, Imported Choice , convenient plastic zippered 
Mushrooms packed in olive oil, Salamis from Italy, Imported Candies, etc. | ‘ carrying pouch. Give the 
These Gift Baskets, ideal for corporate, personal, bon voyage, birthdays | \ = Globetrotter . . . the gift 


and all-occasion giving, will surely please even the most discriminating. ’ engl Gea 
PRICED FROM $4.95 AND UP. . Only $14.95 st better stores 
FREE ILLUSTRATED BROCHURE SENT UPON : everywhere. Write on 


: \ letterhead f 
REQUEST TO DEPT. SM-9. ? ‘hai > Yorquanity prices. 


quantity prices. 


Make this year’s gifts much more memorable . . . 


Manganaros 


488 NINTH AVE. (Between 37th & 38th Streets) ~~ , ee _— 
NEW YORK 18, N.Y¥.—LOngacre 3-5331—Gift Dept. C= 


— RAINFAIR, INC., DEPT. SM, RACINE, WISCONSIN 
SALES MANAGEMENT 


the pleasure of gratifying your 
taste?” 

To this Old Hickory gravely re- 
sponded: “Ham and eggs.” 

Confused, the old landlord 
thought Jackson was joking. He 
repeated his question. For a sec- 
ond time, and with emphasis, the 
General shouted, “Ham and eggs!” 
He got them. 

What was good enough for Andy 
Jackson was plenty good enough 
for other people. Ham was a staple 
on turnpike-tavern menus through- 
out the land. 

For most of the 19th Century: 


There'd have been no meat 
for folks to eat 
This whole broad country 
over, 
Without the faithful services 
Of the old-time livestock 
drover. 


Driving pigs for up to 600 miles 
was a hard way to earn cash. But 
it was a mainstay of frontier econ- 
omy. The drover-capitalist scoured 
the countryside, buying and col- 
lecting in one herd a number of 
small lots of hogs. He bossed his 


SPARK A MAN’S HOBBY *— 
AND YOU MAKE A FRIEND! 


GIVE Arbogast “BAIT OF CHAMPIONS” 


New gift pack includes 5 action-tested 
Arbogast spinning lures. Each has 
caught record-breaking fish. Colorful 
\4,-0z. lures come in pocket-sized, 
crystal-clear, reusable, plastic box. 
Free Extra: handy nylon casting 
leader. Your sample price $2.92. Spe- 
cial quantity prices. 

*3 out of 4 men like to fish! 

Write today for facts and free color catalog: 
FRED ARBOGAST 


Dept. SM, W. North St., Akron 3, Ohio 
SEPTEMBER 10, 1959 


| NEW and CUSTOM DECORATED 


TELEPHONE 
eee INDEX 


This exclusive creation has 
watch-like precision parts. Many 
new, useful features. So elegant 
that it commands a place on 
your desk. 


WRITE FOR FULL DETAILS 


KarvArt Co. 
6005 Crescent Bivd. 
Camden 5, N. J. 


Readers who decide to give hams might wish to enclose a reprint of 
the “Eating High . . .” article with each ham. Reprints are available 
at 40 cents each. Address Reader's Service Dept., Sales Management, 
630 Third Avenue, New York 17, N. Y 


Patucia oun FOOD PRODUCTS Oconomowoc, Wisconsin 


Old Fashioned ~ Country Style ~ ilo Smoked 


“0°12 tbs 
kiniess 4 
Shankies, a... oe  noeaean 


Bacon Soavsage 


READY TO SERVE ® 
Baste Hams to choice 


Dalicinn Co tag @@ ONLY $1.00 Ib [HICKORY SMOKED DELICACIES 
SUMMER | TURKEY ROLL] Sept {ve [a] 


LIVER BACON |SAUSAGE| $2.45 Ib to Pheasant 0 
HAMS | SAUSAGE Sliced O | Plain O About 3 Ibs.| April Partridge O 
Slab O | GarlicO | eo.) Ibs.|[Minimum Order - 4 
eS ae Ibs Ibs Post Poid Prices) $15.00 
$ Please add 87 cents postage for each 5 Ibs. 50 cents extra West of 
the Rockies. ORDER THESE SELECT FOODS NOW 


Street 


Please Send Brochure of Assorted Cheese — Honey 
Maple Syrup and Other Select Foods 0 


Cut Me Out — Mail Me Now — Today 


DECKER’S MEAT PRODUCTS 


are of the 
Highest Quality — Finest Flavor 


For Listed below are but a few outstanding products 

a ideally suited for Christmas Gifts. 
ile Superb IOWANA CANADIAN BACON, Ready 
Christmas to Eat, 5-7 Ibs. 


‘Gift Delicious IOWANA BARBECUED LOIN RIBS, 
J 5 oxes. 


that will 
be remembered 


Give 
DECKER’S 
IOWANA 

MEAT PRODUCTS _IOWANA CERVALE. 


MENTS. 
Each Gift Holiday Wrapped. 


Boneless, Skinless, Defatted, 8-12 Ibs. 
Bone In, 10-14 Ibs. 
Old Fashioned 
BACON, 6-10 Ibs. 


6 Ibs., 9 Ibs. 


Write Sales Dept. for Christmas Bro- 


chure and prices. 


JACOB E. DECKER & SONS - "*:2",<" 


Employe Incentives? 


You'll find plenty of prizes for sales campaigns 
and other contests in the Gift Gallery. Prices to fit 
every budget. 

This picture parade starts on p. 60. Turn to it for 
fresh ideas all year round. 


NOW—Connoisseur’s Pistachio Nuts 
FOR BUSINESS GIFTS : 


A DELICACY SO RARE THAT ENTIRE PRODUCTION 
AMOUNTS TO ONLY A FEW THOUSAND POUNDS 


Connoisseur’s Pistachio Nuts are grown in 
ideal sunny foreign climate and babied to 
the peak of goodness —full, plump, with 
shells just right for easy opening. Hand- 
picked and brought to a connoisseur’s taste 
by special roasting and salting process. Then 
vacuum-packed immediately to insure deliv- 
ery to ultimate consumer at the height of 
perfection and freshness, 


ENTIRE PRODUCTION FOR 
DISCRIMINATING CLIENTELE 


We have imported the entire production 
from the growers — can offer this wonder- 
ful taste-treat to business concerns that want 
——_ different” for their customers 
and b 


pa $7 50 


14-072. tin 
QUANTITY PRICES AVAILABLE 


Agress Nut & Seed Company 


3441 Kingsbridge Avenue New York 63, N.Y. 


a ee | Style IOWANA SMOKED HAMS: 


IOWANA SLAB 
IOWANA CANNED HANS, 3 Ibs., 


Zesty IOWANA SALAMI, Tangy 
1OWANA THURINGER, Tasty 


BOX ASSORT- 


crews of hired-hand “drivers” from 
horseback or wagon. 

One driver had charge of each 
100 hogs. With blacksnake whip or 
hickory prod he kept them moving 
despite hell or high water, storm 
and dust. His pay was $12 to $15 
a month and “found.” A trip might 
last three months. 

After a long day’s march the herd 
stopped at a “drove stand.” Here 
the tavernkeeper provided food 
and lodging for man and beast. 
Good whiskey at three to five cents 
a gourdful set tongues to wagging 
with news of the road. From some- 
where a fiddler would appear, and 
heavy brogans would stomp out a 
hoedown or Virginia reel on the 
worn puncheon floor. 

As the fire sank in the seven-foot 
fireplace, tired dancers spread their 
blankets and slept to the sound of 
hogs crunching corn in the frosty 
night outside. 

Walking hogs to market was 
profitable; but Midwest packers 
sought a cheaper way. Canals were 
the answer. Between 1828 and 
1834 a network of canals was dug. 
They—plus portages, rivers, and 
the Great Lakes—linked the Mid- 


A DOUBLE IMPACT 
LEISURE-HOUR GIFT 


The Regency XR-2a Private Ear at 
only $14.95. A gift that will be a gentle 
reminder to your customer during his 
leisure hours. The smallest real transis- 
tor radio—not as large as a cigarette 
pack. Listen anytime, anywhere without 
disturbing anyone. Weighs less than a 
hearing aid—perfect for spectators at 
sports events, night owls, in-bed listen- 
ing, etc. Featherweight earphone plays 
for you alone. Mandarin red. Operates 
hundreds of hours on two small pen-lite 
batteries. 


For special quantity prices on the XR-2a 
or other Regency models write to: 
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west with Pennsylvania, New York, 
and Chesapeake Bay. 

Two pigs, or the pork from three, 
could travel by canalboat for the 
price of one delivered on foot. 

This low-cost transportation led 
to the rise of “Porkopolis,” Cincin- 
nati on the Ohio River. Big-scale 
packing had to come. 

While people ate daily, supplies 
flowed in seasonally. Slaughtering 
took place in the autumn, when 
hogs are fattest. Even with modern 
refrigeration, fall is still the peak 
slaughtering season. At the heyday 
of Porkopolis, operations were com- 
pressed into a few weeks. Fortu- 
nately, the period of lightest de- 
mand for farm hands occurred at 
the same time. 

Smokehouses, brine tanks, and 
storage cellars were built by the 
score in Cincinnati. Mass produc- 
tion really got going there, long 
before Henry Ford. Hogs were 
dressed at the rate of 50 an hour, 
and then three a minute. Cincin- 
natians boasted in 1845 that the 
city packed more pork than any 
place on earth. 


OUR DEEPEST BOWS... 


. » « go to officials of: Agricultural 
Research Service, U. S. Department 
of Agriculture; Butchers’ Advocate; 
American Meat Institute; Armour 
and Co.; Ralph D. Gardner Adver- 
tising; Consulate General of the 
Federal Republic of Germany; 
Gourmet; Jordan's Old Virginia 
Smokehouse; Rath Packing Co.; 
Swift & Co.; Wilson & Co., Inc.; 
and to C. W. Towne and gE. WN. 
Wentworth, authors of “Pigs From 
Cave to Corn Belt" (University of 
Oklahoma Press). Scholars and ham 
fans all, their help was invaluable in 
preparing this report. 

—The Editors 


risks afflicted the 
trade. Packers had to estimate 
snow in the mountains, spring 
floods affecting waterways, storms 
that might advance or hold back 
the cool-weather time for slaugh- 
tering. 

A mistake in the price paid, o1 
a drop in demand for pork months 
later, and a packer was strapped 
for money to carry him through 


Countless 


Hat in hand, he went to the eastern 
bankers. 

The financiers obliged, at a stiff 
charge. Their Philadelphia attor- 
neys were so slick at drawing con- 
tracts that “smart as a Philadelphia 
lawyer” persists as a description of 
a hard-fisted trader. 

Eastern bankers, high interest 
rates, and market fluctuations 
couldn’t choke off the Horn of 
Plenty. The rich land grew bin- 
busting crops, which willing hogs 
converted into solid meat. 

St. Louis, Pittsburgh, Louisville, 
and other river towns became im- 
portant packing centers, though 
far behind Porkopolis. Railroads 
shifted the center to Chicago. 

Rail freight was faster, 
convenient, less expensive than 
droving or water transit. The 
change was slow but irresistible. 
Drovers, canalers, rivermen, tavern- 
keepers cussed the dirty, stinking 
iron horse. In vain. (Railroaders 
now snarl the same white-hot com- 
ments at competing trucks and 
planes. ) 

Chicago, 


more 


thanks to geography 


Wy 
. Yiee, 
/s 


=. 


ay MAGNETIC CARDS OF CALIFORNIA, INC. 
2314 Santa Monica Blvd., Santa Monica, Calif. 
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with 


- 


as 


NOW 
AT LAST 
YOU CAN 


PLAY CARDS ANYWHERE 
MAGNETIC MAGNA-CARDS!! 


THE NEWEST THING IN EXECUTIVE GIFTS! 
HERE'S SOMETHING THE "MAN WHO HAS EVERYTHING" . . . 


DOESN'T HAVE ..... 


Now you can play BRIDGE, GIN, etc., 


DUCK BLIND, BOAT, PATIO 


at the BEACH, in BED, TRAIN, PLANE, 


. in fact, ANYWHERE that WIND, MOTION, 
or TILTING of the board prevents use of regular cards . . 


. These revolution- 


ary new cards look, feel, and play like other plastic cards, BUT—will stick to the 
magnetized playing surface of any of the boards in the MAGNA-CARDS line 


It's brand new, patented, not sold in stores . . 


. 5 models $9.95 to $75.00 . . 


You'll be SURE TO PLEASE if you send any one of these handsome and useful 


gifts 
Postpaid in U. S. A. 
counts 

n black 


and BEACH-BOY SR. 


ets for cards. . 


("'B’ $14.95) are of handsome. durable plastic 
. come with one deck of MAGNA-CARDS (Extra deck $3.95) . 
Two other models, BEACHMASTER ("'C" $39.95) 


. Send us your list with your check or M. O., and we'll mail direct . . 
MONEY BACK GUARANTEE . . 

. California residents add 4%, tax 
and white, but will be pleased to send you beautiful color pictures... 
WRITE TODAY ! ! The two smaller models, BEACH-BOY JR. 


Quantity dis- 
We've shown ‘all five models 


("A in photo $9.95) 
with pock 
end YACHTSMAN ("'D" 


same 


in rich leather $75.00) have luxurious green felt playing surface, two magnetic 


card trays and two 
size . 


and cards... 
magnets which 


“hold” 


decks of MAGNA-CARDS ... b 
. The TABLEMASTER model (‘'E'’ $59.95) will cover a card table, has felt 
playing surface, plastic on outside 
All of these models contain up to.200 powerful permanent 
the magnetic 


oth fold to attache case 
comes with matching box to hold trays 


. Your gift wif REALLY BE 


cords . . 


APPRECIATED if you give MAGNA-CARDS. 


¢ ¢ 


ad railroads, emerged as the meat 
packing capital. A group of ex- 
drovers who moved to the Illinois 
city rode the tide. 

For instance, there was a lanky 
youth named Gustavus Franklin 
Swift, of Cape Cod. One day he 
asked an uncle for a loan of $400. 
“I want to buy some pigs,” he said 
1s he pocketed the money. 

Ten days later “Stave” and his 
drove appeared. On his shoulders 
were a rope and a steelyard. In his 
hand was a pole on which, sup- 
ported by his own and a custom- 


ers shoulders, he could hang the 
steelyard and weigh a pig. A demo- 
crat wagon hauled by an old horse 
held tired shoats unable to walk. 
Philip D. Armour started with 
an outfit little more pretentious. He 
had built sluices in the California 
goldfields before returning to Mil- 
waukee in 1856. Travelers headed 


West needed rations for use when 
yame 
sold them bacon, 
salt pork. 


was scarce. Young Armour 


hams, and dry 


As the world is well aware, Ar- 


mour, Swift, and others gravitated 


to Chicago to found compasies that 
grew enormously. 

Nowadays Omaha packs 3,801,- 
000 hogs a year, compared with 
2,333,000 for Chicago. The largest 
number of hams originate in those 
two cities. Buyers, though, may 
pick products from hundreds of 
communities. 

Smithfield, Va., turns out the most 
—and most publicized — long-aged 
specimens. Trusting strangers are 
told gravely by Smithfieldians that 
Pocahontas really saved Capt. John 
Smith’s life because he was the 


AXGIFT For the Home is 
a’ Gift.from the Heart! 


Outdoor 
Living 


NEW! 


Spoutless 
Necessity! Immersibie 


PICNIC 3 to 12-Cup 
PACK STAINLESS 
with STEEL 


—~ Retrigerator wt q Automatic 
Percolator 

FULLY 

—s AUTOMATIC 
. ' Prive 
4 to 15-Cup 

Chrome 


Finish 
PERCOLATOR 


Exclusive! FINGER-BAND 
STAINLESS STEEL 
Mixing Bow! Sets 
in handsome gift pack 


a‘ 


<7 T” “ioe i 
QUALITY 


‘Waterless’ COOKWARE 
Complete range of ‘waterless’ ware in 18/8 
Stainless Steel or in Aluminum. Matches sets 
or individual units. 


Prove Your Thoughtfulness with Buckeye 
QUALITY MADE HOUSEWARES Pleasing 
American Families Since 1902! 


Buckeye modestly priced housewores are 
smartly designed and precision fabricated 
of finest grades of stainless steel and alu- 
minum, Buckeye business gifts are doubly 
effective since they express good will both to 
business friends and their families. 


BUCKEYE DIVISION 
MARDIGIAN CORPORATION 
770 Spruce Street Wooster, Ohio 


Please rush business gift literature and prices 


JOHN } REYNOLDS” 


DE SkK-n-D © OR Markers 


Engraved in solid brass, bronze, copper or 
aluminum, with one or two lines (name, name 
and title, etc.). 

Desk Markers have solid walnut or birch 
bases in your choice of walnut, birch, ebony and 
nine other finishes. 


SATISFACTION GUARANTEED 
OR YOUR MONEY BACK 


Write today for free full-color catalogue 
and quantity discounts. 


ENGINEERING -€OMPANY—— 
277 SPEAR BLDG., COLORADO SPRINGS, COLO 


Desk Marker 
(shown above) 8/2" x 2” 


As low as $995 (for aluminum plate 


postpaid on any base) 


Door Marker (Without bose. 
Special stick-on backing goes on 
like @ Band-Aid) 7” x 1”. 


As low as $] 95 (for aluminum plate) 
postpaid 
FAST SERVICE—WE SHIP WITHIN 
48 HOURS 


DIRECT FROM 


OUR FARM 


NEW Seward Family HOLIDAY SAMPLER: 
one lb. block our Hill Country Cheddar, 
15 oz. jar Creamed Honey, one pt. our 
best quality Maple Syrup — all three in a 
Christmas-gay mailing carton”. Will ship 
direct from your list and incl. card bear- 
ing your name, if so requested. Quantity 


discounts available. Send purchase order 
or check for “inspection sample”. $5.50 
EACH, postpd. Add 50¢ west of Miss. 


*\ the Seward Family 


P.O. Box 188 
Rutland, Vermont 


= 


PIT 


SALES MANAGEMENT 


on complete line of Buckeye products spe- 
cially suited for Business Gifts. 


EEE Send for Free Cat- 


alog showing our 
complete line of 
cheese and other 
farm raised food 
products. 

*Big Brother’’ Sampler for VIP giving: every item 
double-size— $9.95 (add $1 west of Miss.). 3 Ib. pas 
teurized Cheddar, box—$3.95 p.p.(add 40¢ west of Miss.) 


ERGRIXS aa 


COMPANY ___. 
ADDRESS 


i) _. ZONE ____. STATE 


We are particularly interested In gifts from 
$ price range. 


only Englishman whe could cure 
a decent ham. 

By law only hams originating in 
Smithfield can bear its magic name. 
Those from elsewhere in the state, 
though prepared in the same way, 
must be termed merely “Virginia.” 
The latter (or “Virginia style”) has 
become a generic name for hams 
from anywhere —to the disgust, 
suh, of Virginians. 

True Virginia hams in _ their 
homeland are served cold and 
sliced thin. Once again opinion 
varies as to how thin that is. “Thin 


as a quarter, “thin as a dime, 
“thin enough to be translucent 
say three different Old Dominion 
carvers. One authority warns: 

“Virginia ham is not meat but 
flavor, and to ignore this is waste 
and disrespect combined.” 

Thin slivers are tastier, it is well 
established. “Only incidental to 
that is the fact that ham goes fur- 
ther when sliced paper thin,” says 
J. E. Minson, Jr., of Jordan’s Old 
Virginia Smokehouse, Richmond. 

Next to Smithfield, Mrs. Eliza- 
beth Talmadge, Lovejoy, Ga., 


country-cures the largest number 
of hams: better than 62,000 a year. 
Al Wullenwaber, Dunn, N. C., is 
probably third with an annual out- 
put of 15,000. Smaller firms and 
individual curers are scattered 
around the nation, especially in the 
late Confederacy. 

European hams generally are 
from pigs that are one year or 
older. Our pigs go to the butcher 
in 8-11 months. Diet differs, also. 
Pigs abroad dine on wheat, pota- 
toes, and table scraps, never know- 
ing the joy of corn-on-the-cob. 


Unique 
FLAT- 
FOLD 


Bas. et 
SS ¢ 


V Unusual gift itself! 


V Doubly appreciated as a 
carrier for food/beverages! 


Ideal as a gift and unique 
container for food/beverage 
gifts, the handy and attrac- 
tive Fold-Away Basket will 
be a constant reminder of 
your thoughtfulness. Durably 
made of steel and heavy 
cloth—patented folding con- 
struction. 


For shipping with foods/ 
beverages, folding han 


When not in use, basket 
folds to 1'4 inches thin 
for convenient storing. 


dle (optional) permits 
easy stacking, and 
packaging. 


Write today for descriptive catalog 
sheet and quantity discounts. Dept.S. 


way Basket Co. Juc. 


105 W. MAIN STREET, MADISON, INDIANA 


Say Merry Christmas 
Our Joyous Carefree Way! 


We make your gift-buying gay simple . delightful! 
Weinstock Liquors—New York’s great Liquor Gift Head- 
quarters—is ready to serve you again this Christmas, 1959, in 
our 20-year-old proven way: 

This Christmas, 1959, we 
have assembled a notable col- 
lection of gift productions to 
excite your interest and de- 
light your friends and cus- 
tomers. 


Give us your gift list. 
We will fill it accurately. 
We will wrap it beautifully. 


We will deliver it—free—if 
within our delivery zones. 


For further information, write us on your company letterhead now! 


WEINSTOCK LIQUORS 


377 Fourth Ave. (at 27th St.) New York 16, WN. Y. 
Phone LExington 2-1011 + License L831 + Wholesale Liquor Dealer 


Cn V.L.P. for Dinner? 


Serve Genuine 
Kansas City 
' Steaks 


These world-famous U. S. Prime 
Kansas City steaks were formerly 
reserved for a few private clubs 
and famous restaurants. Cut, boned 
and trimmed to uniform weight 
(14-0z.) and thickness (approxi- 
motely 11/4"), these boneless K. C. 
Sirloin Strip Steaks are the finest 
you ever tasted. 


We Pay All Shipping Charges 
And Guarantee Delivery 
Quick frozen to seal in their good- 
ness, they are shipped packed tight 
in dry ice, in a gift package with a 
set of attractive skewers which will 
identify these steaks for your guests 
as having been imported direct 
from Kansas City for their pleasure. 
A rare treat for that special occa- 
sion and a business gift that will 
be long remembered. (We'll enclose 

a cord.) 
Free “Guide to 
Fine Entertain- 
ing”. Colorful 
8-page brochure 
sent on request. 


/ * * 
tehowey Berhiglia 
208 Westport Road, Kansas City, Mo. 

Dept. 113 

1 would like _.6 ___8 10 12 
Genuine Kansas City Steaks at $4.00 
each. (Minimum order sent to one 
address—6 steaks. West of Colo. or 
east of Ohio—10 steaks minimum.) 
My check for $________ is enclosed. 
() Please send free Guide to Fine 
Entertaining. 

Name__ qeensuinditpaipel 
ee 
|) 

Date Wanted- 


i 
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1939 


While Continental, English, and 
lrish pigs mature slowly, they are 
often raised with loving care. 
“Paddy's Pig” is a family pet. Polish 
logs may eat more regularly than 
Over here, farmers 
operate on a larger scale. Feeding, 
with scientific precision, is geared 
for fast output. 


their owners. 


Whether you carve an imported 
or domestic product, the cost will 
Longer aging and 
fancy fixings boost the bill 


be moderate. 


For example, a domestic ham 
aged for six months retails at about 
$1.25 a lb. Aged for a year, $1.40. 
Boneless, the per-pound price may 
be $1.80; ready to eat, $2.15. 

Canned cooked hams range from 
about $1 to $2.50 a lb. They are 
increasingly popular. 

Denmark is currently tempting 
small families with a 1%-lb. canned 
ham in French champagne, Scotch 
whisky, Danish cherry wine, Bur- 
gundy, or port wine. The price: 


$2.29. 


Plain or fancy, at festal banquet 
or lunch-on-the-run, you can't eat 
higher on the hog. 

Robert Burns may have had this 
all-time favorite in mind when he 
wrote his “Grace Before Meals”: 

Some hae meat and canna eat, 

And some wad eat that want it; 

But we hae meat, and we can 

eat, 

And sae the Lord be thankit. 

To that sentiment ham lovers say 
a hearty “Amen!” 


No Finer Gift 


Complete Seis 
or 
Accessories! 


BEAUTIFUL 
Bon file 
FINE CHINA 

New —translucent, 
magnificent white 
china, unbelievable 
low price! 


FINEST 
Hintidge 
IVORY CHINA 
Exclusive prestige... 
magnificent decora- 
tion... popular price! 


The really fine china 
you cannot be without! 


Made in America— 
to suit American taste. 


Blintwidge Che fina 0. 


. 350-380 South Raymond Avenue 


Pasadena, California 


REMEMBER THE GALS / 


who remember / 
you all year! 


glamorous new "golden gift" for employees, customers, wives! 


O° BRELLA 


(T™) 


This smart new “picture window" um- 
brella is new, practical, and distinc- 
tively high fashion! You look through 
its strong, crystal-clear vinyl when rainy 
winds blow. And it shakes dry instantly, 
no soggy drip! The gals especially love 
the fact it "dresses up" any outfit. 
Brilliantly styled; has 10-rib golden- 
finish steel frame, gold color binding, 
golden-flecked plastic handle. Com- 
plete with rain bonnet in plastic pouch 
on chain. Choice of gold personalizing 
press-on initial. Memorable gift for all 
the fashion-minded gals on your list. 


*Write for Quantity Discount. Free catalog. 


Postpaid, 4-95 


exclusively 


NEW SEE-BRELLA GUARDS SAFETY FASHIONABLY! only 


GLAMOUR IN THE RAIN FOR ANY GAL, ANY AGE 


“See-Brella." 
anything a woman might wear! 


No size or color problem when you give 
And it "goes with" 


BRADFORD’S INC. 
Box 535-SM Englewood, N. J. 


SO EASY TO GIVE .. . SO SURE TO PLEASE! 
No size problem—Sure to fit every customer, 
client, employee—man or woman! 


THE PERFECT PERSONALIZED GIFT... 


MOPPER’ 


the original “one size fits all" 


TERRY AFTER-BATH ROBE 


Here's one distinctively new gift you can be 
sure they don’t have . . . a personalized touch of 
high-style luxury sure to be appreciated. This 
great big “terry bear’ of a robe towels you dry 
instantly, cozily, after tub, shower, or swim... 
fits any man or woman. Individually personalized 
with velvet press-on initial. Made of thick, thirsty, 
snow-white Cannon terry, with yards of comfortable 
fullness, raglan sleeves, draft-screen collar, two 
big “carry-all’’ pockets, wrap-around belt and 
tassle tie. It’s a whopper of a Mopper, a great 
buy for everyone on your gift list. For 6-footers, 
order king-size . . . $1.00 more. 


ange : wy! plastic 
hey fest zientiel $6.95 an. 
“WRITE FOR FREE CATALOG and QUANTITY DISCOUNTS 
Woodmere Mills, Inc. 
Dept. A35, Bennington, Vermont 
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Answers to Your Gift Problems 


Adding Machines . 
Apples 
Appliances, Electric Home .... II, 16, 31, 
64-68, 69, 89, 97, 108, 182, 184, 117, 129, 
131, 170, 176, 178, 180, 192, 195, 197, 199 
Appointment Books (see also Calendars, 
Memo Pads, Pocket Secretaries) . 56, 
112, 120, 126, 133, 139, 207 


Ashtrays ........ 108, 117, 121, 136, 147, 
157, 181, 187 


Atlases (see also Maps) ..... 42, 85, 145 
Auto Accessories ...... 100, 154, 156 


Bar Equipment .... 1, 38, 93, 120, 
149, 167, 179 
Barbecue Grills & Equipment y A 
104, 120, 123, 133, 134, 140, 144, 18! 
Baskets, Gift & Holiday 
Assortments 135, 187, 201, 203, 206 
Beef As 3 
Beverage Holders 
Books .... 18, 21, 85, 145 
Binders, Desk-Portable 90, 142 
Binoculars, Telescopes .. + vs ea 
Blankets (see also Robes) .. 38, 64-68, 
80, 82, 86, 107, 139, 152, 161 
Blankets, Electric . 16, 64-68, 154 
Blenders, Food & Beverage ... 89, 117, 200 
Bologna, Sausage . 3, 47, 207 
EEE ci niclcarien nips et) a 
Brassware .... i be 70, 118, 173 
Briefcases (see die Leather Goods, 
Luggage) a. S| OS 
180, 203, 205 
Broilers ... on: WOO 
Brushes, Hair & Clothes 70, 205 


Cc 


Cakes, Fruit ....... 47, 134, 159, 176, 188 


Calendars (see also Appointment Books, 
Memo Pads, Pocket Secretaries} .. 1, 126 


Cameras & Equipment 7, 73, 175, 198 
Candles 

Candy .. Ol, 104, 116, 168, 188, 203 
Cards, Greeting .. 1, 110, 136 
Cards, Playing . 130, 209 
Casseroles (see also Cookware) ...... I7I 
Chairs, Folding 170, 193 
Chairs, Stools . 87-88, 173, 178 
Champagne (see also Liquor) ... 40-41, 53 
Cheese ..... 47, 80, 157 


China (see also a .. 102, 176, 
179, 183, 212 


Chopping Blocks ........ as ctot gi ae 
Chopsticks ....... AG 


Christmas Trees (see aie Seenqreete, 
) eee oh Sepa 146 
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For the undecided, this prod- 
uct index offers a wealth of 
ideas. To those with ready- 
made specifications, it shows 


the products which fill the bill. 


Both editorial and advertis- 
ing suggestions in this issue are 
listed, page by page, in three 
ways: 


1. By product, in alphabeti- 


cal listing. 


2. By maker or seller, in the 
Advertisers’ Index (page 215). 


3. By price, for items pic- 
tured in the Gift Gallery (see 
Table of Contents, page 3). 


and 


three lists will stimulate your 


Singly together, the 


thinking. They will help you find 
the right gift at the right price. 


Clocks (see also Clock-Radios, 
Jewelry, Watches) .... 38, 113, 116, 129, 
136, 145, 148, 155, 158, 165, 183 
Clothing, Sports 
Coffee Makers (see also Appliances, 
Electric Home) ....... 11, 96, 142, 163, 
175, 210 
Coin Banks 
Compasses 
Cookware, Electric (see also Appliances, 
Electric Home) . eee 
Cookware, Non-Electric ..... 163, 171, 210 
Cordials, Liqueurs (see also 
Liquor) .... 40-41, 46, 54, 75, 170 
Cuff Links (see also Sewers 
Men's) sen 5 38, 158, 186 
Cutlery, Carving Sets 10, 14, 17, 83, 
92, 103, 107, 152, 156, 157 


. 56, 96, 116, F17, 
120, 143, 151, 160, 165, 172, 
179, 184, 185, 199, 207 


Desk Accessories 


E 


Evergreens (see also Christmas Trees, 
133, 


Fishing Reels & Equipment 69, 
123, 138, 139, 146, 196, 


Flashlights (see also Lanterns) . 
Flower Holders & Accessories ........ 


. 119, 144, 
147, 


Fruit, Citrus ... 125, 


Game, Wild . 47, 
Gift Services . 29, 76, 94, 


Glassware 


Golf Equipment 72, 95, 128, 700, 


Hams, Bacon 

Handbags 

Holly (see also Christmas Taba, 
Evergreens) 

Honey ; 

Hunting Sadeoest 10, 


Ice Buckets .. 
Ice Cream Freezers : 
Indexes, Address & Phone 


lrons, Electric-Steam 


Jams, Jellies . 120, 135, 187, 203, 
Jewelry, Men's (see also Cuff Links, 


Tie Clasps, Watches) 1, 38, 
111, 142, 155, 159, 


Jewelry, Women's 1, 142, 


Key Chains, Rings, Cases 95, 108, 


92, 118, 


3, 4, 7, 140, 
os US 


14, 15, 141, 


112, 120, 
64-68, 


146 


207 
127 
175 


174 


188 
187 


207 


: ; 105-106, 
114-115, 125, 160, 182, 
37, 48-49, 61, 62, 

119, 154, 158, 


206 


72 
172 


205 


208 


146 


. 210 


107 


143 


207 
152 


204 
96, 


186 
182 


138 


213 


BUY 


Your Executive & 


Business Gifts 


DIRECT 


fron over 200 of 

America’s foremost 
suppliers of 
Business Gifts 


ct the 


BUSINESS 


& 
CORPORATE 
GIFT SHOW 


SEPT. 28, 29 & 30 
N.Y. Trade Show Bidg. 


35th St. at 8th Ave. 
New York Cily 


Write for Complimentary 


Admittance Badges to 


Arthur Tarshis Associates 


Show Management 
12 W. 72 St. N.Y. 23, N.Y. 


.. 129, 131, 158, 182, 


L 


Lanterns & Lights (see also 

Flashlights 118, 127, 138, 179 
Leather Goods (see also Briefcases, 

Luggage, Wallets) 90, 96, 161, 164 
Lighters ..... 69, 74, 81, 94, 137, 158, 175 
Linen 
Liquor (see also Champagne, 

Cordials, Wine) 33, 40-41, 46, 59, 

109, 150, 189-191, 201, 211, 2nd Cover, 
3rd Cover, 4th Cover 


> (see also Leather Goods, 
Briefcases) 85 164 


Manicure Sets 


Maple Syrup, Sugar 

Maps (see also Atlases) 

Markers, Desk & Door .......... 
Massage Chairs & Pads . .63, 64-69, 110, 


Memo Pads (see also Appointment 
Books, Calendars, Pocket 
Secretaries) kn ee 112, 126, 
Money Clips 


N 


15, 70, 102, 112, 118, 
135, 143, 199, 208 


Olives vo 
Openers, Can & Bottle 112, 120, 129, 167 


Pens, Pencils 4, 12, 38, 72, 121, 
124, 130, 151, 160 
Pepper Mills, Salt Shakers .... 94, 133, 136, 
145, 179 

57, 71, 79, 84, 92, 
144, 147, 174, 210, 211 


Picnic Equipment 


Pillows 
Plaques 
Plastic Embedments .......... : 


Pocket Secretaries (see also Appointment 
Books, Calendars, Memo Pads) 129 


Popcorn & Equipment . 118, 193 
Portraits cae RO 
Pottery 107, 122 


Radios & Clock-Radios (see also Clocks, 
Watches, Jewelry) 97, 98-99, 148, 
155, 176, 182, 198, 199, 208 
Rainwear 143, 206, 212 
Records & Record Cabinets .... 97, 98, 99 
Robes (see also Blankets) ... 80, 82, 86, 
137, 212 


Rulers, Tape Measures 76, 100, 111, 143 


Salad Dressings 
Scales 
Seafood ’ 
Services ... .... 76, 77-78, 200, 214 
Sharpeners, Knife & Scissors 
Shavers, Electric 5, 55, 151, 16. 
169, 172, 174, 203 
Shavers, Non-electric RD 
Shoeshine Equipment . 6 61, 159, 160 
Silverware .. 56, 83, 159, 181, 182, 183 
Spices, Herbs 
Stainless Steel Ware 10, 11, 83, 103 
Staplers . 130 
Stationery ..... in ee 
re 
2, 120, 210 


Table Decorations 133, 140, 173 
.. 9, 87-88 
Tables, Serving, Folding .. 9, 70, 79, 
87-88, 170, 172, 173, 186, 193 

Tableware (see also China) ... 160 
Tape Recorders ........... 183 
Television Sets ... 98-99 
Tie Clasps (see also Jowelry 
gaa 119, 143, 186 

38, 100, 134 
Toasters, Electric .. 197 
Toiletries kachheas Vek 8 
8, 139, .153, 162, 167, 

178, 179, 198, 202 

... 102, 132, 134, 136, 138 

Travel Kits ..14, 17, 119, 120, 128, 154, 205 
ee ee . 112, 144 
Trays, Serving . .9, 72, 79, 130, 138, 146, 149 
Trays, Warming 61, 158, 186 
Per 3, 47, 188 


Vacuum Ware (see also Ice 
Buckets) 14, 57, 84, 86, 92, 123, 
140, 141, 210 


w 


Wallets (see Leather Goods) 

Watches (see also Clocks) 1, 152, 
155, 196 

.. 113, 119, 144, 

152, 158, 177, 199 

Wine (see also Champagne, 

Liquor) 
Woodenware 
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Weether Instruments 


40-41, 53 


A 


Aber Manufacturing Co. 

Ace Pecan Co. 

Agress Nut & Seed Company 
Airguide Instrument Company 
Aladdin Industries, Inc. ....... 
American-Edelstaal, Inc. 


American Heritage Publishing 
Company 


American Map Company, Inc. 
Anchor Hocking Glass Corp. 


Ansco, Division of General Aniline & 
Film Corp. 


Fred Arbogast Company 


Ballantine's "21" Brands, Inc. 

W. E. Bassett Company 

Eddie Bauer 

Beagle Mfg. Co., 

Belf & Lustig, Inc. 

W. Bell & Co. 

Bennett Brothers, Inc. 

Biltmore Manufacturing Company .... 
I, Fo e's 5 he 
Blendix Products Co., Inc 

Bombay Spirits Co. 

Bradford's Inc. ak 

Chas. D. Briddell, Inc. ....... 
Buckeye Division, Mardigian Corp. 
Bulova Watch Co., Inc. 

Burnham & Morrill Co. 

Burns Manufacturing Company, Inc. 


Cc 


Cahill Desert Products Co. .. 203 
Calvert Distillers . 189-191 
CandyGram dite beds 
Carillon Importers, Ltd. 
Carlson Products, Inc. 
Casco Products Corporation 
Certif-A-Gift Company 
Edith Chapman 
The Christy Co. ' 
ClauSSen's Fruit Cake . 
Clearfloat, Inc. 
Cobbs Fruit & Preserving Co. 
U. O. Colson Co. . 
Columbia International Corp. 
Columbian Enameling and 
Stamping Co., Inc. ‘ 
A. S. Cooper & Sons, Lid. 
Corning Glass Works 
Cornwall Corporation 
Cory Corporation 


178, 180, 182, 184 
A. T. Cross Company . oe 


Cudahy Packing Company 
(Dow Cheese Division) . (57 


Day & Young 
Jacob B. Decker & Sons 
Dremel Manufacturing Company 
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ADVERTISERS’ INDEX 


This Index Is provided as gn additional service. 
The publisher dees not assume ory liability for 


errors or omissions. 


ADVERTISING SALES 


VICE PRESIDENT, SALES 
Randy Brown 


SALES PROMOTION MANAGER 
Philip L. Patterson 


Asst. to Vice President, Sales 


Cecelia Santoro 


ADV. SERVICE MANAGER 
Madeleine Singleton 


PRODUCTION MANAGER 
Virginia New 


DIVISION SALES 
MANAGERS 


New York—W. E. Dunsby, Wm. Mc- 
Clenaghan, Elliott Hague, Robert B. 
Hicks, Dan Callanan, F. C. Kendall, 
Ormond Black, 630 Third Ave., New 
York 17, N. Y., YUkon 6-4800. 


Chicago—C. E. Lovejoy, jr., Western 
General Manager; W. J}. Carmichael, 
Western Advertising Director; John W. 
Pearce, Western Sales Manager; Thom- 
as S. Turner, Thomas McDonough, 333 
N. Michigan Ave., Chicago 1, Ill., STate 
2-1266; Office Mgr., Vera Lindberg. 


Pacific Coast—Warwick S. Ca-penter, 
15 East de la Guerra, Santa Barbara, 
Calif., WOodland 2-3612; (space other 
than publication or broadcasting ac- 
counts), M. A. Kimball Co., 2550 Bev- 
erly Beulevard, Los Angeles 57, Calif.. 


Dundee Mills Ine. 
Alfred Dunhill of London .. 
Dunhill International List Co., Inc 


E 


Eastman Kodak Company . 

Enterprise Manufacturing Company Ke 
Estwing Mfg. Co. 

Everedy Company .. 

William Ewart & Son 


F 


Fanny Farmer Candy Shops, Inc. . 168 
Faribault Woolen Mill Company 85 


Fleischmann Distilling 

Corporation 2nd Cover, 59 
Flintridge China Co. ............000 212 
Florists’ Telegraph Delivery 
Fold-Away Basket Co., Inc. 
Fox De Luxe Foods, Inc. 
R. Frank Advertising Specialties, Inc. .. 
Franzenburg Wolf Creek Smokehouse .. 
Fulton's Citrus Fruit Groves 


G 


Gerber Legendary Blades 
Gold Cup Farms, Inc. ... 
Goodren Products Corporation 
The B. F. Goodrich Company . 
The Gorham Company ...... 
Andre Gourmet 

J. B. Gourmet 

C. C. Graber Co. .. 

Griffon Cutlery Corp. 


Halvin Co. 

Hamilton Cosco, Inc. 
Hamilton Skotch Corp. 
Hammacher Schlemmer 

C. S$. Hammond & Company 
H. Hamstra & Co. 
|. W. Harper Distillers Co. . 
Monroe Hattenbach Sales, Inc. 
The Heinn Company 

S. A. Heisey & Sons .. 
Hoffritz for Cutlery . 
Holiday House 

The House of Berbiglia ... 
The House of Webster ... 
Howe Folding Furniture, Inc. 
Hull Mfg. Company 


The lona Manufacturing Company 


J 


A. Jompole Company 


V. W. Joyner & Co. 


* 


Karvy Art Products Manufacturing .... 
Jack Keefe Manufacturing Company .. 
Kingsford Company 

Kirk's 

Kitchen-Quip, Inc. . 

Knapp-Monarch Company 

George Koch Sons, Inc. 

Koehler Manufacturing Company 


Lamay Associates, Inc. 

Landers, Frary & Clark 
Leathercraft, Inc. 

Lee-Robert Co. & Denward's . 
Libbey Glass Div. of Owens-Illinois 


M 


Magnetic Cards of California, Inc. 
Manganaro Foods 

Manor Baking Company 

Marlun Manufacturing Co., Inc. 
Marzetti's 

Milway of Milwaukee 

Mirro Aluminum Company 

The Thos. D. Murphy Co. 


N 


Nalley's, Inc. Sa e:-olmear ee 
Nappe-Smith Manufacturing Corp. 7I 
Nascon Products 142 
Nassau Co. 158 


National Distillers Products Company 
(Old Grand-Dad) . 4th Cover 


National Distillers Products Company 
(Old Taylor) peeivedes 6 33 


National Presto Industries 3! 
National Razor Corp. eg ee 
Neiman-Marcus "a 
Niagara Therapy Mfg. Corp. 63 
F. H. Noble & Company 185 
Noble Popcorn Farms 193 
Norma Pencil Corp. 124 
Northern Electric Company 16 
Nu-Vie Products, Inc. 8 


fe) 


Olympic Luggage Corporation 
Orangeburg Pecan Company ... 
Orchids of Hawaii, Inc. ..... 
Osborne-Kemper-Thomas, Inc. .. 
John Oster Manufacturing Co. .. 
Overland Company 


P 


The Parker Pen Company . 
Patricia Ann Food Products 
Pendleton Woolen Mills .. 
Pennsylvania Dutch Candies 
The Chas. A. Peterson Co. .. 
Petra Manufacturing Co. 
Philco abatee 
Portable Electric Tools, Inc. 
Portraits by Schneider 
Postamatic Company .. 
Frederick A. Praeger 

Proctor Electria Co. 


io) 


Quikut, 


Incorporated 


Rainfair, Inc. ; 

Ray-O-Vac Company 

Red Mill Farms ‘ ; 

W. C. Redmon Sons & Co. . 
Regency Division 1.D.E.A., Inc. 
Reliable Luggage, Inc. sak 
Remington Rand Electric Shave 
Renfield Importers, Inc. .. 
Revere Copper & Brass, Incorporated 
Richmond Cedar Works Mfg. Corp. 
Riswell, Inc. ‘ 

Rival Manufacturing Company 
Robleda of Los Altos 

Roos Qualite Pecan Company 
Royal-T Products Co. 


Ss 


Salton Manufacturing Company, Inc. 
Schenley Import Co., (Marie Brizard) 46 
Scripto Vu-Lighter ...... 74 
Select-A-Gift, Division of Ebsco 

Industries, Inc. 29, 114-115 


Selective Gift Institute 

Semea Clock Co., Ime. ........-.000% 
Sengbusch Self-Closing Inkstand Co. .. 
Servet Watch Co., 

Seven Keys Co. of Florida 

The Seward Family 

Shakespeare Company 

John Shelby, Maple Sugar Man 
Shelton Products, Inc. 

eS eee 
Spear Engineering Company 


Speedway Manufacturing Co. 
Div. of Thor Power Tool Co. . 


Spencer Gifts 

Spice Islands Company ; 
I NE rc oo ins Sirens se eee seed 
Stakmore Co., Inc. ...... 

Stein Bros. Mfg. Co. zat 
Matthew Stuart & Co., Inc. 


Arthur Tarshis Associates 
Taylor Wine Company, Inc. 
W. A. Taylor & Co. ....... 
Tien 6 Ca .......s05 . 
Tork Time Controls, Inc. . 
Tridel Co. 

Troy Blanket Mills, Inc. 
Turrills' Pineland Farms 


Union Steel Products Co. ... 
Uropa International Inc. 


w 


Hiram Walker, Inc. 3 . 3rd Cover 
Waring Products Corporation .... 
Weinstock Wines & Liquors, Inc. 

West Bend Aluminum Co. 

West Haven Fish Co. .. 

Wilson Memindex Company 

Wilson Sporting Goods Co. 

Woodmere Mills, Inc. 


Zenith Gifts 
Zenith Radio Corporation 
Zippo Manufacturing Company . 


See pages 213-214 for alphabetical index of Gift Suggestions — cover- 


ing all items appearing in the pages of the Gift Gallery and the Ad- 


vertisements in this issue. All prices quoted in Gift Gallery are retail. 
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7 


and to best friends give 


the world’s most wantec 


~The Best In The House” in 87 lands... et 9] >) 
SPE, 


in beautiful embossed foil wrapping with ribbons and bows 


BY APPOI 


gi ft whisky 


CANADIAN CLUB IS 6 YEARS OLD 
IMPORTED OTTLE . 
HIRAM WALKER IMPORTERS 


MICHIGAN + BLENDED 


HIFAD OF THE 
BOURBON FAMILY 


For your 
business gift list 


GIVE 100 PROOF 
OLD GRAND-DAD 
KENTUCKY BOURBON 
IN THE 


"A (UMMC 
( Hit SD dente 


Jrand -Dad « 
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